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Journal’s Objective and Scope
aims to publish innovative empirical, theoretical, and review articles related, but not

limited to, sport management such as strategy and management; organizational behavioral

and human resource management; business and international management; tourism, leisure

and hospitality management; marketing; industrial relations; and education.
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THE DIFFERENCE IN SPECTATORS’ DEMOGRAPHICS AFFECTING PERCEIVED SERVICE
QUALITY OF PROFESSIONAL MUAY THAI: THE CASE STUDY OF
MAX MUAY THAI PROFESSIONAL COMPETITION

Paak Phantumabamrung*

Faculty of Allied Health Science, Thammasat University

Abstract

Due to the spread of coronavirus disease resulted in perceived service quality of
professional Muay Thai spectators differently from previous. This article aimed to study perceived
service quality of professional Muay Thai and compare perceived service quality classified by
gender, age, income, education level and experience. The questionnaire has validity value at
0.745 and reliability value at 0.914. Data were collected from 400 Max Muay Thai’s spectators at
the Max Muay Thai stadium between August and December 2020. Inferential statistic consisting t-
test and F-test were used to compare perceived service quality of professional Muay Thai
spectators with different groups.

The research results were found that the overall of perceived service quality of
professional Muay Thai was at the highest level (X=4.38). The factors having the highest mean
were 1) outcome quality (X=4.43), 2) physical evidence quality (X=4.40), 3) interaction quality
(X=4.39) and 4) event quality (X=4.30) respectively. Moreover, professional Muay Thai spectators
with different experience perceived interaction quality (t=2.877) and outcome quality (t=4.429)
differently with the statistical significance at .05. On the other hand, professional Muay Thai
spectators with different gender, age, income and education level perceived service quality
indifferently with the statistical significance at .05. Therefore, entrepreneurs or professional
Muay Thai stadium managers can consider the results for providing service to spectators with

different groups specifically.

Keywords: Demographic, Perceived Service Quality, Professional Muay Thai
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FAUAINNITUINISNWIN8 I NEB NI TUUNATUA N WUS N

v 9

Nani1slSeuigunissu

v A

Usznsmans wud guunisudaduivuiginee @ witwunn 1wl ssauntselnuaneneiu. dn1sus
AAINNITUSN 1SANA A weg Wil e d@ami1sadianseau .05 lngauufduius e t=2.877 uay
v v & A 1 « LY v v A IS o ¥
AUNAENS 161 t=4.429 udlunmsaiuiudvanisudstuiwieingondndmwunaume o1 s1eld

AU .05

'
o w a

LazsEAuNSANYINRANA19iU In1sTuaanmnisusnisldunnseiuvedwilie drdgmisadifinse
FINANTANYLANIAINITNT 3
M13199 3 HaN1EUTEULTBUNISTUIAMAMNITUSN 3R e R AN AT 19U 1 SWYITUT 1 uN

ANUSNBULNIUTEVINTANERNS (N=400)

anuaenNUszNIAEns | auNeans | auantwwangen | suufaunus AUNTULITY
VNINENIN
¥ S.D. ¥ S.D. ¥ S.D. ¥ S.D.
1. e
UY 4.43 555 4.40 568 4.37 .580 4.30 .543
N 4.40 .589 4.41 .589 4.40 570 4.29 472
Test statistic t=.637 t=-.039 t=-496 t=.120
2. 01y
18-301 4.42 S5TT 4.42 502 4.45 .598 4.34 520
31-459 4.44 .600 4.43 569 4.38 563 4.32 520
46 - 60 U 4.37 515 4.35 514 4.32 593 4.22 514
61 Vaull 4.47 571 4.42 614 4.53 .487 4.34 .083
Test statistic F=.427 F=.670 F=1316 F=1.092
3. sl
198A11 15,000 4.33 .654 4.45 532 4.30 678 4.28 552
15,001 - 30,000 4.43 528 4.44 524 4.36 .543 4.28 .482
30,001 -45,000 4.49 565 4.28 572 4.52 .538 4.36 .538
111N 45,001 4.46 678 4.39 .652 4.53 .586 4.25 746
Test statistic F=1231 F=1986 F=2512 F=.506
4. Usgaunsel
LB 448 | 547 | 442 | 537 | 442 | 571 431 514
TsimeLnam 4.16 593 4.31 .558 4.21 570 4.23 527
Test statistic t=4.429% t=1.587 t=2877*% t=1.141

a o [y

* JJadAnmneatnnseau .05
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M19199 3 Han1sUTEULTBUNSSUSAMN MNITUSNSRMNINE Ing e T e 1w TR TR wUN

ANUANYULNIUTEIINSAERNS (n=400) (A8)

anwENIg FIUNBANS  [Auan wwInden | fuUfdunus fun1sudetu
Uszensenans NINBATN
x SD. e S.D. x S.D. X S.D.
5. S¥AUNITANY
snindseuAnwInaulate | 4.40 564 4.43 580 4.26 661 4.23 556
Pseufnwnoulme 4.39 .536 4.40 .545 4.37 .536 4.28 463
/4.
syavayUS/tha. 4.31 609 4.40 621 4.29 563 4.29 560
USoyaneis 448 | 579 | 440 | 486 | 445 | 583 4.32 518
ganUSaanns 452 | 500 | 438 | 671 | 451 | 474 4.30 559
Test statistic F=.047 F=1227 F=1785 F - 288

* Tlyd Ay eatarisenu .05

anUs1gHAN1TAY

MninguszasdvessmAdediin WednwviwaziUSeuifisunsiuinunmnisuinniwnglne
913 918013 wiinduaglve Swunaume 91y seld sedun1siine wagdszaunisel nan1ide wudn
frunsutsdufninglnee ‘I niii sraunisaiuansisty linnsuiaun mnsuIniseiuna dws
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Tunns3uinaunmuinsiiunnsnannnguiaiifiuszaunsaliy Tngenldsutiedodug Aflansnasie
sgiummAIAnts 019 nseunstoyandesiney 1udu aenadesiusmidduves Fischer & Frewer

(2009) wag Verbeke, Dietz, & Verwaal (2011) finuin ANAUAENIOUSEAUNISUTANTNase

ledl a v (4

anudesiuteaulndlavesusinanasdidwmaneiruainiison Sndaunivuiu lng Ussaunisaliiy

v
YY)
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Uselovisegliuinamnzeomhlugaimionela viauafdsuin msuusigdu wazaudodndues
AYuN15LYa%U (Riel, Mortanges, & Streukens, 2005; Leckie, Nyadzayo, & Johnson, 2017)

wonTninuansite wui deumsutstuinanglngedniiiusraunsaiuandieiu el
Ms¥udaunmnsUnsuUfduuuandnaiy uanslifuigdeuiiliee et stufanglne
919w kinuislayalunisiiivunisudsiusgnasuiu Fanhlugaiudesnislun1siuuinigin
Fwithil dalasunfudafausiinnsudstunelneednazdnmidmihilunsliuinsfidwanisudsdy
witflesarndruuidrsunisusduifduiunndu oy lidadudmiinid el i un et
limsnganiu Geanunsathlugnislivinisiionsandils lunsmssiutagouiinedivunisudadufin
g inaziiuszaunsain1slasunisusnisusasn ssurun suneun ey 3uiilvienaliiia
augeenslun1sSuuinIsnidming aenadesiusideves Ehrenberg (2003) finudn Uszaunisel
nn1sfuuinisluedn nufeteyaifuilanldfuannslavanuagnsussmduiussunuusieeg
wdmason1sana s slunsiuuEnisand mind uenanilugaansianiaddufinnglne
p1nnelinasliumnistiestulsafinidoladalelsw 2019 t oravilvinissudsduamnmnisuinig
sud fduiuslasudnsnaanfidrvunisudstuaudug dseralailiufinuuinsnisnisdostu
o81a1A39A A 0191 nrsldutinineunse wuaznsiusze zing 1 udu o1 eyl sudsduilail
Uszaunsalifisdudatuszaunisalaaunnsnsaindsfimands

wingslsfmuannantside wuin eunisudsdufvanelneedniting eng el wazsedy
AsAnwITLAnsefy 9xiin1susaanwnnsuimslundazsuliunn 1sfue s waneliiud
nswdatufivneglneendn sen1s wlnduiglne nsusnislussiuamuningauazaunsoneuaue
JidvuiifidnvasnisUssrinsenanifiunndnefiulunn g nqu uanaliiiuii aunmmsusnisly
NN audlauddgiantsTu Sseauamn NI TUSN e srNn s U e lnee v Tngany
ANAMATUINIUN 1 suesd LT Seutatioud ud mdnTun1slEuin 1sueen1sutedy n1sfinIsudsty
Awnnglne o dwdanmdndusivienisuinsiduaiuanaivtunisusdu e dhiwAivinusuay

= 4 1

A71NAIL150 noANazaIntun s fsteyanisuaaty asidunisdsasuseaunisiuiaanm
n1sUdNsvesduunsu sy aenadesiusiAdiuas Kotler (1997) finuin nis3uinanimnisuinisues
AUl ATANN3aM NN ARSIV Nias NAR STt asy G?fﬂ;EU‘%IM%Iﬁﬂawmﬁﬁﬁ@ﬁUﬂ’liﬂizLﬁu
AunmMINIARS TN Twiueafdfununmnsuinsudandesm unea mduiiadefiagg
Tauddyuwienty wandiiuin nswdsdufinnegngednannsodnmamwindoumisniann

919 M30nsa wazesun 1ludu Tunislinisusnisunguuniswyatuaivgdunistinisusnag
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Tnevdmiing denndostunuideves Nurcahyo, Fitriyani, & Hudda (2017), Saha & Theingi (2009),
Chen et al. (2021) wax Xiao, Ren, Zhang & Ketlhoafetse (2020) finui N153UIANAINNITUINTINU
?ﬁmmé’aumama.ﬂﬁwa'qr;Jammmﬁawaiwaz%ﬁﬂﬂgjmmﬁﬂﬁ%a@:ﬁimTmamﬂﬁmsv‘%ﬂﬁmﬂﬁ
nsldumsnistestiulsafnideladalalsu 2019 du nsudsiuinslnserinaisiiisdanisinm e

ARNNSD3 COVID-19 UagqnbiuInIsiaaLoanosaalulfe il

UalauaLUzINN1SITY
daiauauuzlunisinan1s3deluldusslovl
NMNNaNITITY WU n1sSuiaunmnisuinisludazaueglussduuinian agguunisudady

¥

Avnnglngediniifing ey eld warszdumsAnwifiuandneiu exfinnsiununmnisuinisluus az
dulsiumnsingitu fefupsdnsiidansudstuinnsnsodnmsiniunisdiel

1) msdamihinnglnee I niidedes dinwe uazilimmannsaundifunisuy sy
ufsUsznugmsutstussninsinAvaifidnenmindifssty ietdunaifiuyadls fundnsasindn
1995wt sTuR s lneendn Snisarsdriisiamnazainluniadidedeyanisut sty wag
Msiuunsutsdunuimusnsdedeyaiuszundusiusliamih

2)  msinseusdmihiluiuamudlunimevauss uazarmgndeslunisliuinig yuds
asaumunssrinlitufid s sulunsu fofmunnistestulsafndoldalelsun 2019

3)  msianndwndesnianieaielunislinsunisunduaunisugedy Taoldarwddyso
YWIN IRU ANEzeIn wazAunsenldin nufinTineiwndagaliuina i Tirseungy
Feauunedu

uonINiNNNan1sIde nut deunisudsdiufnglneenniisaunsaiuandiety el
nssufaanmnisuinsludtuadnsuasu fAaiusuand ety Seduussnauntsed fanasauny
wtaduinuas e dnanmsafinnsuntdoyaainnisideiludnaul i eliuinsfsanisudstu

DY AN LA WA NG U
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PLEUBLULAINSUN5 8RS LU

¥

N15338ATAL AT AUNU AIILULANA AN Wl e WU T8N 5AEA 57 Tnada n15Tu FAan
a a = o v < av J o awv 2 o &
n1susnIsivanglneedin dmiuussnulunsiduasadelumsinddelulssnudial
1) esiunguUssynshazngusiegalinsa unguiunsAneinanInn1susNIsAv
nglngeinlulssmalng uazarsinwirunisudstufininelngo@ny1s1awi
2) A3sfnw1dnsnavesaunnn1susnsidilg Jadedug a9 arruftanelas lnetdl
nsATinIsanneskuunand Il un1TIiATsideya vsethn1sllaTeilumaaun1sia T3 g

(Structural Equation Modeling: SEM) LilonaaausuuTaasmmduiusidaannguasdadusieg
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FACTORS AFFECTING THE DECISION-MAKING OF CHOOSING
SPONSORSHIP PARTNERS SUPPORTED PROFESSIONAL SPORTS IN THAILAND

Supalux Suvathi'* and Tepprasit Gulthawatvichai’

'Faculty of Sports Science, Chulalongkorn University

Abstract

The formation of professional sports sponsorship alliance is the establishment of a fomal business
relationship between the two parties: a professional sport organization or a sport club and a sponsorship
manager. This research focused on how to establish relationships in termns of whether or not formal or
informal  / high-low according to the five factors to be analyzed. This study aims to compare the effects of
factors on the dedsion- making of choosing partners supported professional sports in Thailand.  The
particdpants included 400 managers who had experience in professional sports sponsorship alliance. 200
managers are from 13 professional sports and 200 managers of corporate sponsors are from different
industries. A quasi-experiment research using hypothetic scenarios as a treatment was applied. The data
were analyzed using descriptive statistic. Research hypotheses were tested by using independent t-test. The
research results were found that five variables namely, value maximization, level of business network, risk
of potential negative outcomes from scandal, congruence, and process manageability had significantly
affected managers dedsion-making of both properties and sponsors sides (p=0.05). Value maximization, level
of business network, risk of potential negative outcomes from scandal, congruence, and process
manageability had affected on managers decision-making when foming professional sports  sponsors hip
alliance. The results of this quasi-experimental research confirmed that theory is currently accurate and
practical. Therefore, managers of professional sports organizations or sponsoring organizations can consider
using information from this research for the decision-making of choosing sponsorship partners supported

professional  sports appropriately.

Keywords: Decision Making; Sports Sponsorship; Professional Sports; Sport Marketing
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desgnithudunaminmualunisdindulaaifuayy (Johnston, 2015; Crompton, 2015) Wusinsiinay

v o VY Al

YUAAMIAINELWINTWINNIAANIANNEFE N AR NN ME IR 1WAY

Y

1) auaenndendenlosmenagns lusiunisnaiamivasande wdunuiAandnuenis
atuayuiazfigatiudrindulselovi (Comwell, 2014) unAnEesnwaenadeslitomnieldnasie
iy “LUiulaf ” (Fleck & Quester, 2007), A11uND A (Speed & Thompson, 2000; Becker-Olsen &
Simmons, 2002), N153ug (McDaniel, 1999), AILABI9 09 (McDonald & Gandz, 1991), ALAGIEARS
Tunnsviaumsenmansal (Gwinner, 1997), willaulauiifinyead 193y (Becker-Olsen, & Simmons,
2002) visensiiieslesitaauluitemserdnagns (Comwell, 1995) muapnndesfuresatiuayuy
Aanssu visenimddulinansenuegannsenisiuivesiuslaa (Comwell, 2014) fusinsdinazaniled
PwaenAdesuillinTEin1ndeng M

5) JupaunszuINNewduguassn  ANEINNIatuN1TIRN 1IN TTUILNITANITAA M UA 9N

JEAUVRINSIUSANIUS Tudan1sdeanskasn1sUssamuiaa1fenistunssuunmiussans

Y

4 o

(Shah & Swaminathan, 2008) dfiiinszuIuN1TIANTTRENARIENIHEIN TUINNIFAMNTN1ITAN S

1Y aa =

NSPUIUNITANENTT AEmaNasInam denliauansalun1sdnnisnssuiunisas ($1e) Jududs

Y Y

o w

drAglunisiadulavesdInnislunisifeniiusiing (Douvis et al., 2015).

1<

Nall ATena U U Tun sAnediwl sluusunvesnndsema  ldwuindinis@neise Tu

1% [
a v v LYY

a = = ' v Ay a P o s awv
UiUV]GU@ﬂﬂWWBWGUWELUUiﬁLVlﬂVLV]EJ @ﬂVlQEJQI@JﬂJﬂ']{LGUﬂ'ﬁ'JQEJL%Q‘Vl@lﬁ@ﬂLW@@@U?@]QU?SﬁQﬂﬂW?’JQU AU

Ya v = a € 1Y

e adiawaulanvzd@nudadeigdnanisidiieneviaalunsinduladngiusinsatuayuine1aw

Y Y

7 7
v A

Tulszwalne Fauszlesanauiddeasell ssvrglninnisnainaiuisatiwanisise lulslunisiwaeg v

LA UUSISTalaUeusiins iz vasAnsvasnue sz aA sty

[

AnUsTaAvaInsIdY
Qv S Jaow A L) = v A J v a A 'Y @ a o/
NIduaTsliinguszasAiiieiUSeuiisulade ndawasen sind ulaldenaaiusiinsatua yu

Aetnludsewmalne
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A5A1iUN1578

1
aAav A &

n9Afeildunsifefmeassnuuasanguinnds (Posttest-Only Design) wagldtinunisiansan
93U555UN1TITBINAULNTINAITAANTUITI85TIUNSIUAY nguanaafuyad 1 9wiaansal
uM1AIMende fuseslotuil 24 Tuew w.a. 2563

QLT RERN

ﬂfjmiLﬂz’J’ﬁmmﬁ%’aﬂ%aﬁﬁa H4nN1599ANTAKI81TN (Sporting Organization) warHIANIS
psAnsiatiuayy (Sponson) fiflamaenndesiuluuunvesssmelng dwau 400 #oes (n=400)
Usznausne naudl 1) giansvesaluasie e nsudsiuiniedn 13 wie (Weuea nodvl (ivad
Joaaguea lwilnagnde Tuias urssodnseueud uradudnsew wissagud aynined wundusi wuds
Unainuea) Sy 200 Fr081s LAz AU 2) fiantsuesesdmsdatiuayu 3N 9 ngugmaMNIIIVAN
(@ M15harn1sineas duA1gulnauslaa N1953u AuARRa1YNITN od M BUNINGUazNIINeas N
waaamu gaiauintg wialulad AudiAeafuiwn) Siuau 200 fegas muvisdu S1uwu 400 feena Tae
wuanguiogadsmnsidelu 5 Jade Yaduas 2 ndu nguay 40 Au uazusaznauaxd 2 Fely

naeinsAnEaNgiItnTINIY

1) Lﬂusﬁ"”mmiﬁﬁﬂisaumazﬁmwﬁ’wmﬂumﬁniﬁ‘mm%w (Sporting Organization) #3994ANTS
Fatiuayu (Sponsor) fuiiaveulunisindula siedrAsitesiunisdanis nsdiiunts wazuszdiu
nadwsvestannamiegsia N fufusiinsatiuayuime dn

2) weiluszaunsallagnsufedanuiusinsgsianneguleeniianss

M19199 1 ARfegkartayaniluveangunaaes

Yoyailuvesgnaunuuasuny U Sovay
1. LA
e 253 63.25
AN 147 36.75
3 400 100.00
2. oy
20-29% 32 8.00
30-39 1 112 28.00
40 -49 Y 146 36.50
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Yoyaiiluvesgnaunuuasuny U Sovay
50-59 1 93 23.25
60 FaulY 17 4.25
59 400 100.00
Uszaumsallunsyineruusean
2-101 91 22.75
10-201 151 37.75
20-301 115 28.75
30 YAl 43 10.75
59 400 100.00

STAUVBINTUINITINNS

LWvesfans 67 16.75
HUIMIIZAUG 140 35.00
HUIMIIZAUNANS 126 31.50
HUIMIIEAUGY 67 16.75
994 400 100.00
fendindiieades
Taigd 200 50.00
Weruoa 80 20.00
noan 10 2.50
LD 10 2.50
JoaLaduDa 10 2.50
MZN3D 10 2.50
Tudas 10 2.50
WIITOINTYIUURA 10 2.50
WIITUINTHU 10 250
UUITOEUS 10 2.50
aunnes 10 2.50
WURIUAU 10 2.50
Wula 10 2.50
Uainuea 10 2.50
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Yoyaiiluvesgnaunuuasuny U Sovay
ELY 400 100.00
6.  anumuzvasgsnivaglungula
Laidl 200 50.00
DIMTLLATNITLNYAT 32 8.00
aumallaauilon 25 6.25
AU 31 7.75
AuFgnannI sy 31 7.75
DI UNSNELaE MINBEs1 10 2.50
WA 9 2.25
93N9UINS 21 5.25
walulad 19 4.75
e 13 3.25
Bu 9 9 2.25
394 400 100.00
VUINYDIFINY (Yuannzilew)
TaiiAu 5 duum 163 40.75
5- 100 &1UUM 109 27.25
100 - 1000 81U 90 22.50
11INAT 1000 AUV 38 9.50
39 400 100.00
sEAUMsiUsTaUNISAIR TUNUS TN ST
szfusun 1 0.25
séfush 9 2.25
JEAUUIUNATN 60 15.00
ARULIE 110 27.50
TP 123 30.75
FEHUGIUN 97 24.25
394 400 100.00
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9.  SETAUAMUNNYENIIATUNN

Tiidlay 1 0.25
szusun 4 1.00
séush 25 6.25
sEAUUIUNANS 80 20.00
AOUT9E 73 18.25
eIGE 104 26.00
JLAUGIUN 113 28.25
374 400 100.00

10.  gUMUUYRIRNANT

Taigl 200 50.00

n/aluas 124 31.00

F18ANTUVITU 76 19.00
39 400 100.00

[ |

NaTRA 1 §suddvdndngidumenns duau 253 au Andufesay 63.50 Tnelenglugag
40-49 Y ndian S1uau 146 au Aadudesay 36.50 fuszauntsalinuduaaitugie 1020 T f1uiu
151 Ay Andusovay 37.75 lagvinauegluinunissauuinisseauaaniian 91U 140 au Aady

foraz 35.00 Anusznninueaduiwe@nidneutuvasuaiuiedosnniign Sau 80 au Anwdy

Y 9

Sovay 20.00 druluginnlugsianiedlugpamnssununsuare1mis 1w 32 au daduiosas 8.00

1 [ 1

VNAFINetRIRNTTNTINITdulngviuegiinuaanzdeusiinit 5 d1uum $1uau 163 au Andu

=

Sovay 40.75 dnllngiiszivuszaunisallunisindulasglusyaugs dunu 123 au Aadudesas 30.75

1 o

dndngivinwgimimeglusedugaunn fwu 113 au Anudesas 28.25 wazesdnsUsznnaluas

o

visefiudussAnsfuniigsiuddovienliuniian 9nou 124 au Anluiesas 31.00
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JUNDUNITANDUNIFIVY

'
U =

Jol438739e A mnaeauuudenguiavaa (Posttest-Only Design) H5iun1533uazgndume nidu

I [

] Y] ] ! Yo v ca v v a g ! v s
5 nauauady (n=80) wiavnguazlasutoyaanunisaiidesdindulawuaiu 2 nqu AefdnniseeAns

01T (Sporting Organization) (n=40) M3e8AN1SHATUAYY (Sponsor) (n=40) wagluirasnquay

Y a

Ifuanunisalinassiasnnnmanisalan ideyaneasdunnudnuudalauevasrmnilieulug

i U ¥

aa Y} i aa o v o v av 1 o & ° v )
wislsgsuladuge (n=20) uagdAmilsyauladen (n=20) §uddamaduas neumnudeyadiu

De

(Y] [

Uana Waldnd1gnisneukuuadsuauiieinsedunisindulanasinsedunisdesnaveainys

LUUABUN LA LINLAIAIILATI 0.890 LhaLAIMINULALT 0.831

Low ]—[ CaseS1 ]—[ n=20 ]
High ]—[ CaseS2 ]—[ n=20 ]
m Low ]—[ CaseP1 ]—[ n=20 ]
High ]—[ CaseP2 ]—[ n=20 ]
Low ]—[ CaseS3 ]—[ n=20 ]
High ]—[ CaseS4 ]—[ n=20 ]
Low ]—[ CaseP3 ]—[ n=20 ]
High ]—[ CaseP4 ]—[ n=20 ]
Low ]—[ CaseS5 ]—[ n=20 ]
High ]—[ CaseS6 ]—[ n=20 ]
Low ]—[ CaseP5 ]—[ n=20 ]
High ]—[ CaseP6 ]—[ n=20 ]
Low ]—[ CaseS7 ]—[ n=20 ]
High ]—[ CaseS8 ]—[ n=20 ]
Low ]—[ CaseP7 ]—[ n=20 ]
High ]—[ CaseP8 ]—[ n=20 ]
Low ]—[ CaseS9 ]—[ n=20 ]
High H CaseS10 ]—[ n=20 ]
Low ]—[ CaseP9 ]—[ n=20 ]
High ]—[ CaseP10 ]—[ n=20 ]

mwﬁ 1 ﬂﬁLL‘Uﬂﬂﬁim (Research Design, Case Study and Questionaire Design)
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n1snsevidoya

1) Awengideyaniluvesfidniunsidelaen1suanikasniud (Frequency) wasniAouas
(Percentage) \iaasulanvauzdeyaniluvemouwuuaeuny
2) AangriTuuiiguauuaneved e N sedulafengaisenineasinay laeldnis

WATIANIINAADUAMKUUBATE (Independent t-test) AMMUATEAUA LT DN UNSDYAY 95 WTodTEAU

NAN15398

1. Nﬁﬂ’]'iﬁl’i’)ﬁ]ﬁ’e]l]‘l}gﬂ (Manipulation check)

nsnsraapuswie iUl a3 ¢l o3 s adnuae ad luseduiuy sqauas siuensn g fu
ndsmnneudonruussssnudnvazadilunsdifne Inswanmwanismsaaeudluned 2

VA o o

i3 lavinsmaaeulaglingunaasseunsilifnvinarlvineudnuinnisiuinadnuazueo

a

AmuReulyszRuAINaysvewiiuls tnsudazmuwlsaldyadnmunuaanemnidesnds Tduuy

119539 (Likert Scale) 5 5¢fU Famaannisnaaeunuingiinsside fusnndnuasdiidssiugaasen
yosiuUanaiuog ity Anmieaii audeyaisuiisu ol saAdnrnanouwm
(ROI) (X=4.150/2.484, 3.849/2.318) SeAUAINFUNUTVDILATOUIENIIGINT (X=4.250/2.082,
4.018/2.216) AMEBITIARMNAMENwalEIuAU (X=2.340/4.100, 2.200/4.300) AINaenAdeddoules
M1anagNs (X=3.820/2.120, 4.220/2.240) Funounszurun1sdumduguassa (X=3.925/2.237,

4.050/2.337) NHAVBINIINTIEFB ULV A ITa150a519N15 U T swauiuUsauassinv o

AavanwauzaAtunsaifnyle

d‘ = = [V 4 U U é v ¥ =
A5 2 N1UTBUN EJ‘Uﬂ'ﬁiUEi%@‘UGDLLUﬁ@QLLaEﬁlﬂﬂaﬂﬂmﬁﬂwmgﬂﬂ’]sLUﬂimﬁﬂ‘lfﬂ

Y

Variables Classify Level Mean S.D. S.D. Er T-Stats Sig.
Yamdnsmanauwy  Haduayu #in 4.150 0.635 0.142 8.015  0.000*
(ROI) geaim

o GN 2.484 0.679 0.151

29ANTANI o 3.849 0.901 0.201 5.390 0.000*
& 2.318 0.895 0.200
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Variables Classify Level Mean S.D. S.D. Er T-Stats Sig.
seiuANNdNuSUeY Hatuauy #in 4.250 0.517 0.115 11.692  0.000*
LASBUIYNITIND

: GR 2.082 0.647 0.144
2IANTANN #in 4.018 1.023 0.228 5.765 0.000%
GR 2.216 0.951 0.212
ANULFLITLARIN Aatuayy 7 2.340 1.078 0.241 -5.832  0.000*
AnanNEAlUaU
GR 4.100 0.811 0.181
2IANTANN #in 2.200 0.880 0.196 -8.866  0.000%
GR 4.300 0.589 0.131
ANLARAARDLTRNLEY  Hatiuay #in 3.820 0.838 0.187 7.087  0.000*
N19NAYNG
: GR 2.120 0.669 0.149
DIANIANN #in 4.220 0.642 0.143 8375  0.000%
GR 2.240 0.840 0.187
TUADUNTYUIUNTOY  Henduayu M 3.925 0.688 0.154 7.083  0.000%
WJualassa
: GR 2.237 0.813 0.181
2IANTANN #in 4.050 0.666 0.149 7.120 0.000*
a9 2.337 0.844 0.188

*Statistically significant at 5% confident level (p<0.050)

2. wansnsznisanduladengan

Y

WUSUSE U USENINAUEN WY

A
Y

A

'
aa [y Y

ALRdswaLAILT LULLINIFIULAATIUATNN 3

KaduldneTzin1mageuAviLuudass (Independent t-test) lun1sounednswavresfa

fsrAuvasiulsavmuarssiumsinaulafenadiusins Loy
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NNHaNTIATEInUIlagRisua 1T luteulunsdifnwia W usiin s sey AN v
yardnTmanaulny (RON dszrunisinduladenamiusiing (X=3.912/2.125, 4.187/1.650) ey

ANFUTUSYRATEUIENNGIND (X=3.975/1.775, 3.937/1.512) AMMLdLTIANIINAMENYalMUaY

(%
o

(X=1.712/4.100, 1.437/3.462) Prwaenadeudesleaminagns (X=4.087/1.650, 2.650/1.712) Tuneu

nszvrun1sduluglassn (X=3.912/2.162, 3.675/1.675) TngAnadsvesszsunsinauladenaa il

Y

seauveIILlIge/m uandnsiuegwilfuddgmneala dathmanisnageuatiuayuauufgun1side

M13191 3 n1siUSeuigusEaunsinaulafengaiusinsniseduvesiauusgey/s

Variables Classify Level Mean S.D. S.D.Er T-Stats Sig.
yamdnsmanauwy  gaduayy #in 3912 0.749 0.167 7371 0.000*
(ROD geam

v 6N 2.125 0.784 0.175

DIANTAUNN i 4.187 1.087 0.243 7.734 0.000*
g3 1.650 0.984 0.220
JERUANNANTUSYRY  Hatvayy #in 3.975 0822 0.183 9.813  0.000*
LATRUILNINGINT
! 6N 1.775 0.572 0.128
DIANTAUN # 3.937 1.081 0.241 7.494 0.000*
6N 1.512 0.961 0.214
ANILASILAAIN ARG i 1712 0.488 0.109 -10.982  0.000*
Andnualauay
6N 4.100 0.840 0.187
eefnsfiw1 o 1.437  0.668 0.149 -7.392 0000
g3 3.462 1.026 0.229
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Audenndeudeley  Hatuayu # 4.087  0.460 0.103 15.874  0.000*
NINN[YNT
* a9 1.650  0.509 0.113
pdnsi 6 2650  0.753 0.168 3724 0.001*
a9 1712 0.836 0.186
TUADUNTFUIUNTOU  Kaduayy #in 3912 1.130 0.252 5372 0.000%
Jugassn
" a9 2162 0918 0.205
aslnsivn 3675 1132 0.253 6.087  0.000*
a9 1.675 0935 0.209

*Statistically significant at 5% confident level (p<0.050)

anUs18NaN1538

o a 1 =

NANITINUNUINANRAYVD I5EAUNISHRA UL AL ADNA AN UST A5V 99na und Reulufnum szau

Y 9
]
aaa

[ 4 Q‘I % é IS ! v ! a v o w LY :’/ (%
AMGNYEYRIAANTITegy/An IAuunnn1esiued18idedAgynsaliniseau 0.05 s 5 Jade

Han1sIdvaenndedluluiianiafeliunannngudanisesdnsiune1n (Sporting Organization) uay

Y

Y

Fatiuayu (Sponsor) FadulunuaunigunsideuaraenndosivanAde Mmimdeds il

1) yaAdnsnanauuny (ROD g4an 33a0nAdo iU Masterman (2007) io5u181uwIfAn
NaRBULNLIINNIamunTe RO IFsunsimsuinduinie e iailou sz fiul szavamue an1s
atiuayulag MaSeuiisusuuuesnisinisatvayuivyaanglavesdatvanunuingussaaves
U39N nan1sAnuineuntdsiBudunsiunuveaisriiusiinsdatuayufniodmdunsat g
AduiusgsAaeg 155 Nesdn stne Winuaziatiuayuilelviussquimu e uiu
(Comwell, 2014; Ryan & Fahy, 2012; Farrelly & Quester, 2005)

2) sziuauduiusveua3eTIen1Ngsia aduteldanuwaniusinsnisatuayuividunis
a$aeTeUnegINa (Comwell, 2014; Ryan & Fahy, 2012) Tiaudrdaylun1sumnsiasouieun un s

IS U U

Uszilluyadnde (Ryan &Fahy, 2012) aaandesiunisanwineuntnddsguduinesedngginanag

AuduRusngsiadunind GundndmsuanuldievlunisudstuuasUss@nsamuesusum

(Mitrega et al., 2012)
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3) mudsaiinnnandnvaliuay ewimuldiinindnvalifuanvestusiinsduidu
Uselovieuususfidug Tuvariinménualiilifvesiusiinsazansefuamdnualuaznive awusud
figiu (Kelly et al,, 2016) aenndoafunguinisaelounindnualseninagdn g uduanuduius
syiAdsaramlmensiufinnmilildvesesdnsfiun (Crompton, 2015) sefuvainanss
NUYBIN WAL IMANS 1Tsaue AN sl TeeanAadnYa (Johnston & Paulsen, 2014)
dmadnsiBeaviilofossndniusing (Jensen and Comwell, 2017)

1) muaenndoadenlemnags iunAndldfunsiigaiinahmalszlevininimana
(Comwell, 2014) nadnsindendsiuillasunistudunnuininFesmuaenndostunielddes 199
WNUY LU AUMLNEEN (Speed & Thompson, 2000; Becker-Olsen & Simmons, 2002), N153UA
(McDaniel, 1999), a1131Ag1983 (McDonald & Gandz, 1991), AauAd 8 AfafuveInIiIsuwie
amdnvel (Gwinner, 1997), ATmeRA ST ANSeTId519T Y (Becker-Olsen & Simmons, 2002)
wssnndeuleaivaauluse e Wanagns (Comwell, 1995)

5) duneunszuunssudugUassa unAnveseuannsaluntsianisnssuaunadunagysi
#lunsidengdn aenadesiu Ouchi (1979) fiszyinnrwanusalunisianisnssuiunsdunadnuny
ddyresesdnsiusiing kussdUsznausiei fenalunisianis snuyaainsiiieates wdsuves
yAAINT AMLAREAN9EISHAl WazURINAYBINNTADEAS (Ouchi, 1979)

o 1w

FagulidansagdnduladendAiusiasatuayuiniendn lagdengafdyaddn s
HARB UL (RON) d9n31/ A52iuad11uduiusy 04A30% 895N 9gend1 / LnAImLESWLAAN
AMENwalAUaUAINI / Tmudenndetdeule menagnsginin waslitunounszuiuni1sduidu

RGERGINPR

VBLEAUBKUZANNNTFIY
darduanuz lunisiinanisdaglulduselevl

[

1) §3nN1509ANINWIBWN (Sporting Organization) wazgIAN1seIANSHaTiuayy (Sponsor)
AITILATIENBIANTAUDINUNAENTRAENITAAIA A1 UL I8kaEIAYIN TR L@ BTN ( Business
Proposal) IngfiansanldnseunnAnain 5 uuued ok 1) yardnsmanauinu (RON addn 2) seiu
mduiusouATeYIen19gIAY 3) MmuiAssiAnnamdnvaifuay 4) muaenndoudesleamis

nagvs wag 5 Tuneunszuiuntssuiuglasse lnednvindu Strategy Map va383Ans
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2) f¥ansmdldtateds 5 deil Wunseulumstinswsigdufiodaduludensiusing uasld
fmuanseunagninisatiuayuime v ielfinUszansamgean uazusiginguszasinisgIfiaves
oefnsusinTvaesne Tngeanausuldlusiuuumsinnaisnaenm (Balanced Scorecard)

3) Winnrsnanalsiafstiados 5 Yol iiunsouuumanisa$iauasimuiaonu dusius
sEieusTnsAA T mngaugng e udiSauazdsusiuiy Tagerafmunnusinsiana
luguiuu Shared KPIs sauiu

forausuuzdmiunisiseaidaly

1) svinsAnsuenaulssnimusassin uasfnuuenusaziads neldnsicdanis
Touanedosdoludnuasiesusumiteadel

2) msAnwBNENATIIvNLU e TN saRRTsutoutu ievilviEdeyaiedniAeaiuna

gNENNNITNAINYBIBIANIAIN A NLAzNagnsmInaalagldinusiazUssinnunndadu
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AN ESPORTS PROGRAM AT A HISTORICALLY BLACK UNIVERSITY
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Abstract

A growing number of institutions on the collegiate level have implemented curriculum
and gaming initiatives that coincide with the explosion of the esports industry. Historically Black
Colleges and Universities (HBCU) are one type of institution that has recognized the value of
esports in academia and has launched various gaming programs to enrich their collegiate
environment. Today an estimated 67 of the nation’s 107 HBCUs offer facets of esports programs.
The purpose of this case study was to explore the growth of esports at one HBCU by illustrating
three essential areas associated with establishing an esports program. The paper identifies theses
three primary areas of establishing an esports program as being organized gameplay, academic
programs, and the establishment of an esports facility. Further this academic paper will discuss
the process of how the university sanctioned esports team was established, the development of

the proposed academic curriculum, and the creation of a new gaming lab on campus.

Keywords: Curriculum, Esports, historically black colleges and universities (HBCU), program

development
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Introduction

Research suggests that racial and gender minority groups are underrepresented in the
gaming industry in such areas as game development, content creation, and professional players
(Hackney, 2018). With the lack of diversity, it is necessary to depict positive examples of esports
initiatives that serve underrepresented environments. This paper presents a case of a collegiate
esports program that was created at a historically Black college and university (HBCU). While the
popularity of the gaming industry has soared globally in recent years, the formation of esports as
an academic discipline has also increased. A growing number of colleges and universities have
developed and launched curriculum initiatives aimed at supporting the explosion of the esports
industry. Such emerging programs have included initiatives such as forming recreational gaming
clubs, university-sanctioned esports teams, certificate programs, and academic degree programs

(Pizzo, Jones, & Funk, 2019).

Given the boom in the market and newfound employment opportunities in the esports
and gaming industries, the potential for growth appears to be substantial on an intemational level,
as well. Playing video games is a leisure activity that is popular among college students and
extends to people of all nationalities and demographics. Despite gameplay’s pervasiveness
among college students, research suggests that the proportion of industry professionals from
racial and gender minority groups in esports and gaming is limited (Hackney, 2018; Taylor & Stout,
2020).L] For this reason, there is an increasing need to report accounts of the process of building
esports and gaming programs in diverse populations, including institutions of higher education.
The purpose of this paper is to explore the growth of esports at one HBCU by discussing three
essential areas associated with developing an esports program. These three primary areas of
establishingan esports program include organized gameplay, academic programs, and the building
of an esports facility. This paper gives an account of how administrators implemented esports

related initiatives to meet the demand from a grow popularity in the industry and student interest.
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Approach

This paper uses a case study approach to detail the process of implementing an esports
program at an HBCU. The research approach of a case study is appropriate since limited insight is
provided through the literature on the development of esports sameplay and academic programs
in the HBCU setting. The rationalization for using a single case study method includes the benefit
of isolating the environment and exploring the context of the case in a descriptive manner. The
information in this report was obtained through a review of the literature and through the firsthand
account by the author. The author serves as a faculty advisor for an esports program at an HBCU.
To ensure the privacy of the institution and members involved in establishing this esports

program, the name of the university and members is not reported.

Literature defines the case study as an empirical inquiry that investigates a contemporary
problem within its real-life environment, typically when the boundaries between the research
phenomenon and context is not clearly evident (Yin, 1984). The rationale behind selecting a case
study design is due to the gap in research that indicates that there are not many studies of how
esports are increasing in spaces related to persons of color and other underserved populations.
Yin (1984) suggests that phenomena that require explanatory and descriptive solutions often lead
to researchers implementing case studies as their preferred research strategy. The author of this
paper was able to examine the inner workings of one HBCU esports environment and offer a

firsthand account of the practices used to increase the profile of the program.

Procedures and Site

HBCUs comprise a sector of racial-minority-serving institutions that were primarily
established prior to the Civil Rights Act of 1964 and that have a mission of educating African
Americans (Perry, 2017).[Since 2020, many HBCUs have implemented esports and gaming
initiatives to both accommodate the interests of African American students and offer innovative
curriculum. This case profiles an esports program and depicts the process of growing esports
across a HBCU campus for members of this specific environment. The first step of establishing the

esports program was forming a planning committee of educators and student leaders. This
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committee focused their attention of creating opportunities for players to compete in esports, to
provide a space to play ina gaming lab, and to introduce new academic programming related to
esports management. The forthcoming sections of this paper will address how the committee

implemented the esports program.

The esports program described in this case is located in the mid-Atlantic region of the
United States. The university is classified as an R2 institution.[]In 2018, the institution announced
a goal of raising $100 million in grants and contracts for research by 2024. In 2020, it surpassed
this goal by $22 million in one fiscal year. The amount of money raised is a record sum earned
by an HBCU in grants and contracts (JBHE, 2022). Since the establishment of the first HBCU esports

program in 2019, several other HBCUs have introduced gaming initiatives.

In this case, the initial discussions regarding esports for the program began in 2020 among
sports management faculty members at the institution. A committee was soon created to increase
student involvement and implement programs for those who were currently involved in esports
on campus. The committee was made up of faculty members in sports management and
computer science, student leaders, and university administrators. A nonprofit organization with
the mission of increasing the participation of students of color at HBCUs within the esports and
video gaming industry, Cxmmunity, assisted the committee by serving as an adviser in growing
various initiatives across campus (Cxmmunity, 2022). After establishing the feasibility to grow
involvement in esports at the HBCU institution, the committee created a plan to increase its
presence in three specific areas: implementing organized game play, developing academic

programs, and establishing a facility space for gaming.

This case addresses three main issues related to establishing an esports program on the
collegiate level. Based on the challenges experienced by the HBCU in this report, the areas of
organized gameplay, academic programs, and building an esports facility emerged as being
essential to the process of establishing an esports program. The following section will discuss how

the institution structured and implemented organized sameplay for the gamers.
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Initiative One: Organized Gameplay

The initial discovery of the esports committee was that many students were already
playing video games. Further, some of these players were playing in esports competitions such
as the HBCU Esports League. These findings served as a catalyst to leverage this preexisting

involvement in gaming as a foundation from which to launch university-sanctioned game play.

A university esports team was formed and began official play in fall 2021. A student leader
from the task force was assigned the role of team captain based on his involvement with the
process and documented performance as a player. The captain oversaw the task of team member
selection and recruiting. The first step of the selection process included the team captain selecting
several gamers known to him who were currently competing. This provided the esports team with
a core group of players that the team could build upon. The other roster spots were filled by
open tryouts and through the results of a recruiting questionnaire. The initial primary criterion for
team selection was that members of the esports team must be enrolled at the university. A total

of 22 students were selected for the team during its first year of play.

The Mid-Eastern Athletic Conference (MEAC) began its inaugural season of esports play at
this time. Although the esports team in our case was not housed in the athletic department, the
majority of the university’s athletic teams competed in the MEAC. The esports team competed
in the sames Super Smash Bros. Ultimate, Rocket League, Call of Duty: Search and Destroy, and
Spliteate during the inaugural season of esports in the MEAC. During the following season, in 2022,
the esports team competed in the games Super Smash Bros., Ultimate Rocket League, Halo:
Infinite, and Call of Duty: Cold War. The esports team won the fall 2021 conference
championships in Super Smash Bros. Ultimate, Rocket League, and Call of Duty. During the 2022

season the team won the conference championshipin Call of Duty, Super Smash Bros., and Halo.

As the negative perception of video games lessens in American society, esports and gaming
remain a popular leisure activity for college-age students. Further, according to Lee et al. (2020),
the wide and solid base of competitive esports players cultivates a richer environment across all
levels of esports competitions. The expansion of varsity esports programs over the last few years

has been vast (Bauer-Wolf, 2019). In addition to the collegiate level, high school-level leagues
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are developing rapidly in the United States (Schwartz, 2018). High school clubs and teams are
also increasing globally. To establish a program that is sustainable and one that replenishes
gamers, the faculty advisers in our case increased partnerships with local high school and

professional esports organizations.

On the heels of the success of the esports team, the committee turned its attention to
establishing a club. The purpose of the club was to provide a space for university students to
play games beyond the scope of the official team, where membership was limited. A preexisting
gaming club was paired with faculty advisers. Like the esports team, club members competed in
events and also played socially as a form of recreation. The esports club came under the

supervision of the faculty advisers in January 2023.

The act of organizing competitive gameplay is essential to establishing an esports program
on the collegiate level. Due to the popularity of gaming within the HBCU environment, the
opportunity to implement university sanctioned gameplay is generally well accepted at these
schools. The following section will express how the institution in this case established an

academic component for their esports program.

Initiative Two: Academic Programs

The next phase of increasing the profile of esports and gaming at this historically Black
college and university (HBCU) included developing an academic component. Seo and Jung (2016)
suggested that esports has surpassed the stage of being merely a cult-like phenomenon and
should be viewed as a contemporary consumer culture driven by the support of young adults.
As esports and gaming have flourished and been established as mainstream products, educational
institutions have increased the inclusion of esports programs for both collegiate and high school
students in the United States. According to Tyson (2014), the first esports team to award
scholarships to students was established at Robert Morris University. Recent literature indicates
that an estimated 125 institutions host varsity esports programs in North America (Morrison, 2019).
The considerable growth of esports as a university-sponsored initiative is noteworthy and supports

the need to produce academic curriculum that develops practitioners for the industry.
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Research suggests that the pairing of academic curriculum and learning experiences found

in such initiatives as clubs and student organizations provides meaningful opportunities for

students to develop professionalism (King et al., 2021; King & VanHecke, 2006). The HBCU program

in our case developed both minor and major academic curricula. These programs were designed

by educators based on a review of esports management curriculum requirements at several peer

institutions. The minor curriculum consists of 18 credit hours related to the discipline of esports

management. The major curriculum includes 39 academic credit hours as shown in Table 1.

Table 1 Courses for Esports Management Major

Discipline

Course name

Number of credits

Esports

Esports

Esports

Esports

Sport management
Sport management
Management
Graphic art

Graphic art
Marketing
Computer science

Communication

Intro to esports management
Esports governance
Esports event management
Esports internship

Sports law

Sports and the media
Business and finance

Intro to game design

Digital media app
Principles of marketing
Game design & production

Social media & integrated marketing

39 Total
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Four new content-specific courses were developed during the academic implementation
phase. These esports courses included introduction to esports management, esports governance,
esports event management and planning, and esports internship. Introduction to esports
management familiarizes students with the gaming industry and explores the effective
management strategies applied in this field. The course navigates the professional settings of
esports and presents students with the multifaceted areas of the discipline such as sports
tournaments, marketing, communication, finance, coaching, and legal implications. In the esports
event management and planning course, students examine best practices in esports management
through case studies, exposure to industry professionals, practical experience, and interactive
learning assignments. The esports governance course focuses on presenting the regulatory
structures and governing bodies associated with the esports industry on local, state, national, and

international levels.

Key course content includes the exercise of power, decision making, and creating policy
in the industry. The tiers of esports including amateur, high school, collegiate, and professional
game play are a focal point of the course. The fourth course, esports intemnship was proposed to
include a capstone course to the curriculum. The esports intermnship course affords students the
opportunity to gain six academic credits and is required for senior students before completing the
degree program. In this course, students obtain practical experience by working in a job related

to the esports and gaming industry.

The proposed minor esports management curriculum is meant to offer students a
secondary academic discipline to specialize in addition to their major. The minor degree consists
of 18 academic credit hours. Three courses (9 credits) are mandatory classes that students are
required to complete. The mandatory classes include introduction to esports management,
introduction to sport management and introduction to game design. In addition to these

mandatory courses, students can select nine credits of elective courses as shown in Table 2.
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Discipline Course name Number of credits
Esports Intro to esports management* 3
Sport Management Intro to sport management * 3
Graphic art Introduction to game design* 3
Computer Science Computer & Video Game Development 3
Electrical Engineering Digital Electronics 3
Esports Esports intemnship 3
Sport management Sports and the media 3
Management Business and finance 3
Graphic art Digital media app 3
Marketing Principles of marketing 3
Computer science Game design & production 3
Communication Social media & integrated marketing 3

36 Total

Note. Asterisks * denotes courses that are required for the minor degree.

Due to the rising popularity in academia, the HBCU institution in this case proposed both
a major and minor degree program in esports management. The rationale behind offering two
programs stems from the increased value of allow students multiple options of exploring the
field academically. With its similarities to the field of sport management, the new academic
programs in esports management will be housed in the sport management department at this
HBCU institution. Next, this paper discusses the growing trend of establishing designed spaces and

facilities aimed at participating in esports on the collegiate level.
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Initiative Three: The Esports Facility

Johnson C. Smith University and Hampton University were among the early HBCU
institutions to launch academic programs in esports and gaming. Both institutions included a mix
of initiatives such as gaming labs, curriculum, university-sanctioned teams, and student clubs.l']
Hampton University operated under funding provided by a technology grant from the U. S.
Department of Homeland Security (Jones, 2019). An increased number of HBCUs have followed
suit and included esports programs at their institutions. Institutions including Southern University,
North Carolina Central University, Morris Brown College, Alcorn State University, Oakwood College,
and Morgan State University are among the minority-serving institutions that have constructed or
repurposed space for an esports lab. According to Cliburn (2021), 67 of the nation’s 107 HBCUs
offer facets of esports programs. Many of these programs have carved out space on their
respective campuses aimed at providing new opportunities and offering innovative experiences
to African American students through gaming. The academic initiatives are designed to prepare
students of color for careers in a booming industry, increase the number of developers and

publishers of color, and include a diverse population in all aspects of the industry.

In addition to grants, funding to build esports facilities has come largely through
sponsorship and support from companies. In our case, Verizon, a leading telecommunications
company, provided $1 million to be distributed among five HBCU institutions to create facilities
on their campuses for esports. In addition to the commitment to build these facilities, the
company awarded scholarships to women gamers majoring in science, technology, engineering,
or mathematics (STEM) fields. Of the $200,000 commitment to our institution, $100,000 was
earmarked to revamp a space on campus for a gaming lab. The student union center was selected
as the location to house the new esports space. The student union was selected because it was
a central location on campus, had available space, and had a lot of foot traffic. The gaming lab
space, which was named the Esports Mecca, included 10 individual gaming stations. Gaming
stations include monitors and keyboards, PCs, headsets, and gaming chairs. Additional items for

the lab included furniture, TVs, LED signage, and a trophy case.
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Conclusion

The collegiate landscape for esports as a whole is rapidly growing as many American
institutions of higher education add curricula, recreational clubs, and competitive esports
teams.[_| The addition of these programs in recent years is indicative of the emerging industry and
popularity of video games across global markets.[JA diverse population of users regularly plays
video games, especially the demographic of college-age students. This case illustrates how gaming
and esports were introduced at a leading HBCU through its efforts to implement gameplay,

establish major and minor curricula, and build a gaming lab.
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