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Abstract

This research employed a quantitative research method. The purpose of this research was to study the
behavior of tourists, the level of perception of tourism information, and the comparison of different information
perceptions between online and offline marketing communications. Tourists were classified by their travel
experiences in Mae Sot District, Tak Province. Questionnaires were used as a research tool. The study's sample
consisted of Thai tourists visiting Mae Sot. The sample consisted of 395 tourists, which were selected by purposive
sampling. The statistics used included frequency distribution, percentage, arithmetic mean, standard deviation,
and an independent sample t-test. The results indicated that most tourists frequently traveled on weekends for
relaxation and shopping with friends and family in private cars. The expense for each person was approximately
3,000 baht. While the information perception of tourists, which includes online marketing communication formats
(live, photo, VDO, and content of tourist attractions), and offline marketing communication formats (billboard,
brochure, and radio media), was at a high level, And in addition, the differences in tourists’ travel experiences
affected the level of perception of tourism information via photos, content, billboards, and brochures at the statistical
significance level of .05 and .01. Additionally, the average value showed that tourists who regularly traveled have
more awareness of information perception than tourists who rarely traveled. On the other hand, there were no

differences in perception via live, VDO, or radio.
Keywords: perception; tourism; marketing communication; tourist behaviors; tourism information
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X S.D. X S.D. X S.D. X S.D.
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t-test -1.597 -.692 -1.042* -1.144*%
p-value .091 .489 .042 .033

Note: **Sig. at <.01, *Sig. at <.05
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Note: **Sig. at <.01, *Sig. at <.05
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(ﬂ’J"INﬁI) iilsesn 251 63.55 3.69 .873 3.67 772 3.76 .659
t-test -1.712** -1.023* -1.056
p-value .007 .044 292

Note: **Sig. at <.01, *Sig. at <.05

4o SR o ' - - o
91NA13719 7 WWeRe1snanaaiinaaeudl () axwuan Usraun1ssiiunisifiumienmeiien
Tugnsunsen Sandannn Auanateiuessinneaiien fn155u5Aeaiursyan1sneafiaanuaning

Tuwmnenaeriu foiu Ssufinsannfigiui 2.3

¢ ! ‘o L v Vo ) )
AN 7 LLNG]\?NN?‘I’W”JL@‘NZ‘V]Lﬂ?j‘EJ‘LILﬁT:I‘LIﬂfJ’WNLL@]ﬂ@]’N?.I’rﬂ\‘iU‘JzﬂUﬂq‘EMﬂUﬂ’Wi‘EUEN’]uﬁﬂQWﬂ (Radio Media)

A8y (Radio)

WYANTTHANTAUNWNDITEN

FIUIN ;ﬂﬂﬂz misfwvﬁmg,mimﬁ@ﬁm"&wﬁd@ﬂ mief‘myﬁmdmhuﬁaﬁmﬁmw
M) (%) prmaulalad widedle
X S.D. X S.D.
Uszaunian WIW A%q 144 36.45 3.20 1.334 3.54 .652
(mwﬁ') intlgzdn 251 63.55 3.52 1.001 3.61 .580
t-test -1.916 -.836
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