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Guidelines for the Fashion Garbage Exhibition to Raise Tourism Awareness

Sarath Simsiri' and Natthapon Kongkitimanon?
'Faculty of Architecture and Design, King Mongkut's University of Technology North Bangkok

“Independent Scholar

Abstract

Nowadays, the problem of garbage is a problem that the whole world is focusing on,
together with campaigning in terms of reducing an amount of waste. Some waste can
decompose within a short time, but some takes hundreds or even thousands of years to
decompose completely. These lead to the trend of concerning the world more widely in all
areas by reusing items that are still usable or reusable in terms of recycling waste that has not
been disposed through the Recycle and Reuse methods for maximum benefit. We will present
the new way of fashion, including costume and accessories, brands and products or products
that come from waste or waste materials that are from the environmental and friendly
production processes. For this reason, "Fashion Garbage" project is willing to raise tourism
awareness through event & exhibition activities by providing information, methods and also
innovations that can be used to modify and recycle waste for the reuse. This is another way

to support, reduce waste and support the growth of this industry and business further.

Keywords: Fashion, Ecotourism, Event, Exhibition
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Design and Development of a Vintage Barber Bag for Carry

Sorayut Seanseejun’ and Sathit Laowattanaphong’

'Faculty of Architecture and Design, Rajamangala University of Technology Phra Nakhon

Abstract

The purpose of the design and development of this vintage barber bag for travel is to
Design and develop, as well as assess satisfaction, a vintage barber bag for carrying. The
population was vintage barbers in Bangkok and purposive random sampling were vintage
barbers in Bangkok. Phra Khanong District, 7 people, Klong Toey District, 14 people, Pathum
Wan District, 9 people, totaling 30 people.

The research found that the material used in the design of the vintage barber tool bag
is full-grain leather. All analytical scores were 35, and the most satisfactory assessment result
was in terms of design, with an average of 4.43 in most level followed by the usage, the
average of 4.03 is at a high level. And the least safety average 3.83 is at a high level. In

summary, the overall of 3 aspects with an average of 4.10 is at a high level.

Keywords: Vintage, barber equipment, bag
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Knowledge integration: Creative Industrial Product Design

Songwut Egwutvongsa' and Janyawan Janyatham?’
! Faculty of Industrial Education and Technology, King Mongkut's Institute of Technology Ladkrabang

?Faculty of Engineering and Technology, Bansomdejchaopraya Rajabhat University
Abstract

Knowledge that is diverse in the present and future eras. It can be viewed as a problem in the
form of trivial things in terms of knowledge that is useful in enhancing skills in creating
industrial products to become intellectual skills and practical skills within the learners. This
academic article is regarded as an additional lesson that assists in demonstrating integration
in the form of bringing knowledge that is invaluable to product design students in order for
these knowledges to be applied. The design of industrial products to meet the needs of
human beings in the present and future generations is considered to be more complex as the
days pass than in the past. This is considered to be the effect caused by the fluctuations in
the circumstances surrounding human existence in the present and future time periods.
Therefore, this academic article aims to create wisdom that encourages readers to be able to
keep up with situations that are made up of various intellectual elements in product design
that directly and indirectly influence the industrial product design process. It wants to
encourage readers to have a wide range of intellect that helps them integrate their vast
knowledge into application and integration for use in the creative process. These abilities help
to provide readers with a foundation of intuition and practice in responding to human needs

in current and future situations.

Keywords: Product Design, Intuition, Futuristic Thinking, Basic Thinking
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The Corporate Identity Design System for Corporate Image Promotion:
A Case Study of Logo The 115th Anniversary for Rajabhat Phranakhon Si Ayutthaya
University

Wisit Pheinkanka' and Oraphims Suksuwan’

! Faculty of Humanities and Social sciences, Rajabhat Phanakhon Si Ayutthaya University.

Abstract

This creation has objectives to design Logo The 115th Anniversary for Rajabhat
Phranakhon Si Ayutthaya University and identity system for corporate image promotion of the
university. The identity concept got from the value of world heritage, mission to create
knowledge and virtuous student who has social adaptation and intellectually dependent and
vision to progress to international. Conveying concept to identity and corporate identity design
of Rajabhat Phranakhon Si Ayutthaya University. Creation method has 7 steps; 1. Create idea
for identity of the university 2. Define concept to design. 3. Analyze identity style. 4. Preliminary
sketch 5. Develop sketch 6. Crate artwork and specification 7. user trial. The result of this
creation provided that, there are 1 type of the 115th Anniversary for Rajabhat Phranakhon Si
Ayutthaya University and Identity design system template of logo 4 types; 1. full color logo
2. one color logo 3. logo with colors 4. logo with organization name or support messages. and

the identity system manual that suitable for usage.

Keywords: Design, Identity, Identity System, Logo
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Green Infrastructure for Urban Competitiveness Enhancement:

Lessons Learned from Paris and Singapore

Montouch Maglumtong' and Medhas Maglumtong®
"Institute of Metropolitan Development, Navamindradhiraj University “Faculty of Fine and Applied Arts,

Chulalongkorn University
Abstract

Public parks or green spaces are a fundamental necessity in urban development that
directly affects the quality of life of the city's population. It directly impacts on physical and
mental health. Moreover, it can be used to attract both tourists and investment. Green
Infrastructure is the concept of combining urban green spaces with infrastructure development
to form a network of green infrastructures, including both natural and semi-natural areas.
It helps in promoting the quality of urban ecosystems by comprising of city park, district park,
community park and green way that are connected to each other as a network. This creates
a competitive asset and contributes to enhancing the urban competitiveness, in terms of the

quality of life of the population, dynamics of the local economy, and costs of doing business.

This is a study that combined literature review with field survey under the topic of
green infrastructure development for enhancing the urban competitiveness. Two case studies
included the world's major cities, i.e., Paris and Singapore. It shows that green infrastructure
does not only enhance the quality of life of urban citizen, but it is also part of the infrastructure
that indirectly effects the dynamics of the local economy and the cost of doing business,

which promotes economic development and increases the urban competitiveness of the city.

Keywords: green infrastructure, enhancement, urban competitiveness
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wioufun1sasoyaTddAnY (Rivera & Macera, 2016; Laurian, 2019) A10819U8 8 UN19ETe7
wianil leun Hotel des Invalides waz Hopital de la Salpetriere Foirsannudiusuluszozng
\ienifu 38 Pari Observatoire G9a314lagy Claude Perrault Tud) w.a. 2210 - 2216 Fadusuds
FnydnuaifiuanifagaBuiuresgauisssUURAaMIsUIAEA (geometric measurement) YoHTaLAa
(De Meulder, 2016) d1ulungaunsainisimuinuisiungiuean taun Place des Victories lag

Claude Perrault tlag Place Vendome %ﬂgﬂaaﬂLLUﬂ% Jules-Hardouin Mansart wagsUalgarulu

U w.A. 2229 uay w.A. 2248 AUAWU AouNTEIIMAEdN 15 laaiuseiuinienisimuilaseaing

¥ '
A =

Wugudlgiveuiadlaunisasisaun Midi (Boulevards du Midi) Liieaneianiuiiguiledlagseu

(De Meulder, 2016; Laurian, 2019) Tul w.@. 2327 ‘ﬁ’;ﬂﬂWiLﬁaaU1§a1é’a%’N%’Q%’aLﬁaLi‘JuLﬁm@Lwﬁ

" Y
Y] o

YRS EUSIUNLN Jardin des Tuileries way 9 SanUuyednuis fie Place de la Concorde 1asunIs

panuuUUlag Jacques-Ange Gabriel

luadnauuaigdrAgresirTadiulngdnazgnlevdeulaednTauazdoudsinig Tul

WA 2213 W nqedn 14 nsadisuddiiaredendnnisseunsnia wavlvianuiin Pierre
Bullet MMepuuLEUNANNVUIUT9swLIRulls IS UnaaAN19TInatedu Grands Boulevards @Sy
a 1 v} 1 1 = g.JI 1 < % o = a v I gj
WULAUNNN DU DUTAVDIU L DIAIMA W.A. 2248 Wuduun Tngauuuaniknddiaalidnvaziduns
P o P 9 a I a I o o 9 = |

Wunedyas wazarwenaufignisdeunisisalivasi@eudeduvilinareduaivvuinlng
(Rivera & Macera, 2016; De Meulder, 2016) Tul w.¢. 2209 Andre le Notre la31989nuuaUae
NafanzTunnuantnaiiadlruanuuuteanty Feaadluanudunialasunisneasisauasa lawn

Course-la-Reine wag Avenue des Tuileries @ snanetdu Avenue des Champs-Elysees 8 ula 964

1% o
S U (Y

lngauuanetigninessainiu Palais des Tuileries neng13luauiiagen Montagane de Chailloy B
Tutlaqiufe Place de UEtoile (De Meulder, 2016; Laurian, 2019) aziiulaan n1samuilaseasns

A = ) v ¥ £ 1! o A dld = 1 = = v o =
Wu;ﬂ:’]u%@ﬂﬂ’]iﬁLUUﬂ’ﬁWWU’]Lﬁu%’]\iﬁi‘gﬂiﬂ’JU@JlUﬂUWUVIﬁL‘UB’JUUWQLLWQWQQUOQ{jQQUu vinllud

W.A. 2565 UnFadauansnsneds 421 wis Unequituiindn 18,750 15 (30 d1umisiauas) dauld
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a

11nn31 250,000 Ay wazladarndunidsludowmarnidduldisosfianluglsy (most wooded

Ao a o

capital) (De Meulder, 2016; Laurian, 2019) lngWudididgaluindaamisawusnuainudnglasadl

=
(a1 1)
.......... é Parc de la Villette
: 346 Rai
Bois de Boulogne
5,281 Rai
Parc de Bercy
/ 90 Rai
Parc André Gitroén e
90.Rai i, PromenadePlantee
i “, 45
I i v Bois de Vincennes
"'u,,’ 6,219 Rai
i, LS n-““‘“
Promenade de la Petite Ceinture
30 km.
PARIS
Not to Scale
= o & da =
i 1 Raiunddenlulnsa
a YA Y a PN .
U {8 DINBIINWHUNVBY https://omrania.com
[
FAIUITAULUDY

U I

ausziuidoduFaisiuan 2 wis 1éun Bois de Boulogne yamzTunnuasiles deoglu
w9 16 adsvulud wea. 2395 - 2401 luSvasiovessnsnssaulideui 3 diud 5281 15 lagldsu
wsadumIalaan Hyde Park Tuasumeau (Haase, et al, 2017; Laurian, 2019) Bois de Boulogne WJu
dunisvosunuilungsialasdnsnssiuluiBoudl 3 uas Baron Georges-Eugéne Haussmann
TnestsaesdosnisusussuumsasasuasviadonmuesU3alinay fnnsadiesyuunissansiues

- 1 14 L Ada 3 Y] 1 ' 1 = ~ 3 ] Aa
SEUUSTUNEUI N Lagn1sasenunddeinedunindeungeulalvvriiies iWesanniduaend

snnsiiulnegesInsIvesUsErIng (De Meulder, 2016; Shannon, 2016) melugiulsenaume

(%
o £

V@A U1an d@ungneaIans aaunenll a1 auungvuialng waslaaunuiaula wu aiu

v ¥ 1

LUUSINgY o Parc de Bagatelle 13ounsganiidiug luinnituauvia ¥o Jardin des Serres
d’Auteuil maenau Roland Garros Faduaunamuilandnnisuastu French Open Tournament Tu
Woudiquieuvemnd wazdnisdauansmanianues Tuginseunsngirudulunfeonegranntumy

193U (Laurian, 2019)
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v oA = ' a A . . ) = o
ANUAS1TULILAUINDIDNLNIYDIUNTE AB Bois de Vincennes NN9ALIUDDNUDULDY &304

=

Fulud w.e. 2398 - 2409 lusvadednsnssAuluideud 3 wWulieatu Bois de Boulogne fiilmune

' [ '
A % <~ ]

Weaiu Ao WedsuU3esruUN15a913sHaEIEUUTEUIBUIvanied Bois de Vincennes uiiud

AervunlngNantuul3a lneiillen 6,219 19 Andudesay 10 vasiuiiilios lnaassnilauaanun

@0

%
Y ra v

gnunAausiedulsl (De Meulder, 2016) auasnsaizusiailfsegfniu Chateau de Vincennes @
weLdufiussiuresndaiduisiuadluefin Uszneudeaiunuudinguiiingiaanu 4 uis arudnd
aungnumand awudei nednsen waginenunvesaatuns LA naAn v RH S e
(Shannon, 2016) Tuafis #ufivnaildudumineshwunelvgiideuseunseFaly Tuamsswi
18 nswidwiqedd 15 WWdeauassuglviauiludsuroundnsdsuduausfinnmsdegnie

ﬂﬂﬂwé’qmsﬂﬁi’ﬁm%ﬁﬂa (De Meulder, 2016)
dusTAuEu

aauTEA UL LU Parc André Citroén dsagfnuduuey idesiduiideodlssnunin
souufdiednges (Citroén) %290 w.a. 2458 - 2513 fiiledl 87.5 15 WolsanuBamias AuiidFegn
Uaoydnamazgnuuinsiuddvuleuienisnauiilesrsslisa (Shannon, 2016) nalviviin Parc
André Citroen Taglasentsimuniiuiid uduludisfunaissy 1990 wasdnegradumanislul
w.A. 2535 §pBNUUUAB Gilles Clement uaw Alain Provost afian1Uinvniama saufuaniuiingn
3 AW AB Patrick Berger, Jean-Francois Jodry Wag Jean-Paul Viguier a;mm'wmmm’f Ao YaUATU
firllduesaunmajrgndenseusenassuuialug $891 Jardin des Metamorphoses dsUsznaudie
asviilnariutenfuunsinvunulfuazniuwau (nwil 2) Suimmiefnguaiusuiaibn
2 nau leun nguanusieiiles 6 una (serial gardens) @ sudazunsilgdsieinazniseanuuuni
an1nonssufiunnieiu wagnguanuiadauln (garden in movement) fiuaninistdoulmvs

sungUfidadenuiielinouausiosns AT IaNTIuANA1T (Rivera & Macera, 2016)

Parc de Bercy fiag3uanituaunssdueayauwisnd iWuaiuaisisazfignesneuuun

Ao o

wnulsaivlaiin IneundlsedsgninuliiduaouiidfgmiaseiReans (Rivera & Macera, 2016)
WU Maison du Jardinage mailognvesaiu Parc de Bercy fdaufidun leun Henziunnides
wile davaiuaewreriuualay auu Rue J. Kessel Turagiiaiunieifngiusanlsznaunigaiuy
| o ) " o = PN @ v
wannviaeUsenn Wy aunald audn 1Sedu aunvaiu avuliven awudngnia (nmd 2) 1Wudy

(Shannon, 2016) IuﬁuﬁmuﬁmmwlmmLﬁaaaqéﬁﬁmzi’uaaﬂﬁﬁmzLaawmmmﬁﬂiaq%’u

’J’]iﬁ’]iﬂm%ﬁﬂ’]ﬁﬁ&lﬂiiﬂﬂ’]ﬁﬁ]im%ﬂ?i@@ﬂLL“U‘U UNTNTTUAT Q. 1, 2. 2565 | 77



Parc de la Villette faaglutum 19 mafiang fusenidsaviiovendios luauasisnedlng
Jududu 3 veengaU13a eenwuulag Bernard Tschumi anUinunsamafivugnsUszmanuuly
B .. 2525 — 2526 Faauansrsazgnas1ulul we. 2527 - 2530 usdiAuuTuEidulsendns
sunlngueslisanarnanfdiesysuuszmna (Damiani, 2003) Iae Parc de la Villette iludau
nisvaslasaniswmundosin Tnglsssndniuded gnasiadulud we. 2410 nuddsvos

Fnansshulideud 3 uignenidnuazdreaenlulul w.a. 2517 dmsuwuidAalunisesnuwuy

[
=]

auasnsauzll Tschumi lalduuafa Deconstruction slasudvndnauain Jacques Derrida §ilu

o w a

WnUsvgaudiAyvesuuiAnd (Damiani, 2003) Haudfaruaisisazaglasunisnoasiaasalud
WA, 2530 winudisne Tuaudasinsimun wasiudsugluuusgnaanian i dunfisdu

(0w 2) Miesuansmadsn uazlssaras dagnesnuuulaganuiinfidyeidevateau wu Christian

de Portzamparc Wy Jean Nouvel Ju@u (Damiani, 2003)

Parc André Citroén Parc de Bercy Parc de la Villette

AN 2 auszeugululnsa

AUUTEAUYUYY

@UsTAUYUYY 19U Jardin dEole Tulun 8 NflaumuILtuveIUseyInTasdis 3,687 Ause

msnitawns luednpaiduwaiingalnsufigawimiddulisa Auiiddeiuazdsdiuieaiuaain

yunlngasaglng wariuitinedingluwnid de s1eseldl mswawiaiuasisay Jardin
dEole udruniavedlasanig Basin de la Villette Fudunswamilos ZAC Pajol Tnul &9 Jardin
d'Eole lasuniseanuuulag Claire way Michel Conrajoud wageenuuulaslag Laurentt Fachard
(Nolf & De Meulder, 2013) a@319Tuseningd w.a. 2548 - 2550 lagnsidenldidunsnedganiu
N1390NKUULUIAAADY wazTandilauusaiuaialaainsolu panviinldesuiguuiAnlunig

9ankuUUI “sramnsaviliizessauazanuiinaunduiulileglidndusesUssivgnegn uald
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[

A A a d”
WUNUSLIUU

2

FnsEsuaseeanUsenaudnly” (Rivera and Macera, 2016) TuaaegNn1sas19855A
v 1% a ' 1% A a a a 0 A v =~ A w

podldinalinAout1egs Wesnnfusssumdluuinailiaies dedaniseseiiudienisyag 200
Leiag3daIuan 80 wns wazinasunInadluiiedaiu (De Meulder, 2016; Shannon, 2016)

yanantudilavinssuunisluaisuvesiiwuude huinBluduldfuiieldiununaiden syl

[

NSReVaIrUI8tl Tnediu Jardin d'Eole Usgnaulumenuiinisg laun aaesiisiiivil aunsin

4

Vg rwwiabng auumgnsounanlsl Uansdu Wusu (Shannon, 2016) szuusasadnevaudy
nseenkuuLiieliiinaruasnselunisldou uenanddinsiauidsdnmilaslifquades
St tnilunsuigesnwiaiu wu nsdang1eaeiie n1sdalu wagnisvindevdnainiawlulyd
(Nolf & De Meulder, 2013) ’Sﬂmuszﬁwmuﬁmaﬂa Ao Jardin de Reuilly Faduarufiiouse

AULEUN19ALT87 Promenade Plantee wazaaluda Bois de Vicennes lsasunglitnesu
wunediden

Funadiden wu Promenade de la Petite Ceinture (wUadn Wudmdng) Wuiluiisn$red
liddeefinuidn famenandt 30 Alawes @umediderdidunsiamsesalidsiaeduied
wa. 2390 Wlanansnseunda Sdausiaoesiluauddléfiu Usenoushe 17 aonil Quefind 29 annd)
dwiusadnslediiionisiiumuazaudsdudrsunseimuaeuddyaniosannisiausala
TeAunaymsldsaoud 1ofed wa. 2077 Aludnsldrudunissalaidan (Laurian, 2019) wazgn

Jaoelsnse meunlul w.a. 2536 wiosUn3alilasin1swmul Promenade de la Petite Ceinture

[ [}
A adA

= ] ~ a = <, I a ' ~ )
wagtilasannilunuiidanuvainratenstiinmgenndsnangidulssiaunniesinaisinisiam
Nufogals wWesandmivwansasialalgniesalviidudunistnuilalulisa (Denis Loubaton 81484
Tu Rivera and Macera, 2016; Laurian, 2019) FauszasulAkanIAILTILIINISHUY Petite Ceinture
sondudu 9 asdumshaienisegendevesdnivn asiulud we. 2541 Fadinnsad1eadu Jardins
du Ruisseau LLawmLﬁﬂﬁgﬁwﬁmﬁdﬁammLaum'aLﬁaaﬁaﬁﬂﬁuazLﬁuﬂ’ﬁ%“ﬂw’nﬁumﬁﬁ'tﬂu
v a . & 8 val & | v =
Wil (Laurian, 2019) $90M93s9AIAEN1 s U T2 UUIUAIAE 1T UL AL UALE U AN BUTTINT

AU UuYesalWldgRuse (De Meulder, 2016)

Promenade Plantee QﬂWUwUWﬁquﬂ W.#. 2531 Lae Philippe Mathieux ke Jacques
Vergely uuidunssaliliindadon Place de la Bastille fu Varenne-Saint-Maur fausid .. 2402

Ing Promenade Plantee \Junsuaunauiuiivesiug i idummusssusfidramesaludaiu

& A aov ed o o & . a v v a a L a Aw Y
NWUNAQAUNAUNNUANGUINYUY (I_aurlan, 2019) ﬁl@LﬁNmu%@ﬂLaumqﬁﬁLmﬂ?uLiNWﬂquWaQqua‘Uﬁqﬂi

kY

Bastille saludaiu Jardin de Reuilly @auneun Ao Allee Vivaldi @9Usenaunias1uA1IsunI1eLiu
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nduazRunweluiugliaduasyewaukaslUduandl Porte Doree uazaau Bois de Vincennes

) v

vmmu'guaaﬂamaqﬂﬁai’mmumwqau 4.5 Alalums (Shannon, 2016) mmu”LtJmstmwuﬁ:

wnnsneaianoy et Wides Wunmau sy

nsWaILIlATIEeugudUedludenlys

derlusiludszmaidnswauiuiddeinugdunisiauideloenasnniuuuife
gneuuAs (garden city) LesaniguiadsalunsenindsniudAyvesiuldvonuniniinainy

Jusgvesdszy1vu (Henderson, 2012) uarUszbud1fyiian fe n1ssnyunasininvesssnali

[
A aa A

dxo19manLIa1 (Goh, 1999) u‘lﬁﬂ@ﬂ’ﬁiﬂ‘lﬁ‘d’]LL’ﬁZW‘U‘VIﬁLGUEJ’JLW@?@Q?UN’]NUL@WI’? TPuNuNsTINYIR

'
a

fdufuidiBenuslvgvesdaldiildsunseyindliidednifuinda 2 uis Ae Central Water

Catchment (37.1 a15.n3.) way Western Water Catchment (69.5 #15.n3.) %ﬂﬁmﬂu 1Tu7 ?Jaﬂﬁuﬁ'

a

Usene qammsmmmwuwmvmm‘wm 733.1 g1Nnlaluns JUsesnnsdnuag 5.4 a1uau Tuaee

' [

EUTIT

a =

Weagedeseuaz 47 Andudadiuiundilen 66 msruunssouszyIng 1 Ay F9geninan

By

aa a

UINITFIUEINANN (Lim, et al, 2022) Tnefiuiaidonvanianunsautsuddudngldssd (nd 3)

Rail Corridor & S >
i 24 km. f‘ :
Lim Chu Kang =k '

z-"“ :

Central Catchment

------

631 Rai
m—Nature Reserves

Nature Areas »’g“
=1, T
e

m— Parks/Nature Parks

Marine Parks .

Waterbodies
Park connectors & tralls
Key racreational routes
===« Potential coastal parks/promenade
@ Future parks (selected for illustration) >, SINGAPORE
Mg 1o trates GRS sotp PR/ Not to Scale

a o o X Ada o a ¢
AW 3 Jansian NN ludenlds

1: {398 919999NUKUAYDS Singapore Urban Redevelopment Agency, 2022

AUssAULlng

(%
[y v

Hunddeseauidies Lo WwnausnYessuyRLagsessulIaIunais (Central Catchment

v
Tl IS a

Nature Reserve) udufiuiidideniilvgfianludenlus foun 18,000 15 W@uveanaradiosiiddey

q

a a I3 PR v & o A af v & N o &
flanuesdanlus vonanaedimiiilunmssniduiuieldlunisgulnauilan uaveysnswusiviug
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#@mIal (Henderson, 2012) AUSainTNNlunsawasunanssuniesssunfbminuussnsilesdnnie

[ ¥

audnidenlus amdninansiu waraiudaiuidafasegluuneusndiligudeady (Lim, et al,

2022)
AUsTAUEIU

aruszaugu Teun Gardens by the Bay flawia 631 15 1 Ualdaudled w.a. 2555 wazld

o’d‘o v a

naneidunisludydnwalfdAnyvesdsalus Gardens by the Bay tuaiuaisnsaueasiaiuain

Aa . gj 1 a % 1 a a P [ A o 1
nsgUIUNITaUNaY (land reclamation) Aaegn1sfiAlaveteu sl Sihunadielluga uninieu

Y

veoulavesnudealuiuazagainiouniednnewigeda 50 aruaused (Lim, et al, 2022) aelu

(% '
=] )

Wunuszneuseainiuul 3 @ liun Bay South Garden Fududuiilvgian flauiuglinend

\Juenmsnszandifvunlngifignlulan aiufiaes Ae Bay East Garden Tsgnstmuniiiesosiunns
dansuastuiwesulan (Summer Youth Olympics) Tud w.e. 2553 (Lim, et al, 2022) uwaz Bay
Central Garden 6'?5@L‘fJumqLﬁuﬁaumﬂﬁuﬁLﬁam’haﬁuﬁmu Iuﬁuﬁﬁuaq Gardens by the Bay il
ANImaNAMaNevesRIns AUl WU Super Tree Grove Mifimaifiuaseiirfifagainvieaiiealy

FuluruIrvesaiu (nma 4) aruaundmsuiin (children garden) @auuuasus (dragonfly and

[V 7
Y

kingfisher lakes) @uusan (heritage garden) MiansaeN1sssNAUIBIsER v R TuUSEIMARIATUS
World of plant Mduaiuniesnuuuliiitenisiseusiiviugainiavnyulan waz Sun Pavilion iy

FAUNTEUBUNYS (Henderson, 2012; Lim, et al, 2022)

Jurong Lake Gardens \Jugiuaisisazuasvziaauaun 562 15 aeluilaiuiu arugiu

A A o H < ! & A =
NUNYHUT dIUUT dUIANAU TagNung1ul

o

[ YU v I 1 a | a s
Wﬁﬂi@'ﬁUﬂWiW@JuqL‘U‘LJEJ'TLJﬁq'iﬂ‘\]LLﬁﬁWﬂ@ﬂ‘U@ﬂﬁﬂﬂIUi

17 '
<~ ]

Fadlinsuaunauggsiaguiuulmdiusssunadn lilunsnalsuaznisesnwuuetnns Mludiiug
WnaaUnNsTTUANUSTAUAUNEAaIURTe TaudanseRNLUUIRILiunmad e sessull uay
seUnetag1udusEuU (Mnd 4) srusiinisasranizwislvadlunsiaaunistidne (Haase, et al,
2017; Dimpelmann, 2019) 31539 UNSHRINNUNTaUNEIaa1Ugsell Tlatiiesnisiiuiuid
IS Il o = ‘&J -'-:IIQ = 2/ ‘&J r.:l' 1 o QI r-;” d‘ Y Y ] L
ey widednlaiunfanssunieuen sudamsasisiunegedeiindy ivelvigauaiunsavinnula
TnaUumILLUIANNITAS19EUAATENI1IUIULAZ LU 197U (job and housing balance) (wausnuna

ai’aéﬁm@m, 2563)
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Gardens by the Bay Jurong Lake Gardens National Botanical Garden

AN 4 aruseavguludalus

: 633

aungnuAansUYAdealUs (National Botanical Garden) gnas1aduiel w.e. 2402 i

e 512 15 danuzidunsanlan (UNESCO World Heritage Site) Tul w.a. 2558 Tuaiiausn a@au

wonwAansuialddrurreimuinisinunsvesdalusina dunnassiusiuiug iy naass Wawn

o  sa =

LazuINT18LNAnnus 1 Y19zl uszlevii oldlunisinisugniiauszine (Henderson, 2012;

al

Cheshmehzangi & Butters, 2015; Monteiro, et al, 2020; Lim, et al, 2022) #1987919U &19W131

v IS

& A a a = Y} = | v P = A o
ﬂa']EJL‘UU‘WEULﬂiﬂﬁﬂfﬂsﬂ@ﬁﬂuﬂﬂqﬂL'E]Lﬂjﬂﬁ%'ﬂ‘u@@ﬂLﬂﬂﬂimu%?QWUijiiﬂw 20 AUNUINNAIALY LRSI
a a d” & ) U [ ¢ v v .
Fordesvesaiutl Ao nisiduwraunizwugndelduieinannnnyulan (Ignatieva, et al, 2020;

Lim, et al, 2022) neluiiuiiuszneusivaiudiluensen (0w 4) aduayulng aundeld au

U1dn fuieysndiudunnszisew (Jusu

3

AIUTTAUYUYY

[%
Y

anuszauguyuludanlusgnimuinsoulasaniseddving 23 1asants (amuna adansu

A, 2563) W udrunilswesnisiauigiuiionisegordeiilesdussnounsudiu laun wiaeanu

U =

91A15NNOAETIN AUGRIMT aduasIsaeseRuYNy wazanlsalnilafu uenanauunsusy
wazlumesuliinualugaostnmisiineslisununddyaswan danlusdadununisiiudunied
Wernelul wea. 2573 91uau 2 1asenis leelassnsusn Ao wuaszideanissalul (rail corridor) 1ng

Sguradalusidunesssaliinuiuilasududumddonduiontuinia Tnenisusudasuss

4

salvannAduiled naldszosnie 24 Alatunstul w.e. 2564 LW auwd ausanuLdun1alng Ae

Y

Woodlands North Coast wa Greater Southern Waterfront Area lngfin15:Uan1aAunnas U
sobiielirulddudasssuilnddavu sauvadunisiiuiuiansisagainiudniieg wenaniy

@

aflunulun1s¥eun 031930 bl d1AULAARARY 9 ATUYUYWLA DLW LN THRUIN WA YUYUT U
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(Lim, et al, 2022) W $1101NT S1UA1 Uazatuans1sasluguvy wazlasansfiaes Ae wusuidos
wideldfudumerudmiusasudszozne 21.5 Alawns Fadeusogusiig q Wilisetu i
671 Woodlands £1u Ang Mo Kia uazenu Sembawang Tngtdunnsdiazgnuiuliigadoniaiiui
uaziisdumstudnsenadill Wumsdiumadenlunsifiunsiidiediamnsalusmgruldineg

wazraInuaeIu (Lim, et al, 2022)

anUsena

' [
aa A

NIRRT lugutlasaiaiuguveslanstifnuvie 2 Wes awnsaazuls
1 v & S a o o & Y = v o v a o
lassadanugudidergnusndudunsndiidenenisusdunasdauduius iunisiade
Auansalunmsudstuvesdadlaenss (151991 1) lawn dunam@idnussnsngieglilszyns

dlos fguamudauss duazemadzen uaztierouraienufuAsenvein1sinugluiiesns

[
] =]

I iU Tniid 1Ay Ae dns1dunundeisionungeaeded (Un3asesar 14.5 uazdenlus

[ ' '
a =

F98aY 66.0) TINNINSANUNFTeINMAINVaY (FINIUAINEITITULNINNT 400 Uia Laziinane
S1AUANEAIATEAULDY SEAUEIU SEAUYNTY Uagldunad@ilen) waganunsadnialalusseziandu
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Case Study: Advertising Creative Strategy to Create Corporate Identity (Cl)

and Corporate Image

Bunjongsak Pimthong'
'Department of Product Design Faculty of Architecture and Design

Assumption University Suvarnabhumi Campus

Abstract

This Academic Articles, Topics: Advertising Strategy & Creative Strategy to Create
Corporate Identity and Corporate Image with 3 objectives: 1) To explain the meaning of
Corporate Identity (Cl) and Corporate image, 2) To explain the Advertising Strategy & Creative
Strategy, 3) To explain the process of Analytical methods Synthesis in finding issues
Conceptualization in the Creation of advertising. Which consists case studies examples of
Famous Ads (Advertisements) by International Professionals include: AEG, NIKE, Air Asia,
Levi’s Jeans, Volkswagen, Flat Plathong Condominium TV Commercial and other ads with
Model Program and Diagram, can be used to apply for education which is principal concept
for Undergraduate and Master’s Degree students in the field of Industrial Design, Product
Design, Communication Arts, Graphic Design and Interior Design. Also can be used as a

guideline for Professional Practice.

Keyword: Creative Advertising Strategy, Corporate Identity, Corporate Image, Branding
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o

(Brand Positioning) N15a319yAANA1AUAT (Brand Personality) NSEUNSIHIINTonI1AUAN

Y

(Brand Awareness) Lagn15a3519n 1N NIUNA IFEAT1E@UAT (Brand Image) N158519ANNUILTDNE

v a1 A

SnuazinARetenI @uAT (Brand Loyalty)
NagNsn1sasIeasIAnIslavun ai1ednanualuazn1ndnenlasAns (Advertising Strategy
Promote Corporate Identity and Corporate Image) ﬁfmgﬂizaﬂﬁ 3 Uszns Ao

1) ieedunefernuming uwasaruddyvesdndnual (C) wavnmdnualosns

2) Lﬁaa%maﬁaﬂasmﬁumﬂwm (Advertising Strategy)

3) WieaSuneiansyuInmsIsnsTinset duaseilunsfunilszdiu wndanisadeassd
ulawan (Creative Concept)

NMIINLUNUNITAAAN LLagﬂ'ﬁI@mm'}L%maqmé (Marketing & Advertising Strategic Planning)
Junszurunisiiemeziuaniunisalluewias Lﬁaiﬁuﬁq"i'mqUizmﬁmqéfmmimmm AD LHUNNT
Aa1e (Marketing Plan) kagnagnsni1snann (Marketing Strategies) N153LAT1ERANIUNITAN
msnaelutlaqiiu iilefiansuniislonta (Opportunities) Lagguassa (Threats) MmuningUszasd
N158319NagNEN19N1IRaIn (Marketing Strategies) uazuuuufUAn1s (Action Plan) 1ussg
TgUszasdnud g vedesAng ﬁa%’mmmﬁawa%m’aé’ﬁim A1T3LASIEYA SWOT (Strengths,
Weaknesses, Opportunities and Threats) u"wma%ﬁmaqwémsa"ﬁwasiﬁmuimwmLﬁaaiua%u

n130a1n (Advertising Strategies) fansealAnwseluil

CREATIVITIES STRUCTURE PROCESS

ANALYSIS
—

. I [ I I il
MARKETING COMMUNICATION TARGET EOMI’ETITORS} OTHER
PROBLEM DESIGN OBJECTIVE GROUP S BENEFIT CHARACTER| |DEMAND
&

RATIONALLY
SUPPORT

ADVERTISING STRATEGY

| - j 1
UNIQUE SELLING BRAND IMAGE PRODUCT
POINT (USP) POSITIONING
B i
C w CHECKING
[ } 1 :
OUT ST
BENEFIT & SOLUTION | ACEPTATION [ L !

AN 5 HILAnlATIASS NTEUIUNNSASI9ESIANULIWAIN

fisn: USP Principle by Rosser Reeves U A.A.1961
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ANNININA 5 85UIUNTLUIUNIT TUADY N1SIATIEN LA UIAUAIABAIYNISVULDSILDLT Y

(Air Asia) U nJunsalFny ISUNITIATIZIE MudIRuaIslUT

- Yewvesdudiwarnisnain (Marketing Problem) Wuanenisduidnlulssmeanaided
Usvauilamuanuegnaviin shlsiniausuounn Aifovagyffonis lu wa. 2544 ng
U3 yuues IHddoRan1svesansnisiunesiods TnsTeszuutiulassairenisuins
138015 (Re-Structure & Re-Branding) uaifianaun WWunisadranmdnvallml iodna
awwatiAnluefn warmanalal 4 Frenagnsnisnisnaiauaznislavan dWoidsily
Aan1sddesadunisedgingd anusaudstulugeavnssugsiaanensusely laed
F1umMsdundnogivinenaeuunueatianduied fidumaduannnin 142 @umedu
Junssg 78 ganuneuatonis wagdduruiieadudiuauninnin 400 ierduseu
AseuAquitsEnadulafifs unalde waglne Meflerduinisluuasiassina Tiud
ooansidy Tanama uslu Auyen ansnsasgussnvudu diuea vsu Sude giu an

Wi TTkaun NaUTud in1nald aealus dsadnt eniu ans1veandng wasienuiy

[

- dnguszasAavesnislaivan (Communication Objective)

Weiduusegels uwanseduliuapainluiilimedumsieiesesdu laillonmaiuniaiaea

Ingansgnnin sieusesndafiantuiesds a1y Slogan 7171 “las las AGUlA” (Everyone Can

Fly) Tvusnmisidunnadunaziniertunnianluedesnensasiunlvinid

- ngudanung (Target Group) Ao nduglagaisidesnisiiuntasntelulsene uag

[

AaUszna Wngiduangysemalunguendeu uninistuanidesdiles dawmingdmin

Y

Jusgegmedu q fidune Wenduildusmsunainanensiudu 9

- Awdedu (Competitions) laikA Thai Airway, Bangkok Airway, Nok Air, Lion Air, Orient Tha

e Thai Smile Airway

- msdnaueauUsylevd mgnaatiuayu (Presentation Benefit & Rationale Support) 93¢
wostedeilidvuneg lauenuusyleviliuinismigalagaissimusenda diduninisiuy

wniigatueliesiag avanauty fagannelatenansnsiuazuasnsy

a a

- yYAANAMVeINANA e (Product Character) Wuaian15du “Low Cost Airline” vo3AU
ey Nivady dwmsuausulni wasBunwedylvusnisunglaeasi 9 Winganiegil

= A4 a i P v o
LﬂEJSU‘ULﬂi@QUUNqﬂau‘l@lﬂﬂaﬂqaﬁNNa
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[

NAITUATIZADIAUVOIAUAILAY LAFIATIZI @im AUNULAUEITEdAYNADINIT UIUN

asanagnslunislawan (Advertising Strategy) wiuanseilaAunufe

® ﬁgmwuazﬁgmvﬁqﬁummq (Unique Selling Proposition, Unique Selling Point %58 USP)

Aranun1siuAlneasIAUTEndn wagliUunslnga TS NUDLoLTe

L4 I a 1 = o [y 1 1 a v a N
® AMNWIU (Brand Image) WUEUNITUULMLDLT Y ﬁ’]%iUF"lUE‘U&L%N NABIVINITNAEAIN

< o
9197 T1AUTENYA

o ' & . . '3 | N «
® NIIINALAUIYAYUNIINTITIAAA (POSITIOﬁlng) LaTLaLY AD @18n15UUUITEIAN “Low Cost

Airline”

nasadunagnslunisadeassd lnednasassanulavanszaiaaniaiswwifn uay
waenIndon uad3eaguilu Key Messages @siloanusznaudfiay Ao Key Words + Key Visual
Id o (9] Y a o/ o . a % % 6 1 a 6
Junmdn dulaguilana udiiaue (Execution) ldluneuiladnmaneailvaives angnistuues

L0LTeAIY Slogan Ao “Now Everyone Can Fly”

[

g8 TEUIUNTTITY mwaamaqms‘ (Strategy Checking) 98¢ Slogan “Now Everyone Can

Fly” Aowiluldidunagnslunislavan ldisiaaeuaiunnudaiiuainngudiegis fe fiaunia

Y

NE@8NSTULILIUTENANIT 20,000 AL Tu 4 Useidu fe
1. Usglemifildsuananenistu wazteuidaymlunisiduns (Benefit & Solution)
2. guslapgausuls (Consumers Accept)
3. Slogan “Everyone Can Fly” Husilaau (Outstanding)
4. Aoansitlauaransidng (Communication & Easy to Understand)

1aiIn13n5I9aeuazlasun1soulAluly Lunagnslunislawaniiaus (Execution) Was

(Launching Advertising Campaign) Tudess 9 gjmmﬁmzsnwialﬂ Fanmil 6, 7 ke 8
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Now Everyone Can Fly

il 6 asdaydnual (Logo Brand) was Air Asia ilugunssnaudunslaedisnys Air Asia dunieglunsinauduns
Junmalioudydnvalvemszerindvinefwiviewds Mseneqadu Avuasuntisvesdudi (Brand
Positioning) 1 Uuananstuuvaede furaiey (Slogan) “Now Everyone Can Fly hgail lasqadula”

730: www.airasia.com

= LYY i3 . . o w ° a & v & T Y 4 a
AN 7 dYaNWUUDI Air Asia LLasAUIeY Qﬂu'mwmmﬂ‘ﬁmwmﬂmmmum NANRIVBILATDIUY

o .
N1 www.alrasia.com
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@

AT
A 8 Thelavan Nllnsdydnvaindeududatyiudaidu 3 nen ianwlng Singe wasdu funwnidnau

PIAWNITUL Air Asia

30: www.airasia.com

a3u A1AY (Key Words - Key Messages) 984 Air Asia W1anlglunisdeaisaiwidenguae
“Now Everyone can Fly” aaunuienteinede “wedd las q Adula” 10u dadey (Slogan) %
2991978 Luaten1siulnduvseidenvivaey Sduntedudumeiduldlsnatswiaiiedansian

Uszndn 1 dunagnsnisnatauaznislavan afuasidyaneal NUsingludesi 9 Wunmeuns

9 Y

Tl AOFIRUN YANTNINY AIUTNAIRIVDUATBIDUANIUNINNUEAT VUNUN-AE9989070U T1e

q

lawain way @aUu Website

2 9 dryanwal 581 NIKE eanuuulae Carolyn Davidson

o

U n.a1971
fisn: http: // www.NIKEAds.com
N3Ny N1sadvesseurin NIKE el a.a.1971 deudatuiidfey 3 Bviennsawmainly

[
tY

ausN10giou 90% Laud 59991850 CONVERSE, REABOK Wway ADIDAS sfatiu NIKE 39fvun

[

ngUszasd wazidmungnianisnain (Marketing Objectives) lngnsinguseadd Aafean13n1Ig
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[ ¥ o a
Anuduginlugsian

aitiasauiadagiu

a

ANAUNAUNITANT AILDATINISVLNLF VBI8BAVNY508aT 15 ABU hay

ABE19 A15IATIEY SWOT (Strengths, Weaknesses, Opportunities and Threats ) 1Jun1s

J2yfeganta greau len1d uazauassn 109509 NIKE Al

q

[

9

ALY (Strengths) Usenausie

O

O O O O O

~

InBOU
o
o

©)

Judwalml Jaunniifininsgiugs
fianudaulunisiagngudiming

ASIAUAIAILITOININLAIE

A Y oa = a LA v !
VIﬂJEJJUiWWiﬂJLLU'Jﬂ@IWN nnan Ynegnian

q

NSATUANAMAIN AIEINATFIURLIIUNILAnN

WUNUTUSZANTAINTINNGT TEUVUSMISALNIR TUSEANT AN

Weaknesses) Usenaunae

Hudvielml nguitimanedalaisdn
Adefelundnsdiasin

g1u1IN1IRDTRINTTINAMUAURHARTusUssmadaliunnwe vinlndidunu
g
il

FIAFUAABUTIEN

Ton1a (Opportunities)

O
O
@)

nauidmnenlddnfin Yeunnassvedln
naumunefiveuldsesvinfmdunnduuuilug

a [N A a a = a
‘Wﬁ]ﬁ]ﬂs%JsUa\WdUiIﬂﬂVlQVlﬂﬁ]msL‘ﬂL‘W@ﬂqiﬂwq

gUd33A (Threats)

O O O O
eD_ D eD. D

I v v A

WUl angs Tudunisnann
wUaTUTIve S HUKAL o UMD TBINIINITHAIANINATN
wistugadianina Nasedaguilan

wistuiinagnsniemseaiauaznislavanunmeyseaunisel

nagNsN1saeaTIANSlaYN

USENoauAIgNITaS 190NNl A18AITNLANAIIUDINAN S U9 (Competitive Product

Differentiation) 38n15Aeai1ennuwnna1iugUiuuveInansiae (Product Differentiation) @314

AULANFANAIUNINENYAl (Image Differentiation) LA¥AIILLANAIAIUAITIAWAI (Advertising

YY)

Differentiation) A4A18E19NTUANYIVOILAUES Brans Essence 189 NIKE
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BRAND ESSENCE

FUNCTIONS PERSONALITY/

IMAGE (+) OR (-)
What is it? How do people
What is it for? feel about it?
What does it do? Do th.ey like it?
User imagery

ESSENCE

What does the company

ESVWV ilssiitczte";teiz?nt‘? stand for core values?
! What drives it?
Why should consumers
respect it?
DIFFERENTIATORS SOURCE OF
(+) OR () AUTHORITY

A 10 [elun15a379 Brand Essence 38 Brand Identity 99 NIKE

11 Jackie Dickens: Better Advertising Strategies. Leo Burnett Asia Pacific, 1996

NIKE

Functions Personality

+ Athletic shoes and appeal = §@ntlanuiiuseahiim « Champions/winners = ¥z

* Running and basketball specialists = éﬁﬂ’nﬂi\ﬂuﬂﬁ?}ﬂ, * Relentless in pursuit = Tireutsy, Wuna

TaAnAUead * Uncompromising = |tigeusey

* Hero makers = sJi::'l.ﬁ'tl * Aggressive, arrogant = ............ oz Ta

" Rebellious, irrelevant = N1

. : p
Winning * Not establishment = hifadouuuiru uaznginuai

Powerful Irreverent

Tumswiufionduvisdorus

* Set the standard for sports/technicals * Dedicated to sports and athletes

= dmua masgu maTulad = gt dedaz anounmsim

* Trend setters in street fashion * Revere the athlete = lmswummiﬁm

= dfmua wiounRnursouuEu * Technological authority = A TuTaganemsuna
« Target admired ads = Fuay Tuwan nquidhmang msnn
* Innovative = ?I.?lll * Consistent worldwide = fll'um ﬁﬂﬁﬂ
 Low cost producer = fHaRTAuNMA « Will take risks = Tilondoufivzidon
Differentiators Source of Authority

Jackie Dickens Leo Burnett Asian Pacific Regional Training 1996 ADVERTISIGN STRATEGIES (Base on “Human Insight”)

A 11 fannsivuenagndgunuwuifn lun1sas1s Brand Identity

11 Jackie Dickens: Better Advertising Strategies. Leo Burnett Asia Pacific, 1996
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a3U nagnsn1sasvassanulavanves NIKE Ao sieanisiiauedeaszdn NIKE Wugdaivayu
YQuuAusIIun1 (Ordinary People) Nafimdnigyay1adlvinunisiun ludafnuwuumky wagngino
Jugnenunetgunaenial Nivinvegelunisiauin nieunaglauauisuswresfinynussny

(Anti-Hero) nam@ani1sasnanan NIKE Wunuguitenisiun (Rebellious) Aasegnaninil 12

a1l 12 P1elaan (Outdoor Billboard) Wumsdeideumanisal 11 Sep 2001 #i91A13 World Trade

fin: http : // www.NIKEads.com

Pigg a

Freshly oven-baked. Ready in minutes. Personal sized. And now available. A

a i 13 thelawan McDonald Billboard nagwslunisadieassAlawa Pizza McDonald Tduuafialagnisun
wiemensiulidudaznauuzdiuylval diedoin1svastgndnain Pizza Company

‘17'1'm: Jean Etienne. Epica Book 6 Europe’s Best Ads, 1993: 105
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__-r_-.-. P WE NEED 1 % OF CHINA POPULATION |z
||'|t Wij PER 1 DAY ONLY, DRINK COCA - COLA. :

Al 14 (nde) war nwdl 15 (mea7) Billboard 1hitu Coca-Cola
(amil14) WunsDasaelvaluasisasgussrsuiu nagvslunmsadiassdlasan [unanlanisveeyaald
ameRnUsEsBuiINens fihmssareuihadiivdulieueswiuiie thanuSudauwaaduanadu
n91fin Tneluiiodne toszAernedns granthiu Coca-Cola Adrorfdsssmadururlunsufia wioueui
nai1”undluvialan” duddunsmdswes Coca-Cola
(A mii15) Wunsugih Coca-Cola CAN nagnslunsairsassAlavanldnnlasnsldnmienvundsiauuy
WU Red Guard UsesmuBuf wwidens iuffadrenduenivuitulugaenisufudsausdu wioueuii
NAMI “veuATen. 1519BINTIUA 1% Ye3TTUIUUTEEINTIUTaUTEMA 3nfN Coca-Cola CAN

fian : Jean Etienne : Epica Book 8 Europe’s Best Ads.1998

THE SLASEIE MENS BO1 AW BE-EUT BN WOMEN

THE ELASEIC MEN'S 8070 NOW RECUT FOR WOMEN

AN 16 (5UL8) waz nwd 17 (5Uv1)
Taweslawann1ansgud ¥esUsEm Levi Strauss Co.,Ltd. 1 501 Unisex Original Aiufnissuil 21

fiun: www.levistauss.com/adcentury21

113815z a0URUNTTUAIEASTLAZ AITOBNILUY UNT.NTEUAT 2. 1,2.25651103



#5U AnAL (Key Words & Key Messages) 7 Levi 501 Wrsnlglun1sdeans Ae Classic Levi
501 Cuts for Men & Women a1uanuwaldndudingy (Key Visuals) Ao A nanolaznes Nda167
azlnn audsarsvnduaunulAediu Aein15dea1sin Levi 501 Tdlaviananeamazeie (Unisex

Jeans) fidydnwalnsndudndunaveguusiuriivesdelavu dsiiun dnelavan way Social

o

Media

e,
\‘\\|_ :| |r\,: —||:r5

A 18 Taweavanmanadud ¥8sussm Levi Strauss Co., Ltd. U Slim Jeans U a.A. 2012
fian: www.levistauss.com/adcentury21

a3U AAY (Key Words & Key Messages) 411180875 ABAIUNN18Y09 Slim Jeans wiadn

WSEIUN dnsunguidineiannsuazng Wedunuinsindeaiuld Levi Sim Jeans aiigusng

| Y a

Mnseaune Wunmdn (Key Visuals) menisldupanadudniuney (Minimalism) duguansuasd

I Y sala ) AY o oA o W ¢ . & a v
WUNFASINATTANUIAVISYALAU LIAINLUID LazUUYBFINAIN URIEYANWE Levi’s LU‘ULLQ‘UW@I’J‘UU

q

d‘ ¥ =

aneldudannd 18 Nazvieudnruidudiiues Levi Strauss Aod3i50 AuAn winnssu nansdne

A ed v
EJuﬁEJ‘W@LLiﬂ‘U@QIaﬂ

8 BOTTLES. 1 JEAN.

WASTE<LESS
=y

A 19 Tameslawanniunsdud ¥osusem Levi Strauss Co.,Ltd. ﬁu%mé?ﬁmmé’au WASTE<LESS U A.6. 2019

Fiun: www.levistauss.com/adcentury21
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aj“d ﬂaqmémﬁa%ﬁqaiﬁﬁ AP (Key Words & Key Messages) ﬁ Levi Waste less Jeans
tanldlunisdeans e Waste less Jeans fiudain Sudvisanves ﬁm%’umjulﬂmmaﬁgamal,l,as
wuAndunuinisindeainld Waste less Jeans iunuisiutiefuanveslunissnddwmindoy
AanyalineudAgy (Key Visuals) An nsutaueanInn1ang Bud 1 dgisanuinnatadinla 8 11a
Taudligostn 1 dUailifindu Wunisadranmmadiidsnannaududui ves Levi Strauss Ao

Haseuinnssy Wandndasigudlvalg memelulagnviuale wagsnvdwnaey

Think small?

A 20 (Mdne) waz Ad 21 (A1) Fefierilasan Volkswagen Beetle Tunenssudi 60 e lawan
WA (Head Line) furlsonsuait fiwn: Doyle Dane & Bernbach: Ad Campaign of The Century.

Print Magazine American Graphic Design U.S.A., 1995.

nagndn1sa¥ieassd yadefiusilawnisn Volkswagen Beetle fidoiioaiu (amil 20)
n Think Small lglugiades federnuninii Think Small “Andndn” Teumnauslsaes e
prludadondu wieudududon dovnowifufiggninvesndwesud diunmil 21 wansds
AnugTruaunyuanitadenfuuiuluso uansin “SulidnvIonszeenogeiian” (Think

Small?)
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The New Beetle with ESP*.
S e elhmsgen Coet CAGHLSPID A @

AWl 22 (Mndne) waz A 23 (Ama) Asfiailaanidag Volkswagen New Beetle U A.7.1998 nagys
WIARNIEeETSE (M0t 22) a¥eranuaula msiinlvidues Volkswagen New Beetle fididunenidosns
wtusanUsINYTY fansguine “lAgadula” (nmil 23) wwifnde “Jumasn® wneds Ussmeadai
Volkswagen New Beetle

fiun: Ad Campaign of the Century. Print Magazine American Graphic Design U.S.A. 1999

WA 24 (nnde) way AN 25 (nnYd1) Aeiurilawan aianinnasaeud BMW nagnsuiiAnnsasseassa
An11197N BMW Slogan fgdaaduminia “Ultimate Diving Machine” anndlannumneudstibey uansdia
quvisd Tun1stutnasds iWSsualiouninuidn Susudiuessasavendeussiad InATeaeTesnUnsAa1aan

fian: Ad Campaign of the Century21. Print Magazine American Graphic Design U.S.A., 2018
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nsfifinen Annguinislawan (Break the Rules) lawandelnsvia lasanis uandaines-

$9dn ¥nTuil 9 1neu 9

iy yany 2=
e

an -ﬁ;tf&‘-rmw%n:n

e | TRV 17—

AN 26 N Story Board nmeunslawa 1a5In13 unanUa1nes-3adn gadui 9 Wwew 9 AN 60 TUNT

L3

711: Synergy Communication / DMB&B Q’a%ﬁqaiﬁﬁ UTTNANA WUWNDY

o o

Wi 27 aneunslavanniavsviad 1asin1s wlasdames-$adn yatui 9 Wew 9 AIue1 60 W9
71311: SYNERGY COMMUNICATION/DMB&BI5894@6811 1ile 9 1.81.58 M3aved 3 dausuiulavanuwnanuaines Jui 9
Wwau 9 1nsus1eia TACTS AWARD leiwaneandes 3 51978 U w.6. 2532

Y 3 '3 [V

NAS19ATIA USTAND NUNNDI LULALNAT LENAST #OUDNANEANS

Y Y

1andv83n159a19 (Marketing Brief) ¥alA5an1s unanuaimes-Sedn veenguiainedngsn
anwazlasinisiluwnan 4 4y viuafnsuouulvg 1991008195980 4 N, 9.U1INY 01184

9. Unus 1l vuiud 130 15 Usenounigensnidyd 72 vied uwazuilan 115 91A1598¢ 56 13

113815z a0URUNTTUAIEASTLAZ AITOBNILUY UNT.NTEUAT 2. 1, 2.25651 107



F1urnitedu 7,280 wes ansrsndlng nuundnlulasenisniie 24 was nuuseningeraraning
16 w3 fufidiunans Tiud asgdiediauin 1,200 maues fu aluas arundenseningennis
uavauLiinidy Viessiasngaedas 186,000 UM FayaAmindAuTeslasINg 1,200 AU

nudlmane Aevutunans \ugnirsesdnslusy tonwu viefn usid wavendndasediseld
Fust 15,000 vnseidiou

NAgNSNIIN139aIN AeIN1sIEin159e3 uazageg1e3Ins lngldeulavan 20 v weuns
shudennussian devdndelnsiim] vilsdofiun uazing thelawan uandssussmeuusalagansly
LWANTUNNULALUIUUMA

T UTeaIAT8INITAAIN Ao oan1stitinnisaaslvivue doulunisde-v1e 999 5,000 UM
siavies lutuil 9 Weu 9 Fuiden (fueieu 2532) whiy

nagndlunisadiassamslavan AonsadaunAniiumnuu nngud (Break the Rules) 1%
Anussiaga inauaulasgasnds uaninaudosluiaiios (Create Talk of the Town) 1
novauosingUszasd landmsnsnann Tneldnmeunslavandundn weuns sonena nsde
Insiminndedlutiaaiifauniniian (Pime Time) *dodunafiduda Tulawand lifiamuos
lassnsurlasndamesdsingliiuwsivanmides wikawinly Ssgnieafoununnigluiuies fae
wndnduladerinaniveln ligndedunguimslavaniinamilunulavan asfosiinmedudly
iu (Dane, D.& BernBach, 1995) fsiiulunsdiiléfignilfifiudse dndudai lddududesiinm
YosduAnvele

wuIANEs19asIA tausadunialaann Concert for Ethiopia / We are the World lagn5in
Aatuammanaungszduuuniihiiaulnesn fe dndefon fu 1ged uaznananigduvasiu uus
medeuiuy Aalusgaulan Wunisenseauliiulasnis, diauemenisuaninoudsn Saamad
Tawan v1sunantamos-$9dn ffid1¥ee 1ugnais (Unique Selling Point) A1e1dainas

(Key Words) /41l

a Y v a v
a

ANATY 9 ... BINIAN AUVNES .. AuTiurlanUaimes

9 9 9

(% (3

DWNYILANNY DN UAVEUR dUNY dUne

Y 9
s,

anntosnouia leuanslaun wnluiasdienie. en.. 99
azanazldlndviun azaindisawdniu

Hasyined wazllatungeu Uamesiinsauynas

(v d' & @ £ Y =]

JUN 9 1HoU 9... 150188191593

209anUaIMed 5987 UL 20 NYILATINU.. LD

¥ a

o = 2 v 1
AUN 9 LAY 9 LIWVIDYIVITDT

09 NanUaIMBe59dn Uil

T ILATULAEN... 871,918,879
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