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ABSTRACT

The purpose of this research is to analyze measurement of marketing mix of
hotel business in Mueang District, Udon Thani Province. The sample group consisted
of 316 guests staying at De Princess Luxury Boutique Hotel, Mueang District, Udon

Thani Province. The Sample size determination conducted through the parameter

estimation, and Cluster Sampling. The research instrument used for data collection is
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Five-point-rating scale questionnaires. The discrimination ranges from 0.21 to 0.55,
the reliability of the survey is 0.835. The data analysis was by Exploratory Factor
Analysis: EFA, and Confirm Factor Analysis: CFA. The results indicated that measurement
of market mix of hotel business has 6 components and 26 indicators as stated
below.

Room Quality (safety and good service) measured with 6 indicators. Room
Worthiness (good environment and friendly staff) measured with 5 indicators. Service
efficiency measured with 4 indicators. Skilled staff measured with 4 indicators. Hotel
location (convenient transportation and good service) measured with 3 indicators.
Promotion measured with 4 indicators. Reasonable price measured with 2 indicators.
Each components from 1-6 have reliability of measurement structure equal 0.86,
0.80, 0.83, 0.79, 0.82 and 0.68 respectively.

Keywords: Marketing Mix, Component, Measurement
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HosinidanuUasaieuaznsuinIsin AnuduAIvesieainfifanwdandeudifuas
yransiduiing nszurumslumslivinisiivssansnm yrainsidaunnlunsliuinng
vuaiswoddsusufiannsadnfslalneasmnuaznisunsdia msdaasunisnann wag 51e0
Fnzay gonndasiu Thivnsalutassalsemeatevinugal Tafn Sauaulyn (2558)
Ig@AnwtaddnUszaunienisnainusnig (7ps) Aiddnsnadeaiufanelalunisldusnis

sobnedunseiiesh (Diea) vesuszvinsluluansunnuniuas laglaviin1sinsies
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99AUTZNOULTIENT2A Nan1TIATIzYinUd Jadediulszauniinisnainuinis Usznaunig
93AUIENBY 7 fu laln iuyeaInswaganvauznianienmaegluaaidsaluin dusimn
ATUNNTANATUNITAAIALAZAITINNITUYNT AIUFDINNITIATINUIBLAZLAUNIINT
TSNS AuRandug audnuiurvIusawaziuaneluannll uazaIunIsUTIISIANG
NILUILNT AT25904 13301 (2552) Bendndy dwdsvaumsmsnanauinmaidun@anagns
n13na1AdMuUEIAANITUINNT (Marketing Mix’s) iAeafusuneulunisdnduladedeniiu
nIPUILNTT 7 Suneau Ao nAnwst s Feevnenisdnding mduaiunisnann YAAINS
ANBATNINNIBAIN UAZATZTUIUNITIAUINT BlEns wiisen (2558) lavinnisAnengAnssu
wazsriuaufianelavesinveniisavninglunsidenlduinislsaususeiu 4-5 an Tuion
iualines dunadisnsy Swiaguia FaansANBINUI @nUsEaunIINInaInusInITi
finasesziuaufianelalunisdenlduinislssususedu 4-5 a1n laun wdnduet viad
wngadlndiuuvasionilss wiinnu nsEUINMs wasnsAERINMIRATN Lay guvis A3Tuns
(2561) Ifvimsanudnumginssuguslaniiduasensdnauls denldusmsiiinuuuleama
lupgneidiny Fain@edlml Han19I98NUIN SEAUAMNEIAYTOIEIUUTZANNNAITHAIN
UiMsnnilgade Fus1A1 sesasunde Muwdnauliuinig uagduanmuindounis
nenm uenaniifsaenndetutndyinisaissene toud Kotler (1997) 3sldnanlin
AUUTZAUNIINITNAIAUTNIT UT2NOUAIY NARHNI 5I1A1 BBIN1INITINTNUUNBHAAN U
N13A9LETUNITAAIN YAAR SNUAENIINIEATN WAENTEUIUNNT Kotler & Armstrong (2004)
a1 drulsranmanisrainuing mnefs in3esdonsnsnanadinuauls Uszneuse
A9t 510 oI ImIING wazn1sALASUNNIIY waz McCarthy (1971) Fenanan
drulszaunin1snainuinig Wuessdusenevssindsmienisnaia lounuandue 510
F9IM19n1530 91 mUNe wagn1sanasuniste Avsenldlunisiidilsifiensvaues
naudmsneveuslan

2. pafUsEneuTedUsTaNIINIAAIAUSMIIe 7 aeRUsEney Tefaued
fail padUszneudl 1 auamvasviesiiniiinraasafouarnisuinisiia Sadedaued 6 ¢
paiUsenoudl 2 A esesiniidanmaanadeniifuaryaannsiiduies Yadedued
5§ aerUsvneudl 3 nszuaunslunisliusnsiifiussansnm Tadnefusdsaued 4 &
osdUsznoufl 4 yaansitiinaamlunisliuinig Yadesued 4 i osdusenoudl 5 viua
fifwedsusuftannsadiisldlngaznnuaznsusnisin Sasesaue 3 # ssiuszneud 6
sdaEBIMInan Saaesaued 4 6 uavesiUszneud 7 sianiianzay Tadhefaued 2
feeaziBealunansidefinanundnadu Feanmnsadudurugnieaasindeiiovesnistn
uriaresrUsynousesU i PNHANTIATNFUUUUNMTINBIAUTENOULRaTBIRUsENEY
fheiEmslinTzsiesAUsznoudedu demuiguuuunsinaenndesiudeyaleuszdng uas
fiAAnuiissmsadalasiaing sning 0.68-0.86 Feegluinamidimunzay (oniiussduszney
i 7 afvnzay sliannsaiinszinsraeummaenadesuessuiuunsin dudeya
Beusedneld esnnliannsaszymudululdaufetvedina (Model Identification))
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