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ABSTRACT

The objective of this research was: (1) to study private transport companies opinions in
the lower central region regarding the level of service quality, perceived value, and decision to
repurchase. (2) to study the influence of service quality and perceived value effect on the decision
to repurchase from a private transport company in the lower central region. Questionnaires were
used to collect data from 385 participants and were selected with a non-probability sampling by
convenience method. Data was analyzed using descriptive statistics, including percentage,
frequency, mean, and standard deviation. Hypothesis testing was complete via multiple linear

regression analysis. We found that service quality, perceived value, and decision to repurchase are

89




\(@)S/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY
MSUDRL
o Vol. 6 No. 4 (July — August 2024)

at the highest level of significance. The service quality effect on the decision to repurchase from a
private transport company in the lower central region was statistically significant at 0.01. The
perceived value effect on the decision to repurchase from a private transport company in the
lower central region, was statistically significant at 0.01. Therefore, the results of this study were
used as guidelines for improving and enhancing the quality of service and perceived value to align
with the needs of service recipients. As a result, it allows businesses to deliver quality services and

create sustainable customer satisfaction.
Keywords: Service Quality, Perceived Value, Repurchase, Private Transport Company
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