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ABSTRACT

The objectives of this research were to: 1) develop a logo for a product brand
and design of a salted egg package from Auntie Ban Saladin Community to be outstanding
and modern, 2) develop and transfer knowledge about digital marketing of aunt’s salted
egg, Ban Saladin community, develop a Facebook page, profile, slogan, post method, use
hashtags and increase the channel for purchasing products by scanning the QR Code
connected to Line. The sample were 200 consumers in Bangkok using simple random
sampling. The population used in Qualitative Research by In-depth Interview Questions;
Key informants are homeowners of Sala Din; 1 person and 10 people in the community.
The research tools were divided into 2 parts: the qualitative research tool was in-depth
Interview Questions and questionnaires were used in Google Form Statistics. Data were
analyzed for percentage, mean. The results showed that using the Facebook Page service
of Aunt’s Salted Egg: Overall, it was at the highest level of satisfaction (mean 4.63) and
when considering each item, they found different levels of satisfaction. In terms of media
design, the Gen B group were the most interested. And when looking at each item, it was
found that the style of presenting a single photo; Gen Y and Gen B groups were the most
interested. The format of the photo album presentation; Gen Y and Gen B groups were
most interested. In a series of visual presentations, the Gen Z group were most interested.
The 3D visualization format; Gen X were most interested in. And the video presentation

format, Gen Y and Gen B groups were most interested.

Keywords: Digital Marketing, Social Media, Community Products, Aunt's Salted Egg
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