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ABSTRACT

The purpose of this research was to develop marketing strategies for the coffee blossom
tea product of the Coffee Mega farm group in Nam Nao district, Phetchabun province. Community-
based participatory action research methods such as in-depth interviewing, civil society forum
brainstorming, and focus group discussions were utilized, and all consisted of samples of 30
participants (N = 30). They consisted of the members of the Coffee Mega farm, community leaders,
and officers from various agencies involved. Data were analyzed using content analysis. The
analysis revealed that the brand and packaging still lacked a unique design. Therefore, the group
had a desire to develop a new modern brand and packaging that would increase consumer
engagement. The group developed the new brand and packaging through a participatory process
that utilized local wisdom. The process resulted in a new brand name, "Plang Yai Cafe Nam Nao,"

and new packaging in the form of a glass bottle with a tight lid. It was convenient for consumers,
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met the needs of the sample group, and increased sales and income generation for the group and

community.

Keywords: Marketing Strategies, Marketing Opportunities, Coffee PlaengYai Agricultural Groups,

Nam Nao, Phetchabun Province
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