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ABSTRACT
Today, there are a number of studies related to conservative tourism,
however, most of them seem to focus on the investigation of the development of
tourism sites and communities rather than the tour operators. In order to expand the

knowledge about conservative tourism in relation to the tour operators, this study has
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the following research objectives: 1) to analyze the information of marketing mix
presented on the Internet of the tour operators and 2) to analyze the information of
conservative tourism policies presented on the Internet by the tour operators. The
targets are tour operators who are the members of a conservative tourism association,
with a total of 47 companies. The data was analyzed by content analysis and
descriptive analysis. The findings found that some tour operators (20%) did not present
the adequate information regarding marketing mix, for example, the lack of details in
certain product attributes (tour itineraries), non-updated prices, and the lack of sales
promotion. In addition, it was found that most tour operators (61%) did not provide
any information regarding conservative tourism and their tour implementations. This
may cause the limited marketing opportunities and low customer trust due to the lack
of the implementations of conservative tourism policy. Recommendations, based on
the study, are given to the tour operators to help them to undertake appropriate
online/Internet marketing. It is suggested to employ a concept of conservative tourism

to make product differentiation.
Keywords: marketing mix, tour operators, conservative tourism, online marketing
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