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Abstract

Objectives of this research article were: 1. examine the potential and readiness of the
community for tourism development 2. develop creative tourism activities and routes, and 3.
synthesize tourism management approaches to enhance the value of local wisdom products
related to traditional liquor in Ban Wang Luek community, Phrae Province. A qualitative
research design was employed using a case study approach. Data were collected from 15 key
informants selected through purposive sampling, including community leaders, local
entrepreneurs, and tourism stakeholders. The data collection methods consisted of in-depth
interviews, focus group discussions, and field observations. Data were analyzed using content
analysis, and triangulation was applied to ensure data credibility.

The results indicate that the community possesses strong potential in terms of
traditional liquor production, local resources, and entrepreneurial readiness. Four creative
tourism activity bases were developed, including liquor blending, fermentation starter
production, local gastronomy, and cultural rituals, emphasizing participatory and experiential
learning. These activities enhance tourists’ perceived value and memorable experiences.
Furthermore, three key tourism management approaches were identified: 1. experience and
service development, 2. community-based management, and 3. a systematic tourism
development process. These approaches contribute to value creation and support sustainable
tourism development at the community level. This study provides new insights into integrating
local wisdom with creative tourism and highlights the role of tourism as a mechanism for
enhancing community value and promoting sustainable development.

Keywords: Creative Tourism, Community-Based Tourism, Traditional Liquor, Local Wisdom
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NanFITefinuI guvutwiadnddnenweunineinsuazgidayanviesiu lnsamzosd
ArwiFesmandnuagnmandugniiutiu senadesfuiuafn “qumeiausim” 1997 osdarmd
Faufu nszuaunsudn wardadnuaindndusiaunsodesendufanssunsioniisadisassd
BeUszaumsalld mnfinsesnuuuAanssuliidenlostuisenauaziidinveayuvy (Gebbers &
Adamchuk, 2010) LLuﬂﬁmﬁLﬁu%’Tﬁi’f@w‘meaﬁuﬁ%ﬂmLLawmﬂizmﬁﬁiﬁi’fgﬁﬂzyzyﬁmmmmag
i3esfudunnulunmseenuuuuszaunisal Wy d@unaviesiieanfsafunmenantal e viean
viosiiu detheaisnmduazaudwsorsuaflsiuddnvieadien

uenaNil wafinudn guruiinnuwdondugusznaumaisluidszaunisal msaansdou
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ANABININNONUY BAZNISTHAILINGAT U BE1BLTDY @BARRBITUNUITENGIIT “AIUNTDULTY

Y
a

gifauazngmne” \uiaduddysonsimuigramnssumvieniiondeaivassdlusefugiusn
S BIAIALINATELALA AnNUasnte LasnmdnualyuYy (lUYaITIM Wayansal
LazANY, 2568; aN135M UIslay, 2567) Iuﬂiﬁﬁﬁwui’ﬂﬁﬂﬂﬁﬁﬁwﬁmqﬁﬁuﬁmﬁwLﬁumumaiéf
nseUNMINBuALALNAR S eiagaaate Seazviou “AruwiouldslfURn1g” fAanansn
snsziugnsiduundsvionfienatnsassdldass Tushuaumdounsdsnuuasnsidiusiuvesuvy
mMsfiguvuinissungy fanusauile wazisulasumsiauinsvieniien aeandestunseunns
vipaigalagyumy (Community-Based Tourism) 71931 33y “yunisdaan” n1s1¥ndlatu ua
nalnnssdulesufuresauluiiug Judeulvddyvesanuduialunisdanisnisvendiedssns
f48iu (Richards & Wilson, 2006)

suATeluvIunlneAnudn guruifinsmunguuaslasaiianisdanisdaou Juuliu
Famsmsvieaiisndeaisassdldesadinunmuazananudaudneluldfnityuruidananaln
Aanad (EAUY fsassas wasysyaaing ﬁuu'mm'mum 2568) Iﬂaaiﬂ ’maﬂsvaamam 1
Fludiuty ﬁﬂsmwmmmmqaﬂulmmﬂmw ‘WAnSusigaiutu” Wity wiaseuaguianany
wiouruunIneIns gusenaunis waelaseairedons Feapnsuiuunliiwesimiaunsiidliny
fusssuuag Soft Power 1l ponseduiiiosgnisiduil uil AauTausssuuasiAsvgioadeassd
(@winaudauiausssuiuady, 2568; 97 Indlneay, 2561)
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2. M3wmRINTTILAZIEUN I TR TinasassATlaLuyarwEn S Ty anvio iy
YUUUITIEN JnTauns

msWaLAINTIIRLLUUTS 4 gruuugugidynnisdsg ity (masaugs mavhgnutls
91915V 8ad U waziEnssuTausITN) A3TULLIAA The 35 Principles 1045W19R T uusundusi
uazAniy (2565) fufunmstieneausanyetamsssusulsraumsnidsssamdudaia 5 (U 5
naw des duda) Welifundould “dufa” fnuvesiuiiuinninadudiesidauns degrasu
Aansu Blending Activity uay Natural Yeast Making Course Walemalvitinvieuienldasieufifiae
L%Huiﬂ?l’j\‘i’?man wadln wazanamneBeTuusss Tiaenndedfulinfn Experiential Leaning wag
Co-Creation lun1svieafienadeassa (Richards, 2011) dhwaizRanssudilvinieadionladdiusay
pgufuRfUARTIRgIYY Wy MsBoufeneiesdularmsviinnenenliifiesuiiSnisy aenndes
ﬁuam%’ﬂulmﬁLauaiﬁﬂﬁiviaqLﬁma%’waiiﬁuugmqﬁﬂ@mﬁaq514(?1’@@ “LNTNUTUNYUTY”
WalemalsiAnnsiseuiasams (Tnvieailen—gumw) wazdansduaunsaniamsssuduiladfy
(7 Indlnaay, 2561; an1admil ygyassta, 2567) luseUsemanwilduadeiueyuvuldinusssy
nsiufuwasRBnTsutaAuduniias s jduiusiBadnfutnviondle Lﬁ@ﬁ%ﬂﬂ%ﬂﬂﬂhﬁ%ﬂ%ﬂi@%ﬁﬂ
warA1uL119581I 19T U (Organisation for Economic Co-operation and Development
2012; Richards, 2011; Richards & Wilson, 2006) aﬂmmiaaﬂLL‘U‘ULaumwmmmmmﬂmmwm
4;n;mlfmﬂumwivmmmmma suﬁmmumigimmﬁumw “fAmeAnia-nsnssy” Au “Aanssu
Soufidednlussiuguyuey” Wunsiunanayszddududsingalavdnmenisvieaiien
nsaadiauiinszaneseldgaulummey

Tnanmsan mguszasddof 2 wandliiiudn msléafdyainimanasmiududu

[ g ]
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“ununanevesdszaun1sal” $IfuNITeRNLUUAINTINIWUNTIAIUTIWUAENSTUSHUUTEAM

dura WhlugnisadienaaUszaunisal (Experiential Value) wazyaaiituvnasugivegradu

kY

sUssau aensufuumAnnisviendsndsadisassduugugidygiosduluvaisiuiivesine
wavansUsEne (nMsveafisauisUsemetlng, 2562; Richards & Wilson, 2006)

3, LmeqmﬁmmiﬁmLﬁma%ﬁaaiiﬁLﬁaLﬁmﬂaﬁwémﬁm%gﬁ{]mmﬁmﬁu Auyuiuiaan
JINIAUNS

HansduAsIziLuITil 3 Useinu Usgnousig msmmuiUszaunIsnl uaeAnnInnIsuInig
MIUIMsInNIsiaetuTy LavnseuIuNIawed ndussuy denndednenseiunsoun1sinnis
mavisad salaeyuvuiliauslviues “Uszaunisaliinvieaiien-mnuduudsesdnsyuvu-nsyuiunis
Waun” Wussduszneuiidoununtinlundeusy (Bessicre & Tibere, 2013) N1SLUANAINDINTT
fifin mnuaze1n mnuvasats warusseINA Iudsinwensdeansuaznisianiesvesslvuinng
aonndoetuanAdefinuiiaunmuesszaunsainsvieadien mstidrusaulufanssuvesyuvu
wazUszaumsaifiviand dududedvddyiidmaderuiielovesinvieadion wagihlugay
felanduniBout Tnsmgluuiunveamaeadalnsguauiasmsvieaisndeaieassd (Hung
et al., 2016; Kim et al,, 2012; Richards, 2011) Tua1un15usM1sInN1siagyusy N15alATIas1
3AnIUIeAMENTTINSTTAlau Msfmununu g wagmsimuanalnnisudstunalsslovd
ohadusssn nssfudaiauovesiderlulnenazinasemaiisnin “sesnfviagun” wae
“msfidrusauegnantiwnne udeulvresnudafunedsauuasnisseusuesaului ui
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(1B WaauAs wazAny, 2568) uenaintl luduvesuiAnides “nazuaunisimuiegradussuy”
fisunmsUszifiudnenmuaziruafivesyusy MswIeamineINsuazyAaIng MIwAAANTI
fvuangaLdinene sonuuuLaznageuLdunns luaudanisusuussioiies waznnsinvingile
AT IUUINTUININ TR UM e fismuddutuiliauslusuAanisdanis uuudaneda
(Adaptive Management) kagn15WaIL18E 193 @915 93 (Participatory Planning) UNUINY8In1ATYE
Tuguedatuayu fadusulszanm osdanug waznismanaflulufianadeaduulsuigdaaiu
msvieaisndsinussunarairsassaveslne fissld Soft Power wagladaveninsg-Lonuu-tyumy
Hunalnudn (nsensasiaiusssy, 2566; maviesfleusisszndlne, 2565)

feu Wlefinnsandaniu Tagusvasdded 3 wandifuiuumamsiamsiidaamesdldan
Shuteindennuaenadosfunsouuniniwaiovesmisiondeilneyusudadisassd filufifves
nseenuuulszaUNISal N139ANTslAgguT warn13eNsEUIUNsIRIRg1nluszuy Faaunsn
T udunuuniouumeUssgnddmivyuruduiinunmaiausssuadgadsiuld mnfinisusuls
wanzaufuuTunBeiiug

29AAN3 vy

uAdeildaiansdanudlndlaenisysunnis “2s9sauan (Value Cycle)” fidoules
pitlyaviesdusugnitutudiiumsvendiondeatuassd mavioadialaesuru (Community-
Based Tourism: CBT) wavnsauthmnen s TidBy (Sustainable Development Goals: SDGS)
oghaduszsuuluuumesurursuuive tnedlduosgaiutufedugiusninsusinwn s sg
vnusienseulhiduununansesnseenuuuYssaunsaimsvieaieaiinauesdmLy AszUIunsHAR
38730 ASn33N wazmAntavesyNvLinfey funsruIuNsSeuiisUfTReswwesinvieadien
IimulnanisvieaisndeaireassAyueutiuiadn (Ban Wang Luek Creative Tourism Model:
BWL-CT Model) sunansliiifuiisnseenuuuianssunazidumsvioniisdiiazviousianssesenyu
MITAUSTTNAINTEAUATISOULALIAMAYUYY dn15dnnsiuszAugusuuazilalouie lngaenanes
fumdnnisddsyues CBT leun nslidusimvesgury manszanenauszleviogiaudusssu wazmsasld
Fedndnwaliteatiu muglufunisatiuayuidmanendnves SDGs 81 nsanATIVEBNAY N13a%ng
suuazseldfiiaunn nslénswensegresuiingou waznseysnvusanmsinusssy Tnei
nszUIUMIAL Usznaude sumeudl 1 nsUssduwndsuamumieuasumy unaufl 2 faun
aaﬂLLU‘Uﬁﬁ]ﬂiimﬁazﬁauqﬁﬂmmwﬁaaﬁu Fupauil 3 ﬂ?iﬁ/lﬂaaﬂﬁﬁ]ﬂiillLLﬁ%f\Q]J@VT’W?UG]EJu@;ﬁEJ
nsUfTRNU Sunoud 4 satuayuadunsRaaLiungIU3

Tudaunda sAteilfidunsesdamudifnsuumumeimsviesfisndsaduassdlugiug
“nalnidfonles” seninsmumaiamssuiunsensefugaAMTInLaga LB ety 11nn
mafufisdnssuiiernuduisesintenilen wddlviduianalnfenssuiunsiigusuauis
inlldlunnsesnuuy dans uagiauuszaunisalmsvieaiiodlia oandosiuuiunviesdunas
firmemsiaunegisdsduluszozen lnefideldasunalnuaresdmnuiannszuumside dsamd 2
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A STRATEGIC MODEL FOR SUSTAINABLE COMMUNITY-BASED CREATIVE TOURISM:
THE BAN WANG LUEK FRAMEWORK

STRATEGIC PILLARS OF COMMUNITY GOVERNANCE
CREATIVE TOURISM & EMPOWERMENT
COMMUNITY-BASED
MANAGEMENT (caM)
EXPERIENCE & ADVANCED STRUCTU
SERVICE STORYTELLING Establishing formal commnnhv Comtnlmes
EXCELLENCE IN HOSPITALITY & SURH T 0 mhgm
(VALUE CO-CREATION) COMMUNICATION S operational oysclehitl
Focus on designing Ensures core Professional j@&
diverse, participatory services—food, ent for =|
activities that allow local guides focusing =
o Lol e ou Divative hctoiuies HUMAN CAPITAL & EQUITABLE ECONOMIC
emoﬁonll v-lue and elevate the CAPACITY BUILDING DISTRIBUTION
visitor experience. comgenum o L .mm"i{:'ér'."'“ mdu"‘m:?;vl-ss
alkhemi: anmcmem ‘ “5 ‘;gmg; Wi"‘m e
their u\dergggi. "“of° fosufi’r;flson il

THE SYSTEMATIC DEVELOPMENT PROCESS

PHASE 1: ASSESSMENT &
PREPARATION

PHASE 2: DESIGN &
ROUTE MAPPING
D creative activities
deﬁmng target demographics, and
designing cohesive tourism routes
that showcase local wisdom.

PHASE 3: TESTING &
STANDARDIZATION \

Conducting activity trials and

creating Standard Operating

Procedures (SOPs) or service
manuals to ensure consistent quality.

PHASE 4: MARKET
INTEGRATION & SUPPORT
Collaborating with government
agencies for knowledge transfer,
budget allocation, and marketing to
increase broad-scale awareness.

local a!hmaes and lhe readmss of
resources and personnel before
launching initiatives.

A 2 luwansvisaiiendeasiassaguuiiuisdn
(Ban Wang Luek Creative Tourism Model: BWL-CT Model)

ajUuazdalauauue

d3UNaN1339Y
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uannsaimulUggudunuuianssuviendlainsassd tnewdunisidusmvesinvieiioanas
MaiFeuiiulszaunsaiass uarnsinwedsilinunuamenmstamsviesiisufiotlugnaia
yarwanfusigityywiesiuiisjudunsiaulszaunsaluazaunmidvilidnvienfisudna
Usziivla msuimsdamsidfumsidsmvesauluguyy wazmsdmihssvuimumsvionien
AN saunegaduddiv

datsuauuznsinan1ITeluly

mihsnunaigiigatestunmstaufmumvieaisrvesdmin annsawanisdnuily
Uszpdusiudteyasunisvisadien awnsaduaduimunsunisvieadenldgniiams sy
annsaiamndenen addlenmanslfiaiunisiiunisvieniion visldmsveafisnduaieaile
Tunisoysndgidayiosiu ieifndrenenssdanuivesnulugumuls naenuyuvuaITiau
sovonRINTTIvioudien eaaendnuallvifuAenssuyuvu aduszaunmsallmilviugundeu

forsuauuzuuamslunsiseasedialy

msiinmsiamuaietisneaiisrvesgury ieaduauswileseninayuvuiuyuwy
TndiAes A duLdamsfunmsieaiion msvenslenmansiausunsiesiion nsiiade
Awanssalumsugstunsmsviondion gnsiivle uasiaunsvisaiistegedsdy
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