NIRRINFULUUASIE AN BalaANTAINadIRaeUsEAURaUNSTIaYsE

L NRELEUDNAN BAILAZATNEN BAIDIAN TN INEIATIVAWILUATATOY S

ey WesNIsAn’ uay asiuW gugassa’

9 9

'aurnyremansuazdnumans i Ingfessignssunsetoysen

FuunAu : 3 e 2568 wilyunaana : 19 Suneu 2568 mausuuNAIw : 21 SunAu 2568

UNARED

suifedifnguazasd 1) ileAnwuariinssdsuuunndydnuaiosdnsainainais
Usziudaunssueysen 2) tewmungluvundydnualesdnsainainaisusefuaunssuegsen
odaaTuiendnvailazawdnualesdnsumninedeudignszunsaieysen way 3) WileUssily
ns¥usvesuilnadesuiuunandndnvalosdnsiiimundulmifinssminfenisduaiudnondnual
LA NS N B VRINNIINITETUANTLUATATOYTE NaNAI0ENS Ao 1) nqusMnuauleuiy
$1um 3 Ay 2) nauiderwey $1uau 3 Au 3) nauduslaaisndaelduinns $1uau 196 Ay
i3osilefildlun1sise Ussneudae 1) uwuuduawalimunulevis 2) uuudisraguuuuainans

o

Usziufaunssy 3) wwudssiduguuuuandydnvallaefifoivigy was 6 wuuussdiunsiud
sUuunndydnvaivesuilaa addnliluniside fe Aade wardrudenvuunsgu nanside
Wudn 1) JUsuuasdgdnvaloanwuuannienadnvalvesainaieyszdneny Wunsdydnvalesdns
Tuaszasuseu 118 ¥ vowumingnay Usenounie nmesnuuulsufal dualdunsidydneal
nazgUuUUMsUsEgndldan 2) Wamnguuuunsdydnualld 15Ut (GUuUUil 2 9rntendnual
V99ana18UTETI8L) Iﬂﬁﬁ(ﬂLﬁ@ﬂf\]’lﬂﬁgl,%m%’@ﬁ’wﬂ"liﬂizLﬁugﬂLLU‘U Ifpzuuuanadsluseduunn

(X = 4.39, S.D. = 0.58) 3) Han15UseLi U1V Vo UTlnarasULuUns dyanwalsUkuulny

'
=

e 5 a1 n135uilaesaned luseavuin (X = 4.26, S.D. = 0.15) e a1sandusienu
Usenaudig 1) ausluuuiiiiendnualainaieusedu 2) A1un1sandieddns 3) Aun1sdeansves
sUkuuATIFYanYal 4) A1UNNTATTBUNINENYAI0IANT WAy 5) Aun1TUsEYndldnduay

wanvany wudniinsiusluusaganueglusysuuinyneny

(% L3 (3

AENALY: NI ATIEYANYAIBIANT aIRaTeUITAY LNANYAl NTNENBAIBIANT

* 8ua: oraphim2021@gmail.com ({UseiiususIauAa)

124 | 15a15AULENUNENITUAENSLATNITEBNLUU UNT. NTLUAT K. 4, 2. 2568



The Development of Corporate Logo Design from Decorative Patterns of
Ayutthaya - Style Art to Promote the Organization’s Identity and Image of
the Rajabhat Phanakhon Si Ayutthaya University

Wisit Pheinkanka' and Oraphim Suksuwan'”

1Facutty of Humanities and Social Sciences, Rajabhat Phanakhon Si Ayutthaya University
Received: October 3, 2025 Revised: December 19, 2025 Accepted: December 21, 2025

Abstract

The Objectives of this research are to study and analyze corporate logo design from
decorative patterns of Ayutthaya-style art and to develop corporate logo design and to
evaluate the customer perception on corporate logo design which a development aimed at
enhancing the organization’s identity and image of the Rajabhat Phanakhon Si Ayutthaya
University. Sample used in this is research consist of 3 groups; 1) 3 policy makers 2) 3 experts
3) 196 customers who use the service. The instrument used in this research consist of; 1) The
questionnaire for policy maker. 2) The survey collection form for decorative patterns of
Ayutthaya-style art 3) The Design Evaluation form for experts. 4) The perceptual evaluation
form for customers. The statistics used in this research are the mean and standard deviation.
According to the research findings, 1) The corporate logo design from identity with
Prachamyam motif to corporate logo design in celebration of the university’s 118" anniversary,
which include graphic design image, logo master design and application guideline. 2) The
improvement of corporate logo design selected 1 design (the second design from Prachamyam
motif) by experts which achieved a high average score (X = 4.39, S.D. = 0.58) 3) Customers
Perceptual evaluation result to a new corporate logo design in 5 aspects on a high average
score (X = 4.26, S.D. = 0.15). When considering each aspect to consist of 1) The Logo designed
from decorative patterns 2) Corporate recognition 3) Communication of logo Design 4)
Corporate reflection and 5) Adaptable using and versatile application, we found that all of

customer perceptual are high level score.

Keywords: The Development, Logo Corporate, Decorative Patterns, Identity, Corporate Image
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3) MywAsEsliuUlnudvewdyanual wag 4) M5IATIZVINITRNRUUTEUULNENYAIYRINT
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NN 4 nanrseenwuusTIgUluuaTIdydnyal wuui 3 Anenanvalatnaieusedn
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TensUsEiiu Q(F’ % 0 O
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sULuURT RNyl
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NNENWAIDIANT
5) aunsUssenaly | 4.20 | 0.48 1N 4.32 | 0.56 tly 4.24 | 0.53 taly
fewasvainany
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noun 3 Han1sUsluNsTunTdydnuaivesiuslag

M19199 2 ToyANUFIUVOERBULUUABUAT

Hoyaily 318013 F1u(AY) Souay
1. nqugneu Undnwdagiu 128 65.3
Fanldusnsily 68 34.7
334 196 100
2. WA U418 74 37.7
N9 122 62.3
334 196 100
3.9 N3 20 Y 86 43.9
21-301 72 36.7
31-50 1 30 15.3
50 ¥ Fuly 8 a.1
37U 196 100
4. 32AUNIANY Uszaufne 0 0
J5gudAnY, VN 118 60.2
USeyes 47 24
ganinUSeyyng 31 15.8
37U 196 100
6. DITN dniFeu/dnAne 154 78.5
FusIUNT 23 11.7
NUNULBNYY 10 5.1
530N 7 3.6
Fus 2 1
anTndue 0 0
334 196 100
7. nele/idou N1 5,000 U 26 13.3
5,001 - 10,000 108 55.1
10,001 - 20,000 30 15.3
wnndn 20,000 Fuly 32 16.3
374 196 100

91015199 2 WU nquipeusuvasunudulndnwdagiu Sevay 65.3 wazidudunldy
U3n9aly Sewaz 34.7 \unandgadosas 62.3 uazmaresosas 37.7 a1gadiulugsini 20 U
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a v

$ovay 60.2 uarUSygns Sevaz 24 ondwdrulugiludniseuinfnet Sevay 78.5 uagiusivnis

o

Seeay 11.7 d51elarawiau 5,001 — 10,000 Saeay 55.1 warsielauinnin 20,000 YUl Seeay 16.3

M1999 3 AladswazAleULIATEINTeINNTTUTvRsUS LA sULUUAT Ay nualniau YLl

19n15UTBaIU AnadenanIsUssiiu
X SD. sEAUALNIND1R
1. shugduuuiiiiiendnualadnaneyseau 4.45 0.13 aly
2. AUN1SINTIBIANT 4.36 0.16 170
3. funsdeansvesgUnuunsdndnval 4.10 0.17 10
4. AUNTEETNDUNNANWAIBIANT 4.27 0.15 170
5. frumsUszgndliidenagainvans 4.16 0.14 1N
AnalesI 4.26 0.15 10

MM 3 wananansUszIiunsiuivesuilaare sUnuuaddnualsunuulng
wuin Tunmsauiis 5 éru n1sufeglusedunn (X = 4.26, SD. = 0.15) Tnsuvafumediudad
1) sugUuvuiisiiendnualatnaneUszavegluseduann (X = 4.45,SD. = 0.13) 2) AMun159A9
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dsunauazanusena

dyuna

1. wansAnwikagdmsienivuuunndydnual wud sUsuundyanyalagiauiain
londnwalvesainatayusydnenu Wunsdudnwalosnnsluinsyasuseu 118 ¥ wesunmiinends
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(X = 4.38,S.D. = 0.63) uaz 5) mumsussanaldary (X = 4.32, S.D. = 0.56) Tnedraziuuaasly

s¥AuNn (X = 4.39, S.D. = 0.58)
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3.1 M3suisUuuunsdydnuaivesuilaa danedeslusedvuin (X = 4.26,
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