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Abstract

The objectives of this research were: 1) to examine the demographic characteristics, consumer behavior, and
opinion levels regarding development guidelines for Noodle Station based on the marketing mix (4P's) concept among
consumers of 7-Eleven convenience stores in Vientiane, Lao People's Democratic Republic; 2) to compare and test the
relationships between consumers' demographic characteristics and behaviors and their instant noodle consumption behavior;
and 3) to investigate the influence of the marketing mix factors (4P's) on instant noodle consumption behavior to provide
quidelines for expanding Noodle Station services. The target group consisted of 130 consumers using 7-Eleven convenience
stores in Vientiane. The research instrument was a questionnaire with a reliability coefficient of 0.86. Data were analyzed
using frequency, percentage, mean, standard deviation, independent t-test, chi-square test, and multiple regression
analysis. The findings revealed that 1) most respondents were female, aged 21-30 years, employed in private companies,
visited convenience stores more than five times per week, consumed instant noodles more than three times per week, and
had never used Noodle Station service before. Their overall opinion on the Noodle Station development guidelines based
on the 4Ps was at a high level of agreement, ranked from highest to lowest as place, product, promotion, and price; 2)
consumers of different genders showed no significant differences in consumption behavior, whereas age, occupation, and
frequency of convenience store visits were significantly related to instant noodle consumption behavior at the .05 level; and
3) the marketing mix factors (4Ps) jointly predicted instant noodle consumption behavior by 8.40 percent, which was
statistically significance at the .05 level, with price being the only factor exerting a significant negative influence. Therefore,
the expansion of Noodle Station services should focus on pricing strategies appropriate for consumers' purchasing power,

together with product development and service channels that respond to working—age consumers.
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AaulsnFnEn

3pyava (1)
1. LN
2. 91¢)
LHANTINTTW KT Noodle Station
3. DN R ,
v I Jeaqdgaautszaunianisnana
4. 3neilnmafian

(4P’s) 1 BVLNIT LS N1F 1T

FeAINBOLTLINDLANLIN BATHRIY

WeANIINVBIHLZ N A Ao » -
» FBeedunn ansnsnsgUazensulng

1. ANINA NS LA N9 U AND S
UgeA15UR7

7-Eleven

2. AT BT AT AN DD
7-Eleven ‘Lllﬂﬂﬁqm

3. Wq@ﬂﬁiuﬂﬁﬁu%Tﬂﬂux%ﬁﬁﬂﬁﬂL%@g‘ﬂ
4. UsrauNM90il9LAN"5 Noodle Station
5. AnTanaTunisgnamnsieudlnane

4.
nileile

AT 1 NSDLWHIRMADINISITY

FEANRUNIFIY

meAduASsHLiun15A98iBeAnn04 (quantitative research) WAdHIARAAUNNTATY dail

1. ﬂsxmﬂsumﬂzﬁmﬁ%wmﬂ

Uszgnnsd lruni9dds de gnand ity uinissiuazaand simaudianiou anen
SOUPHANOUVONG AVE uasnanidesduni ans1aniiguszenadlnatsssnsuans fidendoauainquusms
AvdnFagy szvanaifienngARnaen — SuaAN 2568 WnALduaT 130 AN (183AIINAKILNTN Internationol
Commercial 13 &7 a8aa 9717A (311%54) 04 Al 14 AnaIAN 2569) Nqudatng Ap §laanIa9Iumn 130
AL T@Tm‘[mﬁ%mﬁq'uﬁfmémLL‘uuéqﬂ (simple random sampling)

2. \ndasflafilatunnsiee

w3 neflafi lstuniaA9s Taun wouasuain woads 4 qow @il @ouil 1 9eyanaluansynay
wuuFaunTs (Aun e any a1dn uazsialaneen ddnsoiduuunidenney @il 2 ngfingauaes
;Ju%fﬂﬂ Taun Aradtunislsnissiuazaandaimanuianion 1o mﬁ?%u%maﬂaﬂﬁqm WORNTINNIT
sTnauznsiAsdnFagy n1ainelrnians Noode Station uazanlranslunisdeamiaiievslnanenilae
fdnuanduuunidenaau gl 3 AnuAaiuAsaf USRI Noodle Station AnsuMIARTAFE

o

FMUTEENNINITAATA (4P's) HANHLTNIULNIAIIRIULUTTNIAT 5 526 (rating scale) AMNUKIAAEY
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AR (Likert, 1967) uazaaufl 4 amianauuIi et ULLIM19N19WmU Noodle Station fidnmouziudniy
Uanaida

nsmsaaReLAonIAEasie dulun1adsl 2.1 namsaereuAEasaBaiient (content validity)
Taenhuvusaunsiausnardeamgdmam 3 Ay ilonsieaauamuasudaient anunsadslaseas
LAZAITHATIBINTEN LL@V']WmIﬁﬁﬁﬂﬁmmﬂﬂﬂﬂ@yﬂd (Index of Item-0Objective Congruence: 10C) %\iﬁﬂlﬁﬂé
M9 .67 — 1.00 WA fsnafa 50 Tl way 2.2 n1anaA1AELE 03w (reliobility) Taeni
wouaananlUnasasly (ryout) duyAddnunzaaigafsdungaitamangsauam 30 ga waafHanian
dnlszavdunanizasnsanin (Cronbach's dpha coefficient) TaAMARM @Ay .86 Fegenaunnm .70
(Uayr AAFZEA, 2560) LAANIMLLABLDWEANHFaiug amtanin (UTnfusaseaeyaeaeln

v

3. ﬂ’!‘iLﬁU‘S’JU‘S’JN‘ZIﬂﬂ;II@

% ° &

NATATHNNSLN

k1)

UITUTTHIBHAAIEALLEN Tmmﬂmﬂmquﬁﬂmﬂgﬁfm‘%mﬂumﬁmu BUUFNBUNTN

A oo

pnsreznaiinviue [P3uuuusBUnHANT I 130 ety Andussaas 100
e ¥V
4. MFAATIENUDHAN
) a ¥ (% s a o o X
ATEARTTIRYanNIngUeraIAaIn19ITY Al

aan

4.1 MIRpazneyaa uasngRinssneesyuilng a0Anly (aun n1suanuasnasd (frequency)

A o o

Y 2 o P .
WATANTBERT (percentage) LATNITILATICVILAUATTNAALULA YINVUHUININNTTIN KT Noodle Station
AHwAATAT AINUTEANNINNIAATA (4P's) &DRATILE [aun Anwde (X) uazaaudaununnggs (S.D)

. . o

Wanauingusrasnrei 1

4.2 manRauifeunginssnzesyuilnasiuunasne len1snaaauail (independent t-test) way

e vy _ v v o v y

NANARBLAMNANIWEITTBY AT [UuasngRinsanzesyuilng (aun ang o7@w s1alanaidien Aol
n3lru3nIs saananfilsudnis uazanlranenenieils dungfinssunisuilnauznifedniaqy Trnns
naaulATUAIT (chi-square test) ilBRaLTngUszasarad 2

4.3 NMIAATNNBVENAVBITATHRIMUTTANNNNITARA (4P'S) 719 4 AU (AN ATUNRRS D9 A

v v oo v A dal o = Ao 2 v

FIAT ATUBBINNNITIAST WY UAZAMHENEENINTRATR AilnengRnssnnsuilnauzmiifedndagy Tunns
a ‘ : ‘ 2 a . v oo oo oo And
WAFTITNNITAANDENIIA D (Multiple regression analysis) A389G Enter Tmﬁmwummuuﬂmmy‘m\‘mﬂmw .05

WanauinguUsrasneil 3

NANTSITL

4,2 - _—

naud 1 wagawfiﬂLmzwqmsswmguﬂﬂﬂ

;Jmmmumumuéﬁmu 130 AN zw'fauafm@ﬁumﬂm@q (38842 60.00) 81¢ 21-30 1 (3p88% 71.54)
U5 nauanwnilineIuusEvients (5o8az 56.15) uazilsna lanaliousiniimsemiy 5,000,000 Ay
(3D8R% 30.77) c;fquﬁﬂﬁu WU Z&Q%Tﬁﬁ;j?%ﬂ%ﬂﬁi%’]%ﬂ:ﬂ@ﬂ%ﬂL"h’Lf;lu’rﬁLﬂWLfi;u NINNIN 5 ASe/AA9A
(388RY 49.23) 1 Lfsmi‘/’iﬁu%miﬁﬂﬂﬁqmﬁﬂﬂmﬁu 12.01-18.00 . (39818 30.77) 13lnAuzWd ﬁqzﬁﬂL%@gﬂ
NN 3 ASe/EUR (spaar 33.08) TninaTs3nns Noodle Station 3nnew (sepas 64.62) uazilanlyansly
NN32BaMNTAENTIRB211919 50,001-100,000 L (39818 48.46) ﬂzﬁ@udmzﬁu;;ﬂ%‘[mwﬁmﬁw?ﬂﬁwm

apunwi lru3n1sussuazu3lnauzndfdnieguidulsydn unaonlngdelufiuszaunisoids Noodle Station
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Fadulananisnisnanaiidndey
AaRN 2 NaNISIUFEULBULNINISNISWIKT Noodle Station aNuWIAnTaTaaIuL AN
NNSANTIA (4P's)

1. SEAUAMHNAAWILLAEITURUININNTITAMT Noodle Station AINH 4P's HUEUAFIATTIS 1

B9 1 ﬂ’]LQﬁﬁLLﬂ&iﬂ’JuLﬁﬁ\?LUNN”I@I‘Jﬂ’]H‘H@\ﬁ&’ﬁU@Q’INﬁﬂLﬁu@ﬂLLW}W’Nﬂ’ﬁW]@HuW Noodle Station ®1MH 4P's

918119 X S.D. wUang
1. ATUNARS 4.10 67 Winpaennn
2. ANUIIAN 3.66 .86 Winpaesnn
3. AIUEBNINNNSSASIINE 4.12 75 Winpaennn
4. PUFIEBNNNIAAA 3.98 79 Winpaennn

ATNTIN 3.96 77 Winpnennn

911A1919 1 wuanaaAniulagsaneg wszdufinaosann (X = 3.96, SD. = .77) Baeandu
C vy v e v ew v
ANRREAINHIN[UNEY (AL AMUBBININITTATINUIE ATUKRASUN ATUFIEEHNITAATA WRTATHIIAT
ATNAGTY

2. nansuBauflaungAnIsHuesr U3 InASUENAHINA B1ERDRIR191e 2

AN919 2 namaiBEufieunginsaneeeyuslnasunnanu e

318119 %418 N t Sig.
A naTunstau3nas 7-Eleven 3.02(1.00)  3.19(99)  -970 .334
Fnanfilsuanisuasign 258 (1.04)  237(111) 1062 290
weinassnsslnausniiednFagy 271(102)  3.04(87)  -1.898 .06
ﬂﬂﬁLﬂﬂ?gu%ﬂﬁﬁ Noodle Station 1.67 (.47) 1.63 (.49) 521 .603
antmanstunnsgenminanenivie 213 (101  2.26(1.06)  -.653 515

a

a1nA5N 2 WiAlneRRmALnATuEng Ainsan nuananstiupensfisfud Anneadiffisziy .05
YNI1BNNT
3. NANINARBUANNANILEIZMINTEYMVIE uazng AnssneasyualnadungAinssunisuilng

uznAfiedngagu aag chi-square test HARDAINTTI 3
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o o o a ~ Af o &
A1 3 N@ﬂ’]‘iﬂﬂﬂﬂ‘uﬂQ’]NNN‘W‘LAﬁﬂUWQGlﬂ‘i‘iNﬂ’]‘iu‘iTﬂﬂUZ%NﬂQN’]L‘i@Eﬂ

fiaue X2 df Sig. NANVIAREL
e 5464 3 141 Tufmuduig
28] 29443 9 .001* fAnnuiuG
BN 30.958 12 .002* PN ANRUE
snelnmeiFian 16.269 12 .179 Tufmongsig
AANE N3 T7AN"S 7-Eleven 36.481 9  .000* fAuENANS
FaaniilgLanisUesfign 6232 9 717 Tu P dniug
AnToane AenTieie 9.250 12 .681 Tugmondisig

a o/ ) o/

* flpRnAynaiinnaziu .05

9INMI9N 3 WUITBEY BTN uazANE s TauanngamazAaIngs SAuduius TungAnasy
maualnaugniifsdnSaglesnsiitddymesaaniszdu 05 Tnunguengy 21-30 1 nasmsineaEmenay
uazHAlAA19HINNTT 5 S dnaannnsualnausmifednFaquiiustingenangsau

4. HANNSALATIZNENE NGBS 4P's Gfﬂwqﬁﬂﬁ‘jmfﬁu%‘Tﬂmzm‘jﬁ"qﬁ%%gﬂ AABNITIIASIEN

NIINANDENIIA T WINUAMIAIT N 4

AN919 4 NANNTAATITANITOANBENY ALY 4P's TiFBvEWamengRinssunsuilnauzmiifediiagy

FaulanennTn: B S.E. B t Sig.
AnAsT (Constant) 2,549 517 - 4.927 .000*
AUNRASTON 346 209 245 1.658 100
AT _.458 139 -.420 -3.002 001
ATUFIEBHANTAANN 124 158 103 782 436
ANEBN NI AR e 031 174 024 176 861

R =.289, R?2 =.084, F = 2.850, Sig. = .027

Ao o o a

* flpRnAynaiifngzau .05

[
A o/

! o ! o < a P 0o @& ¥ ! A o o
A1NAN5N 4 WoTade 4P's sanunennsainginssnnnsuilnauznifedndesulnesneiiduddny
NEERTITAU .05 (F = 2.850, Sig. = .027) fg1uiansnnsnisasas 8.40 lagausiandudadefiendf
a a ! = o o/ a ! =1 ¥ =) A & o o/ o/ p=} Lﬁl
avdwaseiindAnguazdufirneay (B= -.420) naafe yUAlnafimAndAyiusIATHINEAHE Y
s o & - , > o o o i~ 4 o
n1su3lnauasas f93iu N153818U5013 Noodle Station AIsTMAHANAYTUNAENEATWIIANTIANN T ARIL
o o/ kd o o/ ! o/ a o/ < ! = { ! 4 o/
fasgaiduanduusn AUANUN19DBNUULNARS N UATEaIMINUENIsTinauauBINguIlMNIenan fe

Fovinemeng 21-30 1 Aleudnnssmazaandariulsydn
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nseAUsIgNe

1. wan19Anezeyaia il wgRnssueesuilna uarsziuaauAniuiaaiuuwanienisimm
Noodle Station ANUNIAATATEAIHLTZANNNNITANA (4P'S) WU RABLULLABUATNEIW LT
ang 21-30 T Jsznaus1@nnsinemuidmaney lrudni1ssuazaandaninnan 5 a39/a1Uam uaz
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8113 FBARABITULIIARLEY Solomon (2018) TIaKLA InAyAtmnMANd Ay iuAMNazRINTinaUanesRd
BIPN19950 LATEDAARBIAUATITIN IRTTAU URZAMY (2563) NI9BU1IIANEMENNLTLEINTANERSH
Avdnanaguuuunisusinaluswanasiotin sisil nsfiguslnaaonineg (seeay 64.62) Falmanlrusnis

Noodle Station #1N8% LLWﬁﬁZﬁUﬂQWNﬁ@LﬁuﬁlﬂLL‘WWI”I\?ﬂ’?‘éﬁ@H%"lT@ﬂ‘é’JNT%ﬁtﬁUL‘Vﬁuﬂ’lﬂ&lﬂﬂ Tﬂﬂ@ﬂu%ﬂ\ﬁ

NNMFTATIHNLUAZAINART N T ARA R AxneuUE lnadadugUuuuuanisaiiuazifiuasu
g ! { Y o a o o A £ { ! o a
azpandoiiuraameiiviinzan senaassiueWideresiadnt Induen (2566) inuansziuauAniv

Aanfudadeaandszanninisnainzassuazaandsigandianioulngsoney wsedunnn sanelsfians

o o/ =f A

AMUIIANHANRRFNGR %‘quvLﬁumﬁﬁzguﬁﬂﬂﬂfm?myﬁiwfmﬂLﬁﬂufuqqLLmﬁmewmﬂﬁﬂmﬂm 98
ANNDUMIRaTIANTTNRLA

2 = o o ! 4 & a Y oA o

2. N@ﬂﬁim‘m‘umﬂuLLZ\]::‘V]@N@‘Uﬂ’NNNNWHﬁi:ﬁ‘VlfJNﬂ@H@WQT‘ULLZ\]::WQG]ﬂﬁ‘a‘?ﬁl“llﬂﬂﬁiﬂ_l‘iiﬂﬂﬂu

- 21 A4 o a ' nuaTamdel Do 4 o " S

WOANTINNITUE lnauenE Aedu5agu wuan gusdlaafidinaunnaeiuidngfnssuluuana1eiuegn9s

WadAgneadin aradumsizusniifsdniaqidnauanazaandefiug it delannme Tuamsfiang

: v v y o e _ L .
218N uazAINd umslruanissiuazaande fannudniusiungAinssunisuilnaugniifsdnieguanned

Heddynneadiffisziu 05 Inangueny 21-30 9 uazngunsinamdsnensuiidnaaunisuslnaiugszen

] 2

o A

genannguau visleraidunssidunguiifizadidnn et aesnisemisiiazan s9a59 wazlszndn

FOAANDNNUNINATYUBIIBTINTD NIINIE (2565) MNUINTEAVNITANHILAZATTNT ATNFNARFAIUUS N0

&

] v e e L v e .
msvdlnauznifdsasy aenaaseiuiadni nsuen (2566) finunyudlnafiftennuazszduntsfinen

uananiufintadaaulaleanIsauazanFouananeii uaraaAARBILNIEIUTIFANA IABIHIINA (2560)
finuanengrasyidlnane Ui SansdinsiungAnssunisdendafuagulnauslan wanainid
nnafiannd iunnslruanissuszaand e auduiusduna nd lunnsuslnaugni dednsagu e
gnAUazdnassuinngaiimanefifidnen mgegaaes Noodle Station

3. NaN19ANEIBNENarBITaTEAINLTTANNINNNTAATA (4P's) IRRBNgAnssun1TUSInAuzS

4

ad1BagU Wua Tadevis 4 ausaniunennssnginssnnsualnalnsssay 8.40 saneiiiadAnnieadn

-

A o

fiszau 05 Tneamarandnladuiduad fansnaasefisdrdyiuianisay nanade guilnasi v
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(pﬂcesengﬁvhy)ﬂﬂdéiﬁiﬂﬂ?uﬁﬂﬁ%%dﬂﬂmﬂéﬁdﬁﬂuuQﬁﬂﬂﬂdI«ﬁbrﬁ997)ﬁéﬂﬂﬂiﬁﬁwumiﬂﬂﬂéﬁdﬁﬂﬁdﬁﬂ
nnsEeNUYnIgn AT AR NAR M waz i dsE ifud Aty denransiueAduadng we iinUn
(2564) finuaniTaduaHaIATEINERENITRAALTATE LarABAARESTLAYTINT0L NN (2565) inuataans
Usznda s1A19n uazniaflusludu uinguszasadiduuantunisideonualnausnil fsdiagy uay
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. Y C . _ L . Lo o
¥1nna1 5 Asydlam Fadunguitfiaoudiunisunausnd fsdnsagugege wu Tsludunmnaneduid
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3. NAYNTAINUSTAUNMINATININ Bavanyu3lnasesay 64.62 S9luaslanEnns Noode Station umdl
. : _ y v o eawv . . ..
viraRBsuanaagUuuuLEng Aeeestrqaudnnamameuaznansi o nsumseensugadudafegabiia
mavnasslrAsiusn WewAuwimeR Bauanidungfinssunisinanngeds

v v &

BIARINIRANAININTSZYNA 4P's 9 (Uaseiid ninan Tuusuneaadaiinen s aul.ana sy
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