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A SURVEY OF THAI VOLLEYBALL FANS’ PERCEPTIONS OF THE FIVB VOLLEYBALL
WOMEN’S WORLD CHAMPIONSHIP ORGANIZED UNDER THE GREEN HEART
EVENT CRITERIA TOWARDS A CARBON-NEUTRAL EVENT

Kittikun Sangnin”

Faculty of Sport Science, Kasem Bundit University

Abstract

This study aimed to (1) examine the level of perception among Thai volleyball fans regarding
the organization of the 2025 FIVB Women’s Volleyball World Championship in accordance with the
Green Heart Event Criteria and (2) compare their levels of perception according to personal factors.
A cross-sectional quantitative research design was employed. The sample consisted of 455 Thai
volleyball fans who had attended the 2025 FIVB Women’s Volleyball World Championship, selected
through accidental sampling. The research instrument was a five-point rating scale questionnaire
covering four components: venue management for sporting events, environmental impact
management, opportunities for local community participation, and cultural impact management.
Data were analyzed using frequency, percentage, mean, standard deviation, independent-samples
t-test, and one-way analysis of variance. The findings revealed that Thai volleyball fans had a high
overall level of perception regarding the organization of the competition in accordance with the
Green Heart Event Criteria, with a mean of 4.09. The component with the highest mean was
opportunities for local community participation, with a mean of 4.17, followed by environmental
impact management, with a mean of 4.13. The comparative analysis showed that the overall levels
of perception did not differ significantly according to gender, age, educational level, or experience
in attending volleyball competitions, with statistical significance values greater than .05. The findings
indicate that Thai volleyball fans had positive perceptions of the implementation of the Green Heart
Event Criteria. These findings can serve as supporting information for planning and developing
international sporting events in Thailand in alignment with sustainable sporting event management

practices and the transition toward carbon-neutral events.

Keywords: Fan Perception, The fIVB Volleyball Women’s World Championship, Green Sport

Event Standards, Carbon-Neutral Event, Sustainable Sport Event

*Corresponding Author: Assistant Professor Dr.Kittikun Sangnin, Faculty of Sport Science, Kasem Bundit

University. E-mail.: kittikun.san@kbu.ac.th
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dmsunsfinunll inasinnsgiunisdnauinimladdesvihwindunsevdavuanmynis
Fudvosuriuim Tneuvadu 4 esduszneu liun (1) nsudmsdanmsaufimaiuaniuf aseungs

A o Y ) I v N =
401U7NIAIURAZTIND (2) N1TTANITHANTENUAIUING 0N ATBUARNDINITIALAS B3R Y LTl
a = a v & Ao ] )
N13LAUNIe wazvends (3) nsilalenalvauluiuidadiusiu waz (4) N15TANITNANTENUNN
TUUSITUNWVRINTEANLALAUABAD Y BIRUsENRUWATazYoNIIANSTuYRIuAM L lALeN
YIAVNYUYUANNN woistosasUselevisunagyhlvigianladudedunuimlunmsaniuny
a a ) 9 ) a ] ¢ o .

N3 ennufiugusuasnadeafukwIAnnsltUsElorin1edenu (Social Leverage)
294 Chalip (2006) @stausinUszlovinsdinuainauinlilaifiadulaednludd uadeslasunis
MUHURATaBNLUUNALNIAAATUATY Wy MaUaiunligusenaunisviesdu nmsiauetaiadns

ANSUNAUDTAIUSTTY WALANTASIIAIDVIYAINUIINT D LUNUT
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NSAULUIAANTSIAY
Uadedauyana nsuiinaeiunsgiun1sdnauinniala
1. A #1387 (Green Herat Event: GHEC)
2. 91 1. MIUSMsTanIsuRuduanui
3. SEAUNSANY =P 2 rsdamsnansenuuaaden
4. Uszaumsainsiins sy 3. Msalenanisilaudanvesauluiiug
ATUYITY 4. NMITANITNANTENUNITINUTTTH

AN 1 NFOULUIANNITIY

FW/Atun153e

Useunsuasngunagng

M5 ldsudeuitisedalsuna Ussns e uwiuimidreunisudulsaladuoa
nijadsurndlan 2025 Tuuszmelne 4sUszananisandufidvunisudsiunasnsienislu
NNAUINKYITY FruuUTEUIN 239,000 AU (Office of the Permanent Secretary, Ministry of
Tourism and Sports, 2025) AuivuIAngudIeg19lagldansves Yamane (1967) isyauAY

Aa1aLAGoY 0.05 luwinnguiiegstum 398 au waziudeyafiauysallddiuiu 455 4a Lipsain

U Y

a

lafaunsndnrised e ld1vun1suysduriavuale {33uddddnsidenngudlegranuudadsy
(Accidental Sampling) IneiiudoyanduuiinTIunsudesty o awuwdady wagkuLuUaUIY
gauladludieaain1sudsdu inueinsAniendnaukuvasuaiy lawn 1) ireid19un1swyady
L3 a a 6] 1 v v v Y A g a v 1 U
teawadueandsisndlan 2025 agraley 1 1a 2) SuivTeiasdunaianssun1sinnisudatuniy
LUINIBNUANLIATFIUATINNUARINILF T8 (Green Heart Event Criteria: GHEC) aelueu

3) SugaNNTIUNTIVYLALALIATLA

LATRIHBLATNITATIIHBUANIN
A A Ay Y @ v awv A A o P a

1A38ailoN [N UTYaN1TITEABLUUADUANN NWAIUIINNITANYINGUYLALITIUNTTH
MAgIes Useneume 3 d Ae laun (1) Teyamnluvesinauiuuaeunu laun e a1y sedu
N3ANEY LazUsLauUNITaAlluNISNTNNITRYITY BaETInIATT19I0NI5YITY WuLUUaUaNLLUY
Ua1eUn (2) seAunssuiieinaeiunsgiunmsinnuiniilad@iden aseunay 4 asrusenau laun
ASUSMISIANITNUNWIAILADIUN NISIANISHNANTENUAIWINGBY NI5TEIUTINVBIAUTUNUT ey
ASIANISHANTENUNIITAIUGITY TRAR8UINTUTEUNUAILUUALASH (Likert Scale) 5 S¥au (1=1ag

Vg 09 5=u1niian) uag (3) Jelauauus
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wuuaeunulasunIsnsIvaeuAUnsUaLiien (Content Validity) lngvnsananal 914w
39 laa1agladuaenaa 895Nt eAn uiuinaUseasd (Index of ltem-Objective

Congruence: 10C) 8g5g1314 0.67-1.00 Faidulunannaeifisonsuld arndutihlunaasdld (Try-

out) AuNquAIBY 1 nwarlndlAsITuUserIns 318U 30 AU LATNAABUAINLY 0 UA Y

duUsgansuearivesnseuun (Cronbach's Alpha Coefficient) wuin ynesausznauilAdudsedns
Loa1veeATEUYIA (Cronbach’s Alpha: @) 88/ s¥%314 0.85-0.93 T ageninaai i gausula
(Nunnally, 1978)

nsaTideya
1) insgideyaduyanamenisiuaziovas
2) TinsesiseRunsiuifieriedsuasdudsauuamnsgu
3) Wiguifisunssuiseninamamensnaaeuanidmiunguiiegaiiiiudassdody
(Independent-Samples t-test)
.

4) W3sueunueny seaunsAne wasUseaun1salnisidnsunun1sIAsIeaIg

wUsUTILNIREY (One-Way ANOVA) Anunszautledinynieaisain .05

NANT3IY

ANYULVBINGUADENN

NquAI081991UIY 455 AU @rulnglAudayaanNNTLNNURIUATIIWIL 319 AU (Sovay
70.1) sosasunAaidedlug 110 au (Fevay 24.2) gifin 23 Au (Fevay 5.1) wasuassvdu 3 au
(Sowaz 0.7) novdnlungilunands 252 au (Souaz 55.4) Jo1gy 16-30 U 157 au (fosay 34.5)

LAaZAUNITANEITZAUUI YIRS 245 Au (F8ay 53.8) @msuUszaun1Taln1sU1Bun1TLY$TY

v 1
v A o I

J0aLaduea NAUTIYY 1-3 ATIETIWININNTIEA 165 AU (Feuae 36.3) TgasBunutandlunisned 1
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Aus &Y I | Towar
ﬁuﬁﬁu%’auﬂa NFANNUNIUAT 319 70.1
el 110 24.2
it 23 5.1
UATINYAU 3 0.7
LA YY 203 44.6
AN 252 55.4
21 #ndn 15 29 6.4
16-30 U 157 34.5
31-45 1 152 33.4
a5 Yuly 117 25.7
FEAUNITANA mNIUSeyeyn3 124 27.3
YTy w3 245 53.8
ganinUSeyeyng 86 18.9
Usgaunsalnsinau | liag 109 24.0
1-3 A%y 165 36.3
4-6 A3 92 20.2
1NN 6 A% 89 19.6

s2AUNMSTUSvaNURRIIRaIdURAaLNABN1TINNTITUYITUMUNUTNINTFIUNTINUARA

yinladiven

[ 1 L3 v = v a A [ U 1 a 1
ﬂ']ﬁ'iﬂiiﬂﬁliﬁmmaLﬂm%lﬂGﬁi']ﬁﬂ?iﬁ]ﬂﬁ']ﬂﬂﬁ?ﬁ?l"ﬂﬁL‘UEJ'J agiuswuma (ALaaY = 4.09, AN

| ~ A a I3 ! a v X Aa ]
a'JULUEJQL'UUlnmiﬁ']u = 0.75) lWaNTU518RIAUTLNDU WU ﬂ’]ﬁL‘U@I@ﬂqﬁ IWﬁUIUWUV]QJa'JUTJQJ

frnaduganan (Auady = 4.17, Ard e wuuiinsgiu = 0.78) 509a901ABNITIANITNANTENU

dangou (Aafe = 4.13, Ardiudeuuuunsgiu = 0.79) N15TANITHANTENUNIITMUTTIY

(Aafe = 4.09, ANdileduuiInggIu = 0.98) uazNITUTMTIANITNUAKIAUEDIUN (ALRdY =

3.99, M@ gRUUNINTgIN = 0.90) MUAIAU kazilloNasanluseavugay NMsInNsvended

ARREEINEn (Aade = 4.25, Ardiundeauunnnsgiu = 0.80) waregluseauiniian vaeianiudn

8
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v A

WnilAnadeiign (ALade = 3.93, mdnulouuunnsgu = 1.14) uidseglusyivann seaziden
Aauandlun1sned 2
M19197 2 AnadswazdudsauuNInsgIuN1sSUTveaLuANIeaad uaangsan TTAN SWY Iy

AIUNAILINTFIUNTIRN WA LA E e

ANEIU
asAUsENaY / Auday Anady ey STAU
NINTFIU
93fUsENaUT 1 NMSUSMsTANsUAsuan 1L 3.99 0.90 10
AnuTiTReI 4.06 0.89 1N
dnuiivn 3.93 1.14 1N
93AUsENOUT 2 NMSTRNSNaNIENUAIWInG oY 4.13 0.79 10
9NMITUAZLAS BRI 4.09 0.87 10
T o geuiianeu 4.15 1.01 el
ASLAUNN 4.02 1.03 110
yRNEH 4.25 0.80 1niian
psAUsznaud 3 nmsalemalraulufiufitidiusu 4.17 0.78 1N
Fruntsfidausrumesmiluiiug 4.17 0.77 1N
93AUsENOUT 4 NSTANSNANIEIUNSTRIuESSY 4.09 0.98 10
fruvesfisyan/auddisminglusu 4.09 0.97 1N
ALadesu 4.09 0.75 N

[3 ] a LY a 14 =]
29AUTENBUN 1 AITUIMITIANITNUARIAUE U
aeRUsENaui 1 dduadesiuegluseduiin (Aade = 3.99, mduudsauuninggiu = 0.90)
WiaRa1sansete wuil anuasadunisluanunianadeadan (Awade = 4.11, Adudeauy
1N3FIU = 1.07) 5098901AeANasAINA1uNstdanIun (Aede = 4.06, Adiudsuuunnigy
= 1.01) kALANUNUILANVOIANIUN TN (ANRE Y = 4.00, Ard1utdounuInggIu = 1.11)
| A o A N " Ql' = o o
druAnuwIranresan unwnidAafe 3.93 (@d@udosuuninggiu = 1.14) Genngaly
, g
p3AUTENOUL
NAFINEIALYBUI TN DITUANAIVDIANUAEA B AT AINATAINTUNITHYTINIUBE

Faau vauziAganudeyaiierfuiineradadfalsuladrdandtuinsnisivsngaieluauiy
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(% a &

nsaeansluewIAndenIsuenseniedoyadmsulinfnuasid miniduteyaiidudselevdsowny

Y

AW 19U NISHUNIINTIRNFAUNULAZIIATTIUEILINROUYDITNN

Y a

wonani AndeArarulunuuasua1ugdanudn wruARIINITTUTIIUINABNINTNNS

'
=

figdnnisudstudniiuns loun msnnussanuiivazuinalaesousoianiduiinsdodsundon
i Thedsznduiusianansathnduanldlve vionsliduliumuiananudananain saufisnis
T Yannsssuffidisanafueunaniug Snvadsliniseenuuvaniuiiiasviousndnuniuay
Sausssuviosiu eaaendnualiomzsunazaiiannassiulaliuagidnsmmsusadu
Tudhuvessuantuitindsiidnade 3.93 (Frdmudssvuinnsgiu = 1.14) sglusefuann
wihagdlenininduanuiidnnudntes wifagieuliiiuindmeunuuasuanliaudAyse
mMsdnvniisinfianzauiivame Tnslanzegduilefdanisudsdudonldlswsuildsuunsgu
Tsowsuidufinsfudananday (Green Hotel) viaanasgulsuusuiidufinsfudsuindenssdunda
(Green Hotel Plus) W uanui WndmivinAniuazd i vates dsliiisansulandduaiiy
azanavie uasssiaduaiisnmdnualveanisidunuiwi ddsisdwndouuazensedy

1035 IUNTIRNUIERRARDITULUINIEING

¢ = o a v

29AUTENBUN 2 NTIANITNANTENURWINGDY

aeAUsENaUN 2 daadesiuegluszauinn (Aady = 4.13, mdudeiuunnggiu = 0.79)
Auvedduiiiadaian (Anady = 4.25, Ardiudgauunnnsgiu = 0.80) laglaniznsiiamig
=3 i .::1' o = o w = ' i =~
NuTee (A1RAY = 4.31, MdTsuuaInsgIu = 0.94) waznsminvendsatumunzay (A1ade
= 4.27, Al g uuunInggIu = 0.98) F9agluseduuiniign HadINa1101ANNANYULYBS
wpsmsusuuldlaensanegluiuiidnu

% A A A = ! =i =~

AUBIMNTHaTLATRIRANEA AR TN 4.09 (A1duTesuuNInsgIu = 0.87) lagadutiigane

d' N a1 N P ! dy ! N 1 ! ~

Y899 IMThaziATBIANilARAugegalunduil (Aady = 4.20, Ardrudguuuninsgiu = 0.98)
YULNNITUTIAAANITITN 1 vUsNaaindaade 4.18 (Ardiudeuuuunsgiu = 1.03) aulwin

Y a0 N ] a 1% a N a
 anundnnulianede 4.15 (Admudsuuuunignu = 1.01) uagaiunsiuniedaiadssiy
4.02 (Ad@dsuuunInggIu = 1.03)

1 1Y

wiinansuTegluseAuunnnmu wiARREAIUNITIAUNIIAINIIATUYRNEY dxviouIETn

[ [y ] 1

UAITIAANMUAIA AU DUATUAIAITITUY LAUNIINITEAUNIG SOSUAD WAENNIUADN I UNITHAUNIS

v Y
=< a

FAIUAUNINTY SINDIRARIUTDUATULUUNITAUNI LN DUTELHUNANTENUNLANT LTS Uana Nl

Y Y

IANIRUITUAINNT0ATINTTUTTIVINUALIUAKIeaIgURAlNfaNIATNTATUEILINGBNBE

@32

SAUAU NINITIANITDIMITHALLATDIAN NITITNANUFLDIN NITBIUITAUALAINATUNITLAUN

L o 4 & a (7 d'
WaEN13INNSURNALMTUTTUU S18818ARLEASIUASIN 3
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M13199 3 N155UIAUNTIANTHANTENUALINREY

ANEIU
319115 Anade Desuu 2
UIATFIU

ANUAZDIATBIDMNTUALLAT IR 3.95 1.15 1N
mmLﬁm‘wammmmmaxLﬂ%aﬁ'u 4.20 0.98 41N
ﬂ’J’]:LILM@J’]%%@J‘U@Q’i’]ﬂW@WMWiLLazLﬂ‘%la@laim 4.09 1.09 410
nsAnLenvagluUIINU 4.04 1.12 ah
NISUTIRARNTSITATULHAERN 4.18 1.03 110
2IMNTHAZIASDIRY (593) 4.09 0.87 4N
Asdanseulniluaauiidnau 4.15 1.01 1N
m‘;@ummﬁﬁmuﬁﬁmm 4.04 1.11 170
NSLUNDIAIETE VUYL 3.99 1.12 170
ATSLAUNIG (52U) 4.02 1.03 un
mMsidmihfvaee 4.31 0.94 1niian
msfansdsufoaluiiud 4.17 0.90 1N
n1sMinveddeag1awmunzay 4.27 0.98 1niian
Ya9Ldy (574) 4.25 0.80 mnﬁqm
asAUszNaUf 2 5 4.13 0.79 170

asAUsznaun 3 msalemaliaulunungdiusou
aeAUsENOUT 3 dAnadeTiuganianluussnn 4 esdusenau (Aafe = 4.17, Adqu

c{' & aa ~ c{' A 1 a a [ % a 1 N
PUBLUUHINTIFTU = 0.78) ‘Ui%LG’Iu‘VIlIﬂWLaaEJZjQVl?jG]ﬁ@ﬂ'ﬁﬁflLﬁimﬂﬁ]ﬂiiM’JWUﬁiiNV]@Qﬂu GRIDEL]

4.30, Adudsauuinasgiu = 0.89) sesaundemsaiiunietiearuiuiiefuyey (Aade
4.19, mdamﬁmwummgm = 0.98) LLazmivﬂmiama’[,ﬁmﬂqiﬁaﬁaaﬁuﬁﬁwim SIU09ANT
daiady nsvioadiendafiun (Aade = 4.17)

et deyauiansansindusieazidenainuuuasuany nudn gTan1sueadudl
nssfunuiiolalenanisildiuiivesnuluiufied1sseusiu 01 msarsussnuluiuiiuas
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afuayugsiavuadn msfineusueraaiasiisdfuluamansdnaufniiladifen madelena
Tngandin 11w fgeo1y uaggfinisidmsluiinau msdndnssanisuazdoUszanduiusly
sULUUATHA nsadsuagriudedsauesulat msdaAanssudsujiRnafeaduauigusy
msmudulasemsvaienisueu Wy nsUgnduliviefiuniiuiididen aaesaunsdavimeaunis
UdosuagnmssalEniUoL TmsUsssnduiusiuamansdanuiidunansnmamsuou (Carbon
Neutral Event) snudosns 9 iieasaduuuureinsdnanuimfddu

Han13d1 3297 A Srusdwandeniadalenaldyusudmnddausay
Tagtamznsnuandamein Sausssu waziasughoviostiudidedu deiedutladoddniiviale

o

muﬂwmmmmEJuuaﬂmummuuagumnmmmau

29AUTZNAUN 4 NITIANTTNANTENUNNITRUTTIH
asRUsENaui 4 dduadesinegluseduiin (Aade = 4.09, mdudsauuninggiu = 0.98)
1Y) a v Yy  a a N " .Qq' ! v o i
nsatuayuduAanvesduiaiaie 4.17 (Ardudsauunnsgiu = 1.02) gandinisdndiming
~ = = N ] .:4' Y i 1 v v
Yo sEanluIuTadiAaie 4.00 (AEIULUBUVUNINTT U = 1.15) mamﬂanawam’lmﬂw
ANEAyiuMSPeNlesuiIiuNERSnTvesiukarn1snTEeUsElevinIuATuERvgYavY
dy Y 1 v v a a dl' (2 . . r-:l":l a ¥
wananil {IAn1sudsdudadyyiu ssfaiedeau (Social Enterprise: SE) Millwifnau
ANNGBUT T INTAkAAUAEIIMUNERENT U9 LY FudnSlulAa nandugianYuty vSeduM
gunn Felalieausaduayuiasygiavyulew widigieveslanianiegsnaliiungugusenaunis
SE 8nAng
lngasy aeAUsEnaud 4 N13dannansenuneiausssu losunisussivegluseauunnly
VNFIU TI9PUNITINInUNE YT sEAnLarnMsatuayuduiviesdy azviouliduliunuiuiiings
Sudludauindenmsysanmsiimeinusssudniuniswiaduinm FalussdusznevdAgfivaeasng

ANANBALONSNYAIVEINUY kazlaTUANAMILUTRVUATYTNY TALGTTY WagaAudEy

nseuiisuszaunssuinnutadediuyana

nan1sUTsuIisusEAUNSTUSmuIe wudn AedslnesanveunavIeinty 4.15 uasin
wdjaiiu 4.05 Ingldunnsnafuegnafidedfaynieadn 0.146 WeRansansedulinuanuunnsig
fiszdu .05 Wwdeaty widuvendeasdatuddynieadn 0.055 ddlndsedutuddny uilinis
A3UIAAINUUANFIFULNA

Sessuifisuaziuunsivilagsunmety sziunsinu uazussaunsainisdivunis
wistunoaladuea ldnuaruuandsegtsdaifoddameada > 05 nadanandliiiuimssuily

amsegluszaulndifesiussninnguussrinsmansiidne seazideauanilunisei 4
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a = = o ] ¢ o = o o a
M19190 4 Naﬂ']ﬁL‘UiEJ‘ULWSUﬂWiﬁU?@Sﬁ?NW@Lﬂm%ll']@ﬁg']u’ﬂ'ﬁ‘ﬂﬂﬂ'TUﬂW'WI'ﬂ‘UaLEUEJ']

audadeduynna
A1
Uady Aadsduunngy don | dedAgy GRNl
NGGE
LW %8 = 4.15; NPs = 4.05 t-test | .146 laiunneng

#1091 15 = 3.92: 16-30 = 4.09: 31-45=

g ANOVA | 140 | laumneing
4.11; 45 3uly: 4.10

.. fNIUSaes: 4.05; Usyayes: 4.10; o
SZAUNIIANY ANOVA | 737 laiunneng

a

geanIUSyaes: 4.13

A

Uszaunsalidnoy [ldwae: 4.03; 1-3: 4.15; 4-6: 4.09; >6: 4.06 | ANOVA| .270 Taiwmnsng

aAUs18NaNISIVY

ns3uslagsannazanudAgyvasnsnIsigunsauiuld

o

HANTIFIENUIMNUARIBAEE VDA NTN1TFUSHONAUIMNINTFIUNTIRMUAKITI LAY

Y

Tnesanluszauunn dedunviluvansliiiuiianudduaiunsadearsuasvinliiludiunives
Uszaunisalvesdvulaluuiunnsudsduimseduuiune@ egelstiniu msfianunanisdisai
Junissudveawuin llldwdngududulszdvinadanaiavemnnsnisiaenss susadunis

Juansveuiimiadnludedddoyafianssy nmsrwiunisldesieiseunszan waghuImanvse

yawen1sUdeeinTivasulaniugiu

LUNBIAINAMADAAG DN VNINTFIUTETUUNTTANITAUG S8 udmTuianssu (1SO

o w [y

20121:2024) gelviaud1Anyiunsusul§eseuuUsniseg1emeLilawnnninislesensnsiaey
a & v Y] . A v a )~ I

WesnTuAen uazaennaasiu Collins et al. (2009) MtiuHansyNUIBINUNTINAMNANNTUTOU
wardosUszdiuegeseuiu nsdrsaunuimensldduniisluygadeyauseneunisdndulasiuiu

PoyauTinaands n1sldndanu sULUUNISAUNIS wagasusunnnIun

N15AANTISVBILEEY

! a a

Y] a & v | A N v v & o ~
N159ANT5UBUALLUUAULDENUANRALEINER IﬂUﬂqﬁﬂJLQWVﬁJTﬂLﬂUﬁﬂﬂgLLagﬂqiﬂqzﬂﬂmaﬂLaU

Y 9

=3

sghamnzanlisuasuuneglusgivunniian wgraniafeninsnisivantanunsanesiulatanielu

q q
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HuNdnau wagalanmaliwnuindedulaasdiolaviud wu nsidenfivweslugefauenmse
nsannNTstdnsugNanasn
Tapunullaennaediu Casper et al. (2020) F4¥i1ussvingIukazianssuasanNsilaIusiy

Melusuduiusiunissuiiaeaniss eAatasngAnssusudswinasulutinuszdniu wonani

Y

Casper et al. (2017) fFauanslmsiuinfanssudidetvesesnnsiaansadeulssiuimuafuaznis

a 4

fidrusmvosnuing §inaudmisinwunsnsiusaiiulaine wieauenszauainnisiigadnuen

&

Ludnsiliamenaans 1wy Usunaveaderianun dadiuifnuenls wazkuinikdanisuaienis

NITAUNTIUAZNENTY

funsiuneiaedemniiduveads wifegluszusn Ussisiuiitrudfadalouns
IN1eNITRUN1veIukaz it dulraansenudAgyuesianssufinn Dolf & Teehan (2015)
wandlidiuinsiaumsdiunumsennsueurawsuivesmsudeiufmedadifodday nswame
msveuimiademslideyaiiirlaieiferivaudensisas @umasasuds gaidleusonisifiums
iy wagsudeniusnzanluusazidondinm

usnaNMsABENIRouILL finmiiudeyasuuuunmaiiumavesuuiazssunands
aunsudadu ieliifuaudeuleaseninsasnistunadng nssienuiitin wu dadugld
YUAIAN51T0E TEBENNARAY JULUUN MUY WaznnsUaesfwiTounszanaInnnsiume azgae

snsziuaueiouarlfidugiuuiudunmsdnanuasasely

N13HEIUIINVDIYUYULALAMAMIITAUSTTN
psAUsznauiildsunisussdiugsiigndeninidaleonialdeului uifidiusau Insiane
mMsdaasufanssuiausssuiosiunagmsaiiaaiovisnnusauilofugsvy nadsnanatiuayy
wiAan1slUsElewinnedans (Social Leverage) wad Chalip (2006) Faaupinnadselovimedany
Mnnufmdedldsumsmaunuetisidla ldldeamtdiAniuemnmadudinm
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GUIDELINES FOR BUILDING MEMBER LOYALTY
IN FITNESS BUSINESSES IN BANGKOK

Satjawat Jarueksil’, Sutthiwat Deesan and Pannathorn Khetsakul
Innovative Education and Lifelong Learning Institute

Rajamangala University of Technology Tawan-ok

Abstract

The study titled " Guidelines for Building Member Loyalty in Fitness Businesses" aims
to explore guidelines for building member loyalty towards fitness services. Employing
a qualitative research approach, the study utilized in-depth interviews with 7 key informants.
These informants are individuals holding positions or responsibilities related to management,
service direction, or direct service provision to fitness members, with a minimum of 2 years of
working experience in the fitness industry. The participants consist of: 1) Assistant Branch
Manager, 2) Head of Sales, 3) Head Trainer, 4) Senior Receptionist, and 5) Fitness Trainer, with
the ultimate goal of formulating strategies to cultivate member loyalty in fitness businesses.

The findings reveal that key approach to customer loyalty, including service quality
provided by staff, attentiveness, cleanliness and readiness of the facility, variety of fitness
classes, as well as the overall atmosphere and convenience of the service. These factors
directly affect member satisfaction and encourage continuous usage of the service.Customer
loyalty is reflected through behaviors such as membership renewal, consistent service usage,
and word-of-mouth recommendations. These behaviors are the result of positive service
experiences.The results of this study can be applied as guidelines for improving service quality
and enhancing customer satisfaction, ultimately fostering long-term customer loyalty and

strengthening the organization’s competitive

Keywords : Fitness Business Services, Building Customer Loyalty, Fitness Members
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FBMTIesgidaiien (Content analysis) ngUszgndldnszuiunismsiisiadeyanuuuinig
58§15 (Grounded theory) 484 Strauss and Corbin (1998) #sUsenausienisiisiawuuila
(Open coding) NslwswaluuLNU (Axial Coding) wazn1slisWaLuULABNaTT (Selective coding)
SufundnnsilSeueutayaeg1eaiiles (Constant comparative method) lngiisigasidennis
ANAUITUAIT

1) Mswssudayanaunisiazi JiTuadunisnennuidusiuuaden (Verbatim
Transcription) Sufutenansdufinnsduniuel (Field cotes) Mlamnuasiawnudlidoyadfiy
(INO1-INO7) tasn¥1AUSUANUMENITE5TIUNTITe T uaywe

2) mslissiauuuila (Open Coding) fideduundeyavinunasamiidesesniduniae

. . v o LY o v v a 4 =3 o w a [

AUNENY (Meaning Unit) wadnmuasiamdudennufiasieudssinudAyieiiuguuuunis
TusnsuesninuinuaLaZNITAT9AMNTNANATIENTN I ntuthstandanunuislndlAes

v o

fususuiieuuasdnnguidusluviml (Concepts) Widumany (Categories) viell §3duluuiAn

Y

v ¥
a o A

d7uUsraun1IRaIAusNIg 7P's LATLUIAAAINIISAANA R BWUTUM LT ULUIAAT Y11d pady
(Sensitizing concepts) lun1svharudiladoya augifumadasumnamlmiiiusngiuaindeya
AAEUINLAEATS

3) AshAsHaLUULNY (Axial Coding) Q’%%’sﬁmmmwgﬁlﬁmﬂ%gumaumﬂﬁiﬁ’auwL‘me
wndeuleadgeiu Lﬁ@"?lmwzﬁmmﬁ’mﬁuﬁ‘iw’iNwmwaﬂ'wé’ﬂﬁ’wmw;ﬂ'ﬂaa (Sub-categories)
Tngldnszuiusiminisiisia (Coding paradigm) Wunseunisiasiest Useneusie qu"aulﬁm,%qa’n,m
(Causal Conditions) Us1nn13ai1dn (Phenomenon) U3 Uy (Context) 13 suluunsndau
(Intervening Conditions) nagnsn1sujiRuasUduius (Action/Interaction Strategies) WagHATNS

 a

MAnTU (Consequences) Wipadurginguuuunsiiusmsvesnidnauilaiualudnvacle a1eld
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v v

Fouluazuiunle dssadensiinmnuasininfvesanndn dadunsnouinguszasdnsisedor
1 wagdof 2

4) nslisiiauuulaanass (Selective Coding) {3TuAndanvaIavaLAUNaIa (Core
category) fifisnuaesursumngmsallinseunauunniian ududeuleamanydu Wdumnmy
ununansegaduszuy niewiindunsesuarusuusmananyidsllauysal ileduamesitodunlif
Huseadmén (Storyline) Aislaranduenam sulugmsthiausuuimanisaiisnnuassning
vosandnfiniuamuingUszsasdnisideded 3

5) N3 Putuiindias1zsi (Memo Writing) masanszuiunslisiarisausedu {35
Javiduiinfinngiietuiintedung doasdy wasmanausznoumsindulalunsimunsiauas
Favunemdoya Faldiiusessesnisnsivany (Audit Tral) Swsududuanuaenadesvasnanis
AT

[V 7]

199

U,

{Ideaniunisiiusiunudeyaniug liun1sieeddeya wasuauananis

A 1eilugUluuANUSBuTans s (Descriptive Narrative) Usenaufiunisendeninudunivel

aufveniavelidaya (Verbatim Quotation) ieaduayudesunuluudazyszin

HaN1339Y

1NNSANYT “UUIMINITATIAMNSANAReaN T NHlALElUNFUNNUIUAT” aunTe
asuUnanside e

1. wan1sAnwrzduuunislivinisvasndnaudawalunannumiuas 91w 7 61u
e 1) wAmAnsinazu3n3 (Product and Service) 2) 51A1 (Price) 3) @anudt (Place) 4) nsdaLesy
N139a19 (Promotion) 5) Wiinenu (People) 6) NT2UIUNIT (Process) kag 7) ANYUENINIEAIN
(Physical evidence) annsassuglded

1) AURAASMIIBAZYINT (Product and Service) nansfinwmuin gsfafaiualagiu
Lilidufissanuiiesndidanie usifumninaueuszaunsaidmiunisesndidaneluguuuy
fn39 fineuausmaingsy uazaufesnislunsinuaunm Tneutsesduseneusunansasiuas
usnseanlu 3 dau liun 1) duddnaewseniiaenie 2) dugunsaleenmdanie wag 3) A1
AanaganindIne fail

AUl A NaauaanA1aIN1enIanTuLNes nan13AnwInudn K hidayandnle b

mnud AU naousenidsmevidemsuuesnwanislundu uazazdaidenyaansisinunin
uazfiyndnnmiirlumsdanliuinisediaduna Weflagldsuypansiiinneg Aoy
Inermansnising nmsoendidanie wazninhasulunaiasendideniesiaeg lesainyaains

aanandndudedimuuziiuazaienenauiluniseeniainmengndewnaundn tnedidmuneg
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<

fonsadrsusraumsnifiaynauiuluniseandanie viadl yeansynauazdondudiiddsluns
UinslriuAglivinstadudsdfgueanuuing Wudu

AuaUNIaln1IaNMNaINeY NANISANYINUIT §iideyandnla liniudAyiunis
Fongunsainseenmasmefislaunimuasldinpsgruailvvinsangluilawa Tasdenldaunsal
ganfden1enuLUTUAa1e Aildsuniseendussiuaina saludanisuinsdanisanuiiniely
Apiuaiinisiuadiuvesnislvuinnsedisdaiau wu dwvesmmsuis duanidle wazdu

wsuila wenanil msdalilldiuvesiosaniy wazesaUilunissessugldusnmsdadudiuddalu

o

msadremnulfidSouiiozsessurudiosnisvesilduinisle
usnaINMsAnidengUnsainsenmdameidnannuasldunsgiu saufssivua
druvesnisliuinsegadaiau sstaflauadedndudosdianudidalus eswesniseonuuy
TUsunsueendaniedinainvans 1y aanalens (Yoga) Aanawain (Zumba) uazaanafiandia
(Pilates) Tniszuunmsassarmianlduimsdnnismsena defiuanuagmnauiouazan

F9INANIUAULDDNVDIENNTN P 89T UTEANT AN

[
[ [y (%

2) A1u5A7 (Price) Han1s@nwinuln Jiideyandnlaliniudidyiunisaesianly

o

' [
= (Y 0%

seaunIlleuiielvidenadesiugnduveswusuanyadunmsiivinismiesedu densassandnld
a 1 r.:l' 1 v 1 a .. U [ L4 %
nsRTINAUATdmeUlALAaNTN (Value-based Pricing) Usenauiunmanual uagdumnu
Y945519 WU AL Aldieduyaains Ml Mstmuanalagneeniuuliiannuvainuaie
\ielvinseunquANRBINIsiarsesfungAnssuN1seaniaINeuanAiuveIngudmng
wenand Nslenagnsaduasun1sveAIuIIAT WY dIuand msuauinsrugend Lasdns
fAvanMsiugdiiion Sadlasuanuilenaingsia Fannmisdunivalnuit nisldnagnsdanany

o w

fdwdAglunisasianisuitenaauusun (Brand Value Perception) lusydiugaagadaiau

3) Aruaa1udl (Place) nansdnwinuin gatafmuasifudondonsiadidafiannsn
dnsnguann@nld TnetlagtunsdeganelugudmedndnasduiitouasylfAnauazainauiy
Tumsdlduinislduniign lesnnn Jagtursasswduiindinndeusefussuurudanasud
annsaiunsldegaznin uenantiu Jedosuaninundeulnesou Sulduddalunsinaule
THu3nn3 1Wu nsuimsdansiuiilaeuiusasguanuazenn anudusadeuiouios uagnis

1 s

PONLUUANWINTIAZTIBUUTIEINANIVTIATHBUAATY TellNalagnsiran1sasauseaun1saing uay

| v
v a1

Juthadedrdgnvisasisnnuserivla awnsafageabiglduinisiinnnudesnisnduanlduinise
og19raLilns

4) F1UN15FUFTUNI5ARIA (Promotion) nan1s@nwinuin gsfaflawadndudes
T¥nagnsnisdeansmsnaniivainvats loud nsdaaiunisuie wu duannisasiasandnl

diuann1sReangan¥niAy nsuensder ulUTuNIRUEIEY AmuAfUNITEea1INITRAINATA

H1ugaIn1eeaulalnieg egnssiolios Fuaseslowaniliiiewaiiuss@nsamlunisnsedunis
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v a

dadulavesandnlminddadunagnsddglunisairsanuduiudifednwigiuandnidliadd
Usnsnuesdnslussesen

5) #1uYAaINS (People) nansinwinuin gshafimuainliruddyiuyransdaiy
Hadodrdnlunisliuinig fedu msousuminauegiseiosisduanug fnvgnsliuins

a £y =

wazypdnamvasniney Jududfindnnudeudisuniseusuedradoniiouiasdninuiunldly
nsaseUsEauNSaInalLNaNgn Tnglanizag198inuInuIngImMansniIsAv N1seeniaIng
wazmsthasulupanaseniaenielugulnl FedamalaenseianuiisnalawazaiuinAvesaundn

6) A1UNTEUIUNTST (Process) NaNIANYINUIY §INANALUAADIINITOONLUUNTEUIUNTS
TrusnsiduszuunaziunnsgIud wadunaun1snousy nsidadudildiuil n1s9esnaid
LAZNITUIUNITNAINITVIY WoNINU gsnallnuanaslinuddAgyiussuuuimsinnisdedoasou

[y a ] a = 1 ] 1 a & o ¢ & wva

wazSuilsnnuAaiuvesaundnddeglunainvagdemis 1wy Bua uazdedenueaulal Feh
Aerdesagienitvayanlasulunsedudreineiteniiawdlunisaiivaunseunsundunanis

A vo v v = a o & Y v a i < | Y}
wilumunlasutesenseuainaundn Ml msuiludeseuisusgrulussuuag disenseauainy
Wngeiie wazasnanuiulabiunglduinsidesiadugusssy

7) AuanEaEN1NN18IN (Physical Evidence) nan1sanwinuin gsnaflaiuainiinis
2ONLUUANEAUENIINEANVBIUINTITUNTaT s ssaunsaluazn 1 sTus IuAaundn W 3 Jade
wan loun 1) wmsgiussuusnwanuvasnss 2) aAnuviuadevesaunsal wag 3) nndnvalves
a0uil el MSUSMITINNISHUN0g19TANUNIUTEUUAIUANNISIN -0an TN sAkaAINUARnsY
dmsuaunnlaganiy mudluiunisguannuseuieslagyaaInnaenssuzialviuinms naenau
mssnuannwndeliiniuazein Wusedeu waslinsanussiiiuais Jadnvarneniennd
Iowianfazilunisasviounmdnualiusuduazadanudosiugegabinnglduinis

2. MIANBIMUIMNNTETIANNISTNANAFREN BN gIRAmUETUN FUMINUIUAS

=2 ! £ v a1 L3 I sal o 14 a

HANISANYINUIY N13as1eAUAnNAfBUUTUA (Brand Loyalty) 10unagnsninlngsna
Antuaiinugadu visil AudnfAvesanBnaunsassuisle 99Uy 5 4o Ao 1) waAnssunsly
U3N15 2) MimuARsowusus 3) ANURNTUNIeIsUl 4) Msuende uag 5) auadlalduinisiu

IS a A

auAn lnglisvazden e

1) AINAITNANAN 1UNANTIUN151TUTN15 (Behavioral Loyalty) #an15AnwInyI
AUANARIUNGANTIUVDIANNTNTRLE Ao NsNauBnnauLlguInIsegva e Jadunain
n1sliusnsnavesyraIng sty gsfallmuaaislianuddyiunisaianisildusudanginssy
Tikfaugnaufanssundauainvats wu Aataeanidainielutg lWswnsunistnanizyana
n1sutetuvesamdnluilaiua wasfanssuiitavaiugania el Aanssusieg 3ndudesaing

ANNALLAY NTEAuANMUDLUNTITNY wagdmalaenswiadnsnisseangaudniusyese
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2) aruaesnananuiAuAdnauysua (Attitudinal Loyalty) Han13An®InUIN AN
winAnddmuiauadiinananudesiulugunimuinsuaznmdnuaivesesdns dmiugsiaiia
wan1sadanmdnvaldosnseunquuszaunisaluuuesdsau Wy vssernianisluaniui
AareIiseusey nssnwanududiudivesaundn wazmnuduieondnlunsliuinisves
N3 Bepadusznouimatiazaiaimunfideuan dwmarhliandndenuusudidusuiunm

3) AWAISNANAAIUAIIUKNWUNNEI5UA) (Emotional Loyalty) HansAN®InUI A
fdsueaygniunsesuaiiinanysraumsaiflaiuanmsliuins Wy msterlalduaznisgua
oslndBaangiinaousenidsnmeviemsuues uenaini msafanuiliiAansnulzveangs
aundnrufanssunguaztaeliaundninanuddndusunduientu uagiAnduynsud
wanAsuaug AnuAniu wazaisusseIAfialunsooniidsnie

4) AuIsAANANI1uNISUBAAa (Word-of-Mouth Loyalty) #an1san¥inuin nsuen
donvuundaurnidunauiainarufienelavesaindniunlduinisfiaua lagaundnilasu

i o ¥

Uszaunsaiifazidudvimiiuuai wasfidwdAglunisdnduleadansaundnvesaudnley

=3

awe faih nevilfaundnldifinnsidusulaonisihssvuuusihandnidunflunsfgelian
nsuendenseutsldsuanifiavainnisuendedu asdunagnslunisvenegiuaudnlnlly
yaugifefudadunsamuiunmssuiunsaaailddunum

5) Anwesnsndauarwialaldusnislusuian (Repurchase Intention) namsins
wut anufnddueusslalduinmsluewian Ao nstengaudndaduiid nddyresamains
lfusn1snaenognisldauvesaundn Inegsfiainuasdosusmsaundnduiuslviiussansam
Wy nMsfimsuiuesuaznnnumsiuAsauiamins Iduugihegsaiiaue wazquasgraiy

AU BENTEAUANUNNNB lakarnang1ANNRstalunstgusnsaslUlusunan

aAUsINAN1ITIAY
mMsAnuideFosuumensainennsininfvesandnlugsiafiniualungammamuas
anunsnoAuTena Iid

1. AUADAASB95EWINNEIUYITTAUNIINITAAIAUTNIT (TPs) WAZNITET19AIUANA
(Brand Loyalty)

NNHaNsANY MU MsfigsiainiuaimungeBuveauTusldegnadnu uazasiousinu
nagNSNIIRaIIAT (Price) wardnumign1an1enm (Physical Evidence) fdauddnagiebslunis
pnszdunuinAduruaRvesadnuagiAinanudoiy Snva wiuama dflaualdueulids
aonadosiusmdely Feaenndesifu Kotler and Keller (2016) filsina1nin gsiafiniuasindmun

o A Y o o v A e P fa & ° a
itusyauidntaig wagldlusluduiusaiiefsgegnalyg 8nvs nsivuasAvesaundnly
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o A

seiufigaininileidunisasiounmdnualuazaainimueanisuinis Famnaudnfiniuainisdusis
efisngluasnndesiunueiiazldiu (Lovelock & Wirtz, 2011)

wonanil Zeithaml et al, (2018) §alANa1NINITHRIUIA NULNIINIEATNVDINHUAREIN
dnwnignanenin Wudefidisasvisunmdnualuaraunmuedgsiauinig 1Wu amnuazeInves
ol msdaiudl mudussioudeuies sufmisuimisvemdnaudeusulnedavaniteg
assardetunarenddnduiioonInlituandndudusnifusasduald

2. UMUMBY "YARINS" UAT "NITUIUNNS" AeRdnurnunsansualnaznslduIn1Ten

NHANITANYINUTY UAAINT (People) ﬁqwﬁ’mmuaz@ﬂﬂaau udrudrdalunns
Fouleamsuinsidnfuanuddnvesandn msiginasuiianuiuineimansnisiviuaziian
U35 mugluAunsEUINNIS (Process) Aflumsgrusaziuiisteioasousgrafuszuu demalhiin
AuAnAF Ay nuNIssunl wazaudslalduinislueuianegetaiau daaenadasiy
Booms and Bitner (1981) #il#na1i1 yaarnsidussduszneuddniianvesssfiauinisidesan

< 1%

v v Y = a _a o Y o I3 ! PN a v
JuffiasrsuszaunsalliungnAnlenss delugsiafimuaninnuiousuazdusimusniiaudndes

Y

o
a 1 LYY IS

Anse Ay nsiypainsiidauanin Wudies svvieadnanudseivlasasanudeiuliun

a

aundndafaiiutladuddnlugsiauinislagiangssiafiniua uan9nil Lovelock and Wirtz (2011)
feldnaniasuin mayeansiiaiuaaansaliuimsmunszuiumsiltdinausueniduiizeuies
amnudaou lidudou wagdiiunsedsnnil axtwananallifianelanazifiuamazanauny
Tfuaudn dadu 91niindnudrsdundneudousuiaduyanad Sunumddgyf agvild
nszvrumslumsliuinadulogmuduiusnssuiumaiuduauduganisnisliving

3 NIFYSUINSHEANMY U313 wazn1sdaasun1snaingnisaiisnginssuvanse

AILMAINNAEYDINAR T IeT LAz UTNT (Product and Service) Traduuimnssugunsal
LATAANALS BUTIVAINTANEATOUARLAINNABINTVBIANITANUINAUNTAUATUAITAAIN LFU
TWsunsunsuensde fedunagnddrdglunisifivd uiuamdniifiussansamuazUszvdadunu
ensRaInlusTezen eaenndasiu 11uATEves Thanakrit Thodpanich and Sawaros Srisutto
(2024) AlNE12771 BaAUTENBUYDIAUUTLAUNIINTAATN LU HARSAI NTdaaiunIInaIn
YAAINT N5UIUNNT LazdnuaznIanentn dawailsuindoaiuinivesgndt dsaenadosiu
Nanita Sombut et al. (2025) Al¥na12971 Uszaunisalvesgndn 1y usseImALazyinuad duaid
UINHeANNANAT sensaaiuayuuIAnIA U mnsIRuI MsveINT N HasaA L

v v A 1% a J 13 e
indnavesgnatuuTunsngeg Wusu

#3UNan15Y
NASANILWINNNITATIANUAnAd eI n Waualunsamnuniuas ansaasy

nanIvelu 2 Ussidundn lown
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1. sduuumsliuinsmsdmUsEaNn1anIsAaIauInTg (7Ps)

1.1 fundniugiuazuinis (Product and Service) §3509TlnLuaRB LU TdwBY
Uszaumsaluuuasuies Teeflyrainsgilnasuiifianudsinasuineimaninsin denld
gunsnifildanasgruseduana dnmsdnassfiufiednauszuy wariinanasenddsnmefivarnuany
NIDUTPUUNTADE 1IN

1.2 #umA1 (Price) Mathnagnsnmssasasesundidlen (Premium Pricing) fiaziiou
ANIANY99UINT (Value-based Pricing) knuufininafiviainvians audiunslinagnsdaadunisue
leazviounndnuallusus

1.3 §ruan1udi (Place) msidenyinaiisslanaiadios ifumisazaindisssuuauds
WA uariinsuimsanimindeunisnienwlingu azenn wazilusedeuvilianunsodibs
nauadnuardmarentsinduladenlduinmsinualunusudtueg

1.4 §runsdaaiun1snain (Promotion) N15A0ANINITAAIALUUYIIINTG TdaNIg
A397a nslwduan wagssuuwugtiiiou (Referral Program) Lﬁaﬁqamam%ﬂimLLaz%’ﬂmam%ﬂ
2

[y v Y

1.5 d1uynang (People) gsnafinualvanudidgyiunisiaurinye YAinaIn way
Inusnisveantnau Wisliaunsadweuyszaunsalvaznisadanuduiusintuandn
1.6 §1unsEUaUNTT (Process) Msfinszuiunsliuinisiidainnsgrududnnsdeusu
isInmdnisne weeilszuuuilmnuanuuundesmaiietluuiuupediadusussa
1.7 #udnuynzn1en1enm (Physical Evidence) fszuuinuiaiuuaoadoi Sanu
gunsalviuady uavsnwanimwindeulviasviounmanuaiuusunseaundidey
2. Wuamensadeanuinfnewnusun (Brand Loyalty)
HANSANWINUIY ANANAvsEINTnTRLUaa N saRaulaNIY 5 TR laun
2.1 @MungAnssu (Behavioral Loyalty) m5ﬂizéjuiﬁam%ﬂi%ﬁ%ﬂﬁiegﬁchuﬂaﬂaLLaz
NAINTTUNLAY
2.2 ArutiAuAf (Attitudinal Loyalty) n13adneainud edunasimuafidsuinuiy
AMNANBAAzUTZAUNITAIUUDIATIM
2.3 fuAugNWUN19e15ual (Emotional Loyalty) nsas1esnuidnidudiunds
V0989AL (Sense of Belonging) shumi@uaﬁidiﬁmmwﬁ’mm
2.4 frunsuanse (Word-of-Mouth Loyalty) nsaiaauitanelagsanvesniiniu
UANNITHULUIYARAINATA
2.5 §ruanunslalduinislusuian (Repurchase Intention) n1sldszuuuIns

AUNTNFURUS (CRM) LitoRnn1UNaLaENTEAUNTARDILANITN
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JalauauuLNITIY

UBLEUaULRINATTIY

1. gshaflauanIsimudneninvesynaInsuazinnaau (People) idlunumdeinlunis
Juiiusnwdugunm Tagumsianusandsmsidniaesa waznisliduusniiiaenndesiu
Hvnenemeamuesaindnusiazse Wesnszduanuieelauazarenuynifudedn

2. gsfaflnLuansadsTiuiguruesanBn (Community) iioadsmuduiusssere
YOIAUTN LU NIINAINTIUNGUTIWEUAM vEemeieufioaisiuiiufduiusseaiaandn

3. g3nafinuandsldnagnsnisuense (Word-of-Mouth) uldiduie3 eadennsnisnain
TnsmsdaviuauyiiauaFessnamudiiivesandniiufodinueeular Ganagnsiazdioas
ansdedeuazamdnvalidsuinluanemuesfuslannguitmsnelusl

4. gsfaflaanisiiszuudafiuuarinauedeyaimuinisnisnieninvesaundnegany
PALRRRE! nourtsfingsuaunis (Process) lunssuilsanuAniiuessaiiae Lﬁaﬁmm%’uﬂqa

USNS AR satuANLAIANIIeaNNTnae LY

v a o Y o
dalauauuzn15IeATAlY
1. avsdinisiususudeyadsuiuianiadnanimiufuainnguanndnidaiy

vimmﬁmsLﬁaiﬁlé’%’a;&aﬁm%’umsﬁmumﬂaqm‘mmqmimmmLﬁw‘ﬁu
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Abstract

In 2020-2024, Thailand's professional Muay Thai industry underwent regulatory
change that reshaped competition at the ecosystem level. ONE Championship signed a long-
term hosting deal at Lumpinee Boxing Stadium and launched a weekly over-the-top (OTT)
product; Rajadamnern Stadium returned as the Rajadamnern World Series (RWS) with a pay-
per-view model; and long-standing domestic broadcasts such as Channel 7 Boxing Stadium
continued within a value chain tied to the camp network and traditional betting. Although
these promotions share the same fighters, regulator, and sport, they operate as separate
commercial entities that no prior study has comparatively analyzed. Using document analysis,
this qualitative multiple case study compares three purposively selected promotions across
the nine Business Model Canvas blocks and interprets cross-case patterns through institutional
logics. Three coexisting logics emerged within a pattern of bounded instability—global
entertainment, premium heritage, and communal domestic—whose compartmentalization
perpetuates tensions in fighter pay and regulatory enforcement. Implications are discussed for
promoters, the Sport Authority of Thailand, the Boxing Sport Committee, and emerging

Southeast Asian combat sport ecosystems.

Keywords: Muay Thai; Business Model Canvas; Institutional Logics; Sport Management;
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Introduction

Muay Thai is both a centuries-old cultural tradition (Vail, 2014) and a new commodity
sport competing in the international market for sports viewership. Between 2020 and 2024,
three overlapping forces transformed professional Muay Thai in Thailand, marking the most
significant change since the modern stadium system was established. The Singapore-based
organization ONE Championship signed a multi-year contract with Lumpinee Boxing Stadium
and began broadcasting the ONE Friday Fights/ONE Lumpinee weekly show as an international
product. After seven decades synonymous with elite traditional Muay Thai, Rajadamnemn
Stadium was relaunched as the Rajadamnern World Series (RWS), emphasizing high-quality
production aimed at international audiences. Meanwhile, long-running local broadcasts such
as the Channel 7 Boxing Stadium program continued, tied to training camps, regular
broadcasting, and Thai betting culture.

The three programs ostensibly serve the same purpose: they are governed by the
Boxing Act, B.E. 2542 (Government of Thailand, 1999), fall within the same regulatory
framework under the Sport Authority of Thailand and the Boxing Sport Committee, and draw
fighters from the same camp system. Yet each runs a visibly different business—serving a
different audience, creating value differently, and telling a different story about what
professional Muay Thai is and what success means. These divergent business models are
readily observable but have not been analyzed systematically in sport business or sport
management research; in particular, no study has used an established framework such as the
Business Model Canvas to examine how same-ruleset Muay Thai promotions differ. Academic
work on modern Muay Thai has been largely cultural and historical (Vail, 2014), biomechanical
and physiological (e.g., Punthipayanon et al., 2024; Jangphonak et al., 2025), or experiential
regarding training tourists (Vaccaro & Swauger, 2016). The promotional layer—who sells Muay
Thai, to whom, how, and at what price—has received scant attention despite being where
most contemporary value is captured and where the industry's most consequential
governance decisions are made. Thai sport management research has begun to address non-
team-sport industries (Chankuna, 2024, 2025; Chankuna & Sriboon, 2022; Chankuna et al.,
2023), but professional combat sport promotion remains peripheral—surprising given
international interest in combat sport governance and calls for sport-specific adaptations of
the business model concept (Ratten, 2021; Foster et al., 2020).

Business Models and the Business Model Canvas

The business model has become a stable analytical object in management
scholarship. Zott et al. (2011) describe it as a system-level account of how an organization
creates, delivers, and captures value. Foss and Saebi (2017) distinguish research on business
model constructs (the static structure of firms) from research on business model innovation

(dynamic change), while Massa et al. (2017) identify three orientation business models as real-
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world firm properties, as managers' cognitive schemas, and as formal representations. This
study follows the third orientation, using the Business Model Canvas (BMC; Osterwalder &
Pigneur, 2010) as its instrument. The BMC decomposes a firm's value architecture into nine
building blocks: customer segments, value propositions, channels, customer relationships,
revenue streams, key resources, key activities, key partnerships, and cost structure. Its
theoretical neutrality, granularity suited to cross-case comparison, and practitioner
intelligibility make it well suited to comparative work on sport organizations (Foster et al,,
2020; Ratten, 2021), including recent Thai applications to fitness centers (Chankuna et al,,
2023) and sport investment ecosystems (Chankuna, 2024). More broadly, the BMC has been
used to analyse professional league structures (Smith & Stewart, 2010), sport event
management (Parent & Smith-Swan, 2013), and sport media business models (Evens et al.,
2013).

Institutional Logics in Sport

Business Model Canvas describes the operational level but does not explain why one
configuration prevails over another; the institutional logics perspective supplies that
explanation. Following Thornton et al. (2012), institutional logics are historically established
cultural and material patterns through which actors make sense of organizational reality,
defining what counts as a legitimate purpose, stakeholder, and measure of success. In sport,
scholars have analyzed tensions between commercial and amateur logics (Stenling & Fahlén,
2016), between participatory and elite logics in national federations, and between
development and entertainment logics in sport media. When two or more logics coexist in
one organizational field, Thornton et al. (2012) identify three patterns: competition (one logic
dominates), compromise (a hybrid emerges), and compartmentalization (logics coexist in
different units or market segments)—the last of which appears to characterize the professional
Muay Thai field. The perspective has clarified sport governance change in globalizing markets
where conventional institutions face commercial pressure (Washington & Patterson, 2011; Nite
& Edwards, 2021).

The Contemporary Muay Thai Industry, 2020-2024

Before 2020, professionally promoted Muay Thai in Thailand operated within a
relatively stable institutional framework that had evolved over the second half of the
twentieth century. Domestically, the elite level was represented by Lumpinee and
Rajadamnern Stadiums; broader audiences were reached through weekly televised broadcasts
(such as the long-running Channel 7 Boxing Stadium series), and the Boxing Act, B.E. 2542
(Government of Thailand, 1999), mandated licensing and delegated state control to SAT and
the Boxing Sport Committee. International participation occurred through tourism camps and
foreign communities in Thailand, with the amateur scene sanctioned by IFMA, but was never
packaged domestically for foreign audiences. Between early 2020 and late 2022, COVID-19
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disruptions affected fighter welfare and readiness (Pluemsamran et al., 2025) and Thai sport
services more broadly (Chankuna & Sriboon, 2022). The post-pandemic reopening overlapped
with and facilitated the reconfiguration of promotions: from 2023, ONE Championship secured
a long-term arrangement at Lumpinee and launched a weekly OTT product, while
Rajadamnern began live-streaming events under the RWS banner with high production values,
premium pricing, and heritage brand cachet. The Boxing Act, B.E. 2542, enacted for a far more
homogeneous scene, now applies to three structurally distinct configurations. IFMA (IOC-
recognized in 2016) and the World Muaythai Council serve as international sanctioning bodies

that have intersected with Thailand's domestic regulators in new ways during the study period.

Research objectives

Three research aims guided this study. First, to map and contrast the business model
architectures of three purposively sampled, typical Muay Thai promotions currently operating
in Thailand using the nine constitutive blocks of the Business Model Canvas (BMC). Second, to
provide interpretation for the pattern of case differences observed using institutional logics.
Third, to discuss practical and policy implications for promoters, the Sport Authority of
Thailand, and the Boxing Sport Committee.

Research methodology

Research design

The study employed a qualitative multiple case study design (Stake, 2006; Yin, 2018).
Multiple case logic was preferred over single case design because the explanatory aim required
comparison across configurations that share a common environment but vary along

theoretically relevant dimensions.

Instruments and case selection

Three cases were selected through theoretical (purposive) sampling under a most-
different-cases logic (Eisenhardt, 1989), drawn from professional Muay Thai promotions active
in Thailand between January 2020 and December 2024. Case A, ONE Lumpinee, exemplifies a
globally oriented entertainment configuration; Case B, the Rajadamnern World Series, a
premium heritage configuration; and Case C, the Channel 7 Boxing Stadium weekly Sunday
broadcast, the traditional domestic configuration, given its decades of near-unchanged
broadcast. Together they span the principal contemporary modes of professional Muay Thai
promotion. The selection rests on three criteria: each promotion operationalizes a distinct
business logic (global entertainment, premium heritage, communal domestic), maximizing
contrast along the study's key theoretical dimension (Eisenhardt, 1989; Yin, 2018); each is
licensed under the same regulatory body (Boxing Act, B.E. 2542) and recruits from the same

camp-based talent pool, bounding the comparison with contextual controls; and together
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they comprise most professionally televised Muay Thai in Thailand over the period. Niche
markets such as smaller regional promotions, women-only cards, and hybrid formats exist but
fall outside the study's focus given their lower viewership and regulatory recognition. Three
cases allow observation of the major structural variants while preserving the analytical depth
typical of qualitative case study (Stake, 2006).

Procedure and data sources

To avoid the need for ethics-committee review, data collection was restricted to
publicly available documentary sources (Bowen, 2009); no human subjects were recruited, no
interviews conducted, and no observational data on identifiable individuals collected. Four
categories of documents were assembled for each case. Category | (promoter documents):
official websites, press releases, social media posts, and promotional content. Category |I
(regulatory and federation documents): the Boxing Act, B.E. 2542; SAT publications; and
statements by the Boxing Sport Committee, IFMA, and the World Muaythai Council. Category
Il (broadcast and trade press): Thai outlets (Bangkok Post, Thairath, Thansettakij) and
international combat sport outlets (MMA and combat-sport trade press). Category IV
(broadcast content as document): observational notes from publicly broadcast events, used
solely for triangulation. The case database comprised 123 discrete documents (Case A: 44;
Case B: 37; Case C: 30; cross-case regulatory and federation: 12), assembled iteratively between
15 January and 15 March 2026 until theoretical saturation—defined as three consecutive
additional documents from a category yielding no new claims relevant to the nine BMC blocks.
Because the study relies on public documents, internal figures such as true revenues, itemized
expenses, and fighter contracts are unavailable; the conclusions therefore reflect each
business's public portrayal, an inherent limitation of document-based research (Bowen, 2009)

mitigated here by triangulation across all four categories.

Data analysis

Analysis proceeded in three stages. First, a within-case analysis was conducted for
each case. The nine BMC blocks were used as deductive coding categories, and documentary
evidence was assigned to the relevant block in an electronic case database. Coding was
followed by writing a structured narrative case description. Second, a cross-case comparison
was performed (Eisenhardt, 1989; Stake, 2006), with the nine blocks placed on a comparative
matrix and patterns of similarity and difference identified. Third, the institutional logics
perspective was applied as an interpretive lens to characterize the organizing rationality

underlying each business model configuration.

Trustworthiness
Four trustworthiness criteria (Lincoln & Guba, 1985), as elaborated in Thai sport

management research (Chankuna et al., 2024), were addressed. Credibility rested on source
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triangulation: every substantive claim required support from at least two of the four document
categories, and claims resting solely on promoter documents were corroborated by Categories
lI-IV or eliminated. Transferability was supported by thick description of each case (venue,
broadcast architecture, athlete contracting, sponsor type), sufficient for readers to judge
applicability elsewhere. Dependability rested on a clear audit trail—case database, version-
controlled coding scheme, cross-case matrix, and analytical memos held by the corresponding
author. Confirmability rested on reflexivity and disclosure: the corresponding author's
membership of the Thailand Association of Mixed Martial Arts is declared, and bias was
mitigated by relying on publicly verifiable evidence, applying identical methodology across

cases, and internally reviewing the database for selection bias.

Ethical considerations

Since the study is based only on publicly available materials and does not involve
human participants, identifiable personal data, or intervention, it does not qualify for review
by Thai standard research ethics committees. Where individuals appear, the reference is a
publicly disclosed position held by a person in an office.

Results

Cross-case patterns

Three patterns of difference were consistent across the nine BMC blocks. First,
geographic orientation: Case A is structurally outward-looking, Case C inward-looking, and Case
B falls between the domestic and international extremes. Second, the role of the venue as a
resource: Lumpinee serves Case A as a production site drawing on its history for storytelling;
Rajadamnern is part of Case B's value proposition; and the stadium facilitates Case C's weekly
broadcast. Third, athlete economics: Case A follows the USD purse standard aligned with
international combat sport, Case B operates at medium purses between traditional Thai rates
and ONE standards, and Case C retains traditional Thai purse structures. Table 1 summarizes

the cross-case configuration.

Table 1 Cross-case comparison across nine BMC blocks

Case A: ONE Case C: Channel 7
BMC Block . Case B: RWS .
Lumpinee Stadium

Value World-class Muay Thai as  Premium traditional Muay Live ritual of stadium
Proposition global digital Thai with cinematic Muay Thai as domestic

entertainment production broadcast staple
Customer International combat sport Connoisseurs; premium Domestic terrestrial TV
Segments fans; OTT subscribers sponsors; tourism audience; camp

audiences ecosystem
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Case A: ONE Case C: Channel 7
BMC Block . Case B: RWS .
Lumpinee Stadium
Channels ONE+ OTT; international YouTube; own streaming;  Free-to-air terrestrial
broadcast partners; social  premium broadcast broadcast; sym networks
media partners
Customer Athlete-narrative driven; Brand-driven; exclusive Familiarity; routine;

Relationships

Revenue

Streams

Key Resources

Key Activities

Key
Partnerships

Cost Structure

platform community

Media rights; sponsorship;
OTT subscription; licensing

Exclusive athlete roster;
venue access; content

library

Weekly production;
content marketing; talent

acquisition

ONE parent; venue;
international broadcasters;

High; USD-denominated
purses; production;
marketing

event experience

Premium tickets;
sponsorship; broadcast
rights; hospitality

Heritage venue;
production team; brand

sponsorships

Cinematic event
production; brand

cultivation

Stadium; production firms;
premium sponsors; SAT

Moderate-to-high;
premium production; mid-

tier purses

embeddedness in
domestic life

Terrestrial broadcast
value; camp-ecosystem

indirect flows

Broadcast slot; camp
network; institutional

continuity

Routine weekly
production; camp-based

athlete sourcing

Terrestrial broadcaster;
camp network; SAT

Low-to-moderate; legacy
purses; terrestrial
production

Case profiles

ONE Lumpinee, a content brand of ONE Championship under a long-term venue-

licensing deal at Lumpinee Boxing Stadium, offers top-tier Muay Thai produced for

international entertainment with transnationally constructed athlete narratives; its primary

customers are international fight fans, Thai consumers secondary. Distribution runs through

the ONE+ OTT platform, international broadcast partners, and selected free-to-air windows.

Revenue comes from media rights, sponsorship, subscriptions, gate, and licensing; key

resources are the athlete roster, venue alliance, broadcast technology, and content library.

The cost structure is purse-heavy, with USD denomination creating a structural premium over

traditional Thai rates. Evidence included ONE's stated aim of making Muay Thai "the biggest

striking sport in the world" (Category 1), English-language, Hollywood-style broadcasts (Category

IV), and purses of $5K-$100K USD per fight at championship level (Category Ill), with roster

exclusivity triangulated across Categories I-Il.

The Rajadamnern World Series stages events in a venue tied to elite Muay Thai for

over seventy years, offering heritage plus high production: classic rules (five rounds, traditional
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wai-kru) with cinematic broadcast aesthetics. Customers span the domestic high-end audience,
international purists, and tourists, reached mainly via YouTube and the promotion's own
streaming. Revenue comes from premium tickets, premium sponsorship, broadcast rights, and
hospitality; key resources include the stadium's heritage, the production team, mid-tier
contracted athletes, and lifestyle-brand collaborations. Premium-heritage claims were
substantiated by promotional material emphasizing "the real thing—the ultimate Muay Thai
experience" (Category 1), ticket prices of 1,500-8,000 THB (Category 1), luxury sponsorships
reported in Thansettakij (Category Ill), and consistent five-round, wai-kru footage (Category IV);
public YouTube statistics show steady subscriber growth.

The most temporally stable configuration is the Channel 7 Boxing Stadium weekly
Sunday broadcast, aired on terrestrial Thai television for decades within a value chain of camp
networks, broadcasting, and traditional betting culture. Its value proposition is the live ritual
of stadium Muay Thai as familiar Sunday programming; its customers are a local terrestrial
audience plus the in-venue crowd and the network of gym owners, trainers, and bettors.
Revenue arises from terrestrial broadcast economics, the show's value as Thai-cultural
programming, and indirectly through the camp ecosystem, with a cost structure far lower than
Cases A and B. Evidence comes from Channel 7's broadcast scheduling (over twenty years;
Category ), camp-network sourcing in Thai media (Thairath; Category lll), legacy purses of
roughly 10,000-50,000 THB per main-card fight (Bangkok Post; Category Ill), and lightly post-
produced footage (Category IV).

Discussion

Three coexisting institutional logics

The cross-case results are parsimoniously explained through the Institutional Logics
perspective. Case A follows a Global Entertainment logic: the legitimate purpose is world-class
combat sport content competing for global audiences, success is measured by reach and
media-rights revenue, and the legitimate athlete is a brand-carrier partnered with an
international media platform. Case B follows a Premium Heritage logic that elevates the
traditional contest to premium production while retaining cultural characteristics, with success
measured by brand prestige and sponsorship quality. Case C follows a Communal Domestic
logic centred on the continuity of the weekly Thai stadium broadcast and the well-being of
the camp ecosystem it sustains. These results extend the literature by showing that
compartmentalization can occur within a single sport discipline at the national level (Stenling
& Fahlén, 2016; Nite & Edwards, 2021; Washington & Patterson, 2011): when globalization
introduces commercially viable alternatives, an entire promotional field may stratify into

coexisting logics at the same competitive level.
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The compartmentalisation pattern

Following Thornton et al. (2012), the contemporary Thai Muay Thai field is best
described as a case of compartmentalization: the three logics are not in direct conflict but
inhabit differentiated market segments and media surfaces, each with its own internal
economy. This pattern is consistent with multi-logic environments in other globalizing sport
markets (Cho et al, 2012; Stenling & Fahlén, 2016) and with the professional, semi-
professional, and grassroots segmentation of Thai sport more broadly (Chankuna, 2024).
Comparable segregation appears in other combat sports—between high-end pay-per-view,
mid-level broadcast, and club-level boxing cards and in tiered MMA promotion (Ratten,
2021)—suggesting that maturing combat sport industries naturally accommodate plural
commercial logics. Through a sport-entrepreneurship lens (Ratten, 2021), each format is a
distinct venture capitalizing on the same opportunity in different ways.

Whether this compartmentalization persists or evolves toward competition or
compromise remains open. Following Thornton et al. (2012), three scenarios can be mapped.
First, continued growth of global entertainment, fuelled by disproportionate capital and talent,
could squeeze out the other logics, leading to competition and eventual domination by one
configuration. Second, hybridization could produce compromise logics as promotions borrow
from one another—domestic broadcasts adding digital distribution, or heritage shows offering
global-standard fighter contracts. Third, compartmentalization may persist if regulation
explicitly maintains market segmentation. Longitudinal studies tracking the relative prevalence
of each logic over a decade or more would be especially informative.

Two persistent tensions

Compartmentalization does not abolish tension. The first tension concerns the
athlete labor market: the three formats draw from a common pool of Thai fighters but pay
on very different schedules, so the most marketable fighters migrate to the highest-paying tier,
eroding talent depth in the lower-paying formats (Brent & Kraska, 2020). Unless offset by
reinvestment in the camp ecosystem at the base, this hollows out the traditional channel all
three formats draw from—mirroring sport-governance accounts of upward talent mobility
destabilizing lower development levels (Andreff, 2006; Szymanski & Zimbalist, 2005), and
aggravated by Muay Thai's informal camp economy, which lacks the contracts and transfer
compensation of professional team sports.

The second tension concerns regulatory standardization. The Boxing Act, B.E. 2542,
drafted for a homogeneous scene, now applies across three structurally different
configurations: ONE Lumpinee raises questions of cross-border athlete contracting and
combined-rules sanctioning; RWS of premium event safety and broadcast-rights administration;
and traditional weekly broadcasts of athlete welfare under high fight frequency. A single
framework struggles to serve three logics equally. Echoing debates on 'one-size-fits-all'
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regulation in complex sport markets (Geeraert et al., 2014; Nite & Edwards, 2021), this could
be addressed through proportionate regulation calibrated to each activity's commercial
sophistication and risk—an approach enshrined in recent European reform (European
Commission, 2011).

These patterns reveal intricate connections within the Thai sport industry. Chankuna
(2025) argues that the link from international performance to national economic outcomes is
mediated by the domestic industry supporting elite sport. The three logics contribute
differently—Case A international visibility, Case B premium brand value and tourism, Case C
the talent pipeline—none sufficient alone. The governance challenge is to coordinate them
so competition does not erode the shared talent pipeline (Ratten, 2021; Chankuna, 2024). For
heritage combat sports the ecosystem includes culture: the camp system is simultaneously a
feeder system, social institution, and informal economy that must stay healthy for all the
businesses built on it.

Implications for practice

For promoters outside the three cases, directly competing with ONE Lumpinee or
RWS is unlikely to be viable, since their business model architectures depend on resources—
global broadcast partnerships (Case A) and heritage venue brands (Case B)—that new entrants
cannot easily acquire. More promising are niche positions: regional premium events, women-
only events, weight-class specializations, or hybrid formats drawing on Muay Thai's repertoire
without competing for the same audience. Investment-ecosystem dynamics in adjacent Thai
sport sectors (Chankuna, 2024) suggest scale-up financing for such niches is underdeveloped
and represents an opportunity for sport investment intermediaries. Promoters can also address
the Customer Relationships gap common to all three cases—fan-engagement technology,
membership loyalty programs, and data-driven personalization (Foster et al., 2020)—where

first movers stand to gain.

Implications for policy

For the Sport Authority of Thailand and the Boxing Sport Committee, the analysis
suggests regulatory frameworks would benefit from explicit segmentation. A graduated regime
calibrated to each institutional logic—Global Entertainment, Premium Heritage, or Communal
Domestic—would address the distinct risks of each format while avoiding standards ill-suited
to the others. For example, weekly broadcast formats with high fight frequency may warrant
athlete-welfare standards (concussion protocols, mandatory rest periods, neurological
screening) exceeding those for premium events. For the field's long-term health, the most
consequential lever is mandated graduated reinvestment from the upper tiers into the base
camp ecosystem, since this coordination problem does not solve itself.

Implementing such a regime must work within existing constraints: the Boxing Act,

B.E. 2542, provides a single regulatory tier and would require amendment or subordinate
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regulations to accommodate differentiated oversight. However, SAT already classifies sport
organisations by tier, suggesting administrative precedent for graduated regulation without
wholesale legislative reform. The following measures merit consideration:

Case A (Global Entertainment Model): standardized cross-border athlete
contracting protocols—minimum USD purse thresholds, mandatory medical insurance
meeting international combat-sport standards, and fighter compensation disclosed to the
Boxing Sport Committee.

Case B (Premium Heritage Model): fighter safety and production standards matched
to premium price points, protections for the Rajadamnern brand against dilution, and
reinvestment of a share of event revenue into affiliated training camps to support grassroots
talent.

Case C (Communal Domestic Model): inflation-adjusted minimum base pay,
mandatory medical checks after a set number of bouts, and required rest periods between
fights to safeguard the fighter pool without undermining the format's low-cost base.

The Boxing Sport Committee, which derives its authority from the Boxing Act, B.E.
2542, is best placed to implement these measures in coordination with SAT; involving
promoters, camp owners, and athlete representatives would further enhance their legitimacy

and feasibility.

Limitations and future research

Three limitations should be acknowledged. First, the study relies exclusively on
publicly available documents, ensuring verifiability and avoiding ethics-review constraints but
excluding insider perspectives and privately held financial information (revenues, expenses,
fishter salaries, confidential strategy); the business models therefore reflect public
representations rather than full internal reality (Bowen, 2009). Second, the five-year window
is too short to assess long-term sustainability. Third, the three cases simplify a more varied
landscape including smaller promotions, regional events, and women's tournaments. Future
work could add semi-structured interviews (with ethics approval), extend the window to ten
or fifteen years, apply the framework to other Asian combat sport markets such as Japanese
kickboxing and Thai MMA, and use efficiency-frontier methods such as Data Envelopment
Analysis (cf. Chankuna et al., 2023) to compare cost structures.

Conclusion

This study offers the first systematic examination of the business models of
contemporary Muay Thai promotions in Thailand, applying the Business Model Canvas to three
cases and interpreting the configurations through the Institutional Logics framework. Within a
pattern of compartmentalization, the analysis identified three organizing rationalities coexisting
in one national sport system. These logics enable productive specialization but also generate
inherent tensions in the sport labor market and in the standardization of governance. The
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study contributes a systematic descriptive framework of the three principal Muay Thai
promotion models, a theoretical and empirical analysis of them, and avenues for sport and
governance development to guide regulators and promoters.
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DIGITAL TRANSFORMATION IN SPORTS COMPETITION MANAGEMENT AND THE
APPLICATION OF REAL-TIME SCORING SYSTEMS: A CASE STUDY OF THE PDGA LIVE
APPLICATION

Poschanan Niramitchainont”

Faculty of Social Science and Humanity, Mahidol University

Abstract

This academic article aimed to analyze the lesson learned in implementing digital
technology to improve sports competition management from a case study of the PDGA Live
application developed by the Professional Disc Golf Association (PDGA); by employing a case
study analysis via literature review. The findings indicated that transitioning from traditional
paper-based scoring to a real-time digital scoring system enhances operational efficiency,
reduces costs, and creates a superior experience for both organizers and athletes across four
dimensions: enhancing athletes’ motivation; developing athletes’ self-efficacy and self-
assessment of their abilities; trust and perceptions of fairness; and technology acceptance and
its application in competition management. The outcomes included the Co-Scoring System,
which ensures transparency and minimizes errors, and the Real-Time Leaderboard, which
fosters competitive motivation. Furthermore, the unique PDGA-sanctioned rating system,
which covers global events, serves as a significant incentive for athletes to travel for
competitions to advance their professional standing or engage in sport tourism. However,
implementation faced limitations such as internet infrastructure limitations, user burden, and
the digital literacy gap. This article proposed a phased strategy; comprising a pilot phase, a
hybrid system, and full digital adoption for similar sports such as woodball or golf. Such digital
integration is intended to elevate competition standards and sustainably stimulate the

economy through sport tourism activities.

Keywords : Real-time Scoring, Disc Golf Tournament Management, PDGA Live Application

* Corresponding Author: Associate Professor Dr.Poschanan Niramitchainont, Faculty of Social Science and

Humanity, Mahidol Universit.y E-mail: poschanan.nir@mahidol.ac.th

49



Ui 5 avui 2 nsngiAu - §ua1Au 2569
Vol. 5 No. 2 July - December 2026

¥/ournallo
Modern

Sport Management

by Sport Management Association of Thailand

Unin

siaLIvasnAluladfdalaldsudsnsafiuanundussnnswalannnlswazli

LA bsii oand un uNsALI N WaUsEanSan Aaugndeddunisviinu wazasna

laa o

Uszaumsalmuazmnyisludiuvesgiiusnmsuasdsuusnis Tugavesnisidsuniughvva (Digital

Y]

Transformation) Tugnugnszuiunmsnwelulagfdvianeliiinnisiudsuwdategandniu Fansedu

s A

IesAnsAosmnuakazaniun1snauauandInagns WeUsulasunuiIninisasieuanli
aonndanuusunilivdsundasli vasifieadu sednsdndudesuimsdanisnisildsuna 4l

lassasanazguassanigluesdns dedadedendniidnsnasenadnsvesnseuiunisiasunug

[
aa v Y

Advia vidludsuanuazid@eau (Vial, 2019) ssrnsimmuduiiladinelulagddnauidsuugenis

Y a Y caag Y 139 Y a i @& Y Y 1 a & v R Yo a
11/1U3ﬂ']5LLagﬁtiUigaUﬂqimW@IﬂLLﬂEﬂ%Uiﬂq{LM?TﬂgLUuzﬂLmqiamﬂﬂﬂiiﬂquﬂsﬁﬂLLaSUﬂﬂWq Q‘JJ@']LU'U

(%
[y

NANTTUDINEINNINTIUUALHFNF ‘i’]ﬁ]ﬁ;ﬂ’u"l,aiLﬁmmif{i’mﬁmLﬁammL“ﬂmﬁw%ﬁmm%wﬁﬁmi
Ynaluladg n1siuinALUULASHANTEY U101 U T aaNa aANTIALE Y LUUgT anAll
a Yo a Yo = Y] = =~ ° v a a o =
Aanatnndindulasiuninazuu wssendldlufiviieiaguyiliAnlusunsunaiunsadudin
warwanatoyan1suysdulagldwenviunidd oy lugvuvuveshaundiatunanivugunsaliguy
a & s a & ¢ & v ° vy v a = P
ABNTIADT wndian auinlnu wazuriniaunsmend \Wudu vinlviiinsiufanssufuladdu
PnAn AU TNuTaLiinA Ul UAAEINNTATUANADR AZLUL NAITUVDINULDILNDNITHAIUNTZFU
AMUAIN5D kazdutaulUFInNs19aNINUANITLIITY dusUkarATLULasauinalminid1unglunns
WAL ILBINIUNITEINSINAINTTUNITHUITUY hazttouleawaludan151nalNunIsIAUNI9lULN50N1S
wdstudsaunuane Adunensazaunzuuuneliiinfanssunvisafisndsiufansaduindou
LASYNIIUAINTIUAN
Tuunanudlaennsaldneveanistakaundiatuinndtelad (PDGA Live) Nimullasauiaw
fAannedwe1Tn (Professional Disc Golf Association) udusegaiieaanunseuliussendldiu

nsaunsruunstuiinaziuulufwvindus weundieduindelaiidusyuulunisduiniouiun

'
=

a [ s [ o Ao & Y 1w ! = LY &
ﬂaﬂﬂ’e]ﬁ‘V\h/lﬂ’iE]UﬂE]‘llﬂ’ﬁﬁlﬂﬂ'liLLGU\ﬁ‘UUVl"W]‘U‘LJIG]EJNﬁ]@ﬂ']ﬁLLGUQSUUSLULLG]agﬂiﬂLWﬁLLﬁ%L%E]@JIENﬂULU‘L!

Y

szuuigafuaielan LﬂULLW@@W@%M‘ﬁIL%’e]ﬁ,JIEJ\‘iB;:faJﬂﬂ?iLLﬂJIQSZQJJUELuLLGiaS‘UizL‘Vlﬁﬁ’lfmiﬂ‘ﬂizﬂ’m
AAUANIS ﬁwL%’ﬁﬁﬁayjaiw%aﬂﬂﬁmﬁL‘fJ’WLLﬁu'ﬁTu USTananalazhanInanIshatuLuusealng Wi
mstufinazuuulneftnAmfildisunisudsduies wazamnsamundu Az uuudasusutniu
(Rating) ﬁmmiaLLammaWﬁ’ﬂﬁmLLang@mmumwﬁ’uﬁ (Professional Disc Golf Association,

2026a; 2026¢; 2026d; 2026e)

o A

agslsAnmululdunisuadliinisimsertatatenne liiamnudisasenislidssuuil

=

U gj a Qy dﬁldw L3 = = = v a ] aaa 6]
AatiuuneIrINsTULTIngUssasdiienanuniseuannsalfnwnisldueuninduiindelaives
A1UNANNNRANNEANDITNIUNTHINNUTLENTAINANTIANITHIITUY Taeg g 5n15IASIEANT AN WK

[y 1a LY [ 1

lNE1THAXIUIILMALITEL eTATIEnUNTEuTIN UL UHUgRTTAYEINTTAN TUYTURW

50



Ui 5 avui 2 nsngiAu - §ua1Au 2569
Vol. 5 No. 2 July - December 2026

¥/ournallo
Modern

Sport Management

by Sport Management Association of Thailand

warasrszaunisalliundniwididsy 4 s1u laud msiaTuasausegalalvdudniu ans
Wawnssusuazyssidiuanuanansovesnues Aulingdanazn1ssuinnugfsssy waeaunis
gausumaluladguazn1suinluldlun1sdnn 1w atu 1 ol U oLauak U UINIE $T0310 A b UANS

Ussgndldueundintulunistuiindeyawuusvalnilusiinfundy dussiilugnmsiauiweundindu
lufwyiindunazneliiinUszaunisalffuasiiinauiiaulavasaunslalunisidisiufanssy
AMLIaYUVRIUTEYITU N15TRUNTAIANY NTAUNILTITINNITUYITY N1TasIauIy nsasaluas

Anduszneliiinnmstuedauasegisanimediadugusssulueuian

ASBUNISIATIZA

=

= a v aaa o v Y & = N 1 laa o ay v
'ﬁ]’]ﬂﬂimﬁﬂ“lﬂ']“ﬂ@ﬂLL@UWﬁLﬂsﬁu‘WW‘ﬂL@iﬁWi@LLﬁ@QIVLVUﬂQﬂ'ﬁLUﬁEJUN']U%@"\W@ LVlﬂIUIaEJl@

[

v = ° o a a v al v = a ¢ v
Whandunumddgluszuunisianisiunlasemezweundindunldlunstuiinuaginseidoya

o

AT ITURUULS Aty szuudanadIe i uuseans Anlun1susuisannis wazdadsnane

Uszaunisalvesindnlaense (Filo et al, 2015) wounaiaduiintelaiidudiog1svoanannasus

=< a

£ dy = Y v = oA (3 s a L3 Y v A
ANAUIT U BTITUNSUUTnAzLuulunsLstuRannednwuuisvalnil Fulalenialiinnu

£l
Y
Y aaa v A
W
Y

Ansudedu wazuuannsandeyalaegrdlusdlawasiun Funalulagfdviadunumlunis

¥

U a U a 1 Y a 1 U a d‘Q
8NIEAUNITUTITIANISA InedreliAnunsgiu arulusela wasnsindulandateya (Data-

Y
Driven Decision Making) (Beech & Chadwick, 2013) uanannii§sdenanausegalanazsruudoya
doundu (Feedback Systems) agesiaifias uananinisiweunaaduindiglunisdanisuasdu
= v A ] v I3 Y v a = = Y o v
mnduiuanulusdasuiueruszneudfyveinsainsssiniuialufim Guheandedaudauas
duanulindavesidiuladudenodinnisudetu dauhlvdanuiianelavestdnfmluineiian
AaduunANi nuanseun1saenuniisukeUndtunadielan lagysuinisia
walulag InInetinfun warsssindviaimlagn1sinseieulesraanuuyvessuy nalnni
a A 1% v caa o Y ° o = Y a
noug) Neulun1slinu uasnaansniindngusessukuuIaenseausunalulad (TAM) ldasuny
nsgauTuuNTTUIUSElew AnuazanuazAuitelun1sldeu (Davis, 1989) Ineiasaniinig

v

JUNNAZRULLAZNITITINANITHYITURBUAUDIAUADINITLATAAAIINEILINVBITNANILAE

v aa v

Adnnsudetulaviiodla Taeivualivinueddna Ussaunisal arunseuvesgunsal wasnis
Woeunedwnesiladwioulvusunlunisuuindunisiasiziingunisivuanuies (Self-

Determination Theory) fifansauAunosn1saiuaniiudaselunisdndula wagaruaiunse

©

Tnfiaszsidndoyadoundunaznanisuanisuduidodenisiuuaidivanedioauies n13¥us
fimunns ednaulanisidusywinanisudedy (Deci & Ryan, 2000) Mauinissuianuasnsauss
AU (Self-Efficacy) i1mnud avesyanaitamnsaufidnisianmznigldideuluiifvun lag
AzuuulazadAfivufinasudutelitnfvmumulsraunisalaududauasimuanund olu

ANUAINITOVRIAULEY (Bandura, 1977) La¥NIBUSIIUIAUIANKI T I@UNUS NWIEIU150UIUN

51



Ui 5 avui 2 nsngiAu - §ua1Au 2569
Vol. 5 No. 2 July - December 2026

¥/ournallo
Modern

Sport Management

by Sport Management Association of Thailand

Uszgnddiasieimsinugeanisuddu aseuaquaialusdla nszuiunisusesulae anusuie
Sureunaznsmuaungly uazausuinyeusediny lnednsUnHeuaznTIRERUATILL AW
TauveesuRavey nsTuileld wazanuminfielun1sidntiassuy (Geeraert, 2018) lagn1snen
uniFouiiesesinungul] Welriteiausuusimasdodinlunsuszgndldueunainiilunis

Ly [

uiindeyawuusvalniiluyliafiwdu

nsakaunaladunsiuiinazuuuuazafavasinfuasgeanitdenie

nsidueundindunazimalulagfinnudeya (Tracking Technologies) Wsniiunummnslu

%

AUt NsRngeu warnsuszllunadniwslufimnUssianiiuuazsUssinnuana lagisusiu

a

a [

= a a ~ a o A o e 9 = o
A Fnuaziv oAU duda Msvawweundinduietuiinanuaunsamuinliutagdu
v v & a o 2 aa o 1 ] a A a ¢ ~ o oA
Andunisiluiigeaynantuiinddviagninlueiedliolinsevaussannlagiidmanevaniie
BNTEAUTIAMNNEINITOvEINANINIUNsTUIUNTI M uToyaTiiduseuu (Data-Driven Training)
weundindumaniidingnesnuuulinseuaguasusinistusindeyaiugiuniemenin laudienis
TaNaNnuelan1zn1 1wu AuAasAad Ufnseinevauss niamalaanizluisasydain
(Torres-Ronda et al., 2022)

Anndslesuanutoues rnsvanevin it anuduldlaludanisnaialunswauikeUnandy
ﬁm%’uﬁ’uﬁmwzmﬁﬂﬁﬂmUL‘T]uLﬂ%Qﬁaﬁwﬁmﬁ%UﬂiséjuuazLﬂmﬂizﬁm%mwiﬁﬁ’u;:Jaaﬂﬁﬂé’qma
woundiadunandvitninfuinniniiesaanisdunal widunissiusudeyadalmnssuuas
A39Ine Nt Ig AN IUsTUUSEUAUlsuuiulan (Global Positioning System: GPS) Litalvilamn

< = ¥ a [l ) a & @ [ [} a [
SEEEN1Y ANULSIRAY (Pace) kaztdunnaikiuguussalng Flandnuaan1swauILUNa LAty
Uszianilog N nseonwuuyszaunisals biau (User Experience) wavdufnnar 19914 (User
Interface) MidpsiinussUBRALUsEENS NN dniaundiulngteuldmalulagnisiauinuuned
watagunsessunsldutuunanesy (Cross-platform) ialwueunaiaduaiuisaldaulans
syuulfuinislelateauazviaunsoss (I0S and Android) HanaNsyuugIUTayaluUAa1IngIgn
e dniuadfanisiesneiu iansimseiueaes wasdeyausyindounds Jagelirldan
ausaRAnsUNALINISVaInUedlreg1nTussul (Seshadri et al., 2017; Zhou, 2014)
¢ o a Y I 1Y a a 1 = s o .
YNINNTINTUNITAAGIULAL DIAUTENBUAIUININYHIURLIDSEIAL (Social Features)
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derneoulal wsensasneszuunsznudii (Leaderboard) Wunisasiausegslalunsesndiganie
1 1 d" v dy v a Y v =2 q' = a Al [ '3 4 (=3
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Ronda et al., 2022)
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500 &rueilanludlagtiu enduegindaunAarnedwlusailliiu 10 Alawns (Professional Disc
Golf Association, 2024a)

wenant nMsiulaluwivesanuvainvatsvesriauiuidumnues lngianienqueiay

a (3
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Sealngd (Real-Time Scoring) WAYNSUAAIHANTITWIITUNUSTUUATTA Aannedvilufwnidnway
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agudunanis waznisiiumaiiaauluawnlniauanuauladiuynaaa (Gibson, 1998; World
Tourism Organization, 2019) 8ng9g199u n1sudsTudsudlanfannoa et wlulssine

2

Funaud U 2025 FeiinAundisanain 45 Ussina uandbiviuanuduwiueifvesianssunis
wsdu wazRannednaunsaiussduszneunanlunisesniuulssaunsalnsiiunig sgukuund
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91%n wazuaUndiatuiiAdielafl (Disc Golf Pro Tour, 2025; Eskelinen et al., 2025)
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Aivavesnsdnnisutaduimwazadisszaunisalliunsnfundidda 4 du ldun

1. sunsiduauseplaliiudnim ssuudufinazuuufdviauuusvalnivigaduayy
NSwELNIRANSWUTuR UL UNGLATuAdLelat (Professional Disc Golf Association, 2026b) lu
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advayuusegdlanmeluliyaaaianuneieslufianssudand 1 (Deci & Ryan, 2000) Snvialugiu
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MsmuANAULes aglsinunsiansranziuuLUUE salnleaiuLIIn AR UM IRIng Tsanansa
oSunoldifennud Yerkes-Dodson law fiszyinanuiudalussduiminzaudenasnouszansam
g9an (Yerkes & Dodson, 1908) Faunislduoundintuiiniiolafvesamnauifainednendn
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4. gunsvensumaluladuaznisinlulelunisdnnisudedu woundindunaltelansessu
nstufinAziuL NMTAeAILNaNITLUsTULUUEEalNg wazmsduAunAnInIsutatuniglueunaindu
WU AuENYEAINa 1oL UNdInTuNR T lataiunsadngeii1uwuudiasiniseousy
wialulad (Technology Acceptance Model: TAM) %ﬂﬁm’mﬁﬂﬁzgﬁ’umﬁufﬂiﬂwﬁ (Perceived
Usefulness) wagnsiudanuinglunisldan (Perceived Ease of Use) lugnuziladeiiiAsadaiu
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THE “STADIUM OVERFLOW” PHENOMENON AND SAFETY GOVERNANCE IN
THAI FOOTBALL COMPETITIONS: A STRUCTURAL ANALYSIS AND POLICY
RECOMMENDATIONS

Krisana Thuampeng*

Independent Scholar

Abstract

This academic article aims to analyze safety governance and crowd management
systems within Thai football competitions. Utilizing a comparative historical approach, this
study examines five critical historical milestones: the 14th (1981) and 24th (1993) King’s Cup
tournaments, the 2010 Kor Royal Cup disturbances, the 2022 Kanjuruhan Stadium tragedy in
Indonesia, and the 2025 7HD Youth Football Tournament. The analytical framework
synthesizes integrated crowd management principles and international safety standards
established by FIFA, AFC, and SGSA through qualitative content analysis.

The findings reveal that the "stadium overflow" phenomenon (Sanam Taek) vividly
reflects structural governance challenges across three primary dimensions: 1) physical
architecture and access control vulnerabilities susceptible to perimeter breaches under
temporal crowd pressure, 2) fragmented governance and budgets allocations among state
facility owners, local law enforcement, and private organizers, compounded by third-party
staff integrity issues, and 3) legal limitations regarding stewards' lack of statutory enforcement
powers.

This article proposes a strategic transition toward "preventive investment," driven by
four core policy mechanisms: 1) statutory authorization for stadium stewards, 2) Public-Private
Partnerships (PPP) for Smart Stadium technological upgrades, 3) a Unified Command Structure
for inter-agency coordination alongside national implementation of Football Banning Orders
(FBOs), and 4) the cultivation of a safe spectator culture within youth and student football,

ensuring sustainable safety standards benchmarked against international practices.

Keywords: Stadium Safety, Crowd Management, Stadium Overflow, Statutory Power Of

Stewards
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Unin

“fnuiluveninimuazunuveavnlveanlng Ao nisladuausseinialuauingnyarde

I
o/

inAsludin” auuiwiwieiuiiiiiouaiioudaTeudndavd iy fRmansonuuandy
fydnuainudniaveslnuealne Uirath Janthasen, 2020) ussemansBesidaintoaazam
Ao AU INgnITal “auanuan” Sngnadagrurmnssunsewandnlugug
it nanuiiougean anudnialunisuinsaniusslond wasyarufiuniaasugianisiw
(Ministry of Tourism & Sports, 2026) nilufifdensAnendsaatnenssy aunufwvimihiauem

1% U

Insziloy warasyoulasai g uITEnINgIn Juu warsy (Bale, 2004) vauwifediu Tuyueanis
Jansimadeludusingnisaldinan dulududazioudsenuiivmienazaudugeulunisuinig
Fan1saudseduaiuiiunaraulasnde (Security Risk Management) (Hall et al., 2012,
Kamarudin et al., 2022)

M31UA sulUasvesuiunmsdsauuazimaluladnisd eansluamsswit 21 laglaniz
unanwefudedsnuesularuaznisnatauuulida (Viral Marketing) nanendusisdlvimgAnssunas
mméfaqmiLffhﬁamsLLsziﬁ%’usuaaQU%Imm%mmmﬁaLLa3§uLLiq%u (Turker, 2026) anmeiinelsiiAn
“m71/21/’5@@1/535f7um‘7maqw§” (Strategic Misalignment) 58%#319TAAILEINITOLUAITTOITUN
menaeslassaiaiugiuresausinlng fuuimauazarudesnsvesavulidmamnay
(Wachirapong Klankesorn & Suwadee Thongsukplang Hansasooksin, 2025) @017¢A314k8 D A
fanamilfiAntuamslunsutsiunauoaednniefumissaulnguiby uidwenedaludnens
udsdurnueasgiuevulariniEey dddsuanuadaduegrannlutagtu vazderiu uniFeu
Arwgaudsnmanisalssduana wu Tanung nssuauiutugzsu Yssmaduladids Sweang i
msdansanudasafouarnsmunugevy Tldnsenelddefuestuls snuddutiadeingedi
finadeaiafinnansisazuazaudiduresgnanvingsufin (Struniawski, 2025)

fruan uAdesunsiansuddusazausinlulsemalnediulnginfnsevegluiia
fimamansnisiwn nsdeansnisnann wiensusziliuanufianelovesiidrvy drunuidodu
audaendeluauumpuoadingsussliuaumdoudnisamuazmsdnnissedualuas Sz
SuanIznsal (WU Akkaradech Janthakup & Meechai Sicharoen, 2022 uag Trongklod Sriwallop
et al,, 2023) lnsdsamadenlssdifulovis ngrny waglassadedrnamiiivesyaainsuiingy
pg1adusEuy noliAnYeeinemIeivIng (Research Gap) d1Aay

unArAnnssanterineiinan TnglduunAnlse fRmansusouiisy (Comparative
Historical Approach) a1 n1salanAgyluadn WansugaduseauTd Anondw wavnsddne
AaUseme UndugmuuniSeu (Lessons Learned) $aufiun1suseynsieddninuifinunsdnnse s

aelny (ntegrated Crowd Management Framework) L 8@ 4A1011Ka08ATRAUTING N0
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“aurusn” Tuddnnyg nasrruteudaiauswuzieuleung lunisiaunlumanisamudalesiy
(Preventive Investment) iannsnsnszdunnsgiuanuUasnsovesauuinineliasnuiy
nagiaNavesaNIiusnuealewy (AFC) aniusvinuaau @ (FIFA) wagdinnuanudasnsie
AUNLALIIENT1Y8 041905 (SGSA) naemaunsUszyndlfitionnaasadslunisdnnisuyadu

WaveaMyuuazinGeulneldegindususssu

UIZAIAVBINITANE

A a '3 [y

1 ieesenusngmsal “auiuuen” waganuvinelunisuimsianisanulasnsdy

1Y

YoInsutatunnvealuUszwmelng dukuImensinwuseifeansiUseudisuainnsaldnwdrfgy
sialuuazssseine

2. WieUszifiudedrdnidslassadns Siuanidnenssunionin mavimsdanis uazveulyn
Srunanthiimangmneveayaansnthanulunisauaussy

3. Wielauonuzuumadsulousuazanasnadedeaiu lunsensgiuszuunsdanisaiy
Uaoadeveanisudsdunavealvelmndulunuunsgivaina wasaiuisadssendldiunisuyadu

WnveaszaueIvuLastineulneg1daEy

ada o a =
A9ALUUNTITANEI

UV]ﬂ'J']lﬁsU"lﬂqﬁﬁI%LLujmqﬂﬂqiﬁﬂﬁ’]L%\‘iLU%‘EJ‘ULﬁEJ'U 3I'33JfTUﬂ’ﬁV]UV]'Ju’JiﬁﬂJﬂﬁillaEhﬂL‘ﬁu
58UV (Systematic Literature Review) kagn1534A518%LH a1 LT 9 N1 (Qualitative Content

Analysis) 3ndeyanie)il Ineildunaunarszileuisaiiuniseisil

nsduAunazinaeinisAaiandaya

N1557UTuY ey af I un1TEUAUN1UFIUT0aT91N1T (LU Scopus, Web of Science,
Google Scholar wag TCl) ASIANTAUNANIATY UALATITEYAUIIETTIUTEANY LAgAnToUYINIR
YOUBNANTAIUS WA, 2524 §9 W.A. 2569 (A.A. 1981-2026) iieliinseumquATannisvesiiom
fausganourdonauiganavia lnedmunnasilunisdndiuasdnoendsd:

naein1sAaLd

1. lonasuardoUeduanIgIuANUaenien1en1saINeAnsUnATeIAURATERUAINALAL
sEAuYA Lawn uAdedsAuresauIANARINAuaawiIUsEInelnes (The Football Association of
Thailand under the Patronage of His Majesty the King [FAT], 2025) ﬂgmmsﬁmmﬂaamﬁ'amﬂa
YadaNiusHauoaLelle (Asian Football Confederation [AFC], 2021) Uag aniusnnuoauUIUIYIF

(Federation Internationale de Football Association [FIFA], 2023) 53l asu3UURu1A5 U8
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d11UNUANNUADAA BEUILAWILMIANIIO1UITNT (Sports Grounds Safety Authority [SGSA],
2018)

2. 1guaIUmnnIsel LaIN1TalNIATY kagIIBUMTERUAINIINNYIBUTIAULY
npusneifefuaiunevielanugnssuluaunfin

3. UNALATEWATUNAILIVINIT M TESARIUNNSATIaUSEIEY (Peer-reviewed Journals)

d! I ¥ v

Fa3] 4 tuA1UN159AN1THIYU (Crowd Management) Adudasadgluauiuin uagdenuinginis
=
v

4. TenudIEsRaUsEingndetavunseavaniianuiieiiogs Faduiinmenisel
3T

\nauein1sAnean

1 A a < ' N v A o caM 1 oA

1. 91780 AnLARudIuyAna viveteanuludedinueeulaunliainsonsiaaeuunaanun
W3oUIAN15BUSUTDIIAS

2. EnumansalanuIuNeueniiufauufmfldifglesiussuunisinnisudatunag

NNSATUANKYUNTINY

NIBUKUIAALAZINAINTUNTAATIEN

nMsTeszidenivszgndldnsouuuadanisdnnisdasuegiaysuinis samduinos
WnsgIuAUUaDAfBaINaves FIFA, AFC way SGSA lagdnuunasAuszneunimgufeenidu 3
unundn teldifunasilunsisevidona (Analytical Criteria) fail:1. Sdun1sAIUANAIL
vuuaznsndslvaverva: Iinmeiigningauesnat (Critical Mass) wainmsidoniden
ﬁuaﬂrﬂwu (Fruin, 1993; Helbing et al., 2007; Still, 2014) é’mwmmﬁﬂumiszmaﬂur;humz@ e
LUUTIA03A N L U Ul (Garcia et al,. 2024) WATAN1ILUIINARUR IVUAILY IR
(Temporal Crowd Pressure)

2. Ak uan1dnsnssunienmiaznisusuendiuil: Jinseianuiadosvosnuaiunis
N8N (Physical Barricades) 49431950 UUTuMMaaUNL (Perimeter Breaches) AMunanniIsaaniiuy
anmuandewdioteaiuainingsu (Cozens & Love, 2015) N334 ufi futu (Buffer Zone)
LAZSEUUANNTBIINGABIIY

3. fAfuszuuTymIMsuazs et ungrane: Sinszitenniwlunisdsnissitugud
U2yw1n13393 (Unified Command) vinwgn1sdeansiun1igings (Hall et al., 2012) uagdodainmis
nusneiRefUauSuamTd (Statutory Power) v miiiiauniunistaduldunsnise

Uasnne (Council of Europe, 2016; Pearson & Stott, 2022)
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nannaeinsiadennsaifneUseuliisy

AnseiiaentdnsalfnwiuSeudisu (Comparative Case Study Analysis) 310 5 1#n156d
GREEY LﬁawmaaumawqngLLasaw’fau?"ﬁ’wmmiﬁuaqﬁiwﬂué’wmw'wqﬂaﬁa (Temporal
Variation) i1952AUNTLUTU (Competition Level) kagsinsuTunuszine (Contextual Variation)
Tnefvmmauazinasilunisdondsd:

1. vinveadefiensyrumudsddn asafl 14 na. 2524) dndesusdassvieiunilae fu
fumdinmdmie nsdAnwsedurilugenousfon azviouanneduudunzanasgiudiug iy
(Pitch Invasion) 9nAudumalunsAuANUTINMALLAL STUUM T2y Titls

2. WAUDATIIENTEINUNIUASHAN ASafl 24 (w.a. 2536): SoUTDIUAATEIIN9TNT RN

o

fu funAnvald nsdifnusesrumAiianizanuukduiuineiuaiinsasessu (Capacity
Overload) vusadunsilshifindsan azvioudonnauaindesudondonluandnenssuauugn
i

3. WAUeAENTEIIWNUYTHAN (WA, 2553): sevinaluasiiemes gludia uazaluas
nsvinselne e ndlfnwiszAunnueas T axvieuauaumallunsLennguunNuUeaguay
msdalnavesingiewiy (wquiad) iudeslninuUiuumauazyaaniniglu naenautedinly
msfudanmUengroadmihiau

4. Tnugnssuauuiugisu Gulaiide, wa. 2565): WaveadnUsemadulaiigesening
aluaseisun L@ Ay wWeslwuien grunen nsdAnwissUssmalunfinirendou weduuniFeu
WIsuiguiadnge (Critical Benchmark Case) wanaf4A1ua d a3 183l ussuudy¥Ins
wnn9al uaznansevuresnsliinasmawdgmiguuse Wiaminn) uiuiitnden

5. WnveatniSeuwyudin 7109R (WA, 2568): seUTusLaATenIalsuSeuntauNoIne
v IsaSsuesAnsusmsdindmindeuim nsdl@nwinveaseduievunazdnisoulugafdva
agyiounnumegluuulminnndinseanlifavudodinuesulal fasiegUasdiiivuegis
deunduauinnmegaevianinussgniad waznaneduuniseuddgdmsunisinessuutesiuly

SEAUTINRALN

Tungunisiasiziiilon

nsiiesevideyaduiunisesadudunoui odeatuenfuazaireanuiniede
(Trustworthiness) fail

Tudl 1 usandoyamgnisafiinunasdoyanfsginareunds (Data Triangulation) Lile
ATIVAOUANINGNABIVOITOLNINIY Tu 1281 wagdduwmnnIsal

fuil 2 Savanangdeifiandsadduunuiiasieyt 3 §f srunseunuaAanIsiAnIsHsTUDENs

YIUINT
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1 '
v A

Ui 3 1WIguguguluuANANuaT (Failure Patterns) Wagaln1giNgTUvALaLHa
(Cause-and-Effect Connections) S£#119%14 5 NSUANWY
JUN 4 anuAntamunULTdlAsIas1iaduns1ziidudoaualaulouieNasnndaadiuusun

mangraneaglasiaseeinsveslsemalneg

NANISATITARAZ VD ININELTILATIAS9

NNSUTENIANATRYaLTIUTE AN BaETIBuaTUmnn1sal UT1ngn1sailvuuadnaunsan

va o

wson1z “auuuan” dlilyanudanainanzniiuuugdfiss (Accidental Event) winusidu

WA nsL3alaTeadie (Structural Failure) NduusAUsTUUNISMAUQLaAUUaansiY Wetddeya

a a LY ]

Vl(?l&lﬂﬂiﬂ"\]@l‘lﬁﬂ?@ﬂ@ﬂLLagaﬂ’ﬂﬂJB\thﬁ@ULL‘LJ’Jaﬁﬂ’]’iﬁﬂﬂ’liﬁéﬂeﬁuaEh\‘i“lquim'm’]’i #1190 TIMUNKNANT

a Y
Wpseieandu 3 Javan dewieludl

f69 1 awdimelunsauauaUasduasUsinaaulugauauzion (W.A. 2524 uag w.A.
2536)

a s

T9171993 0T 9UszinvaInnIdlAnwInUaTedrenszsunIuAEAN ASIA 14 (WA, 2524)

wag ATIN 24 (W 2536) dgvioudnguadd (Demand) YOI BUNIGLAUTAAIILANITOTRITUNS

al

NNYNTNYBIAUIN 1NNITAAIUTILATIATINUI ANUUANTBIEAYAAIINNTVIATLUUNTIEY
1 auutns¥a (Unseated Ticketing) kaz53UUAIUANYTEAN19LT1 (Gate Access Control) 71 31
UseAnBam dwmaligarunsdnuuniudngiuntaonsts (Safety Zone) uavduasgiuiiugsdu dad
AendnnsUIMIHsrULazINAsgILaInaindeataRnmesinAwazdmini (Ammon et al,

2016; FIFA, 2023; SGSA, 2018).

aad

UAN 2 usINARURIYY WeRNTIUAINTEAY uazdaslniszuuAansas (W.A. 2553)
winALuNelulnagusdannuoamenseswnIuUsEan n (20 NUANUS .. 2553) o

awwnvande semvaluasinveadiomsa gludin fu dluasinueanisvinge wid azviouniny

o

UgauUIN1T NEIANNUaAAYAINLIITUIARBULTIAU (Negative Catalyst) 3 Uadu:

1%
'3 1

1) woAnssuvesnimuazid v ffisluaunlugiugdassujisen: deyamnnisaldi
¥ivnaghg (Provocative Gestures) waznginssuufiasiinduvesinwnueauazidmiifinuisse
vt dusaissusuiasuesualanalinelavesyswy (Crowd Frustration) einanetdunginssy
mmqumaéfuwé’u (Aggressive Crowd Behavior) (Sarawut Kusump, 2015; Sasathorn Tantihachai,
2013; Trongklod Sriwallop et al., 2023) @onrasifuluIAnANdLTUSSEnINTNAIA UL UUDE
(Player-to-Fan Dynamic) (Westberg et al., 2020) ﬁﬂlﬂgjmiﬁwmﬁwm yangunas (Flares) way
Wsnsjmﬁq%gaﬁy'uaqgiamu (MGR Online, 2010; Posttoday, 2010)

)=

2) Yaalnilun1sAnnToing Aoy way LSINARUMINYIIaT: wikedanisuasdu Al

UININIT5YFI0IRBY (Prohibited Items) auunsguauUaenieves FIFA wilunislus
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Andounndesanussnasuressruiinududigussamadmioudulunariinszdudadeunis
WI9TU (Time-Compressed Influx) UsznauAutednnnaIuAINNazldunoaunIamnaAanIn (Gender-
Sensitive Inspection Constraints) (FIFA, 2023; SGSA, 2018) ﬁﬁaﬂ%ﬁmﬁﬂﬁaummﬂ%@ﬂ (Female
Stewards) Aavdus e Tands WeiAannerevInazaumtnysey Wmihiiviheudsgn

neAUlRBIanTEAUAMUATLEENTUNITATITAULIBLTTEUIBE YUY (Ammon et al., 2016; Garcia et

LY

al., 2024; Still, 2014) \Ualemdliingdesnuuidiuinaendidgdmiums wenaini damugasalna

eaaUnenssuseuUsuamaauy (Cozens & Love, 2015) AaBAUT D917 AINULT DD DYDY

< Y

yAaInsaduayuntguen (Third-Party Staff Integrity) ﬁmﬁ’aﬁwﬁmimﬁaﬁuﬁmuqm (Privileged
Access) é’ﬂaauﬁﬁwmé’aqﬁmLﬁﬁmw;ﬂsziaumwﬁﬁ (Atkinson & Young, 2008; FIFA, 2023; Hall et

al,, 2012

o w

3) TodninlunsuennauLruUea: N153AINAIFUINMUITNRALLUINUIUNNNIBAIN VY

'
[ [y s

wdunsienumdsnnaios uuafumdndaasmldansafumunssiudould susie
Wi aunusunidaiswauliismeunazvingunsalaiuau swuniauminsgiuaina el
1119052 §UNITINT uin LA U199 (Ammon et al., 2016; Johan Cruyff Institute [Cl], 2022;
Komchadluek, 2010; Sathaporn Suksomboon, 2015)
fiif 3 wansznuandedeaussulay nsdndulaluniazings waslanuignssy (w.a.
2565 was W.A. 2568) nidlAnwiauiuniugdu Usemaduladide (wa. 2565) \unsdAnw
AnsUsznaluuunainadiazioudefianaiadensduszuudayuiniananisal (Command and
Control) mMadadulaldunnsnisguuss (Wiainn) luluidadeniivszguivszueaulidariau
Wasuauvuwiulinateduaniziunsenun (Panio) wazlanuignssudondeamieuiu
(Crowd Crush) (Amnesty International, 2022; Darma et al., 2024; Sokoy et al., 2023)n5el @ N1
Waveatn3sunendim 7wevd (na. 2568) lunsdAnumnueasnuilugaiidviadamdsnsnan
la¥a vuuwanwesudedsauoaulataiieguasdidrvusziuideundu (Koronios et al, 2021) \in

ra o (% LY ¥

AMgelsruiuniuaun liivasunsiudiatuntiuseg (The Standard Sport, 2025) Yayaagiouin

£ v

STUUANNTOILAZNTZANANTIUTH (Access Control System) Uasdn8dnn1sudetu A1amaluladias

snlun1sdaszifeugsvuaimin a wuiUTuanatuuen (Garcia et al., 2026; Kamarudin et al,,

2022)

[

o a o o PN ~ a Y}
YNU i'WEJagLE]ﬁﬂaéﬂ{]ﬁ]‘ﬂEmaﬂ%ﬂ@IﬁLﬂﬂﬂ’ﬂ@JLﬁﬂ\iLﬁﬁﬂig‘UU 1531 mmgmmm‘ﬂaamﬂamﬂa
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NSAANYI

YNIans
RIREIM]

(w.e.)

JaduunaniinaliiaainuLd 8939

ITUU

wnsgIuanangnasiiia / dadnfin

CRCERGERN

USUNIUUSEWA (Thailand Cases)

Y o v v

AvdAn 2524 uay | MNTTUUAIUANYIINLAZNINTEN | TadindIuANUREwIN LAy 40N
2536 e a1 Usegniadn (Gate/Access | fuuiusuiidusesieaiainm
Control) (FAT, 2025; SGSA, 2018)
MENTEIWNIU N | 2553 TOINARTUN LN TNVBIAUIN kaE MsadauAsgIuNTLULeNiT
TounnsadlunsuennauLuUeag 173 (Physical Segregation) 4azn13
wiady Udeeliingsasinudnasndiglou
AIuAL (FAT, 2025; SGSA, 2018)
Wavea 7THD 2568 usenaduInnszuadedsauooulay | dodAnlumsdnsyifougsny
sy mefeasanudsadanily | damdhrinussuuRiva (Digital
Usgangnm Ticketing) uazszuuafnfunalad
s Usummatuuen (AFC, 2021;
FAT, 2025)
USUNENaf19UsEme (International Case)
Tug3eu 2565 ANURANARLUENSAENSINTYVIEN | NMTazdiaunsguauUaensiy
(Bulailigey) ALNNMIUTZUUTYIINTVINNTTA! | @INAIMENITATUANENTY N5

WAy NISLMAaY

UIMInseenaniidu wavseiloude

Faunseanisldudaiinn (FIFA, 2023)

UNAATIZRAMUTULDULTILATIEE9 DIUANTNN tazszuusuUssa

NNTUATILRANMUFUNUSITITEUU @1115000ATH AT AT lAssas9eantdu 4 Uszuhu

GRGTE

[

v o
1. 9931NAM

Iﬂiﬂﬁ%ﬂﬂﬁuﬁmﬁﬂ’lLLﬁﬂ%’l@?f’JuiwajgﬂaaﬂLLUU%%HGLUE{FW?QL@ZJ Y1nan1UnenTsuTeIsu
waluladdnnsesadelvi Wy Useavyudalud® (Turnstiles) n3e nape93sUndaaseensIatiunae
ATIERANUMUILUUYBIUTEYINT (CCTV) (Fried & Kastel, 2025) vtugtagaiu nszuiunisiingie
LLaw%’UU'ﬁqqmmsamuﬁamé‘ammﬁaué’m%@%’m%‘mLLamﬁauwﬂszmmwiuﬁuﬂizai’ﬂ (Budgetary

Cycle) vhlivmanugangulunsusulanmenmaudliiusenainaudes (Main Stand, 2023;

NMINBAINUAZTZUUIUUTZANNAST

Schwarz et al., 2016; Trongklod Sriwallop et al., 2023)
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2. ¥aeira@snmsinuguasendnteviisenu
TumaUfin ffetiymanuaguiedoluvouaeuiuiiaveuszriadmihiidsariead (Gsgua
USuamanewen) fu dhedanisudeduensy @Suinveuiuiinngluauny) nisvnszuudinissiy
7 duenaan (Unified Command Structure) @314 “¥99379499019071A U A" (Governance
Vacuum) Tunrsandulaunledngauid191u (Elliott et al., 2000; Gavrilovic & Radosevic, 2022;
United Nations Alliance of Civilizations [UNAOC], 2020; Yusoff et al., 2020)

3. M3upsuANUaaadely “dunu” vasdhednnisudaty
dedanisuttudulngfinuessuussanadnuanulasnds (Security Budget) uailddnefinsiii
Taiad1957918 (Fried & Kastel, 2025: Schwarz et al., 2016) denaliinissinsusnsradmefiauy
dawalvisnsadudmihiseduuinitunsgu uazvamsiineusiinugnsudgmneiadussuu
(Frosdick & Walley, 1997; Hall et al., 2012; SGSA, 2018)

a. dasrfadruanugnangranevaadmiiiaun guassemengranefiddnlulsyine
vy Ao 1 mthifnwauUasnfoauny “o1manuen1anguNIgsedsy” mulsyanangmaneds

]

NTUIANUDIYIMAENIEIVT YA AT INITNYIAINUaeAAY .A. 2558 (Office of the Prime

1 o

Minister, 2015) l3win3glifignunamaungmuneg lun1sdsRunsiaausanie AnAIRNTEinAILEHR

(%
Y o w

vselduInsmMInemenmaianuguninauy (Pitch Invaders) dediailvinlmamtifeandayiv
nznauluigiaeliesn (Operational Dilemma) L9931n197869AIUTURANIILNILAZ DY
danaliufiasnisidgyuinluaniunisaiings (Council of Europe, 2016; Pearson & Stott, 2022;

Pedithep Youyuenyong & Sutasinee Supa, 2018; Tsoukala, 2009)

VoLAUDMULLTIUTIUIYBAZLUINIINITA LU AN I8

WeliiAnnsilasuntunszuIuiad (Paradigm Shift) 91nA15UIMNTIANISUADANBLUURT
Suniha Wgnsamuidelesiu deausuuzilovisaindefunuvesnsinuil Suunesnidu
4 nalnUszanuidugusseu duwielul

v a a 14
1. JaiduauusiBalgutsuaznisu)sulaseainamengvang

'
o Y A

Jadrinduaniuznianguunevesdminiiawiy Aludiaauzidudminauniudssuia
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og1dlsfinnn nsdelonunsnisanaisndudeseAusededitanangusuiunine
(Transferability Constraints) tiasnuinsnisligiuiafndvsensiafusnesneunnIneny uns
Ao3lAgn TR oANSUATIASAINVBIYUAAAAINSTEITUYNY MNVBULUREIUIAVINAINTALIUNTRsD
vannguaneeg Wmihilaumeadesionnuiulnveunaunaazety (Wu devmasdila vie
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