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ABSTRACT
The purpose of this research was to study the perception of Shabu buffet
restaurants in Chiang Mai Province towards consumers' service intentions. The respondents
were 150 service users at Shabu buffet restaurants in Chiang Mai. The research instrument
was a questionnaire. The statistics used in data analysis were frequency, percentage,
mean, and multiple regression analysis. The study’s results revealed the influence of
consumers’ perception of distinctive characteristics of Shabu buffet restaurants in

Chiang Mai on their service intentions. The statistical significance of 0.05 consisted of
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three aspects: the arrangement of customer service areas, serving desserts and drinks
and the ease of accessing its services. The factors affecting the service of the Shabu
buffet restaurants in Chiang Mai were many types of dipping sauces to choose, and the
price was suitable for each person, a variety of payment methods. For marketing
promotion, there were special promotions in each period. The service process was the
payment process. The buffet restaurants are air-conditioned and a table layout is

suitable for the number of service users.
Keywords: Perceptions, Shabu Buffet Restaurants, Service
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