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ABSTRACT
The study aimed to investigate the marketing strategy for branch expansion of
Saengngern Namarhan Co.,Ltd in Muang district, Khon Kaen. This study was a mixed
method research, and the population was 400 consumers in Muang district, Khon Kaen.

The main informant was the Saengngern Namarhan Co.,Ltd chairperson, and the
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instruments used were questionnaires and interviews. Data were analyzed using frequency,
percentage, mean, and content analysis.

The results found that: 1) most of the sample were female, aged 20-30 years,
with lower secondary education. They are employees of private companies and earn
20,001 - 30,000 baht. 2) most of the sample have a frequency of buying frozen food
2-5 times a week, buying frozen food for dinner (04.00 - 07.00 p.m.) which are noodles.
The cost of buying frozen food is 61-90 baht. They used to eat frozen food brands
named Aro and prefer to buy frozen food that holds long-life storage. The objective
of purchasing frozen food was their own consumption. 3) consumers pay attention to
the marketing mix factors, overall it was at a high level. The most to least significant
factor were process, channel of sale, prices, physical characteristics, personnel,

marketing promotion, and products.
Keywords: Frozen food, The Marketing strategy for Branch Expansion
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