2158153NEIMSPAMS UKISNENdessinanauns UA 4 avuun 3 nsnmAu - Auengu 2567
JOURNAL OF MANAGEMENT SCIENCE SAKON NAKHON RAJABHAT UNIVERSITY e-ISSN 2774-0390
Volume 4 No. 3 July - September 2024

755

su u,m_lmsﬁam‘ﬁmﬁmeﬁm’%ummsfaéwgw}ﬁﬁummgu‘%‘[ﬂﬁfwﬁ
PURCHASING PATTERNS WITH SELF-LITERACY FOR DIETARY SUPPLEMENT OF
THAI CONSUMER

Uaana aeusuiden®’, grofinn #f (ae?

Pawonpol Sornrabeab*’, Suttanipa Srisai®

MANgAIIMAARIAEITTR AINAMARERSNISRATR unTANgdEnentaA e
2JoudiaAngndy s aneaeviantsa e
"Doctor of Communication Arts Program in Marketing Communication University of the Thai Chamber of Commerce
2Graduate School, University of the Thai Chamber of Commerce

Corresponding author’s e-mail: pawonpol.dmcT.utcc@gmail.com*’

Received: November 9, 2023 Revised: December 14, 2023 Accepted: January 4, 2024

o
unanea
neRnEIASIRATagUsravaie AnegUiuuNTTaRA AT IMIEE NB N TR IMTIuLBIR LS LA
¢ as a v o ¥ I3 ¥ o a c¥ ¥
Tne AaeABn1939e Bedana e louuuasuaafivreyasnuszansmesmuam 1,175 A insizneeyaniy
an a i i ° ad o/ i ¢
a0AN93LATND9ALSENELIBIFN599 FN19aTABIALTZNELUAZNNTMHUNLBIALSENEULULES l5NDUDS
¥ ad a M a o ! ¥ ) A g a [ i a ! v 4
AaeAEaBuNng nan133de wuan yUlnamedsUuuunsfendndumadnennnananeginisiu 6 JUuuy
Taun 1) yuslaafinszfedesn 2) yuslaafimunisdsaifiveeya 3) yuslnaiidasureyanneeanig
4) wialnafifiasanlasasgyeevaridensaunsunewsinaula 5) yuslnafiwannazaanauny uay 6)
v . . e . Vv, L v e
Hu3lnafifensnuARaINKAnTog aeAnNgTilASUAINNANTITATENUaT JULLLNITEaNAR BmLaSH
21308193 MHEeR U3 Inane faneii 6 sUuuy Welnduuuamnelunisasienisgmiunisiesns

ANTARIANRATUTABNDIMNT [ADE NN aNeB (1)

o o a ¥ a o < A Yoo Y
ATNTIALY: ;jﬂLLUUﬂ’W‘j%’rﬂ; NAANTUNAINDINNT; NTTFNINY; Eﬂﬁ.l‘ﬂﬂﬂ\t‘ﬂf_l

Abstract

The purpose of this study was to investigate Thai consumers' purchasing patterns for dietary supplements.
A survey method using questionnaires to collect data from 1,175 Thai people. The data were analyzed by statistical

analysis and exploratory factor analysis. Element extraction method and orthogonal elemental rotation by the
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Varimax method. The research findings revealed that Thai consumers have six patterns of self-literacy purchasing:
1) active consumer; 2) information evaluator; 3) information collector; 4) introspective consumer; 5) convenience-
oriented consumer; and 6) label-checking consumer. The body of knowledge gained from the research results
found that the purchasing patterns with self-literacy for dietary supplements of Thai consumers are categorized
into six patterns to be used as a guideline to create appropriate marketing communication literacy for dietary

supplements.
Keyword: purchasing patterns; diet supplementary; self-literacy; Thai consumer
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