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ABSTRACT
The purposes of this research were to 1) develop products of the community
to be outstanding, known and reach more target customers. 2) transfer digital marketing
technology, create Kalamae Lungphon Website, Facebook Page profile, slogan, posting

method, hashtags and more convenient product purchase channels by scanning QR
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Code connected to Line. The sample group used in this research were community
enterprise group. Thap Luang Kalamaelungphon, Thap Luang Sub-district, Mueang District,
Nakhon Pathom Province. The research instruments used in this research were divided
into 2 parts: the qualitative research tool; Using In-depth Interview Questions and a
quantitative research tool, the Google Form questionnaire was a tool to collect data from
the sample. The statistics used in the analysis of the data were the percentage, and mean.
The research results found that the opinions of consumers towards digital marketing
management of Thap Luang Kalamalungphon Community Enterprise Group, Thap Luang
Sub-district, Mueang District, Nakhon Pathom Province. Regarding the development of
Facebook pages, it was at a high level (x= 4.01). Considering the item, it was found that
the overall opinion was at a high level, i.e. the creation and development of a Facebook
Page created more awareness (X= 4.08). Product images and videos are attractive and
attractive (X= 4.05) information and content. is appropriate (X= 4.02) The preparation
of public relations media can be used to further a benefit of the community (X= 3.99)
QR Code makes it more convenient to use (X= 3.98) and the Facebook Page is

interesting and reliable (X= 3.95), respectively.

Keywords: Digital Marketing Management, Social Media, Community Enterprise Group,

Caramel Products
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- funuinghvaeutnenmgaiesandosuiulies
23 gusaanud (Place) :
- aid]
2.4 gudaasunisvie(Promotion) :
- FosdasuiuannisegldSudiuan
3. Tonna (Opportunity)
3.1 uNdnsiue (Product) :
- anansaiaudngnatainaszmaldifosnnn Suialveldtinisadiuayy
- IR NSUSEFURUSILarNSasRanNaniusloney
3.2 ¢us1an (Price) :
- aid]
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33 guanuil (Place) :
- fpamesminedudtludsseulaviiudulueuian 1iioswinnaie E-
Commerce waznann facebook fignsnsiiulnduy
3.4 gnudaasun1sun8(Promotion) :
- Fovlusluduluthananiandeleniafivausing q aannsusg o AUEA
adeludagdu
4. guassa (Threat)
4.1 AuNandu (Product) :
- YagtuiigsAanfaduinune wliAenisudedudadutugshadudn
USLLANLALINU SDFUANARNY
4.2 ausA(Price) :
- SywadaiiunBifiutueninliiinansenufunandudiioafistude
anaY MINADIUNITAUATEFAT
4.3 ausiA(Price) :
- sranudstoroudreennidlofieusiuaudauneudsluiewanniialy
4.4 fMuaLasNn15918(Promotion) :
- myvhmanalufinguidmnglmiunguiosu Suhau deutreios

aAUTgNa
mMsfneAdedes “nsdanmsnismanfavianguiamAaLTLTINVaN NEaTILgINg
Fuavinvans Suneiies Smiaueslgy” anunsaefunenansisy il
1. Weimuuazievenmaluladnismananansusinzazugans lnonisaeuaiig
dodsnnooulavuaziilofislonianisnismans
1.1 lefinrsananmsesnuuvvesivlesd wuin anwdaiulagaimsiuly
sgavun tawn nmsfumduledaunsadialdegnslien Vuleddiieaanisldau win
Tosmafimnuarssuuiaulanaznisuszuduiusdanumunzaud saenad oeiy
WWIANNAAYBY (Yang, Kim, Dhalwani & Vu, 2008) na1371 Hendulad (Contents) Ao
dutsznavveniomiiulediivssneudedlom deyaiithiauseguuiuledlusuuuuves
Monws MmUseneu saludmisldidesuazlnaiflesie o uazaenadesiv ¢1u3de ATN
mawdl (2539) IdvhnsAnuiidoises “msmeunsdeyatnnansiiu World Wide Web v
domanulng” wuln suuvvesteyatnansazuansiulunuingUszasd uavdanlngjas
fisuuvuSeuiedusmisdeiamuszney uazlusuiandesnavuazld World Wide Web
Hugesmalumamsunsdniansuiniu lusuuuuiiuadstu uwidedinfnmuazainues
Alfanudunan
1.2 \flefiarsanainmsianndunislavan wuin anuiswelalasnimsaly
seunn 1dun suamuardudniienniadladosvelavandnhlfifaauesinie
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duduazdnnsluslunedsoileauaziindslade Jeaenndesiuanuidoves Fladnual
goundu LazAite a1saiUTen (2551) 05 U18ANNAIEUEINITANAIALAYUSITUNANS
Tewanin Wunisasiaeud elildmneudn nmslavandladudunisluudafideym
Founwdesiimsusutsaudloagnals Wulumumauadmneddwuandoly savisian
IifFuanadulumuimanisdels Wunsiauszansuavesnslavaninduruazuisq
Tngusvasaiiimualinielsl

1.3 fefi9150191nM5MIRAUIIND Facebook WuT1 AIMAALTUlAATM
sweglusgduinn 1iun n1sdnviuaesiamn Page Facebook a19n1ssudnntiugunindudn
wazddlefiannudsgauaziiauladoyatnarsidonidie q danummizaunisinride
Uszmdunusanunsathlusesenliinuseloydunygusy QR Code vinliliauasaindans
1§ sunnnTuuay Page Facebook dnnuinaulanasuniede dedenndosiumuisoves
suWaL Falanufan (2558) Anwii3es “ﬂaqwﬁmﬁamsw Facebook Fan page Goal
Thailand iflasensiuwuiivlen Goal.com/th/” Wua ﬂaqwﬁﬂwﬁaaﬂsLﬁ@%ﬂé’%’ﬂﬂmu
founaruhaulauasdiauuaneg dnsldsuaninndnualiuagdimats vonani
mﬂwaiﬂmamama%quﬂwuaawmaLammaumm‘[mmmuﬂmﬂwlmummauiﬁmﬂLw\lu
ANty

14 lefiansananniswann Instagram wuin AuAnUlen NI lusERU
110 laun mmiaL%’ﬁﬁﬁﬂmwlﬁﬁaamiamLL@GULLﬁﬂiﬂmwmmmﬁﬂmaﬂﬁmav sUAmElAY
mauiwaaamaaaﬂuwmwmaa niu 1723704 (2559) 13849 NMIAANARY Instagram Fage
anénsneilertugniailuel Fuun ieRagany f\]’lﬂNUiIﬂﬂimJ’ﬂsUL’Ja’lﬂUE]uﬂGl’lLLﬂiiJﬂJ’lﬂ“Uu
@EJ’NLﬁ/iu‘lWUG]LﬂuﬂiﬂﬁsﬁiﬂﬂﬂUV}<‘lQUﬁuﬂ@Uﬂ’]iLLau‘UﬂﬂﬁG}aﬁﬂl@@ﬁ’]ﬂLL‘H‘UE]‘L! Tngmaumusd
wlsznaulufedunounisadisuadnsnegsia iy Suamunsunisadsneumuyivenm
AauAuULALIINGILYBINAYNENTHANAUY Buannsy wnaoumwifinalwadlsiinauls
v3oliiAvatesdiunguidmunevesnaias AuazUszauanudifaldeinuin dsfinasie
fviua Ussuamvesreumuinandesmstiaue ieairsendnunivosusuinu linuand,
18 Product-Centric ( 1#audduvdn ) Siunagndiiuguresnisvhmanainuu Suasmunsy
Msifineumuvinliifalufidudman waigunmuagialediuunnilnadaziuuanani
Taunddud Sadusumensinmaaiidenssuuuwaniesuil

1.5 wanseAusenadeyaifanunin efansanainnsouunnuidoves
af amsdiina (2557) IfinsfnviseiFesmsfnwinuimaiefmundeUsyanduius
NANTITENUI uuImemsiaundeUsyandusiug wui1 Aeussundutusinzanlunis
weunsoyat s liud iumailiemideyanienduifleifion1sdoasgunuuvesie
Uszandusius fiendnwal siuasie fega arwaule wazdfenguidmne duuszneulude
Ussrndusiususzneuse diuviFes Teannu nmuszneu Teyanisinsde wavdeyaddni
LAZIINATANWILLINIIN SHAILNE pUsEIFUUS Azt enenasdau IinguenTn
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