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ABSTRACT

This research aimed to study the impact of environmental management
strategies on performance of an automotive business. The instrument was questionnaire.
The sample group was 142 automotive business administrators. Statistics used in data
analysis was multiple correlation analysis, multiple regression analysis, and simple
regression analysis. The results found that environmental management strategies in
terms of green innovation had positive relations and impacts with the performance.
Therefore, the automotive business administrators should focus on environmental
management strategies by defining methods or management processes focusing on
improving products, processes, and management models which was environmentally
friendly and socially responsible, focusing on non-dangerous goods design to
consumers and environment, using limited and efficient resources to build a

competitive advantage in the business.
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F = 61.883 p < 0.0001 Adj R?= 0.302

o w

*ydAYNNanAnTzau 0.05

31NM15199 3 WU et INAENSN1TIANISINEEWINGON AUWINANTTUNEA M
dWea (PO lUaseaunisneinsalvesnanisaniduau (PER) laAdudssansusuuse
(Adj RY) wihitu 0.302 (s1519 3) Inelaaunisnennsal asil

PER = 2.387 + 0.390(PDI)
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