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Abstract

The purposes of this research were to study: 1) the levels of opinion towards marketing mix factors; 2)
the levels of opinion in the purchasing decision process of buying the rubber floor for the futsal court; 3) compare
opinions of opinions towards marketing mix, classified by their demographic factors; 4) compare opinions  of
purchasing decision process of choosing to use the services of the rubber floor futsal court, classified by their
demographic factors; and 5) the relationship between the marketing mix and the decision-making process of
choosing to use the services of the rubber floor futsal court. The sample group was 400 customers of a rubber
floor futsal court in Nonthaburi. The research tool was a questionnaire. The statistical data were used for frequency,
percentage, mean, standard deviation, One-Way ANOVA, and Pearson product-moment correlation coefficient.
The results showed that: 1) the level of opinion towards marketing mix factors overall and each aspect was at the
highest level. 2) The level of opinion purchasing decision process of the buying decision process of the rubber floor
futsal court overall and each aspect was at the highest level. 3) The comparative results of the opinions towards
marketing mix factors classified by demographic characteristics were different in ages and level of education, with
a statistical significance level of 0.05. 4) The comparative results of the purchasing decision process of buying
decision process for the rubber floor futsal court classified by demographic characteristics were different in ages
and level of education, with a statistical significance level of 0.05, and 5) the overview of marketing mix factors
was related to the process of the buying decision process; the rubber floor futsal court was at a very high level.

Keywords: marketing mix, decision making process, rubber floor futsal court
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4. MTAATERVBYN
Ansziteyalaalilusunsndnagy wadunsiinszsileeldatmBansanin (descriptive statistic)
Tnal¥Anseuay Awde dowdeunnnasgn Wedwsziisyainllsesrauuuuasuasnisinsimilag

T%ﬂﬁ@@x‘l’rﬂléﬂ’m (inferential statistic) W¥aAAN1531ATILINIAINLLTUTINNAYT One-Way ANOVA asinafl

'
aad

v o o o PO L o o L ¢ o
HYFIATYNWNITANIEAY .05 uazaffANEHUTEAND AUANNUS a9 188N S a1 (Pearson Product Moment

Correlation Coefficient) HNBMNIANAITHANANETEMIIFLLS 2 Filudasesinrii

NANTSITY

annsirssiiieyarialUresaauuuuasunis wudn ngnsaesedinafengseming 20-25 1
Anduieuar 34.50 Hazsunisinuiyyied Andindess 60.50 daalfiafasaiaudasndn 10,000
v Andudesss 61.25 uasle@winBowsinAneuinige Andudesas 62.75

NM9AATIERTTALANHAATIWIBINALNTAINUTTANVINITARIA (7PS) NUFIERBUULLRBUAINADN

ra a =3 ' o a a o < v ' 1% A P = ¥
Wajdnnudadinlaeninsanegluszduainndige Wesummdusedunudn dufddsiegegn e dw
YARRVIENTINGTH FBIRINT A8 FMUNARADTIEaUaN1T AMUARANRALAER Ae Futeawmenisdndindig

ATHATIAL AIRIGY 1

a1919 1 madmszilieyassiumsAniivessnagnidaulszannnisnain (7Ps) laanineas

LAUANNARTIN ASuUanIIH [AU

NN9RBENTNNITARIA
X SD.
1. FNUNARATIEBLIN1T (Product) 4.37 67 Nniigm 2
2. finusA (Price) 4.34 67 snfign 4
3. AMuEamNeN139Rdsng (Ploce) 4.28 75 snfign 7
4. FiNUNNTRIEEINAITAAA (Promotion) 4.31 73 snfign 6
5. ATHYAAR (People) N3aNHNIU (Employee) 4.40 66 Nnfigm 1
6. AUNBATNLAZNTHILERE (Physical r
4.35 68 Hndign 3
Evidence/Environment and Presentation)
7. AMUNTTUINNIT (Process) 4.33 .68 mﬂﬁqrﬂ 5
ANTIN 4.34 63 nfign

mMsAmsztszsiuanEAniusnszuannsiaaula lEaunnaspaiuens Twdmdauumys wudn
> . s P | o a a o = o TS ot
Areuuuussunnaminyianaadinlnaninsaneg ussduandige Wasuundusedaunwudn fund
! »dl = o =8 v = a = & Y a
Ansdngegn Ae naasemindenanndienis savasnn Ae nsUszfiuniaden nsdnaulalduinig

WORNITHNENAINIFTHLENNT AUARALRALFgR D N15IENTUENMIE19E1S AMHAWD FIRnena 2
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AN 2 MIAATERTByasEiUAHARTINIasnsTUNnsiinAuTe [Faspmpaiiug 1 lnannsan

. . & STAUANEAATIW  Ansulamnnd AR
nazuamMasinanla lFanunpsaaueng
X SD
1. A19RTEMINTNAINABINIT 4.53 64 NINTIgR 1
2. MIEIZUAWIII1IET 4.38 68 NInfiga 5
3. nMsdanifiunnaaen 4.40 65 NINTIgR 2
4. maspaWlatiuinag 4.39 65 NINTgR 3
5. wRinssHAenaInIsELENTe 4.39 67 NINTgR 4
AT 4.32 62 Nnfigm

HANINANBUANNAFIHA 1 N9 8UfiaussAuANNAMAINYBIRIBU ST AHVNINITARIATIUNNATH
Tadaaauyanatunmsan wuan ylrudnissusnasasiingns Twdmdauem3 ifdeny uazsnalasisns
FoK uaNANAE S92 UANNAARNIIEI N SEANNI9NNTAATA WANANSIN RseiuladAnmieadia .05 un

TUPINTEFUNITANET WAZENEN (HUANANAY AIANTI9 3

A9 3 NMIAATIALBEUTsUAHARTIYBIEIUL SN SRR RS N AN TaTE Ry ARE

fadadauyAna
FAUUTZANNINITARA B8] sriunafnen e lfsdefien 212N

F Sig F Sig. F Sig. F Sig.

1. AunAndeivaaninig 472 .00 233 .09 1154 00* 294  .03*
2. fiUIIAN 2.92 .03* 1.14 31 8.50 .00* 2.42 .06
3. AMUEBINNN1TIAT NN 2.28 .07 97 38 226 .08 1.31 26
4. FNUNFELETHNNITARIA 5.14 .00* .34 .70 .69 .55 .84 A7
5. AMUUARR YIBNSINIU 305  .02* .09 91 1534  .00* .93 42
6. AMnEn nuazAITlae 291 .03* .02 97 585  .00* 51 67
7. FNUNTLUIUNG 2.85 .03* .82 43 7.69 .00* .08 .97
99N 3.05 .02* 15 .85 6.94 .00* 49 .68

T
aad

* dadAynafinnsesu .05
a A a a o a < o ¥
HANIINANBUANNAFINA 2 nn5FeuiteusziuanAninessnszuaunitsdndulalsawn

Waspaikeny SuunansTadeauyAna Tunmsan wuan Klsdnsawsneseaiingns udmdnuum3

q 3

'
aa

7iflany uazsnelnmAnanifew uana1ein AszduanAnfivaenszuaunssindula lraunnaaeafiuens

UANATNTY WA THATNITALNTITANEILAZETEN (HUSNANAK AIRN579 4
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A1979 4 MsAATTASsufisusTAuAN ARt snszuaunsindula s nre Al uan s N AN

fladednyAnN
_ . fadadauyAnR
NILUIUNNSARRNTA FamH _ S
P a8 sraunaRnen e lideirion B8N

WANDANHLI
F Sig. F Sig. F Sig. F Sig.
1.a1un19n9znd neieAa1N 551 .00* 1.04 .35 13.34  .00% 217 .09

ABINTS

2. AUNITRITBEINNUI1IRTT 335  .02* 439 01% 2.04 10 .03 .99
3. AMUNITUIlNNEen 446  .00* 22 .80 5.92 .00* 45 71
4. FnunafnAulaldusnig 366 .01 59 55 759  .00% 13 94
5. dmngRinssnendinmaliuine 246 .06 32 72 8.02  .00* 48 .69

gt 4.00 .00* A7 .84 7.29 .00* .18 .90

a

*TR1AgnNafiffisyAu .05

{ ! o/ o/ 4 o/ o/ &
HANIANBLANNAZINT 3 FaulszaumenIsaaai andiksiunszuaunsdaaulalraunyn
g o/ o/ ! ! o/ o/ < o o/
TOANHEN THTIMTAUUNLE WL NINIINVBNTINLTZ AN InaIAR A NANIRE TunTzUannIsdaaula
Tymunuvmgaaiiugns og luszAugennn IHeRa15onTHUARZAIM NUAT FIRUSTAENIINITARIAYNATNE
o/ o < o/ o/ ¥ 4 g ! o/ o/
pHANRNETUNsTUIMadRAula lrasnazeaiugnetnae eglussiugs dapnsns 5
A1319 5 NAN1INARBUANNA MUz auN1IN13RaTn dAnudniugfunszuauniadnaulatiaum

WazBaNWey udamdnuumny3

ﬂi:uqumiﬁmﬁu%sf%ﬂmmgm%mﬁ‘uma

ANNg ANIg ANuNTg ANT9 AL NN
, paTwinge  EzuEaenn Ussi@u finaulals weAnTay
AR AN AN 419815 NUADN 13115 MEMINI3
Fa9n1s enThos

r Sig. r Sig. r Sig. r Sig. r Sig. r Sig.

1. ANUHANATINEIELING 71 0 78 00 78 00 76 00 75 .00 .81 .00

2. fuIAN 72 00 74 00 8 00 8 00 .82 00 .83 .00
3. AIULBIVINNITIA 68 00 78 00 82 00 82 00 79 .00 .83 .00
b iald!

4, FIUNTEILEINANTAAA .58 .00 .78 .00 .79 .00 .76 .00 74 .00 .78 .00

5. AuyAAR YEaNTINIY 81 00 77 00 84 00 835 .00 85 00 87 .00

6. FMunanINLaY 69 00 82 00 85 00 .8 00 84 00 .86 .00

nadEue

7. ANUNTTUINNNG 73 00 81 00 87 00 89 00 .88 .00 .89 .00
NWTW 76 00 8 00 9 00 89 .00 88 00 91 .00
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