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ABSTRACT

Presently, the airline business needs to study the information and understand
the consumers’ behaviour in consuming airline services to meet the needs of the
consumers, then lead to creating competitive advantages. This research aims to
study the following. 1) To investigate the significance order of service marketing
strategies that affect brand loyalty of low-cost airline business. 2) To study the level
of brand loyalty of low-cost airline business. 3) To compare the brand loyalty of low-
cost airline customers by gender, age, education, occupation, and income. 4) To
study service market strategies influencing brand loyalty of low-cost airline business.
The population were low-cost airline passengers. The samples group were 400
passengers who experienced in services of the low-cost airline business in Don
Mueang Airport, by simple random sampling. The research instrument for collecting
data was a questionnaire. The descriptive statistics were used in the study.
Hypotheses test with statistical analysis using t-test, F-test, besides multiple
regression analysis.

The results showed that differences in incomes of low-cost airline customers
affected to brand loyalty of low-cost airlines differently. Besides, the service
marketing strategies, including distribution channel issue, promotion of marketing and
learning issue, a personnel issue, and process issue influencing brand loyalty of low-
cost airline business, with statistical significance at the level of .05. In contradict,
products and services, price and cost, besides the physical environment did not

influence to brand loyalty of low-cost airline business.
Keywords: Service Marketing Strategies, Brand Loyalty, Low-cost Airline Business
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