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Abstract

The study examines to investigate the influence of digital-age financial professional skills among finance
practitioners | in the hotel and accommodation businesses in Buriram Province on competitive advantage. The
sample consisted of 169 individuals with direct experience or roles in financial management across small, medium
and large-scale hotels and accommodations in Buriram Province. A purposive sampling technique was employed
to select the participants. The study found that the majority of respondents were working-age females, with a
bachelor's degree, holding operational level positions. Most possesses moderate experience in financial
management and were primarily employed in mid-scale hotels or resorts. The analysis of financial practitioners’
perspective revealed that all five dimensions of digital-age financial professional skills were at a high level.
Furthermore, digital financial management skills, financial data analysis skills, and technology-based budgeting

skills were found to have statistically significant influence on competitive advantage.

Keywords: financial professional skills, financial practitioners, hotel and accommodation business
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