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ABSTRACT
The purposes of this research were to examine the goodness of appropriate of
factors determining corporate the confidence and trust in smart phone devices based on
users in Udon Thani Province. The empirical data was obtained from a sample group
consisting of 700 users selected by simple random sampling. The research instrument was
a five — level questionnaire , with the IOC of 0.69 and the reliability of the questionnaire

was 0.93. The data was analyzed by software for social science research.
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The results revealed that the model fit with the empirical data (L%/df = 3.243,
GFl = 0.970, AGFI = 0.950, Standardized RMR = 0.022 , RMSEA = 0.050). The confidence of
users and trust in smart phone devices are directly influenced by Trust, Security Perception
factors, and Privacy Perception factors at the statistically significant level of 0. 01

respectively.
Keywords: Measurement Model, The Confidence and Trust, Smart Phone device.
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