NIANTINYINTIANT UNTINGET1V0) QAT \@S/
U 4 atun 2 @Ewaw - Wiy 2565) el

Jadememsaanniideadsonisinauledentunvsanluueazninge
1‘UL“UVIH§\1WIW3JM’]Uﬂ‘J
MARKETING FACTORS AFFECTING THE DECISION TO BUY FRESH
BREWED COFFEE AT CONVENIENCE STORE IN BANGKOK
afyy nedsanate’ uag 5535 19sTlnyad’
1cﬂnaﬁwmﬁ'ﬂwmmgmmLLWLLazm?fmﬁm, USYN TN 80aa 31NA (UIYL)
‘ANz USMN3EING, andunmsdanisUaanAdan
Atinuch Korveerasakulchai' and Theerawee Waratornpaibul®
Training Beverage, CP ALL Public Company Limited
%Faculty of Business Administration, Panyapiwat Institute of Management

(Received: April 12, 2021; Revised: February 28, 2022; Accepted: July 30, 2021)

[

UNANED

AT g UsrasdifleAnuafovainisnanaiidsmanenisdnauladonuvisean
Tufuazmndolnniaymavuas Mnngudieg eI 400 318 Tnseilagld adfnugu
1Hud nsuanuaseud Auede Sosar uaglinseilagldadfidadTouieuldud nsannee
WA (Multiple Regression Analysis) #an15338Wu11 Ya38N19N15ARIAGTUHEA S 0
Jademenisaaindiusia Jasenienisaainduaniud Yadenianisaaindiudeasy
nsnann wardadeniensmaindudnuasnean dmanonisinaulede a9l TydAY
eadATiszau 0.05 1aun Yadennsnisaaindundndas (sie.= 0.000) adenianisnain
F1us1A (sig.= 0.000) Jadensnismaraduaniud (sie.= 0.000) Jadenianisnaiadu
adlatun1Inann (sig.= 0.000) tazladenenismaiadudnwazn1nIn (sig.= 0.001) Tuvely
fitladonamananaduyean lidwmaromsindulatonuwanluduasmnie

AdIARY: NuNean, SuazaInge, N13anauls, Jadenianisnais

ABSTRACT

The purpose of this research was to study marketing factors affecting the
decision to buy fresh brewed coffee at convenience store in Bangkok. The
methodology of this study was quantitative method using a questionnaire as the
research instrument and the sample included 400 respondents. The data were
analyzed by using frequency distribution, mean, percentage and multiple regression
analysis.

The findings revealed that marketing factors affecting the decision to buy fresh
brewed coffee at convenience store in Bangkok were product, price, place, promotion
and physical appearance with statistic significance at 0.05 namely product (sig.=0.000),
price (sig.=0.000), place (sig.=0.000), promotion (sig.=0.000), and physical appearance
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(sig.=0.000), while personal factors did not affect the decision to buy fresh brewed

coffee at convenience store in Bangkok.

Keywords: freshly brewed coffee, convenience store, decision, marketing factor
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