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ABSTRACT

The purposes of this research were to study the influence of image and
consumers’ repeat service usage for coffee cafe in Phra Nakhon Sri Ayutthaya and to
explore the influence of service quality and consumers’ repeat service usage for
coffee cafe in Phra Nakhon Sri Ayutthaya. This study is quantitative research. The
sample groups in this study were 385 consumers using multi stage random sampling
technique. Then use of software packages in analyzing statistical data: frequency,
percentage, mean and standard deviation and multiple regression analysis for testing

hypotheses. The result found that image influenced on service reuse to coffee café.
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Also, this study indicated that service quality was the concrete dimensions, empathy,
and assurance influenced on repeat service usage to coffee café. The result of this
study will be a guideline for developing coffee café and building service quality to
respond to consumers’ need and lead to repeat service usage and enhance

competitive advantages for coffee café business.
Keywords: Image, Quality Service, Service Reuse, Coffee Café
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AN MNITUINTsTdsadontslduInisrsuntun Yssianaui vesuilnaludmie
wszuAsATgsen agnaiifedfyynain fiszdu 0.05

q
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dauduanutediolinngde (B=0.07, P>0.05) uay Aunisnevaussegndi (B=
0.06, P>0.05) laifigngnavesnuuninnisusnsndaananislduinisgrsiuniui Ysenm
Al vesguslaaludmrianssuasaseysen sgraldeddyeada sy 0.01

aiUsewa

dmsunsinuaddissfinudrinavesnmdnual wazamninnsuinsidsonts
Tuinmstiuniun Ussanenl vesfuslnalufminnszuaseioysen Inewuidvinavas
amdnwal Feszneusne nmdnwalveseadns amdnvalvondndae uaznmdnvales
fldusnns dwmastomsliuinissriuniu ssianend Saaenndesiunisfinuives Susanti
(2019) Srivastava and Sharma (2013) wag Jalilvand and Heidari (2017) A wanwaid
Svdnaeruiienels aiemdseiivlalbiuddlivins dealiuilnadanuduifaslv
nsatfuayundnfuriuaruinisvesgsie diluganuasindni anudslafierlduineiu
nul Usgtanail wagnduanlduinisenegnwsioiiles uenandumuitnwdneaives
Fléusnns udsiiguilaalutlagtuliewdndny Wesshoviliiuslaainauiulalésu
nsveuuIndsaslas s MeddadunsBuuuninves Biel (1992) IdiausumnAnieaty
adnual (image) fsnmdnuaififstululavesiuslneiidsnaredeifsesysfia duedu
Tnsdniunuussgauiivmne afrsamdsyivlafifseduduazuinisiigsiatiaue
uhsagiouliiiuiaynandnvuzvesgliaudniouinis vaenanuduiies defuns
afanménualitluaenvesiuslan adedeidns aumnniidediesessdns Yilugns
sousulundninsiuazuins dadunisiignérniuiussamanst Suidsnmdnvaifiadahls
anfilenuBud uasifiulaflazndunnlduinisdriuniu svhlisRafianuaanselunis
wdadu wazairsmulduSeuilaniuningudsdy

dmuBvswavosnmnnnIsUINIIty wudiesduszney dumsifnuandla
anf dunislianusulaungnd wassuenudususssudmasienislduinsdndunum
Uszinnanl vesduslaaluminnssunsasogsy donndesiunisfinyives Saleem and
Yaseen (2017) Samad (2014) uag Ayutthaya (2013) fly’aﬁm'iﬁ%ﬁumLLWUismwmw\Iﬁ%’ﬂ
and i lafismnudeinisvesingeninliaunsauinisgnamlanseiuanudens sauds
nsliusnisigndies Tésuauduazuinismssmuiignéndesnslunaivnzas l6¥uns
auatorlaldanninauduegied uenanduusseinianigluduniuniinnsanussesng
muew Taaiu susulusssund sidafismesorudesnmsvesgiuilaafiunliuinig deu
vlguslaaianufianelasiouinismuiianands arnuasindnddeusnsilésu uae
ihlugmnudiosnismafiagnduunliuinisiuniuneng egrseidies dsanuanisinuiii
ﬂfmmé'f\iLﬂumsgué’uumﬁm@mm‘wmiﬁmi (Service Quality) ¥4 Parasuraman et. al,
(1990) FslFnandsnsdaouudnsifauniw iunumaeilsivinligsiaussauannudisa
yihunanansudadu laglamzegadadegsiailviuinisd suuvunisliuinisiiadiondadiu
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wazmsegluunanfiortu ddunadiuamniwnisuinsiaduisnnsadsanuuandidls
gnalduaztundenisaseguasgniiidendinsatuayugsia

drusuarideielinda wasnsnevaueswiogndlifidvinad ennsliuinisdn
Frunun Usztananl vesguslaaludanianszunseiogsen aennnadiun1sAnyives
2B yInuus uay v indad (2562) elioramsenislivimaveaninauniglugu
muldulngfldsunsiindu suRnaudiung finuzlunsldvinmsiifeguds de¥munium
dlngjlafousuninanuluedrsfineuliuinsandieguds uagliasnnadesiunisding
99 lvwwuy Tunse3s uagany (2559) Salasdrulnginismeuaussdogniniuasiid niwa
son1sndualduinisen estenislduinisiuniun lifanududeu viegeenlunis
novduaIALRBINITYeIgNAT feluarindedelinda uasnnevaussiegnédslaily
dwmadenisiadulanduuilduinisgriruniun Ysziananivesfuilan Tudamia
NILUATATOYFEN

daisuauus
1. daiauauuzdmiunisiinanisidgluly

1.1 wamsAnwiasdnuiglévinisiuniun vssiamaud daulvgdy
fuslnandetovhaudifiongsswin 20-30 T dafudusznaums$iunun Jssuane aas
vhanandlafisanudiosnisvesiuilaangusonan dadufuilaagulmilianuddnse
awdnual uagilenudesnisauamsuinisin taesaestiadodudsnsedulifusloaifn
aruiianela Useiule waziilugnisuansmginssumandulduinisdn il dieliiuniu
aunseiiaueUIMsTiinunmassfunnudesnisuesuilan

1.2 fusznaunistruniun Ussinnawil adslvinaudrdtysentsasnsnindnual

'
=

WeasaNuianie aseanuduiusndduguilan Inglanizn1sasianinanyaives

a [

wanfaat uaznsadanmdnvallvunglduing lunslédunissensvaindeay eunld
Uimsvesduniu Ussianan ludmiansrunsalogsen feduguszneuntsgsfadiu
sz Al Samaslinnuddsenisadianindnualiia SnuliTemnuduiusiaty
anfn Feazihlugarmduy Buddeduniunl wasndnfausindmieaeluiu sawdanis
Ieunseeusuandsnuvesduilaadilduinsirunium Ussianansl GaazviliiAnnisnns
nduarlduinstvesiuilag

1.3 gusznaunisiruniun Ussiavanidl aasimuakuimslunsliuinised

Jaunn Wisasramnufianela anuuserulaliungusine lnganign1sas1eaussenian

9 Y
&

\ufues mannudsiununiduiendnual gatunnudusssuwd afrenuunneig
TuAunun uenantuaedesaiuarudeiulunsliuins aunmvensdeshuiiase
savifianAumnads uazanugndedumsliuing sufesiaudlanudesnises
Fuilaa dieliaunsaiiausduduaruinisnsaiuanudosnts nsuusiinan fasii
aonndesfudnuuzvssuraryana fetugusznaumagsiadiununiussian anl Jamslv
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P drysionisaine Snwnunmuimsiteliansaneuaussaufisinsvesiuilan B
aihluganuussiule warnsnduailduimadvesiuilna

1.4 fusznavanunsatuanis@nululdiduuumidunisimuinisliuinig
yosfrunul ileliAnaunmNsUINNs nevaussmnudeanisveauilan uaznisaing
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aou o &g = Y a - Y a v |
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