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ABSTRACT
This study aimed to analyze digital marketing factors affecting the development
and upgrading of herbal products toward becoming a herbal learning center and a sustainable
herbal business in Nakhon Ratchasima Province. A quantitative research approach was
employed. The population consisted of consumers who had previously purchased herbal

products from community enterprises in Pak Chong District and Wang Nam Khiao District,
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Nakhon Ratchasima Province. The sample comprised 440 respondents selected through simple
random sampling. The research instrument was a questionnaire with a reliability coefficient of
0.707. Data were analyzed using percentage, mean, standard deviation, Pearson correlation,
and multiple regression analysis.

The findings revealed that the respondents rated all dimensions of digital marketing
factors and perceived brand equity at the highest level. Among these, online advertising had
the highest mean score (X = 4.38), followed by social networks (X = 4.37), electronic word-of-
mouth communication (X = 4.36), and perceived brand equity (X = 4.34). The hypothesis
testing results indicated that electronic word-of-mouth communication, social networks, and
online advertising all had a positive effect on perceived brand equity at the 0.01 level of
statistical significance. Among these factors, social networks had the strongest influence, and

all three factors jointly predicted 73.2% of the variance in perceived brand equity.

Keywords: Digital marketing, Herbal products, Perceived brand equity, Electronic word- of-

mouth communication, Social networks
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annogluguazuULINAIIIU (beta) Wiy 0.179 mudiiy ansnsatheduussansiuusviiunen
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