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Abstract
This research aimed to 1) investigate customer satisfaction with the marketing mix of AB brand noodles
in Lopburi Province, 2) study customer relationship management of AB brand noodles customers in Lopburi

province, 3) study customer loyalty to AB brand noodles in Lopburi Province, and 4) analyze the marketing mix
and customer relationship management that influence the customer loyalty of AB brand noodles in Lopburi
Province. The sample was randomly selected from 385 people who purchased AB brand noodles in Lopburi
province. Data were collected using an online questionnaire. The research results found that: 1) The study the
satisfaction of AB brand noodle customers in Lopburi province in terms of marketing mix was found to be at a
high level. When considering each aspect, it was found that the product aspect had the highest level of
satisfaction, followed by marketing promotion, distribution channels, and price, respectively. 2) The study found
that the overall relationship of AB brand noodle customers in Lopburi province was at a high level. When
considering each aspect, it was found that relationship building with conditions and contracts had the highest
level of relationship, followed by relationship building with added value. In terms of relationship building by
providing specialized knowledge and relationship building by giving rewards, respectively. 3) The study customer
loyalty to AB brand noodles in Lopburi Province found that the overall loyalty was at a high level. When
considering each aspect, it was found that attitude had a high level of loyalty, followed by behavior. 4) The
study also revealed that the marketing mix related to the product and customer relationship management
strategies, like building relationships through conditions and contracts, adding value, and sharing specialized
knowledge, greatly affected customer loyalty to AB brand noodles in Lopburi Province at a significance level of

.05.

Keywords: customer relationship management, marketing mix, customer loyalty
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AINTIN 3.92 86 HIN

AINANTN 3 LAAINANINFINNSANEIAHANAraegnAduning AB Samdnany3 oglusziunan

A A (P A ! A [ A A I ¥ ' ¥ o/ a
HANRNYLWINNY 3.92 LL@;Nﬂﬁﬂ’luLUﬂQLU%N’WI‘Ei’WHWWﬂU .86 LATLHANIITUUIUIYATIN WL ANRYIFIAR

A A

=1 o/ A 1! o/ s ;dl 1 o/ 1 o/ 4 a a
Nﬂ’J"INﬂﬂﬂﬂ%T‘lﬁtﬂUN’m HANRNYLYINNY 3.92 WRZHATRIULILUENILHHIATZIUHNINY .57 LRAZATUNGANTIH H

o A [ o a dl ' o/ a1 [} dl ' o/ o o
ﬂ’ﬂNﬂﬂﬂ@%T‘u‘iz@UNﬁﬂ HANRNYWNNY 3.91 LRZHATNIRIUENIURHIATF RN .55 AHKanay

4. HANNFUATITITYRIULTLANNNNNTARIALAZANTUTANTNANTNAUE AR EN TN A AR A HNA
PRIYNANTUNERTT AB Saminany3
A1519 4 NAN1FTLATILINITOANDEULUNA A NAFBUANNAFINTIT 8 aulseaunINnNITnaIaLas

AU TYNANTNANEARBVENAFB A NANAYBIgNANEUNHATT AB T99AaNL3

Unstandardized Coefficients  Standardized Coefficients

giautlanengod B Std.Error B t P-value
(Fi"lﬂxiﬁ .568 .294 1.931 .054
X .450 .054 433 8.397 .000
Xy -.049 .070 -.033 - .705 481
Xz -.104 .059 -.085 -1.776 .077
X4 -.085 .052 -.086 -1.636 103
Xs .039 .044 .044 .893 372
Xe .216 .054 .210 3.975 .000
X .166 .070 116 2.353 .019
Xg 199 .056 157 3.551 .000

R =.625% R?=.390 Adjusted R? = .378

*TazAuriadAyn et (@) N9z .05
AMMUARUTAIH XT = FIUNRAAA, X2 = ATUTIAN, X3 = FIUEaININNITTAIINHIEL, X4 =FIUN1TENLETNNITRaTR, X5 =
ANTEENANNFNIUSFIENN5 TR, X6 = NadanudiuiauSonlauasdyyn, X7 =nsad A uduiusfaenns

&B5yRAUAN, X8 = NMIadreAnANINEfaeAE ANz
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