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ABSTRACT

The purposes of this research were to 1) develop causal factors influencing
intention tourism behavior of the Red Lotus and 2) study causal factors influencing
intention tourism behavior of the Red Lotus. The sample were 260 tourists who visited
The Red Lotus Lake. The multistage probability sampling method was applied. The
research instrument was a questionnaire. Data were analyzed by using Covariance-
Based Structural Equation Modeling.

The results showed that the causal model of factors consists of destination
image directly influencing positive satisfaction and behavioral intention of tourism. The
tourist’s satisfaction was mediator variable between destination image and behavioral

intention.

Keywords: causal factors, destination image, satisfaction, behavioral intention
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