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Abstract

This research is a Research and Development (R&D) study aimed at exploring
fundamental information about Dan Kwian pottery and design theories. The study applies
these concepts to the design and prototype development of a Dan Kwian clay candleholder
set. Additionally, it evaluates user satisfaction with the design of the candleholder set. By
integrating the local wisdom of Dan Kwian pottery with design concepts and theories, the
study establishes a systematic design process for the clay candleholder set. The research was
conducted in three phases based on its objectives, with a sample group of 100 participants
determined through simple random sampling. The evaluation of satisfaction with the Dan
Kwian clay candleholder set encompassed four dimensions, with the overall mean satisfaction
rated as highly appropriate (X=4.48, SD=0.71). The findings for each dimension are as follows:
a local identity value: rated as highly appropriate, with a mean score of (X=4.70, SD=0.60), a
material and production process value: rated as highly appropriate, with a mean score of
(X=4.39, SD=0.82), an aesthetic value: Rated as highly appropriate, with a mean score of
(X=4.44, SD=0.66), a utilitarian value: rated as highly appropriate, with a mean score of
(X=4.40, SD=0.75).
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(7%) 25,000-30,000 U 27 AU (27%), 30,001-35,000 U 12 AU (12%), 35,001-40,000 U 13
AU (13%), 40,001-45,000 U 31 AU (31%), 45,001 ULl 10 Ay (10%)

A15199 3 Hanmsuszliurufiswe ladeyalaiisuAursinley (3 JULUU) (n=100)

Uszihusenu X | sD wUana
ﬂmﬁhmwmﬂué’mé’ﬂmﬁmwwﬁu (identity values) 4.70 | 0.60 ﬁm’mmmzﬁﬂmaﬁumnﬁqm
AAA1Y99TANUAENTINTT N15HAR (material and | 439 | 082 | Fammnzauluszdusnndiga
process)

ANAINN9ATL (aesthetic values) 140 | 066 | Sanumnzanluszduinniign
AauAveUselevdldaes (function values) 440 | 075 | fienumnzaslussduinniian
59 448 | 0.71 | fiannumanzaxluszduuiniign

1NAN5197 3 WU wadszfiuaueweladeyaBafisufumndinieu (3 Uy lu 4 sy g
Anadennduiinamngadlussduinniiga (X=4.48, SD=0.71) uonidusedlddei dunmuen
anudusndnualianiziu (identity values) Atedssaudianumuizaulussauiiunn (X=4.70,
SD=0.60) suAMAYELTARIALNTIUIZNNNER (material and process) AaAssITlAMmNE AL
Tusgdufiainn (X=4.39, SD=0.82) AuAAAMIIAN9Y (aesthetic values) Atad s3auina1a
winzaulussdufnn (X=4.44, SD=0.66) funmuAmsUszlenilians (function values) Aiade

sauflmnunzauluseaunun (X=4.40, SD=0.75)

dsduazanusiena

A3UNAN13IY
' Y a ! =~ =~ 9 ' a ! a
a3 e uaukaawnIsudotdunsanniatausssui daulaamulugdan
(% a

nyiusanidsanilovesUsemelng lneluseTRmansnisnangiuiundt 200 U inatan1sduguaieg

fauazmisiialgiulumuuuduaudinsgniunldluuiediu iiesnwiendnualuazaAmang
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fauusssy wAndyadumsthanasfifiondnsaivonaiesdufumdminiou deanarenen
ams uaraeidusuaden wnaunauiunIsesnuuUinevauasiolaaladtagtiu Snis nns
WasuwasgUuuunansasliiinnusamads Wy nsldmudizoude @, i, 15551nu) uaznns
aneuTEazlunvsmnaeiie iz aufumuiuveuvesnugulmifdndonanuiSeuite us
Hanauskinduene Tausssu uazn sl Tansrsumlunssuiunsndn wu fumieuasinadeuddu
fnsviodsandon nioutsaduayuasughonyudsuluyury Wugaueddnlunsdinyadls

NARNAUNDINAIE

2AUSIBNANTSIAY
INNNTANY WU NIFINLUUNARSUILATDITURUKIAUN B UT LT TANNIT LS TS

§1u (cultural asset) fnaddnyiomsiiivyaruazauinaulavewansasilunainaina lagians
g B slunguifuilnailianudidgiuaudiBaimusssy nan1siesesiszyin 68% vedrney
wuvasunuliauddyiud essiviernunineveandnsiue vaied 56% Tanuddyiunis
penuuUf avsiounuswarle 3 wandiiiudsnnudidguesnisiaunaiuszninausanmis

TWUTTIURAEANUABINTVRINAIRLUTAUU (Pongpan, 2018; Smith, 2015).

(3

YPNAINTL NISIINTLUIUNITINWUUNANRIDIRAA (market oriented) @analAna# S

MOUAUDIAINABINTVRINGUE US LA AlININE T alfuayuuuIRAvas Hernandez (2017) 15e

9

71 MsepniuURanduelaedanufsansvesuslaadugiuaiusetieislonianisnisnaials

v o w 1

1 a =3 = dytu Y o v A 1 a o . =
YNUUYAIALY ’e]EJ’]xivLﬁﬂG]’]ll nsAnwNgunelmiugng UVIANEINITINNITIVY VD Chai (2016) @4

q

v

LauaiwNamﬁmbﬁﬁLﬁummL‘TJué'faLauLﬁENEJ&JNLﬁmmmmmmﬁﬂﬂqﬂ we llaNU15NDUAUDINATS

9
1

fifasnsuinnssuldlusrezen Snvis namsdnwilsaonadastuvdnniseanuuues Rams (2009)
Afunsaisaunaszrinnnuem amnudaiu uasUsslewildaos nsnaunaunsane s
ihiunsesnuuusmaisteilindndasidiondnualianizda dsldsunsafvayuainnanis
datiszyin 72% vosuilanBuiitieifindmiunandusintaurmelausssuaslfnulioss
deRansanluFesemaonadesiuuuimiinsesnuuundndusideinusssy nuideves
Smith (2015) fidnw A satunisesnuuundndasianusanimusssuluglsy nuinsideules
amanevieafuiiunnsesnuuuTmavannsauiinn e sualliundndusile Jsaenndos
funanisAnuifiuandifiuitamnanerenaiestiufumainio wu aess sumivieisniade
anunsaadeauiagelaliiugusinagulild egndlsfiniu Hemandez (2017) fefodunmn n1siin
anmeviesdualdlundnfauriswaiveadswonistndounrumnedafuvesanaiewatiu 39

Y  a

g1adsmaron1sTuTveaguuENanluviosdues Tuusunil nseaniuuiaeslufuNIAIunIeualsi

L3 1

n1sadiAuangasenitaniseusndauanauLaznsUsulswademe ldlidaudeiuyuneves

q

YUY
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TunsalnsUS s U B ULLINIINITEDALUUAUNNSHAILIRRONITUUSZLANDU Brown (2015)

WU N159NUUUNARAMIILASBIdnaUTIIaInaeRuRANREALRATURUIATANSHanaLTe v 19y
= A oa a Ve = = ~ N v

NSRBI LNBLANAMNAINY dnunsaingenaelate 40% Tunaiaiewds nsissuisulylmiu

31 wsesdufusnaunIsuauisalinagnsineiu lnenisusuusamatianisuds wu n1sldng

wisukuuliansall weruauiaulauinguuslaailiaiuddyiuanudasndowas iy

oty Dawslazdansiinnudnunddlulfvoiniseankuutiannudsdiu

'
a ¥ a

INMUIFBVBY Lee (2018) NUIN NANAUINAUKIN LG INOAUT DD ULAZNTEUIUNISHANTI AN

q

nsldwdsan ansaifiuananialalunainglsuiilinnudfydunanSusinddy egrlsfam
Tumsfnwinud nssvaumandaiedssiuAumndrundousidfmauauuudaiy v
Fedrinlusunismunusafiviaznslindsnu Fee1aliaenndeaiuanuniavisueanainiiyaii
Awiadu

agslsfinny wan1sdnwluassiinudn nseenwuuiiguiuladaledsivade wu &i83sinu

Y a

= Y a ] o & aa 9] v MY v o ! ]
wselastaiuseuiteg wiaslunienlunaintagiu winduldldadanudserivlanengugnaii

NOINLDNANWAVDIRRNNTTUALANTALLANIT FIUANANIINUITEVBS Wang et al. (2019) iU

calw

nandarinsnwenududuiuldegsanysalvsfmatnazay wasiivadraludalziutiuuinnin

=

MR 15 H9AUd1ATYVDINITLE T 09 (Storytelling) Hanks (2017) 58UIINISHE T 099

o A 1 v

Woulpandnduaiiuguvudndndudeduddgyiviemuanuduiusseninagduilaaduiusud vse

v Y

a

auen Yeatiuayunanisfinwnilliauevldnsiansesfeddiuintinuazgidyg1vesuvusiiunisy

L Ag7] q

o w A

Tunsdeasundndue oglsfinnu deyadwlimiuitanuyimedidgyfonisdeansisessiumand
ag9ilUsEAvS MmUY emaIvaInranY

ndeyatneiu ansaasuniseduneladn niseenuuundndaeiiasesTuuEAuNIe
A a o 6] (] v a v (% av A
Myeuleudainusssunaznoulandlataladsiaisdanuasnndoiuiuimedunuifedunany
Usziiu wiu nsldatnanevisadu n1suiuugeian wazniseenwuuiioadud gy agslsinny &l
TMALUAUNITHRAITAUATLAZNITNALINTEUIUNTHANT U FaaslasunisiauiuLfy

WDl UALDIRDAIUADINITVDINANLININIETUY
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