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Abstract

The police are a type of civil servant in a democratic state. The police are an important tool of the state
that can use force against citizens and are an essential element of the democratic process. A state cannot be
a strong democracy without effectively protecting its citizens' rights to life, liberty and property. The relationship
between the police and Thai politics from the past to the present is inevitable regardless of any form of government.
That is to say, during the regime of the absolute monarchy system, the main task of the police was to protect and were
very close to the monarch, while maintaining the internal peace was a secondary task. After the change of government
in 1932, the People's Party took control and changed the police administration structure to professional police. Thus, one
of the distinctive features of the relationship between the police and politics is that of the police; the police are inevitably
under the influence of politicians. Thus, it can be seen that the relationship between police and politics can be divided
into the following issues; 1) the Administrative Structure aspect; 2) working performance; 3) the Promotion aspect
with the politician’s influence.

Keywords: Policing; Politics; Relationship with Politicians
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ABSTRACT

Damrongtham Center, Phu Phan District Sakon Nakhon Province has adopted the principles of
good governance in the management of the organization. The administration according to good
governance means governance, administration, management, control, supervision of various affairs in
accordance with morality. The purposes of this research were to study 1) To study the management level
according to good governance principles 2) to study the influence of administration according to good
governance principles 3) to study the quidelines for improving the service quality of Phu Phan
Damrongdhama Center. The sample group was people who came to receive services from the
Damrongdhamma Center in Phu Phan District. Sakon Nakhon Province, 400 people by using a
questionnaire as a data collection tool. and the statistics used for data analysis were frequency,
percentage, mean, standard deviation. and multiple regression analysis. The research revealed these
results: (1) Administration according to the principles of good governance of Phu Phan District
Damrongdhamma Center The overall level was at a high level (Y =3.92). Overall, it was at a high level
(Y =3.97). (2) Administration according to good governance principles According to the decentralization
principle (B:.368), the effectiveness principle (B =.284), and the response principle (B:.283) influenced
the service quality of Phu Phan Damrongdhama Center. The rule of law (B=.1 63), equality (B=.1 48)
and efficiency (B=.114) influenced service quality of Phu District Damrongtham Center at statistical

significance. Phan Statistically significant at the .05 level. They were able to jointly predict the service
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qudlity level of the Phu Phan Damrongdhama Center at 47.50 percent. Responsibility Transparency
principles of participation and the main consensus focus There was no influence on the service quality of
Phu Phan District Damrongtham Center. (3) Guidelines for improving the service quality of the Phu Phan
Damrongdhama Center, for example, should encourage and cultivate personnel to be sincere and
determined to solve problems for service users. Have the ability to provide accurate, appropriate, clear
and transparent services, attentive in solving problems and giving advice to service users. and encourage
personnel to receive training and develop knowledge and expertise in fair administration. Including
developing knowledge about work practices and rules and regulations related to complaints/grievances
such as land law, debt law, etc.

Keywords: Good Governance Administration, service quality, Damrongdhama Center
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Abstract

The objectives of this research were; 1) to study academic leadership of educational
administrators and 2) to study the development quidelines of educational administrators according to
teacher opinions in Udon Thani primary educational service area district office 2 from 297 samples by
they were obtained by using multistage random sampling, i.e. stratified randomly according to the number
of teachers group. and easy randomization by drawing lots 10C between 0.67-1.00 relidbility of 0.87
the statistics for analysis frequency, percentage, mean, standard deviation and content analysis. The
results of the study found that: 1) Academic leadership of educational administrators is a high level
considering each aspect, the highest mean was educational supervision followed by evaluation and
research and the development of internal quality assurance systems the side with the least mean is
learning management 2) The development quideline academic leadership of must be the top 3 are
learning management should encourage teachers to manage learning in a variety of ways in accordance
with a society followed by curriculum management should promote teaching and learning management
by educational institutions and local cur-ricula to integrate. that is in culture, race, religion, way of life,
ideas and practices of the people in that society. development of learning resources administrators should
establish and develop learning resources in the community that are conducive to the creation of learners'
knowledge, such as online libraries in the community.

Keyword: Academic leadership; Administrators; Teacher
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Abstract

This academic article aims to point out that a platform economy is an economy that arises
from matching demands for the sale of goods and services through digital platforms under an
ecosystem consisting of platform owners, service providers, manufacturers, and consumers.
Platform economy creates new jobs, increased employment, and opportunities to access a variety
of positions. But the current platform labor during the COVID-19 situation back to the group at
risk of contracting COVID-19 due to interaction with merchants and customers, no health
insurance benefits with an unstable income, and labor rights without bargaining power because
they are informal workers. Therefore, there must be a way to build stability to improve the quality
of life in labor protection, forming a union of platform labor and funds for helping platform labor.
This must be fair to the new workforce in the digital age to get through the COVID-19 crisis until
entering into a situation that resolves to the next normal position that maintains the quality of life

of workers on the platform.

Keywords : Platform economy; Platform labor; Digital platform; COVID-19, Next normal
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ABSTRACT

The purposes of this study included the following: 1) To investigate the administrators’
strategic leadership and motivation to work, and the personnel’s performance efficiency in the Local
Administrative Organizations in Na Kae District, Nakhon Phanom Province, 2) To examine the influences
of the strategic leadership on the performance efficiency of the Local Administrative Organizations’
personnel, and 3) To study the influences of motivation to work on the performance efficiency of the Local
Administrative Organizations’ personnel. The samples consisted of 2 04 personnel of the Local
Administrative Organizations in Na Kae District, Nakhon Phanom Province. They were obtained through
stratified random sampling technique. A questionnaire with .8 69 reliability and 0.379-0.815
discrimination was employed as the data collection tool while statistics used for data analysis were
composed of frequency, percentage, mean, standard deviation and Multiple Regression Analysis. The
study revealed these results: 1) The strategic leadership of the administrators of the Local Administrative
Organizations in Na Kae District, Nakhon Phanom Province, as a whole, was at the high level ( =3.82).
Likewise, the motivation to work of the personnel of the Local Administrative Organizations in Na Kae
District, Nakhon Phanom Province ( =3.92) as well as their performance efficiency ( =3.96) were also at
the high levels. 2) The variables of strategic leadership could be used jointly to correctly predict the
performance efficiency of the personnel of the Local Administrative Organizations in Na Kae District,
Nakhon Phanom Province 86.90% (R**9=.869) at .01 statistical level of significance. Considering each
variable, these variables had high influences: revolutionary thinking, establishing/creating vision, gathering
multiple inputs to formulate the strategy; they contained the forecasting coefficients of .684 .266

and .124, respectively. 3) The variables of motivation to work could be used jointly to correctly predict
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the performance efficiency of the personnel of the Local Administrative Organizations in Na Kae District,
Nakhon Phanom Province 77.10% (R*9=.771) at .05 statistical level of significance. Contemplating each
variable, these variables had high influences: progress opportunity, job achievement, receiving
development, and job traits; they possessed the forecasting coefficients of .382 .240 and .157,
respectively.

Altogether, these sustaining factors of the motivation to work could be used to accurately
predict the performance efficiency of the personnel of the Local Administrative Organizations in Na Kae
District, Nakhon Phanom Province 86.50% (R?%=.865) at .05 statistical level of significance. Considering
each sustaining factor, these factors had high influences: policy and work administration, career status,
job supervision, relationships with colleagues, salary and welfare/benefits; these variables contained the
predictive coefficients of .619 .322 .256 .077 and .070, respectively.

Keywords: Strategic leadership; Motivation to work; Performance efficiency
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Abstract

The objectives of this research were; to study development guidelines. Academic Administration
of District Non-Formal and Informal Education Center Administrators of the Office of the Promotion of
Non-Formal and Informal Education Udon Thani. Province from 60 samples I0C between 0.67-1.00
rating scale with the reliability of 0.88 the statistics for data analysis were frequency, percent-age,
mean, standard deviation and content analysis. The results of the study found that: 1. Academic
administration have little distribution the most is Educational supervision followed by evaluation, evaluation
and research. and development of internal quality assurance systems. The side with the least average is
learning management. 2. Guidelines for develop academic administrators should be monitored on the
implementation of the curriculum on a regular basis should support and pro-mote comprehensive
management in schools should be encouraged to encourage teachers to use modern teaching materials
should improve and develop learning resources in educational institutions and communities. In terms of
evaluation and research manuals on the regulations and should be prepared should priority to everyone
participating in operational processes related to supervision with in educational institutions. and the
development of the internal quality assurance system should systematically operate according to the
educational institution's development.

Keywords: Academic administration; Administrators; Teacher
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Abstract

This academic article investigates the transformative potential and impact of Augmented Redlity (AR)
advertising compared to traditional marketing methods. Despite AR's rising prominence in the marketing domain,
empirical studies directly comparing its effectiveness with conventional techniques remain limited. This study,
therefore, fills this gap by providing a comprehensive comparative analysis, examining various aspects of consumer
behavior, including purchase intention, brand attitude, and information recall. The academic article further explores
the role of personalization in AR advertising and its influence on consumer satisfaction and overall shopping
experience. The findings demonstrate AR's significant advantage over traditional marketing, offering immersive,
interactive, and personalized experiences that greatly enhance consumer engagement, brand loyalty, and recall.
However, potential challenges, specifically information overload leading to cognitive strain on consumers, are also
identified. The study concludes by emphasizing the importance of achieving a balance to maximize AR's potential
while mitigating its potential downsides. These findings provide invaluable insights for marketers and businesses
looking to integrate AR into their advertising strategies.

Keywords: Augmented reality (AR) advertising; Consumer behavior; Traditional advertising
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Introduction

Digital transformation, serving as the bedrock of innovative marketing paradigms, has significantly
overhauled the business landscape and associated consumer behavior (Chaffey and Ellis-Chadwick, 2019). This
era of transformation has brought forth Augmented Reality (AR), a technology known for overlaying digital content
onto real-world environments, thus creating an enhanced and interactive user experience (Craig, 2021). AR, due
to its unique and immersive capabilities, is increasingly earning recognition as a potent tool in the marketing realm
(Wiedmann, Hennigs, Langner, and Wuestefeld, 2021). The power to craft immersive narratives and interactive
scenarios, which are often missing from traditional advertising methods, enables AR to engage consumers more
profoundly (Liao, Liu, and Pi, 2021). Despite the growing popularity and promising potential of AR, there remains
a noticeable gap in academic article exploring its impact on consumer behavior, particularly in comparison to
traditional advertising techniques. The potential of AR as a game-changer in advertising has piqued considerable
interest (Dwivedi et al., 2023), but empirical studies offering direct comparisons between AR-based advertising
and conventional marketing techniques are surprisingly scarce. Addressing this gap is critical, especially as an
increasing number of businesses are turning to AR advertising as a strategy to captivate and engage consumers
more effectively (Lee and Lee, 2023).

Interestingly, the influence of AR advertising on consumer behavior seems to vary across several
parameters, such as brand perception, purchase intention, and memory retention (Kim and Johnson, 2022). This
diversity in response underpins the need for a systematic analysis comparing the impact of AR and traditional
marketing across these factors. In response to this academic article gap, the current study embarks on a
comprehensive comparative analysis of AR's influence on consumer behavior versus that of traditional marketing
methods. By providing insights into the dynamics of AR and conventional advertising, this study is geared towards
aiding marketers and businesses contemplating the incorporation of AR into their advertising strategies. Ultimately,
the study's goal is to facilitate more informed and effective decision-making in the adoption and integration of AR

technology into the modern marketing mix.

The Concept and Applications of Augmented Reality

The concept of Augmented Reality (AR), originally defined as an interactive experience blending the real-
world environment with computer-generated perceptual information (Carmigniani et al., 2011), has seen extensive
development in the past decade. This innovative technology skillfully merges the digital and physical worlds,
distinguishing it from Virtual Redlity (VR), which immerses the user in a completely simulated environment (Milgram

et al., 1994). The surge of AR applications in recent years can largely be attributed to the widespread access to
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smartphones and the rapid advancements in internet technologies (Craig, 2021). This increased accessibility has
allowed AR to transition from a novel, niche concept to a mainstream application across various sectors (Wiedmann,
Hennigs, Langner, and Wuestefeld, 2021). Within the marketing realm, AR has emerged as an innovative tool
capable of enhancing the consumer shopping experience (Javornik, 2016). A significant application of AR in
marketing lies in the creation of AR-based advertisements, which have the potential to enrich consumer interaction
with products and services. For instance, AR allows consumers to virtually try products before purchasing, thus
empowering them to make more informed decisions (Yim, Chu, and Sauer, 2021). In the retail sector, AR has
been instrumental in offering interactive and immersive in-store experiences, which have shown to significantly
impact consumer behavior (Poushneh and Vasquez-Parraga, 2021). Brands have leveraged AR to engage
consumers, evoke positive emotional responses, and enhance the overall brand experience (Hilken, Heller,
Chylinski, and Keeling, 2021). In conclusion, the evolution and application of AR, particularly in the field of
marketing, have significantly transformed the way businesses interact with consumers. However, further academic
article is needed to fully explore and understand the potential implications and effectiveness of AR in shaping

consumer behavior.

Evolution of Digital Marketing

Digital marketing has dramatically reshaped the way businesses engage with consumers. The dawn of the
internet era marked a fundamental shift in marketing practices, propelling the industry towards more digitized,
personalized, and interactive strategies (Chaffey and Ellis—Chadwick, 2019). Over the past two decades, the
landscape of digital marketing has evolved in tandem with technological advancements, leading to the emergence
of new tools and strategies. The proliferation of social media platforms in the late 2000s marked a significant
milestone in the evolution of digital marketing (Kaplan and Haenlein, 2010). These platforms provided businesses
with new opportunities to engage with consumers in a more personalized and interactive manner (Hudson and
Thal, 2021). The emergence of mobile technologies further expanded these opportunities by allowing businesses
to reach consumers anytime, anywhere (Andrews, Goehring, and Hui, 2021). Search engine optimization (SEO)
and search engine marketing (SEM) have also played a crucial role in the evolution of digital marketing. These
strategies enable businesses to enhance their visibility online and target consumers with high purchase intent (Kim,
Kim, and Kim, 2021). In recent years, the rise of data analytics and artificial intelligence (Al) has introduced new
dimensions to digital marketing. These technologies allow businesses to analyze consumer behavior in real-time,
personalize marketing messages, and predict future trends (Ngai, Xiu, and Chau, 2019; Li and Karahanna, 2020).

Lastly, the advent of immersive technologies, such as virtual reality (VR) and augmented reality (AR), has opened
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up new avenues for experiential marketing. These technologies offer innovative ways to engage consumers and
enhance their shopping experiences (Liao, Liu, and Pi, 2021). The evolution of digital marketing reflects the dynamic
nature of the industry. As technology continues to advance, it is expected that digital marketing will continue to
evolve and adapt to these changes. Future academic article in this area should continue to examine the impact of

emerging technologies on digital marketing strategies and consumer behavior.

Impact of AR Advertising on Consumer Behavior

The burgeoning field of Augmented Reality (AR) advertising has attracted significant attention from
academia and industry. Its unique capability to enhance real-world environments with computer-generated
information provides a novel platform for consumer engagement (Carmigniani et al., 2011). Several recent studies
have explored AR's impact on various dimensions of consumer behavior. Yim, Chu, and Sauer (2021) found that
AR advertising significantly influences consumers' purchase intentions, more than traditional advertising methods.
They attributed this influence to the immersive and interactive nature of AR, which offers consumers an enriched
shopping experience.

In a similar vein, Poushneh and Vasquez-Parraga (2021) demonstrated that AR experiences can evoke
positive emotional responses among consumers. They found that these positive emotions drive purchase intention
and foster brand loyalty. In a different context, Wiedmann, Hennigs, Langner, and Wuestefeld (2021) investigated
the impact of AR on customer experience and satisfaction. They concluded that AR's interactive features enable
personalized experiences, thus enhancing customer satisfaction and reinforcing brand relationships. Additionally,
the study by Javornik (2016) found that AR's immersive characteristics improve ad recall, which is a crucial factor
in the effectiveness of an advertisement. By engaging consumers in a multi-sensory experience, AR can boost the
memorability of an ad and enhance brand recognition.

Despite the demonstrated potential of AR advertising, there are also challenges and potential negative
effects to consider. For instance, Rese et al. (2017) noted that while AR can create engaging experiences, it might
also lead to information overload, causing cognitive strain on consumers. Balancing these aspects is essential for
the effective use of AR in advertising. In conclusion, AR advertising has emerged as a powerful tool that can
significantly impact consumer behavior. However, more empirical studies are needed to fully understand the

potential of AR advertising and the factors influencing its effectiveness.

®
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Emotional and Cognitive Responses to AR Advertising

Augmented Reality (AR) advertising, as a novel and immersive form of marketing, has a profound impact
on the emotional and cognitive responses of consumers. This innovative technology, by enhancing the real-world
environment with computer-generated perceptual information, can create memorable and interactive experiences
that influence consumers' perceptions and behaviors (Carmigniani et al., 2011).
Several studies have indicated that AR advertising can evoke strong emotional responses in consumers. For
example, Poushneh and Vasquez-Parraga (2021) found that AR experiences generate positive emotions, which
in turn drive purchase intention and foster brand loyalty. Similarly, Yim, Chu, and Sauer (2021) demonstrated that
AR's immersive and interactive nature can stimulate enjoyment and curiosity, enhancing consumers' shopping
experiences and attitudes toward the brand. On the cognitive side, AR advertising has been found to impact
consumers' cognitive processing and decision-making. AR's immersive and realistic presentations allow consumers
to virtually interact with products, providing them with more comprehensive product information and facilitating
informed decision-making (Javornik, 2016). Moreover, the interactivity of AR can enhance consumers' attention
and engagement, leading to improved ad recall (Wiedmann, Hennigs, Langner, and Wuestefeld, 2021). A study
by Hilken, Heller, Chylinski, and Keeling (2021) showed that AR can significantly increase the memorability of an
ad, thereby enhancing brand recognition and recall. However, it's worth noting that AR can also lead to cognitive
overload due to the extensive information and stimuli it provides. Rese et al. (2017) warned that such overload
might result in confusion or frustration, adversely affecting the consumer experience. In summary, AR advertising
elicits both emotional and cognitive responses that significantly impact consumer behavior. However, the potential
for cognitive overload emphasizes the need for a balanced approach in AR design to ensure effective consumer

engagement.

Comparative Studies between AR and Traditional Advertising

Comparing the impact of Augmented Redlity (AR) and traditional advertising on consumer behavior is
essential to understanding the true potential of AR in the realm of marketing. However, empirical studies providing
a direct comparison between these two approaches are relatively few. Javornik (2016) conducted one of the
earliest studies comparing AR advertising with traditional forms, finding that AR's interactive and immersive
characteristics lead to improved ad recall and recognition. This is mainly due to the multi-sensory experiences that
AR offers, making the ad more memorable for consumers. In a more recent study, Yim, Chu, and Sauer (2021)
found that AR experiences significantly enhance consumers' purchase intentions compared to traditional advertising

methods. The study attributes this to AR's capability to provide an enriched shopping experience, allowing
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consumers to virtually interact with the product and make more informed decisions. Similarly, Wiedmann, Hennigs,
Langner, and Wuestefeld (2021) demonstrated that AR's interactive features enhance customer satisfaction and
foster brand relationships more effectively than traditional advertising strategies. AR allows for personalized
experiences that cater to individual consumer preferences, enhancing their satisfaction and loyalty to the brand.
Despite the promising results of these studies, there are also challenges associated with AR advertising. For
instance, Rese et al. (2017) found that AR could lead to information overload, causing cognitive strain on consumers.
This could potentially counterbalance the positive effects of AR on consumer behavior and needs to be considered
when designing AR advertising strategies.

Overall, while there is a growing body of research on AR advertising, more empirical studies directly
comparing it with traditional advertising are needed. This is crucial to gain a more comprehensive understanding

of AR's impact on consumer behavior and its efficacy as a marketing tool.

Role of AR in Enhancing Customer Experience

Augmented Redlity (AR), an immersive technology that enriches the real-world environment with
computer-generated perceptual information, has been identified as a potent tool in enhancing the customer
experience (Carmigniani et al., 2011). Recent studies have shown that AR can significantly transform the shopping
experience by providing customers with interactive and personalized features. For instance, Yim, Chu, and Sauer
(2021) demonstrated that AR's interactive nature offers consumers a more engaging shopping experience, leading
to increased purchase intentions. Furthermore, Wiedmann, Hennigs, Langner, and Wuestefeld (2021) indicated
that AR enhances customer satisfaction by providing personalized experiences. They found that AR's ability to
cater to individual preferences and needs effectively fosters brand relationships and customer loyalty. One of the
major strengths of AR in improving customer experiences lies in its capacity to provide virtual product trials.
Poushneh and Vasquez-Parraga (2021) revealed that virtual try-on experiences evoked positive emotional
responses among consumers, which influenced purchase intentions and engendered a stronger connection with
the brand. Another aspect of AR in enhancing customer experiences is its potential for storytelling and narrative
marketing. Dieck, Jung, and Tom Dieck (2021) found that AR can create immersive and engaging stories around
products or brands, increasing their appeal and attracting consumers. However, it's worth noting that there are
also challenges in implementing AR. Rese et al. (2017) noted that while AR can create engaging experiences, it
might also lead to information overload, causing cognitive strain on consumers. In conclusion, AR plays a substantial

role in enhancing customer experiences by providing interactivity, personalization, and immersive storytelling.
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However, as with any technology, striking a balance between engagement and overload is key for optimal

utilization of AR in enhancing customer experiences.

Academic Article Methodology:

This study employs a methodical approach to analyze and compare the influence of traditional and AR -
based advertising on consumer behavior. To conduct a systematic review of recent literature, a set of pertinent
keywords are identified, including but not limited to "Augmented Reality", "AR Advertising", "Consumer Behavior",
"AR in Marketing", "Traditional Advertising", "Comparative Study", and "Customer Experience". Utilizing these
keywords, extensive searches are executed across various research databases such as Google Scholar,
ResearchGate, and Academia. These databases are a rich source of peer-reviewed articles and empirical research
studies, making them ideal for this comprehensive review. Through careful examination of abstracts, articles with
high relevance to the topic are identified. A special emphasis is placed on peer-reviewed articles published in
reputable journals within the last five years to ensure the timeliness and applicability of the research findings.
Following the selection process, empirical evidence from the chosen studies is collated. The gathered data helps
establish a solid comparison between consumer responses to AR advertising and traditional marketing approaches.
This robust methodological approach ensures a comprehensive understanding of the subject matter and contributes

to the development of a well-informed research base in the field of AR and traditional advertising.

Table 1 Literature Review Summary: Impact of AR in Marketing: Research Findings and Methods

Tools/
Research Topic Author(s) Key Findings
Methods Used
The effectiveness of AR in Yim, Chu, and Sauer Survey method AR advertisements increase consumer engagement
marketing (2022) due to their immersive and interactive nature.

Impact of AR on consumer Dwivedi et al. (2023) Experimental design AR advertising results in more favorable product or

attitudes brand perception.
Comparative study of AR and Lee and Lee (2023) Experiment and AR advertising serves as a more persuasive
traditional advertising surveys communication medium and influences positive

purchase decisions.

Role of AR in enhancing Dieck, Jung, and Tom Case study method AR blends the digital and physical worlds to offer
customer experience Dieck (2021) a unique, value-added experience for consumers.
Impact of AR on brand recall  Kim and Johnson (2022) Experiment Interactive AR experiences foster a stronger memory of
and loyalty the product or brand and enhance brand loyalty.
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Research Topic

Author(s)

Tools/
Methods Used

Key Findings

Role of personalization in AR

advertising

Lico, Liu, and Pi (2021)

Mixed-methods

research

Personalization in AR advertising leads to higher
consumer satisfaction and enhances the overall

shopping experience.

Challenges of AR advertising

Rese et al. (2017)

Conceptual paper

AR can lead to information overload, causing cognitive

strain on consumers.

AR and Consumer

Engagement

Poushneh and Vasquez-

Parraga (2021)

Survey method

AR applications increase consumer engagement by

providing enhanced product visualization.

AR and Purchase Intent

Javornik (2016)

Experimental design

AR advertising campaigns are more memorable and

improve purchase intent.

AR and Consumer Satisfaction

Roggeveen,
Sethuraman, and Chen

(2022)

Field experiment

Personalized AR experiences improve consumer

satisfaction and enhance the shopping experience.

AR and Social Media

Engagement

Chaffey and Ellis-
Chadwick (2019)

Case study method

AR campaigns increase customer engagement on social

media platforms, enhancing brand visibility.

AR in Employee Training and

Customer Education

Bacca, Baldiris,
Fabregat, Graf, and
Kinshuk (2014)

Mixed-methods

research

AR can be effectively used for both employee training

and customer education, enhancing learning outcomes.

AR and Customer Perceived

Rese, Baier, Geyer-

Survey method

AR can enhance customer perceived value by offering

Value Schulz, and Schreiber immersive and interactive experiences.
(2017)
AR and Online Conversion Craig (2021) Experiment AR usage in e~commerce can lead to higher online

Rates

conversion rates due to reduced uncertainty associated

with product fit and quality.

The table above provides a comprehensive summary of the diverse studies investigating the effects of

Augmented Reality (AR) in the marketing domain, primarily focusing on aspects such as consumer engagement,

attitudes, satisfaction, brand recall, and purchase intent, among others. The insights drawn from these studies

reveal a consistent theme: AR's immersive, interactive, and personalized nature profoundly enhances various

facets of consumer behavior, leading to favorable outcomes for marketers. However, the potential challenge of

information overload, as highlighted by Rese et al. (2017), underscores the need for thoughtful implementation of

AR. Conclusively, the substantial positive impact of AR advertising, juxtaposed against traditional marketing
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techniques, cements its rising prominence in the realm of digital marketing. Nevertheless, as the technology
continues to evolve, further research will be instrumental in unraveling its unexplored potentials and ensuring its
optimal application in business and marketing strategies. The table is designed to act as a useful resource for
marketers, researchers, and business professionals seeking to gain a condensed overview of the current research
landscape on AR's role in marketing. It is essential to note that this review is selective and hence, does not
exhaustively cover all the published studies in this ever-evolving field. Future research might consider a more

extensive literature review to capture a broader spectrum of insights.

Academic Article Findings

The results of this academic article offer a comprehensive understanding of the dynamic role and potential
of AR advertising in the modern marketing landscape. Both studies provide evidence that AR advertising,
characterized by its interactive and immersive attributes, considerably outperforms traditional advertising methods.
This significant increase in consumer engagement reaffirms AR's status as an innovative marketing tool (Yim, Chu,
and Sauer, 2022). Furthermore, the positive influence of AR on consumers' attitudes, driving a more favorable
perception of the advertised brand or product (Dwivedi et al., 2023), demonstrates its potential to significantly
shape consumer behavior. The studies also bring into focus the discrepancy between AR advertising and
conventional marketing techniques. Owing to AR's capacity to provide enriched, immersive experiences, it is a
more persuasive communication channel. This unique offering of a redlistic, interactive overview of products instills
a sense of confidence and familiarity in consumers, ultimately prompting positive purchase decisions (Lee and Lee,
2023). Moreover, AR's ability to enhance customer experiences and facilitate memorable brand interactions is
another compelling outcome. By seamlessly combining the digital and physical worlds, AR provides consumers
with a unique, value-added experience that traditional advertising mediums often lack (Dieck, Jung, and Tom
Dieck, 2021). The role of AR in bolstering brand recall and brand loyalty is another noteworthy finding. AR's
interactive capabilities were found to fortify memory retention of the product or brand (Kim and Johnson, 2022),
and the immersive experiences it offers fostered increased brand loyalty due to the personal connection
experienced by consumers (Wiedmann, Hennigs, Langner, and Wuestefeld, 2021). The influence of personalization
in AR advertising was also highlighted, indicating that personalized AR experiences lead to greater consumer
satisfaction and significantly enhance the overall shopping experience (Lico, Liu, and Pi, 2021). Despite these
advantageous findings, both studies underscore the importance of recognizing potential challenges associated with
AR advertising. In particular, the risk of information overload leading to cognitive strain on consumers is mentioned

(Rese et al., 2017), emphasizing the need to strike a balance for optimal AR utilization. In conclusion, the findings
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collectively accentuate the capacity of AR advertising to revolutionize the marketing landscape. By providing
immersive, personalized, and memorable experiences, AR advertising can significantly impact various facets of
consumer behavior. However, marketers and businesses need to remain mindful of potential pitfalls, such as

information overload, to harness AR's full potential effectively.

New explicit knowledge

The study on the impact of Augmented Redlity (AR) advertising in comparison to traditional methods has
unveiled several noteworthy findings. AR's interactive and immersive attributes give it a distinct advantage over
conventional marketing approaches. These AR campaigns have been found to be especially potent in capturing
and retaining consumer attention. Furthermore, consumers appear to have a favorable shift in their attitudes when
exposed to brands or products through AR. This indicates not only a high level of receptivity but also the
transformative power of AR in shaping perceptions. One of AR's standout features is its ability to provide users
with a virtual yet redlistic interaction with products. This immersive experience boosts consumer confidence in
making purchase decisions and offers a fresh avenue for brands to connect with their audiences. In addition, AR
enhances consumer experiences, leaving lasting impressions that potentially foster greater brand loyalty. Its
capacity to strengthen memory recall for advertised products or brands is another significant advantage over
traditional methods. Personalization within AR experiences is another highlight. Tailored AR interactions seem to
play a pivotal role in elevating consumer satisfaction, pointing to AR's potential to revolutionize the shopping
experience. However, it's not all smooth sailing. The study also highlighted potential pitfalls, such as the risk of
overwhelming consumers with information, emphasizing the need for balance in AR campaigns. In conclusion,
while AR advertising emerges as a game-changer with its immersive and personalized experiences, it's crucial

for marketers to employ it judiciously to harness its full potential without setbacks.

The implications of AR technology

The implications of AR technology extend far beyond just entertainment or gaming, into fields like business
and marketing. Here's how:

1. Product Visualization: AR allows consumers to visualize products in a real-world context before making
a purchase decision. For instance, IKEA's AR app lets users virtually place furniture in their homes to see how it
fits with their decor. This helps reduce the uncertainty associated with online shopping and can lead to higher

conversion rates (Poushneh and Vasquez-Parraga, 2021).

®
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2. Immersive Advertising: AR provides a platform for marketers to create immersive advertisements that
engage consumers on a deeper level. Brands like Pepsi and Volvo have used AR to create unique, immersive
advertising campaigns that have gone viral on social media. AR advertisements can result in higher brand recall
and purchase intent compared to traditional ads (Javornik, 2016).

3. Personalized Shopping Experiences: AR can be used to create personalized shopping experiences, which
have been shown to increase customer satisfaction and loyalty. For instance, cosmetic brands like Sephora and
L'Oreal have used AR to create virtual try-on experiences, allowing customers to see how different products would
look on them (Roggeveen, Sethuraman, and Chen, 2022).

4. Enhanced Customer Engagement: By making advertisements interactive, AR can enhance customer
engagement. For instance, Starbucks created an AR app that allowed customers to interact with their holiday
cups, leading to increased customer engagement and social media buzz (Yim, Chu, and Sauer, 2022).

5. Training and Education: AR can also be used for employee training and customer education. For instance,
a company might use AR to train employees on how to use a new piece of equipment, or a restaurant might use
AR to educate customers about the ingredients in their food (Bacca, Baldiris, Fabregat, Graf, and Kinshuk, 2014).
In conclusion, AR provides a powerful tool for businesses and marketers to engage customers, enhance brand
recall, and provide a personalized shopping experience. As AR technology continues to evolve, it is likely that we

will see even more innovative applications in the future.

Conclusion:

In conclusion, the findings of this academic article underscore the transformative potential of Augmented
Reality (AR) advertising in the current digital marketing landscape. The immersive and interactive qualities of AR
provide an innovative platform for captivating consumer engagement, significantly surpassing traditional advertising
techniques. The research demonstrates AR's strong influence in positively shaping consumer attitudes, boosting
brand loyalty, and enhancing recall - critical parameters in driving favorable consumer behavior. Moreover, the
incorporation of personalization in AR advertising offers a tailored, value-added experience to consumers,
enhancing satisfaction and enriching the overall shopping journey. These attributes collectively signify the
considerable capacity of AR to transform the marketing domain, delivering immersive, personalized, and
memorable experiences. However, while harnessing the potential of AR, marketers and businesses need to
navigate its challenges, specifically the risk of information overload that could induce cognitive strain on consumers.
Achieving a balance to prevent this overload and ensure optimal utilization of AR in advertising is paramount. In

essence, this research paves the way for a deeper understanding of AR's capabilities, offering valuable insights
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for marketers and businesses contemplating the integration of AR into their advertising strategies. However,
continuous exploration and empirical research are necessitated to keep pace with the rapid advancements in AR

technology and its evolving implications on consumer behavior.
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Abstract

The objectives of this research were: 1) to study the level of ethical leadership and ethical
leadership development guidelines according to the opinions of school teachers in Udon Pittayanukul,
Udon Thani Province, Thailand. The population used in this research were teachers; 261 were obtained
by simple random sampling in proportion to the school population. The research instrument was a 5-level
estimation scale questionnaire with a level accuracy (I0C) between 0.67 and 1.00 and a reliability of
0.90. Data collection tools The statistics employed for data analysis were percentage, mean, and standard
deviation. The study's results found that: 1. The ethical leadership level in the overall picture is high. The
side with the highest mean was justice, followed by trust and honesty. The side with the slightest
compromise is an aspect of empathy. 2. Guidelines for developing ethical leadership state that executives
must also perform their duties. Objectivity based on the principles of good governance has no conflicts of
interest. Management should be neutral. Do not show your personal preferences to either party.
Executives should make fair decisions through education-thorough facts to prevent mistakes. Executives
should assign tasks to their subordinates to match their knowledge and abilities. To make the work
proceed smoothly.

Keywords: Ethical leadership; School administrator
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Abstract
Theoretical conceptual frameworks are visual organizing tools and Mind maps that help researchers
overcome cognitive confusion in social science research. It serves as a guide in directing and guiding research by
outlining the necessity, purpose, nature, and scope of the research. There is a strong emphasis on quadlitative
research, providing insight and practical guidance for researchers preparing their research plans. However, the
process of establishing and developing the theoretical conceptual framework can be carried out as follows.
Research Problem), (2) Literature Review, (3) Theoretical Conceptual Framework Selection and Formulation, (4)

Variables Identification, (5) Conceptual Model, (6) Hypotheses or Research Questions, (7) Validation and
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Refinement, (8) Utilization of Theoretical Conceptual Framework, (9) Conceptual Development, and (10)
Summarizing as a Theoretical Conceptual Framework.

Keywords: Establishing; Developing; Theoretical Conceptual Framework
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8. m‘ssfgﬂ'sziﬂﬁﬁ@mmﬂutmqﬁﬂ (Utilization of theoretical conceptual framework)
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9. NMSNAMWINTBUUWIAA (Conceptual development)
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Abstract

This article provides a conceptual review of the profound impact of influencer marketing on consumers'
purchase intentions. As social media platforms continue to evolve and grow in prominence, influencer marketing
has emerged as a key tool in the arsenal of modern brands to drive awareness and sales. The review
underscores that the opinions and recommendations of influencers have a measurable and significant impact on
purchase decisions. Notably, the perceived credibility and authenticity of influencers stand out as primary
determinants of this influence. Equally, the choice and use of specific social media platforms play a pivotal role in
amplifying the reach and effectiveness of influencer marketing campaigns. This study posits that leveraging
influencers in marketing efforts can serve as a potent strategy for brands to connect authentically with their
target demographic and boost sales. The article concludes by highlighting potential avenues for future research,
including an investigation into the efficacy of diverse influencer types, influencer marketing's influence on brand
loyalty, and its applicability and significance across varied industry sectors.

Keywords: Influencer marketing; Purchase intention; Social media platforms

Introduction

In the contemporary digital age, influencer marketing has emerged as a predominant strategy for brands
in Thailand to amplify their visibility. With the proliferation of social media platforms, influencers have ascended to
powerful pedestals, wielding substantial influence over their followers and, by extension, molding consumer
behavior. Brands, recognizing this potential, are forming symbiotic alliances with these influencers to showcase
their products or services on popular platforms like Instagram and Facebook (Influencer House, 2023). The

underlying aim of influencer marketing is not merely to heighten brand awareness but to drive sales by
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leveraging the influencer's authenticity and their vast follower base (Childers et al., 2019). From an economic
vantage, such marketing ventures are grounded in social capital and signaling theory, wherein influencers act as
quality and trend beacons, drawing from the reservoir of trust and perceived credibility they've accumulated
among their audience (Chetioui et al., 2020). Yet, despite its surging traction and extensive deployment in
Thailand, a conspicuous void exists in academic discourse about influencer marketing's true efficacy, particularly
its ramifications on consumer purchase intent. This academic shortfall is stark, especially when juxtaposed with
fresh data underscoring influencer marketing's burgeoned influence. As elucidated by Matin, Khoshtaria, & Todua
(2022), a palpable positive link threads influencer marketing with heightened brand awareness, augmented
customer engagement, and ultimately, bolstered purchase intent. Complementing this, in the Thai landscape,
digital advertising expenditures, of which influencer marketing constitutes a notable slice, skyrocketed to a
whopping THB 124.5 billion ($3.75 billion) in 2022, marking a 13% upswing from its predecessor year (Statista,
2023). Nonetheless, granular research excavating influencer marketing's tangible impacts in Thailand, especially
concerning purchase intent, remains sparse. This literature exploration endeavors to fill this lacuna, casting light
on influencer marketing's sway over Thai purchase inclinations and delineating the cardinal components that
underpin successful influencer campaigns in this arena. The article aspires to unravel the intricate web of
influencer marketing's repercussions on Thai purchase decisions, spotlighting the pivotal elements enhancing
campaign efficacy. Furthermore, the discourse delves into the perceived veracity of influencers and the interplay
of this perception in shaping consumer actions and purchase intent, laying emphasis on trust's pivotal role. Lastly,
the exposition contemplates the potential of influencer marketing in augmenting brand sales, gauging this
strategy's direct imprint on financial outcomes.

Influencer marketing is a type of marketing strategy that involves collaborating with individuals who
have a large following on social media platforms to promote a brand or product (Lapitan,2018). This type of
marketing has become increasingly popular in recent years, with many brands investing heavily in influencer
partnerships to reach their target audience (Kapoor et al., 2020). This literature review aims to explore the

current state of research on influencer marketing.

Impact of Influencer Marketing

Several studies have investigated the effectiveness of influencer marketing in promoting products and
increasing consumer engagement. These studies have identified several key factors that impact the success of
influencer marketing campaigns. One important factor is the credibility of the influencer. A study by Lou and Yuan
(2019) found that consumers are more likely to trust and be influenced by individuals who are perceived as
credible and knowledgeable. This suggests that influencers who are experts in their field or who have a strong
personal brand are more likely to be effective in promoting products. Another factor that impacts the effectiveness

of influencer marketing is the level of engagement between the influencer and their followers. A study by Leung

https://s008.tci-thaijo.org/index.php/JMSSNRU, E-mail: jmssnru@gmail.com



mailto:jmssnru@gmail.com

215@1TINENITIANTT smTINEndBsapanauas I 3 sl 5 fugne - $191Am 2566
134
JOURNAL OF MANAGEMENT SCIENCE SAKON NAKHON RAJABHAT UNIVERSITY e-ISSN 2774-039C

Volume 3 No. 3 September - December 2023

et al., (2022) found that influencers who engage regularly with their followers and share personal experiences
are more likely to be effective in promoting products. This suggests that brands should partner with influencers
who are highly engaged with their audience and share content that resonates with their followers. In addition,
the type of social media platform used for influencer marketing can also impact its effectiveness. A study by
Koay et al., (2021) found that Instagram is the most effective platform for influencer marketing, followed by
YouTube and Facebook. This suggests that brands should consider the platform preferences of their target
audience when selecting influencers for their campaigns. Furthermore, the authenticity of influencer content is a
key factor in its effectiveness. A study by Belanche et al., (2021) found that consumers are more likely to engage
with influencer content that is authentic and appears to be a genuine recommendation, as opposed to content
that appears to be scripted or overly promotional. Lastly, the effectiveness of influencer marketing may also be
influenced by cultural differences. A study by Alsaleh et al. (2019) found that cultural values, such as collectivism
and individualism, can impact the effectiveness of influencer marketing in different regions. For example, in
collectivistic cultures, consumers may be more likely to trust recommendations from family and friends, while in
individualistic cultures, consumers may be more likely to trust recommendations from influencers. Overall, the
effectiveness of influencer marketing in promoting products and increasing consumer engagement appears to be
impacted by several factors, including the credibility of the influencer, the level of engagement between the
influencer and their followers, the type of social media platform used, the authenticity of the content, and cultural
differences. As influencer marketing continues to evolve, further research is needed to fully understand its impact

on consumer behavior and its potential as a marketing strategy.

Influencer Marketing on Purchase Intention in Thailand

In the realm of influencer marketing and its implications on purchase intentions, a mosaic of studies
specific to the Thai context has been undertaken, yielding a spectrum of results. Chaihanchanchai and Wadhwa
(2021), for instance, postulated a significant positive correlation between exposure to influencers and an upsurge
in purchase intent. Intriguingly, this effect was more pronounced among users who harbored a higher degree of
trust towards the influencers they followed. Their findings resonate with a study conducted beyond Thai shores.
Liew, Singh Kartar Singh, & Kularagjasingam (2021) in Malaysia unearthed a congruent trend where the efficacy
of influencer marketing amplified when the influencer was perceived as possessing substantial expertise and
knowledge in their niche. Yet, another layer to this complex tapestry is added by Laohasukkasem, Nurittamont,
and Sawatmuang (2021). Their study introduced the dimension of the nature of the product being marketed.
Their findings were revelatory, suggesting that in Thailand, not all products gain equally from influencer
marketing. Hedonic products - those that offer emotional gratification, like luxury goods or entertainment services
- witnessed a more marked uptick in purchase intent post influencer marketing when compared to utilitarian

products, which are essentially practical and functional in nature. These studies offer illuminating insights, yet a
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common thread emerges: the trust users place in influencers and the inherent nature of the product being
promoted are cardinal determinants of the success of influencer marketing in Thailand. While these revelations
offer a preliminary understanding, the rapidly evolving landscape of influencer marketing and the intricate cultural
nuances of regions like Thailand necessitate continued scholarly exploration. As brands increasingly intertwine
their strategies with influencer marketing, understanding these dynamics will be paramount for successful

campaigns and informed decision-making.

Purchase intention
In today's fast-evolving marketplace, understanding purchase intention is of paramount importance for
brands and marketers. Purchase intention, a potent predictor of a consumer's future buying behavior, is
influenced by a confluence of both internal and external factors. This review delves into recent studies, unravelling
the myriad factors shaping this crucial metric. Central to the concept of purchase intention are the internal
drivers. These encompass the myriad of psychological processes, attitudes, and emotions that shape a
consumer's disposition towards a product or service. However, the landscape of these internal factors has seen
shifts with changing consumer values. For instance, Akbar et al. (2021) underscored the rising prominence of
sustainability and environmental consciousness. The study posited that modern consumers are increasingly
aligning their purchasing decisions with their values, making sustainability not just an ethical choice but a key
determinant of buying intentions. Equally critical are the external determinants. Chandra et al. (2022) highlighted
the transformative role of digital personalization. By tailoring product offerings and messaging to individual
consumer preferences, brands can significantly amplify perceived product value, thereby positively influencing
purchase intentions.
Furthermore, the digital age has ushered in new actors that significantly mold purchase intentions. Iftikhar
& Omer (2021) shone a light on the burgeoning role of social media influencers. Their sway over vast audiences,
coupled with their perceived authenticity, renders them invaluable tools in shaping buying decisions. However,
this digital boon is a double-edged sword. Kamalul Ariffin et al. (2018) presented a cautionary tale, revealing
that concerns over data privacy in the realm of e-commerce could significantly deter potential buyers. The
advent of Generation Z has also prompted a reevaluation of marketing strategies. This demographic, digital
natives with distinct values and consumption patterns, necessitates novel approaches. Cheung et al. (2021)
highlighted the promising potential of Artificial Intelligence (Al) in this regard. By harnessing Al, brands can offer
hyper—personalized purchase suggestions, catering to the unique preferences of this generation. To encapsulate,
purchase intention, while a seemingly straightforward concept, is influenced by a vast tapestry of factors. From
internal values and emotions to external product attributes and the digital landscape, various elements shape this
crucial metric. As consumer behavior continues to evolve, sustained research endeavors are vital to decode these

determinants, ensuring that brands remain adept at navigating the ever-changing market terrain.
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Influencer Popularity

The digital age has ushered in a paradigm shift in marketing, with social media influencers emerging as
a formidable force. Their ascendancy in the marketing realm is often attributed to their ability to wield significant
influence over vast audiences. This article delves into the labyrinth of influencer popularity and its implications for
brand marketing. Recent scholarly endeavors have sought to demystify the underpinnings of influencer popularity.
A seminal study by Jiménez-Castillo & Sanchez-Ferndndez (2019) reinforced the notion that an influencer's
popularity often translates to heightened marketing effectiveness. This sentiment is echoed by Cho and Lee
(2018), who found a tangible nexus between an influencer's popularity and the resultant brand engagement.
However, it's essential to note that the landscape of influencer marketing isn't purely binary, defined by macro-
influencers with massive followings. Ata et al. (2022) ventured into the world of micro-influencers, often
characterized by their smaller but deeply engaged follower bases. Their findings were illuminating: micro -
influencers, often celebrated for their genuine authenticity and closer rapport with followers, displayed a potent
marketing efficacy, often rivaling their more popular counterparts. While an influencer's popularity undeniably
holds weight, it isn't the sole determinant of marketing success. Leung et al. (2022) expanded the conversation
by spotlighting other crucial factors. Their research emphasized that beyond sheer numbers, attributes like
credibility, authenticity, and likability significantly shape an influencer's impact. However, this burgeoning domain
isn't without its challenges. The phenomenon of fake followers and bots has become a contemporary quandary.
Kim & Han (2020) embarked on a timely exploration of this issue, uncovering the detrimental impact such
artificial inflation has on an influencer's perceived authenticity. The study underscored that while bolstering
follower count might offer short-term gains, in the long run, it can significantly erode trust and undermine the
very foundation of influencer marketing. To encapsulate, the arena of influencer marketing, while dominated by
the juggernaut of popularity, is multifaceted. While popularity certainly amplifies reach, it's the intricate interplay
of authenticity, credibility, and genuine engagement that determines true marketing success. As the digital
landscape continues to evolve and audiences grow more discerning, it becomes imperative to delve deeper into
these nuances, highlighting the need for a more comprehensive and evolving body of research in influencer

marketing.

Influencer Trustworthiness

Social media influencers have unmistakably become an integral part of the modern marketing matrix,
with their credibility shaping the trajectory of brand campaigns. The compelling nexus between the
trustworthiness of influencers and the efficacy of marketing campaigns has been empirically substantiated in

multiple studies. Balaban et al. (2022) provided pivotal insights, revealing that influencers perceived as
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trustworthy not only bolstered favorable brand sentiments but also amplified purchasing intent and catalyzed
peer-to-peer recommendations. This assertion is complemented by findings from Matin et al. (2022) that
spotlight the heightened impact of perceived authenticity and domain expertise of micro-influencers. Interestingly,
their study also delineated that while authenticity and expertise significantly swayed audiences, the personal
likability of an influencer held relatively lesser weight in influencing consumer decisions. The terrain of influencer
marketing, however, is not without its challenges. Disclosing partnerships and sponsorships has become essential
in maintaining an influencer's trust quotient. Stubb et al. (2019) in their seminal work underscored the
transformative role of transparent disclosures, such as #ad or #sponsored, in bolstering trustworthiness, arguing
that such practices accentuate transparency, ensuring audiences are well-informed about promotional content.

However, the digital landscape is riddled with pitfalls. A pressing concern is the rising trend of influencers
resorting to artificial augmentation of their follower base through bots and fake accounts. Jhawar et al. (2023)
delved into this murky domain, revealing that such inauthentic tactics significantly erode the trustworthiness of
influencers. This is mainly because audiences today value genuineness and any deviation from this ethos is
perceived as a breach of trust. To encapsulate, the potency of influencer marketing is inextricably linked to
trustworthiness. While influencers with genuine authenticity and credibility have proven to elevate brand
campaigns, any lapse in transparency or dabbling in inauthentic practices can be detrimental. The dynamic and
rapidly evolving nature of digital influencer marketing warrants ongoing scholarly investigation, especially as

audiences become increasingly discerning and brands navigate the intricacies of establishing genuine connections.

Influencer Expertise

The digital marketing landscape has been revolutionized by the meteoric rise of social media
influencers, marking a distinct shift from traditional advertising tactics to more personalized and re latable
approaches. This paradigm shift is well-substantiated by a burgeoning body of scholarly research. Cabeza-
Ramirez et al. (2022), for instance, underscored the pivotal role of an influencer's perceived expertise in
amplifying the efficacy of marketing campaigns. This is not merely a standalone observation. Echoing this
sentiment, Belanche et al. (2021) discerned a compelling correlation between influencers recognized for their
knowledge and heightened consumer engagement levels. This engagement isn't solely tied to the sheer reach or
the expansive follower base of an influencer; rather, it's about striking the right chord with a relevant audience.
Enter niche influencers, a category gaining traction for its precision targeting. Geyser (2023) elucidated the
inherent advantages of these micro-level influencers, pointing out their heightened credibility quotient. Their
specialization in specific domains, coupled with a more intimate follower base, often leads to stronger rapport and
trust, enabling them to connect with their audiences on a more profound level. However, as influencer marketing
matures, the parameters of its success are being constantly re—evaluated. Leung et al. (2022) bring to the fore

a crucial dimension, emphasizing that while domain expertise undoubtedly augments an influencer's impact, their
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perceived authenticity and credibility are equally, if not more, significant. Consumers today are astute and
discerning, often seeking genuine recommendations over superficial endorsements. Authenticity, in this context,
becomes the linchpin, driving genuine engagements and fostering trust. To encapsulate, while expertise
undeniably forms the bedrock of influencer marketing, ensuring its efficacy and impact, it's just one facet of a
multi-dimensional mosaic. Other components, notably authenticity and credibility, are equally cardinal. The
confluence of these factors determines the real influence an influencer wields. As the dynamics of digital
marketing continue to evolve, so does the complexity of influencer marketing, suggesting that a deeper, more
nuanced exploration is warranted. This beckons scholars and practitioners alike to delve further, unraveling the

intricacies that dictate success in this ever—evolving domain.

The Level of Skepticism Among User

Perceived risk, deeply entrenched within the theoretical underpinnings of consumer behavior, signifies
the ambivalence consumers face during purchasing choices, stemming from potential adverse outcomes of those
decisions. The domain of influencer marketing, being a relatively newer facet of digital advertising, isn't exempt
from this concept. In fact, the dynamics of perceived risk become even more nuanced here, given the personal
and often intimate nature of influencer-consumer interactions. Emerging scholarly endeavors have begun to
unpack the confluence between perceived risk and influencer marketing. A prominent observation from research
is the deterring effect of perceived risk on consumers' receptivity towards influencer —endorsed messages. The
works of Cabeza et al. (2022) and Chaihanchanchai and Wadhwa (2021) stand testament to this trend, revealing
that heightened risk perceptions can potentially overshadow the perceived benefits of a product or service being
promoted, thus diminishing the positivity of consumer attitudes. However, the intricacies lie in the modifiers of
this relationship. Variables such as the degree of trust vested in a particular influencer, and the intrinsic nature of
the product - whether it's a utilitarian or hedonic offering - can sway the degree to which perceived risk affects
consumer attitudes. A noteworthy mitigation strategy in the context of influencer marketing is the use of
disclosure tags, such as #ad or #sponsored. These markers, far from being mere regulatory compliances, play a
strategic role in assuaging consumer skepticism. By clearly demarcating promotional content, influencers can
alleviate perceptions of deception or ambiguity, thereby diminishing the risk perceived by their audience. This, in
turn, lends a layer of authenticity and transparency to their endorsements, fortifying their credibility. In essence,
perceived risk, as a construct, casts a significant shadow on the arena of influencer marketing, sculpting consumer
attitudes, shaping their behavioral inclinations, and ultimately, their propensity to make a purchase. As digital
marketing avenues continue to evolve, and as consumers become increasingly discerning, delving deeper into
the nuances of perceived risk within the influencer marketing matrix will be indispensable for marketers. The
academic and practical implications of this exploration are vast, holding the promise of refined strategies and

more informed consumer engagements.
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Conceptual Synthesis

The methodology for this research involves a systematic review, a comprehensive survey of a topic that

takes great care to find all relevant studies of the highest level of evidence, published and unpublished, assess

each study, synthesize the findings from individual studies in an unbiased, reproducible way and present a

balanced and impartial summary of the findings with due consideration of any flaws in the evidence.

1

The first step in this process is to conduct a literature search using relevant keywords such as "influencer

marketing," "purchase intention," and "Thailand." This search is conducted across multiple databases and
platforms, including ResearchGate, Academia.edu, Mendeley, Wingu, and Google Scholar, to ensure
a comprehensive collection of relevant literature.

The next step is to screen the identified studies based on their titles and abstracts. Studies that do not
meet the inclusion criteria are excluded. The remaining studies are then read in full to determine if they
provide relevant information for the review. A total of 30 articles were identified and reviewed in this step.
Data extraction is the next step, where relevant information from the selected studies is extracted. This

could include the study's purpose, methodology, findings, and conclusions. This data is then analy zed

and synthesized to identify key themes, trends, and gaps in the existing literature.

The final step is to write the review, summarizing the findings from the individual studies, discussing the

overall trends observed in the research, and identifying areas where further research is needed.

This systematic review methodology ensures a comprehensive and unbiased overview of the existing

literature on the impact of influencer marketing on purchase intention in Thailand. It also helps to identify gaps in

the current knowledge, providing direction for future research.

Here is a list of references for a literature review on "The Impact of Influencer Marketing on Purchase

Intention in Thailand":

Table 1 Literature review lists

Authors/Topics Tools Result
Chawla, D., & Sondhi, N. These studies may use a variety Influencers impact purchase decisions, with trust, following
(2011). of research methods, such as size, and authenticity being important. Different influencer
Topic: The impact of social ~ surveys, experiments, and types may have varying impacts. Authentic, informative,
media influencers on qualitative interviews, to explore and entertaining content can increase the likelihood of a
consumer buying behaviour  different aspects of this purchase.

phenomenon.

Okoye, K., Ezenyilmba, E., The study used a quantitative Perceived risk negatively impacts purchase intention in
& Christian, O. (2021) research method, specifically a online shopping for Thai consumers. Financial risk is the
Topic: Perceived Risks and  survey questionnaire, to collect most influential type of perceived risk, followed by
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Authors/Topics

Tools

Result

Purchase Intent in Online

Shopping

data from 385 respondents who

had experience with online

shopping.

functional, social, and psychological risk. Trust in the platform and
familiarity with online shopping can mitigate the negative
impact. Demographic factors also affect perceived risk and

purchase intention in online shopping among Thai consumers.

Phongsathorn, T., &
Kanjanapattanakul, O.
(2019).

Topic: The Influence of
Social Media Marketing on

Purchase Intent

The study used a quantitative
research method, specifically a
survey questionnaire, to collect

data from 398 respondents.

Social media marketing positively affects purchase
intention among Thai consumers, with social media
influencers having the strongest impact.

Perceived usefulness and ease of use of social media
platforms also influence purchase intention, along with trust
in social media platforms and influencers.

Demographic factors, including age, gender, and income,
play a role in shaping consumers' attitudes and behaviors

towards social media marketing.

Salhab, H., Al-Amarneh,
A., Aljabaly, S., Zoubi, M.,
& Othman, M. (2023).
Topic: Determinants of
Online Purchase Intent

among Thai Consumers

The study analyzed 35 articles
published between 2000 and
2019.

Trust, usefulness, ease of use, social influencer, and brand
reputation affect online purchase intention among Thai
consumers, while perceived risk can be lessened by
platform trust and familiarity with online shopping.
Demographic factors' influence varies depending on the

context and product/service being purchased.

Jansom, A., &
Pongsakornrungsilp, S.
(2021).

Topic: The Role of Social
Media Influencer Marketing
Content on Thai Millennials'

Purchase Intentions

Data from 400 participants was
gathered through an online
survey, and structural equation
modeling was used to analyze the

data.

Exposure frequency and engagement level of social media
influencer marketing content positively impact Thai millennials'
purchase intentions, while demographic factors like age,

gender, and income level affect attitudes towards it.

Youssef, C. & Lebdaoui,
H.(2020).

Topic: The Effect of
Influencer Marketing on
Brand Attitude and
Purchase Intent in the

Fashion Industry

The study collected data from 303
participants through an online
survey and analyzed the data
using structural equation

modeling.

Influencer marketing has a positive effect on brand attitude
and purchase intention in the fashion industry in Thailand.
The perceived attractiveness, expertise, and
trustworthiness of the influencer have a significant positive
effect on brand attitude and purchase intention.

The perceived fit between the influencer and the brand
also has a significant positive effect on brand attitude and

purchase intention.

Wongweeranonchai, P. &
McClelland, R. (2016)
Topic: The Influence of

Perceived Celebrity

a mixed-methods research
approach to investigate. The study
consisted of a survey

questionnaire and focus group

Celebrities and social media marketing positively influence
Thai consumers' cosmetics purchase intention, but celebrity
endorsement is more effective. Trustworthiness and

expertise of endorsers are important factors
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Authors/Topics

Tools

Result

Endorser Credibility in
Advertising on Purchase

Intention of Thai Consumers

interviews. The survey
questionnaire was used to collect
quantitative data from 301 Thai

consumers

Jansom, A., &
Pongsakornrungsilp, S.
(2021).

Topic: How Instagram
Influencers Affect the Value
Perception of Thai Millennial
Followers and Purchasing
Intention of Luxury Fashion

for Sustainable Marketing

a quantitative research approach
to investigate the impact of
influencer marketing on purchase
intention among Thai consumers in
the fashion industry. A survey
questionnaire was used to collect
data from 400 respondents in

Thailand.

Influencer marketing positively affects Thai millennial
consumers' purchase intention for personal care products,
emphasizing the significance of expertise, trustworthiness,
and popularity of influencers, and the efficacy of social
media platforms like Instagram and Facebook for reaching

the target audience.

Pitchayanontapat, T.
(2018).

Topic: The effective digital
marketing channel on

consumer purchose

Quantitative research with the
study used a survey questionnaire
to collect data from 400 Thai
consumers who had experience

with influencer marketing in the

The finding of this research revealed that that Blog, Virtual
Community, Facebook, Instagram, In-stream Ads and Line
all have impact on purchase intention. Furthermore, the

result indicates that In-Stream ads has the most significant

impact on the consumer purchase intention on beauty

intention of beauty products  food and beverage industry. products.
in Thailand.
Balaban, D. & A quantitative research with the Influencer marketing enhances credibility and

Mucundorfeanu, M. &
Naderer, B. (2022).
Topic: The role of
trustworthiness in social
media influencer
advertising: Investigating
users’ appreciation of
advertising transparency

and its effects

study used a survey questionnaire
to collect data from 400 Thai
consumers who had experience
with influencer marketing for

beauty products.

trustworthiness, and micro-influencers with niche expertise
and authentic content are most effective. Using it as a
complementary strategy with traditional marketing can
maximize impact on consumer behavior and purchase

intention.

Academic Article Implication between Influencer Marketing and Business Development

The relationship between influencer marketing and business development carries considerable weight

across many dimensions of business strategy and operations. Key implications include:

1) Customer Acquisition & Retention: Influencer marketing can be a potent tool for businesses to tap

into larger, targeted audiences, aiding in attracting and retaining customers.
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2) Brand Awareness & Equity: Collaborations with influencers can amplify brand visibility and affirm
brand values, strengthening brand equity.

3) Product Development: Insights from influencer marketing can reveal consumer preferences, shaping
product innovations that resonate more with audiences.

4) Strategic Partnerships: Beyond mere promotion, influencers can be pivotal for product co-creation,
event tie-ups, and various business ventures.

5) Competitive Edge: An adept influencer marketing strategy can help businesses stand out in the
crowded marketplace, offering a distinctive advantage.

6) Business Expansion: For businesses eyeing new regions or demographics, local influencers can be

instrumental in establishing brand credibility quickly.

7) Revenue Boost: Effective influencer marketing can elevate brand visibility, foster customer
engagement, and positively influence sales, benefiting the business's financial health. In essence,
influencer marketing's role extends beyond mere promotions, potentially influencing various facets of

business strategy and operations.

New Knowledge Findings

This study explored the impact of influencer marketing on purchase intentions in Thailand, revealing a
positive correlation. Key factors include the influencer's perceived credibility and authenticity. Platforms like
Instagram and Facebook are notably effective channels in Thailand, offering brands extensive reach and direct
communication. The research indicates that influencer marketing can enhance brand visibility, reputation, and

sales, presenting a potent strategy for businesses in the digital age.

Conclusion

The literature review on "The Impact of Influencer Marketing on Purchase Intention in Thailand" sheds
light on the substantial influence of influencer marketing on consumer behavior and purchase intention within the
region. The study finds that influencers play a pivotal role in shaping consumer attitudes towards products and
services, and their recommendations and opinions can significantly influence purchase intention. Furthermore, the
perceived credibility and authenticity of influencers, as well as the use of social media platforms, are critical
factors that contribute to the success of influencer marketing campaigns in Thailand.

The study concludes that influencer marketing is a valuable tool for brands to reach their target audience
and increase sales in Thailand. The use of influencer marketing has become increasingly popular in the country,

with brands investing heavily in influencer partnerships to promote their products or services. However, there is

®
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a need for further research to explore the effectiveness of different types of influencers, such as micro -
influencers, macro-influencers, and celebrity influencers, on purchase intention.

The impact of influencer marketing on brand loyalty and the role of influencer marketing in different
industries in Thailand should also be further investigated. These future research directions could enhance the
academic understanding and practical application of influencer marketing, providing brands with actionable
insights for effective and efficient marketing strategies.

In conclusion, the study underlines the importance of influencer marketing as a critical marketing
strategy for brands operating in Thailand. By leveraging the credibility and reach of influencers, brands can
effectively promote their products or services, and increase their sales. However, further research is needed to
fully understand the multi-faceted impact of influencer marketing and to identify the most effective strategies for

brands to leverage influencers in Thailand's vibrant digital landscape.
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Abstract

The leadership of school administrators is essential in developing the quality of education to
achieve goals. It is essential for success in various administrations, affecting teachers' attitudes. This
research aims to study the level and methods of developing leadership that educational institution
administrators desire. The sample group consisted of 33 1 teachers. The research tools included
questionnaires and interviews. The questionnaire used in the research has a precision value between
0.67 to 1.00 and a confidence value of 0.89. Statistics for analysis include frequency, percentage, mean,
and standard deviation. The research results are as follows: 1) The desired leadership of educational
institution administrators under the Area Office Primary Education in Udon Thani District 3, overall and in
each aspect, is at a high level. The aspect of personality had the highest average, followed by the aspect
of ideology. And the participation of the team. The aspect with the most negligible average value is vision.
2) The desired leadership development approach is to promote knowledge about the direction of school
administration. Organizing training to develop school administrators' knowledge and skills in creating
school strategies. Organizing seminars to develop the persondlity of executives Exchange of opinions and
experiences Changing perspectives, attitudes, and thoughts, creating positive motivation for teachers
Teacher consultation system Conflict management study tour and self-development.

Keywords: Desirable leadership; School administrator
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Abstract

The purposes of this research were to study 1) To study the level of work motivation and
performance efficiency of personnel in Sakon Nakhon Center Hospital. 2) To compare the performance
efficiency of personnel in Sakon Nakhon Center Hospital. When classified by personal factors 3) to study
the influence of work motivation on the performance of personnel in Sakon Nakhon Hospital. The sample
group was The samples were 216 personnel of Sakon Nakhon Center Hospital using hierarchical random
sampling. The questionnaire was used as a tool for collecting data. Statistics used in data analysis were
frequency, percentage, mean, standard deviation. t-test one-way analysis of variance and multiple
regression analysis. The research revealed these results: 1) Motivation to work of personnel of Sakon
Nakhon Center Hospital Overall, it was at a high level. Overall, it was at a high level 2) Performance
efficiency of Sakon Nakhon hospital personnel There was no difference in gender, age and education
level. work experience and position 3) Work motivation variables can be combined to predict levels. The
performance efficiency of personnel of Sakon Nakhon Hospital was 90.20%. with statistical significance
at the .05 level. When considering the subcomponents of work motivation variables, it was found that
policy and administration (B:.615) occupational characteristics (8:626) of work (B:.319), relationship
with supervisor (B=.187), career advancement (B:.MO), growth (B=.095), responsibility (B=.094)
Except for job motivation for job success. aspect of acceptance relationship with colleagues working
conditions job security and compensation.

Keywords: Work motivation; Performance efficiency
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UHTTRe19991AAIN5I5INEUNREUIANAUAT UAzTzAUTsEANEANNNTUF TR UIeyARINS
Tasmennagueananns Aessneyalnelsnunis (Meon) uazasutieinsnmsgs (Standard deviation)
43 miwmmuﬂwﬁﬁqmﬁmﬂ%‘mLﬁﬂ‘uUﬁ:ﬁwﬁmwmiﬂﬁﬁ@mmmqﬂ@ﬁﬂﬁTﬁqwmﬁuq@quﬁ
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v
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AATILYN1TNANBENIAE (Multiple regression analysis) TnefvuaseiuiedAyneadinssqu .05
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A9 N T 9IUIULAZIDEATYBINGHFAIBE NG UUNANTITURIUYAAR

(n=215)
ﬁ@@’ﬂﬁquqﬂm FIUIUAY 0832
1. LAl
- %18 13 52.56
N 102 47.44
2. ﬂq?_ql
-20-30 1 53 24.65
-31-401 81 37.67
-41-501 67 31.16
- 51-60 14 6.52
3. SLAUNTITAN®EA
_ fnanUBaymynea 33 15.34
- Ayae3 177 82.33
- quifm‘%iyiym‘% 5 2.33
4. UsyAUNITHNNNTINNTY
_gna 6 4 50 23.26
-6-104 93 43.26
-11-20 1 55 25.58
- 219 7l 17 7.90
5. WA
— 91919119 39 18.14
— WHANIUT1PNS 82 38.13
- gnen9tszdn 52 24.19
- Wﬁﬂﬁﬁuﬂ‘ﬁ%ﬂ‘ﬁ%ﬂﬂ’]ﬁﬂ‘ﬁm@ﬂ 21 9.77
- Zgﬂ"\;j’]\‘l“ﬁbﬁﬂ‘i"lfl‘ﬂmﬁ’ﬂu 21 9.77
994 215 100.00

RINAI99 1 WUAN ﬂ’@f%’ﬂﬁquqmmm@ymuLLuumumuéﬁlqLﬁuqmmﬂﬁfﬁqwmm@qué
ANANAT HIUTIAY 215 AU fa'qusfmljl,ﬁmwmm S 113 Au Aninsesas 52.56 fang
3291979 31-40 9 §1uam 81 A Aniiusoaay 37.67 fn1sAnenssmuUBayied Wi 177 au An
insesay 82.33 fuszaunisowinelumuasan 6-10 T §maw 93 aw Andiusasay 43.26 uazs

G‘immuuﬁuwﬁﬂmmwmﬁ FIU 82 AU ﬁﬂLﬁu‘iﬂﬁlﬂZ 38.13
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2. NANNTAATIINTZIULIIGITa NN BIyAaINS S INETUNAUEANARAT AIR19TN 2

A9 2 AwAsLaraadesuNNIAIWIBsITsuLsege la Tunn s ussyraInslsaneuna

ARYANALAT T@EI‘JQN BANSITEATU

(n=215)
Al ws9galalunigvine M S.D. AHANE
1 ANHEVDIN 3.89 0.51 NN
2 ANAN59 T 4.00 0.57 31N
3 ANHNNRA N9 3.99 0.57 NN
4 ATHIURAYTDL 4.1 0.68 NN
5 Asiaseyiiule 3.95 0.53 NN
6 nTeaNsusiudia 3.92 0.51 NN
7 ANHOEVDIATEN 4.03 0.55 NN
8 AN NS U W 3.84 0.62 NN
9 Ao AT ATy 3.85 0.48 NN
10 Wlpuiguaznisudnisu 3.87 0.58 NN
1 ANINNITHINNT 3.57 0.73 NN
12 AT ARy (VTN 3.90 0.50 NN
13 ANABLLTIY 3.47 0.94 YIUNANY
ATWTUH 3.88 0.38 NN

9INANTN 2 AU NANTTALATITNTZA DL INNI91I9 T8I ARINT ITINEN LA U

ananAs lagnmsaneguszdunnn (X =3.88) WeRensnnsngniu wuan anwiidaedsgedign

v

AD ATUANNTURAZEL ( X =4.11) SDIAINIAD AMUANEINTYBIDNEN AIUATUANARREFNTIgA A

h”mhﬁm@mmu (Y =3.47)

3. NN Lmﬂwﬁzﬁuﬂﬁzﬁw%mwmﬁﬂﬁﬁ SNl ﬂmﬂﬁ%\mﬂmmquﬂaﬂ@uﬂﬁ AIBNTN 3

A19719 3 ANRABLATAIMTEIUNNIATEIHYBNTEALLSE ANEA WAL TR U2 ARINS

L3 v
T‘i\‘lWﬂ’]U’]@@uﬂﬂﬂ@uﬂ‘i T&m‘mm LASTIEATUH

(n=215)
A UarAnBnmnsufimnem X S.D. AYTHANE

1 ﬁ”ﬁu@mmwm\mu 3.85 0.70 el

2 AmEHBLY 4.00 0.75 NN

3 amna 5.98 0.74 11N

4 AupTransTunnafidine 3.80 0.73 el
AT 3.91 0.66 el

A typy
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anawas laenwaaneguazdunnn (X =3.91) WeRensmnaneniu nuan amfidaeiegeiign fe

U q

ANRUTNIDMH ( X =4.00) FB9R9HIAD ATUAAT ( X =3.98) ATUAMATNIBNTH ( X =3.850) F91
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(n=215)
UseAnBnannsuimanm e | >i ! t Sig.
78 (113 W) LN (102 AN)

1 ﬁmammmmmu 3.83 3.88 524 601
2 AULBNIDNN 3.88 413 2.390 518
3 pwamn 3.94 401 683 .496
4 pantranaluniasiluem 3.81 3.79 74 862
FIH 3.87 3.95 .954 341

910R1919 4 KANTITAIATIENY B AN Bl s UIfIauUss@nEannsU IR INIBIL ARINS

Tsanenunagueananas Wasuunasladeaonyananune Inslean t-test fiszduiadAmyig
! [N < &

&6f .05 wuan YszdnBninnisUfifeueeyaainslsemenunaguaananas Helunnean uay
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A58 5 nan1sAtAzeyaiieSsuiieulsranininnnsufiRouessyaanslsanerunagne
ANANAT ANUITLAIUYAARAINEIE TLAUNTTANEN Usraun1TdnisufiRey uay

FULI

(n=215)
tadtauyAna e SS df MS F Sig.
! uilsieau
angy SEMIINGN 828 3 276 628 597
anetungy 92.655 211 439
39 93.483 214
FLAUNTANEN FEMININGH 881 2 441 1.009 366
aelungy 92.601 212
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UszauNA0INTg FEMININGH 1908 3 636 1465 225
Ufjiseu aneunay 91.574 211 434
59 95.483 214
I FEMININGH 1972 4 495 1132 343
aneunay 91510 210 436
59 95.483 214

a ¢ ¥ = = = a A va
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Tsangnunagueananns aEadesauyARaATWenY SEAUNMSANET Usraun1sasnisufifem uay

Fud TAgn1931ATIEnAIINLLTUSIUNNGE e (One-way ANOVA) fiszduiadndtynieadis .05

! aa ¢ £ v
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5. NANM3AATITNBNBNAYBINTIFI A N9 HTiasHanBL sy ANBN NN TR DY
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. Collinearity
faulansnao B Std.error — ([B) t P-value
Tolerance VIF
(Constant) 357 173 2.066 .040
ANYUZVDINNY 415 .068 319 6.127  .000** 169 5.919
ANANES T .068 086 059 789 431 .082 12137
AHAIII TS 162 072 140 2253 .025% 118 8.448
ANNIURAYAL 092 027 094 3424  001%* 606 1.651
AsEsydule 118 .041 095 2901  .004** 428 2.336
NUERRHETL) .030 048 024 636 525 332 3.013
ANYTADIDIEN 389 .062 326 6245  .000%** 169 5.930
PANAN LS U
9T 057 .03 053  1.857 065 564 1772
AN ARG T
wiladuymn 254 062 187 4.084  .000** 220 4.550
uT‘FJU"I?JLLNZﬂ’]‘EU%‘MW‘NWM .705 .064 .615 10.941 000** .145 6.886
ANTWNITVINU .040 027 044 1.464 145 507 1.972
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m’maﬂ’umﬁmm 115 .075 .088 1.544 124 142 7.063
mﬁmmmu .020 .021 .028 .933 352 .507 1.971

R=953, R?~.908, R*¥=.902, F=152.251, Sig.=.000%*
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n ! o o o aa { 4 a s ! o
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Abstract

This research has the following objectives: 1) to study the satisfaction image of Thai tourism and the trend
of repeat visits by tourists from Singapore, Malaysia, and South Koreaq; 2) to study differences in satisfaction with
vacations in Thailand among tourists from Singapore, Malaysia, and South Korea with different genders, ages, and
incomes. It is quantitative research. The sample group includes Singapore, Malaysia, and South Korea (SMK)
tourists who traveled to Thailand from March to May 2022. The sample size was calculated using the Taro Yamane
formula with an error level of 0.05. Derived from random sampling (sampling at random), 400 samples per
country. Research tools include questionnaires. The data were analyzed using statistics as follows: percentage,
mean, and standard deviation. Additionally, the t-test compares them. In testing the F-value statistic, the
researcher found the following results: 1) Thai tourists in South Korea are satisfied with the return of Thai tourism.
Under the campaign to open the city and open the country In the case of tourists after the relaxation of COVID-
19 measures, 2) According to the perception of tourists, South Korean tourists are most concerned with Thailand's
COVID situation; 3) South Korean tourists are most likely to visit frequently; and 4) Singapore, Malaysia, and South
Korea (SMK) tourists compare Thailand's tourist attractions with those of neighboring countries. Opinion that
Thailand's tourist attractions are at a similar level to ASEAN countries. On the other side of Singapore, Malaysia,
and South Korea (SMK), tourists view Thailand's tourist attractions much better. When compared to neighboring countries.

Keywords: Tourism image; Thai tourism; Satisfaction
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NLaLFe N Mean SD t p value

et g 189 3.69 895 2.262 0245 f
e 211 3.48 948

angy HNN21 > 40 148 5.76 906 5.105 002 f
WBENIT < 40 252 3.47 925

510l HINN37 > 45,000 235 3.68 909 2.567 o1 v
WBENIN < 45,000 165 3.44 939

\nvale N Mean SD t p value

AT 2 162 4.18 567 ~.856 393 X
e 238 4.23 617

angy HANN27 > 40 167 4.24 623 887 403 X
WBENIT < 40 233 419 579

el HANN97 > 15,000 129 4.28 625 1599 A1 X
WBENI < 15,000 271 4.18 582

*TlpdnAtynieadis 0.05
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ABSTRACT

The objectives of this research were to study: 1) The level of administration based on the principles of
good governance and the administration of Sangha affairs. 2) The administration based on the principles of good
governance affecting the administration of Sangha affairs. 3) The appropriate approaches to increase the efficiency
of Sangha affairs administration were mixed research. The sample group consisted of Buddhist ecclesiastical official
monks and the administrative sangha, churchwardens, personnel from the Office of Buddhism totaling 327
monks/persons using a stratified random sampling method and 15 key informants by purposive selection. The
instruments used were the questionnaire and interview forms. The statistics for data analysis were mean, standard
deviation, stepwise multiple regression, qualitative research by content analysis. The research findings were as
follows: 1) The level of administration based on good governance principles was at a high level and the level of
Sangha administration was at a moderate level. 2) The administration based on good governance principles
affecting the Sangha administration had a high relationship with statistical significance at 0. 05 level. The aspect
with the most predictive power to the least was responsibility, virtue, and value respectively could jointly predict
the administration of Sangha affairs at 68 percent, and 3) an appropriate approach to increase the efficiency of
the Sangha administration in all 6 aspects as follows: (1) The aspect of administration by adhering to the principles
of dharma and discipline. (2) Religious education developping personnel with religious abilities. 3) Dissemination
with the readiness of personnel and technology. (4) Educational welfare by providing assistance to monks, novices
and people to receive education. (5) Public facilities by adhering to the principles of good governance in the
administration of temple development. (6) Public welfare promotion by helping temples, monks, novices and people.

Keywords: Administration Based on Good Governance Principles; Sangha Administration
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Aoizaen Tn1931ATz B (Content analysis) WA 2. mﬁm'ﬁﬁ:ﬁﬂyﬂaméﬁmmmw Fufiuniafail
2.1) ﬂfl‘smqr«vmu{md@l,%mmmw Tﬂﬂﬁﬁ?]lmd@@ﬂﬂﬂﬁ‘iﬁmﬂﬁmﬁmﬁmﬁ'}@ﬂﬂuV-’I’J"mmsluu‘iﬂic;l/'mﬂ"ﬁm‘i'mﬂﬂuLLUUN’WN
1 (Trianguiction) (BNANTHGANIA Fuy1nTle, 2553, 1 126-130) feid 2.1.1) NM9ATI9RDLENHIEIATUIDNA (Data
Triangulation) LnnNsAaaaaaUDya 7 (Ax1argnaamialn TasunasAansuntunisnaasaaulaun
Lméwymd@ A1 AnTLAY wémmmﬁﬁmmmmﬁﬁu LLmITGiy‘?jymj@mqﬁu 2.1.2) ANFATITRBUEIHLE
AT (Investigator Triangulation) AF99aBLKATE AR ATLlnYDyALANATSTuaE1Ts TasiAemuday

Fanauniiigdans winiierlsdsaauianiudonalagnasn 2.1.3) AsaeauaIuEIANgEE (Theory

v
a o

. . =3 ! ¥ ¥ a dd‘ ! a o ¥ P ¥ ! o/
triangulation) AennsmsaasauatayidelyuwaRangeffinnslUeinis axviinnisfinoueeyauanaieriu
wnuesiesla 2.1.4) NNIATIIFBLTTHIAIALFTNTIILIINIBYA (Methodological triangulation) Fie nM3ifiu
g an < C Aoty vaad ane ‘ -
FIUIINLBYAVANEATIIINNTANEENENT N1TRNNEDLNe A (R 98y aTignABaNyIniaNAdNTNeS
o Y <o > a ' o s d o o Ao
nasaniuisuuneeyaseniulszian niouusllain nuaanyaudaguszaead fimun (s nide
2.2 pznreyaiiomanss Ussiinddty TnetiBnisiinsnsviiden (Content andlysis) waz3tAsnznanyany

WANNTT UWIAR wazngeffilnannnianumaun assunssniifisaes

NANT5IAY

WaMSIFeBITHM

PEn 1 Ay ATad IR ARG AL LAH A NP MA NS TN AT SN AR BN TS
AINSARLLAIANAANGITNALIA ARSI ARSI USENBLUAYY SN D78 WaTEN SEAUNISANKLALN
aiayAnen Q@ naRnEaTASRsTaN ez PRNIEANEINGZUSERETIUNNUNR WUAT R ADLLLLAELDN
dau 327 i aantnayuinlosndans Asiusosas 46.79 19187970 T98az 40.67 uaz YARINTANINGI

WIzWnsANaT 3884z 0.61 81y 60 23Ul 3882 44.65 ANWT3E1 0 - 10 WITH1 TBYAT 55.35 TUNTANEWHUN
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aaleyitnen sinnamBaynes senay 7431 lnsamsnnfiq@insinemen Bifosa Andlusanay 47.40 uay 3l

AN RERoTIHuHLNUNA Aniussuas 82.87

AEUT 2 HANISILATIZMALANLSZALNISUSWITITHATNNANGITNIALIA LWATIzALUNITUENISAaNIS

AT AN BIUATINTAUATNUN AIUAASATNATTI T URE 2

ANTN 1 HANTFALATIZAIALINUTZALNITLENI T THATHAANFITHIALNA I ATINTALATNIN

FEAUAINAALTIN
AM9U5NISITHATHIANTITNIALIN
X S.D. WURNA
1. NanfRe59u 3.84 0.73 NN
2. NANAMUEITH 3.55 0.84 NN
3. wAnNANIUS N 4.04 0.71 NN
4. ARnANERIHTI 3.78 0.78 NN
5. BANAIMNSURATDL 3.65 0.81 NN
6. nANAIHANAN 4.05 0.75 NN
Taeisan 3.82 0.65 NN

FINFITN T WL HANIFALATIZAALITUSTEALNITUIIITIMUATHAANTITHIAUI A A9

waanun Tagsanegluszivann X = 3.82) Wefienssidusnanmegiusyiuinnynam TnaBaeseiy

AIRAEaINNIN[UMUDY A9l nanANANAT (X = 4.05) 3998980 Aa nananllsela (X = 4.04)n

o

ANHA

5554 (X = 3.84) NANANNHEMNIN (X = 3.78) nanANTURAreU (X = 3.65) UALNANAMEIIN (X = 3.55)

AINAAL

A9 2 KANITIATIZAALIRUTEAUNITUINITAANT AL AR B ATINTALATN N

o ) TLAUANARAIY
NI9UFN19NINITAULAIR

X S.D. LUANR

1. AUnn5UNATE 3.95 0.71 NN
2. AMMMNIANERANEN 2.92 1.28 U1UNAY
3. ANUNNTANEIENIATITA 2.57 1.27 UUNANY
4. ANUNNFIHEILN 2.99 1.06 UIUNAY

5. @Tﬁumﬁmmﬁ%ﬂmﬁ 4.00 0.74 NN
6. ANMETTITHEFNATIZN 3.03 1.05 UIRNAY
Trggau 3.24 0.87 UIUNAN9
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AINANTN 2 WU HANITILATIZAEITUSEAUNNTLEMNTAS NS AT ST B ATIRS AWATIN
Tagsanogtusziutiunans (X = 3.24) defersoniduaaam Tnedasdfuaiaieenununmes feil
cﬁyﬁuﬂfrﬁm'ﬁfrﬁigﬁﬂﬁ (X = 4.00) 3898911 AMHNNTUNATES (X = 3.95) AMHEBIT0ENATIEN (X = 3.03)
ATUNTTHEUA (X = 2.99) ANNANSAERANET (X = 2.92) UAYATHMNSANENELATIZN (X = 2.57) Auansiu

AEUT 3 NANITIATIZIANITLENITITUATHNANEITHIALIARINARDNITUINITAAN1TALEIH LR

FIPTAUATNUN LAYATAITAATIENNITNANBENYANE (Multiple regression analysis) WAANAHATTN 3

4 ¥ 1% a '
A9 3 NZ\]ﬂ’?‘é%Lﬂ‘ﬂ:ﬁ‘iﬂﬂ’?‘éﬂ@ﬂﬂﬂ?\lﬂ;@m@\‘i LEHATNIBNNITUINTITNTIUATHARNTITHNIAUINTINA

ABNTITLENNTAINITATLEIA BUATINTAUATNUN AR NANLTZAYS R

NITUINITTUATHAANTITHIAUIREING

. - . . B S.E. Beta t Sig.
FABN1TUINITNTNTITAREAIN
a AT ~.308 186 - 1.658 09
1. AMUMANTIREIIN X, 055 056 046 982 32
2. AMMANADIETIH X, 413 064 395 6441  00*
3. auanA Nl Ta X ~.009 055  -.008  -.172 86
4. punAnSiEINTIN X, -.047 073 -042  -.640 52
5. puManAHSURARYEL X5 433 079 399 5.460 .00*
6. ATUMENAIHANAT X, 125 062 107 2014 .04

R = .824 R*= .679

o o a o o

* punsfvRadAgyeafifviazau 0.05 ** nunsfvitsRAyneadisiseaAy 0.01

F1NATTN 3 w@mﬁ‘f‘sLmﬁzﬁmﬁmmﬂwvg@m@qLfo;umqﬂ@qm'ﬁu%m'ﬁxiWumwé‘fﬂﬁi'ﬁmﬁm@ (X)

AHaRamaBERananneas () Tnelmsdmsneiuuninmedausen b Bannnsiomn Enter method) 5155

1. aseiinanAnen v 6 siaus & mwifuﬁuﬁwm@mﬁ'mﬁu%mﬁﬁ@miﬂmzmﬁ Wl 0.824 R
= 824) UgANN FuLITAFSE (X) T 6 fiauls samiiflanadininstunnamatavnsfaniannizas Tiszaigs

2. Tadefisinunfnmn 19 6 fauls Snanenisilasuulas Wapn1siuuUsAUN5UEMN3A9NS
MDA NIL 679 (R? = .679) LAAIINFILLTBETENG 6 Fuls AMNIT08BUNLNNTUBMNSANISATIEEIR
Tnsnuaz 68

3. s NN T IHANENANTITHNALNE BeesnduansaulsfifinanenisiuulsTusaus
muTmm‘uﬂ:LLuummiﬂquuqﬂﬁq@wTﬂwqﬁ@ﬂ Gt

3.1 AUAANAINHSURRTOU X, (Xs Beta = .399)

3.2 G;/ﬁu‘lﬁﬁ/ﬂ@mﬁﬁ‘ﬁu X, (X, Beta = .395)
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3.3 G;I’m‘wﬁﬂﬂmmﬁiluﬁ‘lﬂ Xs (X5 Beta = .107)

Fasiu @avianuataeil (Constant) Wi - 308 nsTuAIinANHAT A resianenTa; Fg
TugtazunAy (o) RN AN A AT DR ANEN S0l %@@ﬁugﬂmuuummﬂ’gm (Beta) ANNINITD
asaNNITanan Tagail

ann1anAneeUsUALUULAL R Y = a + by X, + by Xp+..+ by, X, WnuATugRs ¥ = -.308 (1.658)
+.433 X5 (5.460) + .413 X, (6.441) + .125 X4 (2.014)

ann13annesugUATIIWNIAS W A Z = B 2, + By 2, +.+ B, Z, WIWAN Z = 399 Z +
395 Z, + 107 Z,

Nﬂﬂ"l‘iﬂﬂﬂﬂUﬂNN@]ﬁ"lu@"lﬂm’ﬁ’m 3 WU NTUINITIUATHRANTTTHID LN RENHAAANTT

'
aad

LAvaRzass Sannndiusiluasiugs asnihibddgmesaaiissdu 0.05 Tnaamifisunaneinan
unfigatunies Ae ndnANKSURRTEY NANADEITH LAZMANATIHANAT ATHAIFL UATEIHITNTINT
NEANTINNTIEMITRANITADIL AN (A90892 68

NANTFIFLTIADNIN

nan1sAnE usInimsnzanunafiassansnmnisunisAanisaniasa hundanin
LUATIIH WL

1. AmumsUnases el mdnsssAUIasTaineUnAses naLEnaRensdiueess gnaedd
o fenssnnsaan nssAnyfansassiRareunainanialine Bmammesis

2. ArnaFEUANE MIdRsTULNsANENAAETaumImMdngRansUINaREalLsEAVE AN
Tiun wazAnyamious unane WebnAsiadladeusedalumaaidem

5. AMUNNFUNEILA RN ARINT AT A MR AIINGAITHATHTTD TN B AN IHAN
NAUNNNITEWNDAEUN Tuwsumiiie Lﬁﬂﬂ‘iﬂﬂ‘h’ﬁ@!%jﬂLLﬁEjﬁﬂNﬁﬂTﬂﬂﬁﬁ/ﬁmﬂu

4. ANUNNSANENAIATIEN Ao A9E K UNASEI T ANHNDHLATIALATRIATIZN UnNsEAns
aminss TasTdazrin U lnsuntafnenianden

5. ANUN1TENE1904UN"T TAN1TAURNRuALAZfAsrsoianasingnietuin quarmiiuas
neasnnsingnielinuasiissdias nBausas matdmsdaniamanasiifasinmiulanangmune
uAzNITaITNATT dansszuusnsanplnaneludatnidouses

6. ANNITENEITANATIEN FIUATIZATA WoANE @105 WazUazEnT FOLEEHTILIAAD
Fopniazrmilatsznouendn daniafnendmsuinenamnaslonia

agulnasan NNFUE NI TN AN 595N ALNGT RINAABN1TUENISATN1T AL AR L
FRuATNLN AINNNTATENUNE AHEBARADITIATATEIBIUE N DAz AT B AnnN TaBTzdy
NNFUANFHAHNANEITHIAUIATIZAUNIN UAEN1TUINNTAINITA IR TILAVUMNAT N19UFMN59
PNNANEIIHIALNAT daNaRanITUAMITAanIaRaaes & 3 A TAun nAnAMEIIN nanANSURATEY
Lmzw‘i’ﬂmﬁwiuéﬁ wazuUa TN a TN RN T AVBNTNNNTUENITAINITAMILENH WL ADAYEIS

FomanUfiRnmAnNsze93ANY aBmlasunel ngrnteuies assRnoeinsaInan nimansssinAuias
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aWT Baueng wineawn Wedszlomigega

NFBAUSILUNA
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1. STAUNITLEMTIIHATHARN FIINALIRURLNTLINTAINTIT AL A L ATINTALATN
1) F2AUATTUEMITITUATNNANFITHIALIA (HIIASINT AUATNUN @%'Tm:ﬁ’umﬂ flanadanniy 3.82
FenAARBITLNWITD Wﬁmgﬁ’m%ﬂﬁ%ﬁﬁw% nsunyley (nesfifing) (2563) TrduiEas nsLAmaians
MANGITHAUIRVBIADILAIS SUNEWTNLS TMTRRMIE WAMTATEWLA NILAMETARBMAN S99 AR YD
ADATEIR FUNDNTNYT é’mi’ﬂﬁaﬁqﬁi ﬂglgfmzéﬁ’umﬂ AOARABITLITATHYBINTZNMNGT NS NG (2554)
Ta3saEng N3ANHILENITTHAMHRANTITHIALNAYBINTTRIRE N1592AL1918198 0 3 Sandameuam
AR HANTSATE WU NITUBMNI T THATHNANTITHIA LN AYBINI L AIRNENNT3TAUENBE TN 3 T99Tn
PEuAAIAlR Tolatanuazsenn Annslfifemegiussdunnn Beediduainsnnlues Aol nanaf
5594 mﬁhmwc{mﬁ NANAIETIN wanaulUseld ARNANHSURATEY WATHANNNTHAINIIN uaT
AEAARBITLNHATHIDINTZATANANI SaRasAaTa (2561) Tndduides Taduiifnanannudifalunis
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wusmataiandAgytunsimanassinauanlalunisusmadaniadn intndadansansnsatunis

'
a =

Al Aussgranndnguszasanazimaneiitmuale uar 2) sedunisudmatanisnsizaen un

o o

dmnaanun oy Tuseiiunans fanefemi 3.24 Saennassiinmiddessmszgs e (2562) Tn
AduiEe9 UszavBnnnnUamnsIAentsAras: namAnen luaarun s NTIVNHATUAT KA N33
WL FNINIENNITLENITATUNITUNATEN ATHAEHANE AUANEIRILATIZN ATUAIBIT0NNT UATATUET
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AaATy: MazrnnEURELAY; Tausssresnns; wgRnsaineduangniifeesssnms; naiiamgine

Abstract

The purposes of this research were to study 1) To study the level of transformational leadership
Organizational Culture and Organizational Membership Behaviors of Provincial Electricity Authority Personnel in
Sakon Nakhon Province 2) To study the influence of transformational leadership on good membership behavior of
the Provincial Electricity Authority Personnel Organization in Sakon Nakhon Province. 3) To study the influence of
organizational culture on good membership behavior of PEA Personnel Organization in Sakon Nakhon Province.
The sample group was Personnel under the Provincial Electricity Authority, Sakon Nakhon Province, totaling 216
persons were stratified sampling using a questionnaire as a tool for data collection. and the statistics used to
analyze the data were frequency Percentage, mean, standard deviation, Pearson correlation coefficient and
multiple regression analysis. The research revealed these results: 1) Transformative Leadership of Provincial

Electricity Authority Executives in Sakon Nakhon Province Overall, the organizational culture of the Provincial
Electricity Authority in Sakon Nakhon Province was at a high level (Y =4.20). The overall level was at a high
level (Y = 4.01) and good organizational membership behavior of PEA personnel in Sakon Nakhon Province.
Overall, it was at a high level (Y =3.90). 2) The variables of transformational leadership could jointly predict the

level of good organizational membership behavior of PEA personnel in the area. Sakon Nakhon Province was

49.90% (R2Aollj=.499) with a statistical significance at the .05 level. Considering the subcomponents, cognitive
stimulation (B:.SSO) and motivational stimulation (B=.159) were excluded for ideological influence. and taking
into account individuality 3) Organizational culture variables could jointly predict the level of good organizational
membership behavior of PEA personnel in Sakon Nakhon Province at 47.80 percent (R2Adj=.478) with statistical
significance at the .05 level when considering the sub-components. It was found that the unified culture (B:.458)

and the communal culture (B:.190) except the adaptive culture and mission culture.

Keywords: Transformational leadership; Organizational culture; Organizational citizenship behavior; Provincial

electricity authority
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Abstract
The objective of this research was to study the analysis of supporting factors in the creation of
startup students at Uttaradit Rajabhat University. The sample consisted of 250 startup students from
Uttaradit Rajabhat University. The research instrument was a questionnaire. The statistic used for
analyzing collected data was exploratory factor analysis (EFA). The results show that Kaiser-Meyer-

Olkin (KMO) was 0.806 and Chi-Square (xA2) was 20382.81. The findings revealed that the composition
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and rotation were 8 elements; all elements had a range of Eigenvalue values between 1.305-19.795
and had a cumulative variance of 87.76 percent. The 8 elements were: 1) facilities factor; 2) government
policy factor; 3) startup skill enhancement factor; 4) senior know-how factor; 5) location activity factor;
6) government support factor; 7) network connection factor; and 8) startup mentor provision factor.
Therefore, the contribution of this research can be used as information to create an environment that

encourages more startup students at Uttaradit Rajabhat University.

Keywords: Factor analysis; Contributing factors; Startup student
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