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THE DIFFERENCE IN SPECTATORS’ DEMOGRAPHICS AFFECTING PERCEIVED SERVICE
QUALITY OF PROFESSIONAL MUAY THAI: THE CASE STUDY OF
MAX MUAY THAI PROFESSIONAL COMPETITION

Paak Phantumabamrung*

Faculty of Allied Health Science, Thammasat University

Abstract

Due to the spread of coronavirus disease resulted in perceived service quality of
professional Muay Thai spectators differently from previous. This article aimed to study perceived
service quality of professional Muay Thai and compare perceived service quality classified by
gender, age, income, education level and experience. The questionnaire has validity value at
0.745 and reliability value at 0.914. Data were collected from 400 Max Muay Thai’s spectators at
the Max Muay Thai stadium between August and December 2020. Inferential statistic consisting t-
test and F-test were used to compare perceived service quality of professional Muay Thai
spectators with different groups.

The research results were found that the overall of perceived service quality of
professional Muay Thai was at the highest level (X=4.38). The factors having the highest mean
were 1) outcome quality (X=4.43), 2) physical evidence quality (X=4.40), 3) interaction quality
(X=4.39) and 4) event quality (X=4.30) respectively. Moreover, professional Muay Thai spectators
with different experience perceived interaction quality (t=2.877) and outcome quality (t=4.429)
differently with the statistical significance at .05. On the other hand, professional Muay Thai
spectators with different gender, age, income and education level perceived service quality
indifferently with the statistical significance at .05. Therefore, entrepreneurs or professional
Muay Thai stadium managers can consider the results for providing service to spectators with

different groups specifically.
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nswdatufivneglneendn sen1s wlnduiglne nsusnislussiuamuningauazaunsoneuaue
JidvuiifidnvasnisUssrinsenanifiunndnefiulunn g nqu uanaliiiuii aunmmsusnisly
NN audlauddgiantsTu Sseauamn NI TUSN e srNn s U e lnee v Tngany
ANAMATUINIUN 1 suesd LT Seutatioud ud mdnTun1slEuin 1sueen1sutedy n1sfinIsudsty
Awnnglne o dwdanmdndusivienisuinsiduaiuanaivtunisusdu e dhiwAivinusuay

= 4 1

A71NAIL150 noANazaIntun s fsteyanisuaaty asidunisdsasuseaunisiuiaanm
n1sUdNsvesduunsu sy aenadesiusiAdiuas Kotler (1997) finuin nis3uinanimnisuinisues
AUl ATANN3aM NN ARSIV Nias NAR STt asy G?fﬂ;EU‘%IM%Iﬁﬂawmﬁﬁﬁ@ﬁUﬂ’liﬂizLﬁu
AunmMINIARS TN Twiueafdfununmnsuinsudandesm unea mduiiadefiagg
Tauddyuwienty wandiiuin nswdsdufinnegngednannsodnmamwindoumisniann

919 M30nsa wazesun 1ludu Tunislinisusnisunguuniswyatuaivgdunistinisusnag
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Tnevdmiing denndostunuideves Nurcahyo, Fitriyani, & Hudda (2017), Saha & Theingi (2009),
Chen et al. (2021) wax Xiao, Ren, Zhang & Ketlhoafetse (2020) finui N153UIANAINNITUINTINU
?ﬁmmé’aumama.ﬂﬁwa'qr;Jammmﬁawaiwaz%ﬁﬂﬂgjmmﬁﬂﬁ%a@:ﬁimTmamﬂﬁmsv‘%ﬂﬁmﬂﬁ
nsldumsnistestiulsafnideladalalsu 2019 du nsudsiuinslnserinaisiiisdanisinm e

ARNNSD3 COVID-19 UagqnbiuInIsiaaLoanosaalulfe il

UalauaLUzINN1SITY
daiauauuzlunisinan1s3deluldusslovl
NMNNaNITITY WU n1sSuiaunmnisuinisludazaueglussduuinian agguunisudady

¥

Avnnglngediniifing ey eld warszdumsAnwifiuandneiu exfinnsiununmnisuinisluus az
dulsiumnsingitu fefupsdnsiidansudstuinnsnsodnmsiniunisdiel

1) msdamihinnglnee I niidedes dinwe uazilimmannsaundifunisuy sy
ufsUsznugmsutstussninsinAvaifidnenmindifssty ietdunaifiuyadls fundnsasindn
1995wt sTuR s lneendn Snisarsdriisiamnazainluniadidedeyanisut sty wag
Msiuunsutsdunuimusnsdedeyaiuszundusiusliamih

2)  msinseusdmihiluiuamudlunimevauss uazarmgndeslunisliuinig yuds
asaumunssrinlitufid s sulunsu fofmunnistestulsafndoldalelsun 2019

3)  msianndwndesnianieaielunislinsunisunduaunisugedy Taoldarwddyso
YWIN IRU ANEzeIn wazAunsenldin nufinTineiwndagaliuina i Tirseungy
Feauunedu

uonINiNNNan1sIde nut deunisudsdiufnglneenniisaunsaiuandiety el
nssufaanmnisuinsludtuadnsuasu fAaiusuand ety Seduussnauntsed fanasauny
wtaduinuas e dnanmsafinnsuntdoyaainnisideiludnaul i eliuinsfsanisudstu

DY AN LA WA NG U
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PLEUBLULAINSUN5 8RS LU

¥

N15338ATAL AT AUNU AIILULANA AN Wl e WU T8N 5AEA 57 Tnada n15Tu FAan
a a = o v < av J o awv 2 o &
n1susnIsivanglneedin dmiuussnulunsiduasadelumsinddelulssnudial
1) esiunguUssynshazngusiegalinsa unguiunsAneinanInn1susNIsAv
nglngeinlulssmalng uazarsinwirunisudstufininelngo@ny1s1awi
2) A3sfnw1dnsnavesaunnn1susnsidilg Jadedug a9 arruftanelas lnetdl
nsATinIsanneskuunand Il un1TIiATsideya vsethn1sllaTeilumaaun1sia T3 g

(Structural Equation Modeling: SEM) LilonaaausuuTaasmmduiusidaannguasdadusieg

References

Brady, M. K., & Cronin Jr, J. J. (2001). Some new thoughts on conceptualizing perceived service
quality: A hierarchical approach. Journal of marketing, 65(3), 34 - 49.

Byon, K., Zhang J., & Baker T. (2013). Impact of core and peripheral service quality on consumption
behavior of professional team sport spectators as mediated by perceived value. European
Sport Management Quarterly, 13(2), 1 - 30.

Chen, X., Yim, B. H., Tuo, Z., Zhou, L., Liu, T., & Zhang, J. J. (2021). “One event, one city”:
Promoting the loyalty of marathon runners to a host city by improving event service
quality. Sustainability, 13(7), 3795 - 3808

Ehrenberg, A. (2003). Repetitive advertising and the consumer. Journal of Advertising Research,
40(6), 39 - 48.

Fischer, A., & Frewer, L. (2009). Consumer familiarity with foods and the perception of risks and
benefits. Food Quality and Preference, 20(8), 576 - 585.

Huang, C. H., Liu, W. T., Chuang, C. L., & Huang, Y. H. (2018). The service quality and community
attribute effect impacts on satisfaction for marathon event. International Journal of
Economics and Business Administration, 4(3), 105 - 109.

Jin, N. P., Lee, H., & Lee, S. (2012). Event quality, perceived value, destination image, and
behavioral intention of sports events: The case of the IAAF World Championship, Daegu,

2011. Asia Pacific Journal of Tourism Research, 18(8), 1 - 16.

12



Ui 2 auud 1 unsiay - finuiey 2566 ourmator
“ Modern

Vol. 2 No. 1 January - June 2023
Sport Management

by Sport Management Association of Thailand

Kanlaya Vanichbuncha. (2005). Statistics for research. Bangkok: Department of Statistics, Faculty
of Commerce and Accountancy, Chulalongkorn University.

Ko, Y. J., &Pastore, D. L. (2005). A hierarchial model of service quality for the recreational sport
industry. Sport Marketing Quarterly, 14(2), 84 - 97.

Leckie, C., Nyadzayo, M., & Johnson, L. (2017). Promoting brand engagement behaviors and loyalty
through perceived service value and innovativeness. Journal of Services Marketing, 32(2),
70 - 82.

Nurcahyo, R., Fitriyani, A., & Hudda, I. N. (2017). The influence of facility and service quality

towards customer satisfaction and its impact on customer loyalty in Borobudur Hotel in

Jakarta. Binus Business Review, 8(1), 23 - 29.

Patcharamon Rucksapoldech & Anupong Taesillapasathit ( 2016) . A Muay Thai business

management model in Thailand, Veridian E-Journal,Siloakorn University, 10(1), 1255 -

1269.
Peter, P. J., & Olson, J. C. (1999). Consumer behavior and marketing strategy. Boston: McGraw-

Hill.
Riel, A., Mortanges, C., & Streukens, S. (2005). Marketing antecedents of industrial brand equity:

An empirical investigation in specialty chemicals. Industrial Marketing Management, 34(8),

841 - 847.
Saha, G., & Theingi, T. (2009). Service quality, satisfaction, and behavioural intentions: A study of

low- cost airline carriers in Thailand. Joural of Service Theory and Practice, 19(3),

350 - 372.
Theodorakis, N. D., Kaplanidou, K., & Karabaxoglou, I. (2015). Effect of event service quality and

satisfaction on happiness among runners of a recurring sport event. Leisure Sciences, 37(1),

87 - 107.
Verbeke, W., Dietz, B., & Verwaal, E. (2011). Drivers of sales performance: A contemporary

meta-analysis. Have salespeople become knowledge brokers? Journal of the Academy of

marketing Science, 39(3), 407 - 428.

13



Un 2 auun 1 unsiay - dguigu 2566
Vol. 2 No. 1 January - June 2023 MOdern
Sport Management

by Sport Management Association of Thailand

Xiao, Y., Ren, X., Zhang, P., & Ketlhoafetse, A. (2019). The effect of service quality on foreign
participants’ satisfaction and behavioral intention with the 2016 Shanghai International
Marathon. International Journal of Sports Marketing and Sponsorship, 21(1), 91 - 105

Zabkar, V., Brencic, M. M. & Dmitrovic, T. (2010). Modelling perceived quality, visitor satisfaction

and behavioral intention at the destination level. Tourism Management, 31(4), 537 - 546.

Received: December 31, 2022
Revised: January 10, 2023

Accepted: February 17,2023

14



