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ABSTRACT

The aims of this research were to study factors affecting purchasing behaviors
of body scrub products of university students and to compare personal factors and
marketing mix factors affecting body scrub products purchasing behavior. The study
used quantitative research. A sample of 251 university students collected by using a
convenience sampling method. Data were collected using a questionnaire. The statistics
used to analyze the data were frequency, percentage, mean, and standard deviation
and Chi Square Test. The result of the research showed that different genders, media
and influencer in decision- making had different purchasing behavior in terms of
purchasing frequency per month. As well as, the different income result in different
spending per purchase. In addition, it showed that all aspects of the marketing mix
were associated with influential people in purchasing decisions. And the distribution
channel marketing mix had a statistically significant relationship with the media that

influences purchasing decisions at the .05 level.
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