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Abstract

The objective of this research is twofold: 1) to study the marketing mix factors that influence purchasing
decisions between iPhones and Samsung smartphones through the Shopee Thailand website, and 2) to compare the
impact of these factors on purchasing decisions for iPhones versus Samsung smartphones on the Shopee Thailand
website. This quantitative research involved a sample of 400 reviews. The statistical analysis used frequencies and
percentages. The research findings indicate that the marketing mix factors (10P’s) influencing the purchase of iPhones
are distribution (30.22%), followed by product (18.45%), and price (12.23%). Conversely, for Samsung smartphones,
the influencing factors were distribution (20.46%), product (19.88%), and promotion (15.25%). The comparison
shows no significant difference in the marketing mix factors influencing purchase decisions between iPhones and
Samsung smartphones through the Shopee Thailand website, with consumers primarily deciding on distribution,

product, and price factors.

Keywords: mobile phone; marketing mix; purchasing decision
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A9 3 (919)
M9ELTBHATARA (10P'S) AINE (Frequency) ANTREIRT (%)

6. AMN3 LY 1AINIURB LA NATILTLAY 1 2.63
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ﬂﬁummméﬂu 2.N195ulaynu 10 1.93
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A9 4 (919)
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P19 5 (918)
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