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ABSTRACT
The main purpose of this research is 1) to study the strategies of pork processing operators
in Khon Kaen province and 2) to study the behavior of consumers of processed pork products in
Khon Kaen province. This study utilized quantitative research methodologies. The sample group
consisted of one pork processing enterprise and 400 consumers located in Khon Kaen province.
We used interviews and questionnaires as research instruments to collect data. The statistics used
in analyzing the data were frequency, percentage, mean, standard deviation, t-Test, and Pearson’s

correlation coefficient. The results of this research found that the main factors that affect consumer
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behavior toward purchasing processed pork products in Khon Kaen Province include product
placement, price, and product quality. Guidelines for the strategic development of pork processing
enterprises in Khon Kaen province include: 1) Increase distribution channels in the online market;
2) Open comment channels; 3) Use production technology to create a distribution network; 4)
Increase payment channels; 5) Source raw materials within close proximity to the production
source; 6) Develop production lines designed for quick production. Additionally, the 4Ps of the
marketing mix strategy can be utilized for specific purposes, such as improving product variety,
setting a price that is appropriate for the quality of the product, initiating marketing promotions
that reduce product prices, and increasing distribution channels in modern stores, convenience
stores, souvenir shops, and online. The results of the hypothesis test revealed that gender affected

consumers consumption of processed pork products at a significance level of 0.05.
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