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Abstract

The purposes of this research were to study 1) the level of brand leadership of school
administrators and the quality of teachers in schools 2) the relationship between brand leadership
and the quality of teachers in schools, and 3) the brand leadership affecting the quality of teachers
in schools. The samples consisted of 857 teachers in schools under Primary Educational Service
Area Office in the Lower Northern Provincial Cluster, Academic Year 2024 by Multi-stage Sampling.
The instruments used for data collection were 5 point-rating scale questionnaires. The data
analysis was done by mean, standard deviation, Pearson Product Moment Correlation Coefficient,
and Stepwise Multiple Regression.

The research results were found as follows: 1) The level of brand leadership of school
administrators and the quality of teachers in schools under Primary Educational Service Area
Office in the Lower Northern Provincial Cluster as a whole and each aspect were at a high level.
2) There was a statistically significant relationship at 0.05 between brand leadership and the
quality of teachers in schools. 3) The brand leadership affecting the quality of teachers in schools
under Primary Educational Service Area Office in the Lower Northern Provincial Cluster at 0.05

level of significance with a predictive value of 36%.

Keywords: The brand leadership; The quality of teachers; the Lower Northern Provincial Cluster
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