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Abstract

This research aimed to 1) study the marketing mix factors (7Ps) and the decision-making process to rent
residential units of undergraduate students in Udon Thani province; 2) to examine marketing mix factors (7Ps) that
influence the decision to rent residential units of undergraduate students in Udon Thani province and 3) to study
development guidelines of marketing mix factors (7Ps) that influence the decision to rent residential units of
undergraduate students in Udon Thani province. This is mixed- methods research combining qualitative and
quantitative approaches and research tools composed of questionnaires and in- depth interviews. The research
sample consisted of 400 undergraduate students in Udon Thani province, selected through random sampling. The
quantitative data analysis used statistical methods including percentages, means, standard deviations, Pearson’s
correlation coefficient, and regression analysis whilethe qualitative data analysis wasbased on in-depth interviews.
The research findings indicated that: 1) The majority of the sample were female, first- year students studying in
the Faculty of Management Science, with an average monthly income of less than 10,000 baht. 2) The sample
placed high importance on marketing mix factors, particularly in terms of location, service process, price, room
characteristics, and marketing promotion, which significantly influenced the decision— making process of renting
residential units at a .05 level of significance. 3) The decision- making process of renting residential units was
highly influenced by information search, alternative evaluation, post- purchase behavior, perceived needs, and
purchase decision. 4) The development guidelines of marketing mix factors that influenced the decision to rent
residential units of undergraduate students in Udon Thani province, from in-depth interviews, indicated that
marketing factors were tools to help businesses develop, achieve goals, increase business value, and enhance

competitiveness in the market.

Keywords: marketing mix; decision to rent; residential units
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