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Abstract

This study aims to study the relationship between perception of brand experience, brand equity, and the
consumer's purchasing decision. This is the second phase of the research on the brand experience and brand
equity of Thailand's sports and fitness venues. Data were collected from a sample of 612 people who were
consumers of sports and fitness venues using purposive sampling. The data were analyzed with descriptive
statistics. and test the hypotheses with Pearson's Product Moment Correlation Coefficient statistics. The results
found that the perceived brand experience of the sports and fitness venue service, perceived brand equity, and
decision to use the service Overall, every issue is at a high level, and it was found that perception of brand

experience is related to perception of brand equity and the decision to use the service.

Keyword: awareness; brand experience; brand equity; purchasing decision; fitness venues service
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