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Abstract

This research aimed to foster students’ creative thinking through scaffolding learning
management. The target group in this study included 25- first year students in management
Branch at Songkhla Community College derived by purposive sampling technique.
They enrolled in the basic requirement subject namely ‘Business Operation’ which was
the only class for the Management Branch provided by the college in that academic year.
The results can be concluded that when comparing the assessment of creativity by using
a business simulation tool based on Guildford creativity test, the target group students
gained initiative idea higher than the set criteria of 70% at 0.01 significant level.

Keywords : initiative idea, scaffolding, business simulation tool
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99AN3EMUSEAYA (United Nations : UN) dimnsmenenalsiiinanssnsiimuniidadulu ae. 2030
(The 2030 Agenda for Sustainable Development) wagilmsnen1siauIAgsdu (SDGs) ials
Usziasing 4 thluugialvussguadida ianswamnegadadu lnedhmned 4 fuganimasang
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4. 33N15ALIUNNTVY
sAfed 1 0uauATeiTmnans (Experimental Research) MnMsAnvaIesiiediasigiia
(Business Model Canvas : BMC) fisngazidun il
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Sampling)
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ANNARTIEY Uszneumie dnunigmnenszuIums uansdnvauzvesauaniiutanlval uansnaain
AMUAULAY dnwizvesyana audesiu nd1Aa nduantoen Tquaming niouflazindey
vioidsstuaniunialing 4 dreanuiule wardnuaenwdnug nafiinanaudn3sudunany
wanlmifieeusnguineu danmdemuiesuazdusm
4.3 wiedleillunsiiususudeya
wnaflefllilun1side Wuintesdleffifeathelu Usenoude
431 wunmsianssufifeaiuadnruinaisassdfidaduaufedisy luneiniugiu
msUszneussia nmsAnvieiesdiodiassitlilunisiiaevigsiia (Business Model Canvas : BMC)
U 4 WU
wdl 1 uunsdanisGeus Bos indesdleililunisinneisiia
w2 uwunsdansous Bes esdusznevveniesiiedianigsia Tunguday What
Taefin1siasnessnanisdade (Key Partner) Aanssudifny (Key Activities) uaglungueiniu
How Usgnaumenineinsuan (Key Resources) kagAniA1u8333n9 (Value)
w3 uwunsianisBous 3o ssAUsznevvedAIesilodiansgIAvlunguAIIN Who
lngdn1siiaszviesAUsenaudnuurvegnAi (Customer Segmentation) ANANTUS TENI19GNAT
(Customer Relationship) kaztaanisluindimnuiedus (Channels)
wad 4 wumsdnmsiBeus Ges ssduszneuvesaiesiiedianigiialungu Money Usznoume
aAUszneuvadlastaiealddne (Cost Structure) UazYaIN1IN1ITagnA1 (Revenue Streams)
432 n15¥amsBouinaifaufnlnads Junisasudiomadadsduaiunisisous
Usgnausae 3 dumeu fie 1) lasuniaiieudniaideonsuuuy (Model) a¥sanutraulauarlvdasy
M19AUAR 2) Nsuendes (Breakdown) nslduszaunisalvesiFeulunisusuusunnisseus
A5A3ANUAATATALIU N1TITIVFDUANUAN 3) N1519A8318 (Encourage) N0 579U TELilUNAIY
Wlemsusuuss viionsliteyateundu [9]
433 wulssiiungnsiddgiieadesiunmsuszneugsivluudaznaudiniy
meldsuuuuirdosionsiiaseiigsiia (BMC) S1uau 4 4a 4 ngudiny fMenseeniuy
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4.4.1 wnunsdansBeul Seq wdesdleldlunsinsesigsiasuiu 4 uau
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oyU3yananmsdameily atuuiuus we. 2558 vesaantuine deyuvu aseunquAtes BTN
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ANNABAASBIETENIBEUS UargnUszasdnisiBeus (I0C : Index of Item Objective Congruence)
v0al53iuad uazusudadu (Rovineli and Hanmbelton) [10] InglHinausinmsfiansan deil
+1 vanefle wwunsdansFeuiTienuiismsadadomasnndosituinguszasd
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1 el wsumsdanseudlififnuiismsedationuarlsiaonadotuingUszase
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4.4.7 wulssiunemsmadyiifndestunisszneusiialuudazngudon veardasile
9199435133ULUU Business Model Canvas (BMC) Usznaume
1) wuusensussiiudddgiieatesrenisuseneussne dwiuldusznou
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2) wwuusziumdrnuesdoyalusidusznoudesvouniesilednasigsia UL BMC
TunguAiau How wazngudany What dmsuldusznevluununsdansGouii 2
3) wuulsziiuddAuesdeyalussdusznougesvaaniasilediasigsia sUUY BMC
Tungueau Who dwiulduszneulunnunsdanisBeusi 3
4) wuutufinmsienevideyamuiaiesiionsgaiia BMC Tungudiaiu Money dwsuld
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¥931A303810N195579 BMC Fe57us2uddfayil yugmwmﬁimmmaaLiauwﬂﬁvﬂaumﬁaaulau
voenaandnnindusisuszimalng feduredrdrdgyuazdoyanindonvetasdusznauinissile
145377 BMC uazimuainasiligasudszifiusenisdifyiifsatesiugsia luudazussian
yoanguiniy MnmaeulnngFeuiiosas 70 vesrfendestomn esndunusinisssdu
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5579V NINYINYYU VWAV FONTUING YUY
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fAanesa Tuguuuuvesnisliavuuu 4 seeu

SEAUALIN 4 AzUY
SLAUR 3 AZLUY
sEaUNelY 2 AZLUY
seauUiuUse 1 AzuuY

FULUUNINARDY
msnasedluadsilisuuuumsvnass wuuAnuinguies Sandan1svanes (One-Group Posttest
Only Design)
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4.5.3 UAZLUUNGANTINNITANTIAS9ETIA 11AATIBRRLITNMIMeEds Tnensiieuiieu
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df  unutuwdsenududasy (Degree of Freedom)
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Azuunlszfiunndian 3 Ussifiuusn Ae mstiauedoyafiisadestuidendendnnsuasvmua
fnzuuulszifiunniigafiaitedes 4.00 wan1snoudiaudazuuulszifiuiinuade 3.96 uay
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VY a
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THunediu wardufues sunseiiansaduduedldnmun Juesuieisnsuidam Weaudi
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