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Abstract

This research aims to examine factors related to online shopping decision behavior of rural consumers,
a case study of consumers in Tha Chang District, Surat Thani Province. The factor includes personal characteristics,
marketing mix, and safety and trust in the online shopping channel. This study is quantitative research, using
questionnaires to collect data from 400 rural consumers who had previously engaged in online shopping and
resided in Tha Chang District, Surat Thani Province. Using a purposive sampling approach. Statistics for data
analysis were frequency, percentage, Chi-Square, Cramer's V, and Somers' d. The research findings are as
follows: 1) Personal characteristic factors, including education level, occupation, and monthly income are correlated
with all aspects of online shopping decision behavior. These aspects include online shopping channels, purchase
frequency, purchase amount, types of products purchased and time of purchase. While gender is related to online
shopping channels and types of products purchased. Age is associated with online shopping channels, purchase
amount and types of products purchased. 2) Marketing mix factors 4Ps are correlated with online shopping decision
behavior, particularly in terms of purchase frequency, purchase amount and time of purchase. 3) Sefety and trust
factors in the online shopping channel are related to various aspects of online shopping decision behavior, including
online shopping channels, purchase frequency, purchase amount and time of purchase at a significance level of 0.05.

Keywords: Consumer behavior; Marketing mix; Online shopping; Safety and trust
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