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MOTIVATION AND SERVICE MARKETING STRATEGIES AFFECTING THE
CUSTOMERS’ DECISION TO USE FOOD DELIVERY APPLICATIONS IN MUANG
DISTRICT, UTTARADIT PROVINCE

g
=3

AR edasmn’ Jr51n90 9135ANANAZ ANIn ANTNUSEANE® annn (ReaNtTR4

Pasiri Khetpiyarat" Watcharaporn Areerattanasak? Sineenart Vikramprasit® Apa Saisombut®

MANGAILENNTgINANMTNTR ANYANEIN1TIANTS quﬁWQﬂﬁﬂﬁq%ﬁg]qmﬁﬁmﬁ 'Master of Business
Administration Program, Faculty of Management Sciences, Uttaradit Rajabhat University
SIAngRILAMNIEIRatiudin ADANENNNTIANTG s AneNdusIAgensAng > Bachelor of Business
Administration Program, Faculty of Management Sciences, Uttaradit Rajabhat University
4m°ﬂﬁmﬂﬂﬁﬁﬂﬂﬁqiﬁ%ﬁﬁwﬁ ADZANIYINITIANIS wﬁwmﬁmwﬁ’gﬁmammiﬁ “Department of

Modern Business Management, Faculty of Management Sciences, Valaya Alongkorn Rajabhat University

*Corresponding author’s E-mail: uttcomQ1@gmail.com*’

Received: July 11, 2023 Revised: August 10, 2023 Accepted: August 13, 2023

UNANYE

m9Adenseiidnguazseaiie 1) Anersziuauddnyeeiusegels waznagnon1snaIaLangg

q
J

dmsun IrusUnAndudenmmng uay 2) Anuusegela uaznagNEnIanaIALEnIg fidsnananisdnauls
danlruaundiniudsomrasualnalusunaiflos Smdnanafng Uszeins fa wuslnainelsuinig
ueUnAiudsa s dngaaRing nqudtatng Suaumiy 385 au TaeABnnsquoens wdasiled
TrTun1939% Ae wuuaouox @ﬁﬁﬁct{?uﬂﬁ‘ﬁam‘iﬂzﬁﬂyﬂﬁ@T(;LLTII AHE $08ay ATRRe ma sy
mm'ﬁgmummﬁLmﬁzﬁmﬁmmﬂwmmﬁwﬁ% Enter Wann9398 W27 ﬁﬁgu%m'ﬁLLﬂﬂwﬁm"ifuﬁ"\immiTﬁ
pasdAnyAuuasgelanguaziunn Tnsussgelaniehunniign sesasn fe ussgelanienen guslnasin
daaulaRentrLanmauaUnainiudiems nisenlafnutoyameasBeanandom naw 91e uwaglusT
# Befinnslauinisdsnmnsasnlannns Grab Food Hnfign 909a987 Ap LINE MAN Wag Food Panda &9%
nagnanIsnaIaLEnng wuan yuslnadnanladenlauenainiudsamiaoanlan Taun 1) ansdneamg

A o 4 ¥ v a o [P v ! & [l
NTHNTN 34ﬂ’]‘j@ﬂﬂ‘ixLﬂV]ﬂ’]ﬁ’?‘jLﬁ%ﬁN’]@’iﬂH 918AANI1INIE D 2) ATHNAAN N Fn1asT AN aNuLn

1Y

HlrANeIsRsaATe SagRufiiamnn uarussimAHMIENZEN 3) ATUNNTFIEENNIARTA

W

https://s008.tci-thaijo.org/index.php/JIMSSNRU Lre E-mail: jmssnru@gmail.com




2158153Ng1N1sdaNs uKIBNendeswssinanauas UA 4 avun 1 unsiAu - GuAu 2567
JOURNAL OF MANAGEMENT SCIENCE SAKON NAKHON RAJABHAT UNIVERSITY e-ISSN 2774-0390 60
Volume 4 No. 1 January - March 2024

finslawoniszanduiusesnaiies 4) auremienisdndsvung feayaiidulaqiiu dnwinmdaas

a a ‘;’ dl ¥ A a/ o/ ! dl ! o/ a Y A
BIANTNENIND N1TUFA1TATEUARNANT 5) ANNYAAINT HNINIUTARsRINTALASAIaT AL DY &
AMNFATWLAZEBENAYA 6) ATNIIAT HFUULLNNTE9ERUNAINNANY 8R91ATUENITHAMNIMEILAN UaY 7)
ANUNTZLANNT HIURABUNITENATUAZIENIZNHINE FZAINUAZIIMBEIMINGINL KANIINARBLANNFFINNTT
A58 wuan wsegelanndafidninananisdeanladeniyudmsuenndniudsansenulan asnsiiiodndny
neafiffiszay 0.01 afungaAHAulsrasussglaf ssnananisnauladen lru3n1suennaLAT WA

ﬂ’?‘i/‘l’ﬁﬂ’ﬂu\tﬂu T@‘J@EIZ\]ZZ 58.50 ﬂ%uﬂ@ﬂ%ﬁﬂ’ﬁ@ﬂ’muﬁéﬂ’ﬁ WL ATUHRAAA DN 91A1 NITEILETHNITARR

'
o/ ) o/ aaa

LATATUNTZLINNITRTZAUNE F1AYNNATANTLAL 0.01 A9UANNY BININNITIATINUIEAUATHANEH LN

|
aaa

e AladAYn1eafiffisedy 0.05 8UN8ANANNAULLSEDINALNTNITARIALZNITATINARDAT
o [ - - o & P2 vy
snauladenlaudnisuenndindudsamisnaulan lnsasas 72.90

o o w o 4 P A o @
ATNIALY: ﬂ’?‘é@lﬂ’ﬁ‘lﬁf"?; ANYNT; NITARIAUINTT; LLﬁ\‘VﬂﬂT@; LAUNRLATRAIDTING

Abstract

The objectives of this research were to 1) study the importance level of motivation and service
marketing strategies for users of food delivery applications, and 2) study the motivation and service marketing
strategies that influence consumer decision to use food delivery applications in Muang District, Uttaradit Province.
The sample consisted of 385 people by simple random sampling. The research instrument was a questionnaire.
The statistics used for data analysis were frequency, percentage, mean, standard deviation and multiple regression
analysis. The results of the research revealed that users of food delivery applications prioritize motivation at a high level, with
internal motivation being the highest, followed by external motivation. Consumers often made the decision to use
food delivery applications after studying product details, images, prices, and promations. The most frequently used
food delivery service was Grab Food, followed by LINE MAN and Food Panda. As for service marketing strategies,
it was found that consumers decided to use online food delivery applications based on the following factors: 1) Physical
Evidence such as easy food categorization for ordering; 2) Product such as creating confidence in the taste and
quality of the food and appropriate packaging; 3) Promotion such as continuous advertising and public relations;
4) Place such as up-to-date information and sufficient delivery staff to cover the service area; 5) People such as
well-dressed and polite delivery staff; 6) Price such as various payment methods and reasonable service fees;
and 7) Process such as easy and fast registration and start-up. The results of the research hypothesis testing
revedled that dll types of motivation significantly influence the decision to use food delivery applications, with a statistical
significance level of 0.01. The explanation of the variation in motivation that affects the decision to use food
delivery applications is 58.50%. As for service marketing strategies, it was found that product, price, promotion,
and process aspects have a statistically significant influence at a significance level of 0.01, while distribution channel
and physical characteristics have a statistically significant influence at a significance level of 0.05. The explanation of the variation
in service marketing strategies that affect the decision to use food delivery applications is 72.90%.

Keywords: Decision making; Food delivery application; Motivation; Service marketing; Strategy
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IR (Price) 3.91 856 NN
ATTBIMNINNTIAS e (Place) 3.99 836 NN
AIUNNSFIEBNNIAATA (Promotion) 4.01 852 NN
AMMLARING (Peaple) 5.94 863 HAN
ATUANHIENNINEAN (Physical evidence) 4.03 852 NN
;ﬁuﬂizuqum‘ﬁ (Process) 3.63 .838 N

el 3.93 845 NN
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9INAITN 2 WU JRBLLULFBLONT T AN suanAnFudsa s szl asddnae
NAYNENIIARIALINIT NN [RLENTUBUNRATUT IS NINTINBEITAUNN (ATRAE = 3.93 FoW
1 - - v oy a o A
\Weauunnnggu = 845 ) Tnefiarsanidulssifinanennn wua ausnesenesmenmissduanniige
(ARAY = 4.03 FUTLIUUNIATIIM = .852 ) TBIAINT AB ATUNARADT (ARAY = 4.02 Foudeaiuy
N1RIFIU = .818) UATHRETIgA AD ATHNTELINNTT (ANRRY = 3.63 dauideaiuunIngg Iy = .838)

3. nan13ANEIUII99le uazNagNENITAaIALENIS fasnananisdnauladanlyualnandud

asravKLE InAluneifles Smingasiing fannane 3-4

AN 3 WANNTAATINDADBENYANLBITIg laTiasNaRen1sRnRuladen lrU T ueUN AT T BN

AIYAT Enter

finllsdagy naseuladenlausnis
LL‘N’;VJGT’«? B SE Beta t p-value Tolerance VIF
AR (Constant) 0.877  0.133 6.601  0.000%*
usegatanialu (x) 0418 0044 0442 9503 0000** 0502 1993
LL’NQQT‘VS‘IWEIHET‘I (X5) 0.354 0.042 0.385 8.280 0.000** 0.502 1.993

SE = 0.447, F = 268.927, Adj. R? = 0.583, R? = 0.585

T
aad

* ﬁéqﬁfﬂzﬁﬁﬁmmammm:ﬁu 0.05 **ﬁéﬁﬁﬂﬁqﬁmmmﬁﬁﬁﬁxﬁu 0.01

9INANTI 3 WANITIATILNAABLNY AR WU FautlsBasy 2 daudsfidansnan
madranladenlsUsnIsuen A ATUR 98119 Usznauatadaudsfifiiadidyneadffissiu 0.01 As
Auussgelanielu Tnafanduissand nisananeninsgiu 0.418 uay Auussgelanieusn Tnadian
FularAninisnnnousnagIu 0.354 asuraAIAHRLILsInussgelafiiavsnanantainauladenly
BnsuannALrTuasems insnuas 58.30 (Adj. R? = 0.583)

TasnanaaeuANENisaasiausa AR Tolerance aaennadnanls Usznaunas Auuasgsla
nelu wazauasgslanieuan Wi 0.502 uazAn VIF apsdausvisaessa fiamidy 1995 deilamios
171 10 waMNAILLSBATEUAREFA (NE AN ELS T (Miles and Sheviin, 2001)

FamrnsademiumensailigUuunaz i

Y = a + bx

0.877+0.418X,+0.354X,

A9 @ TNENNITNNT0ANDE ATUWWNIAST NIRRT
ZY = 0.442X, +0.385X,
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AN 4 HANNTIATIZNONOBLNYAHUBINAYNTNNTAAIALENNTIsaNananisfaauladenizLEnig

LAUNRLATURIDINIS A8 Enter

faullsdasy masinala@entrusnis
ﬂmgw%m‘mmﬂu%mﬁ B SE Beta t p-value Tolerance VIF

AAST (Constant) 0193  0.120 1618 0.107

AAUNRASTOU (X,) 0191 0052 0.184 3.656  0.000%* 0284  3.526
ATUIIAT (Xy) 0127 0045 0431 2790  0.006%* 0325  3.079
ANWEBINNNSAS TN (X,)  0.097 0.047 0102 2.059  0.040* 0295  3.389
ATUNNTELEBHNTAATA (X,) 0188 0044 0200 4242  0000** 0322 3.110
ATULARING (Xs) 0078 0048 0.087 1.621 0.106 0.251 3.981
ANUATH AN INNNEATN (Xo) 0.144 0052 0123 2174  0.030* 0.225 4.441
ANWNTZLNNT (X,) 0136 0048 0.144 2832  0005* 0277  3.607

SE = 0.363, F = 145.209, Adj. R? = 0.724, R* = 0.729

* pvladfyyeadifanasau 0.05  **Jpriudfyaiianszau 0.01

- v L _ o o o !
1A 4 NANTTUATIENOATBENNALIIEATH WL faulsdaTy 4 AuUsNAENENananIT

'
aada

ﬁﬂﬁu?@LﬁﬂﬂT%U%ﬂﬂiLL@ﬂWﬁLﬂ‘ﬁ’/uﬁ/\?ﬂﬁﬁﬁiﬂ‘ixﬂﬂug'mﬁqLLUiﬁﬁﬁﬂﬁﬂﬁmﬂNﬂﬂ@%ﬁzﬁu 0.01 97494 4 iR
wls Ae Anuwdndon lnefliandulssdninisanaessinggin 0191 ausian lnefiandulszdnsnns
AANDENIMTIM 0.127 AMHNNTAaEHNGRaTn TneflandarAns nnsannesnnnsgis 0.188 uazaAy
nazuunslnefiandndarananiananegninsgy 0.136 an 2 daullsfiavananenssnanladaniyuinis
LEUNRATURIBIINTB T AN aBRTISTAL 0.05 An Autesemssasvug tneRandnlszans
M3aAnBLHIATEI 0.097 uaz Amdnunzaann Tnsfinndlar@vsnisonaesnnegiu 0.144 abunuan
ANALLLTIBINagNERaIATANNTT flananananisialadentrueunfindudseinis (asasay 72.40
(Adj. R? = 0.724)

Tnennanaaauaudusiusansfaulsns Tana Tolerance 1890198 nanTa Usznaunaanagns
NNSARIALENT ANHHART N 517 FBINWNTTTATINE NIFRURSHANGTARIA ANHLVINATLATN RS
ANNTTUIUNTG WINAL 0.284 0.325 0.295 0.322 0.225 uag 0.277 §914A1 VIF 1vdautls fanmadu
5.526 3.079 3.389 3.110 4.441 WAz 3.607 AINAIGL G9flAasnan 10 uansdanlsBaszunazialud
AHANRER (Miles and Sheviin, 2001)

FomrnsademiumennsoiligUuunazusi

Y = a+bx

0.193+0.191X,+0.127X,+0.097X5+0.188X,,+0.144 X¢+0.136X,
aunsndgiuannisnisonnss muuummg’mfﬁyﬁqﬁ
ZY = 0.184X,+0.131X,+0.102X;+0.200X,,+0.123X+0.144X,
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'
aad
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ArNEHuLsIe9AINLsIgslaiaans Tnspaay 58.30 (Ad). R? = 0.583) aaanansiuemAdensail As
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Aoluazan(udasinianismues sanransiu nqunn MTunsues uazinads gaaifled (2557) nanamn
usegsla iunszuaunnsfiyaraasgnnssmbifinnisnssinite e sussginguUssasn uasieneuaue
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