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ABSTRACT
The purpose of this research is to investigate the impact of marketing strategy and
personal factors affecting the purchase decision of consumers in Nakhon Thai District,
Phitsanulok Province relating to bottled drinking water. The study will focus on a random
sampling of individuals aged 20+ from five subdistricts: Nong Kathao, Noen Phom, Nakhon
Thai, Ban Yang, and Na Bua. Questionnaires will be utilized for data collection and
distributed to a random sampling of 400 people and analyzed for frequency, percentage,
mean, standard deviation, t-test, and chi-square.
The study found that the majority of the respondents were female aged between
40-49 with a secondary school education. They mostly work as freelance employees with
a monthly income <10,000 THB and the average household size was 3-5 people. The
results indicate that the respondents perceived bottled drinking water to be of medium
necessity in their daily lives and valued clean water. They primarily purchased bottled
water from shops located close to their homes and made the decision to consume it
independently, typically choosing 600cc bottles. The frequency of consumption was 1-2
times per week. The respondents were found to typically purchase 2-3 different brands
depending on convenience, price, and alternatives. The study also found that the
respondents believed that entrepreneurs should improve the quality of drinking water to
meet standards. The hypothesis test results revealed that ~ personal factors such as
gender do not have a significant impact on the purchase decision of bottled drinking water.
However, factors such as age, career, education, monthly income, and family size do have
an impact. Moreover, marketing strategies including product features, price, place of
purchase, and promotion do have a significant effect on consumer purchase decision
relating to bottled drinking water in Nakhon Thai District, Phitsanulok Province.
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