NIATINGINTIANT WINede319i9enss1il . é .
MSUD

U 2 atiul 6 (wgadnneu - Sunau 2563)

AUANAvasgnAgsnalssstlulndnalios Imingnssadl
IUNAINFINYITAUNITNAA
THE LOYALTY OF HOTEL BUSINESS CUSTOMER IN THE DOWNTOWN OF UDONTHANI
PROVINCE VIA DISCRIMINANT ANALYSIS CATEGORIES OF MARKET MIX
aignud J9509 Tufinn wndstgns was Ssvwa Ay’
'Ainensdnns uminerdenvigenssiil
Nattagant Rungruang1 Chotika Nakprasut1 and Teerapol Khoonburan'
1Faculty of Management Science, Udon Thani Rajbhat University
(Received: June 28, 2020; Revised: September 2, 2020; Accepted: September 30, 2020)

UNANEYD
Hao v

N1539uAselTTngUssash iWefnwdiuyszaun1anisaainiiinud1Agysons

TuunUssananuinfvegnd wagasisaunsdunyseiananusnavesgnAginiy
Tsausuluwasnedies Swmingassnil Uszwnnsie gnénddinlulsaususedu 3 a Tuin
gnewies Jwmingassnd 3wy 25 lsawsy Turisfeudiquisuiiafounsnginu w.e. 2563
Felamsuuauiiviuey nduiegidldud gnéfidiinlulsiwsussgunoudaiudiona
$1uau 266 AU AMuInvafielagefegninsiruavundieglossanueade
Usgyns duiiegnemeisnisdudisgnsuuungu (Cluster Sampling) LiuTusndayalngld
LUUADUAMILUUINATIAUSEINMAN 5 58U Faflendunadiuunsziing 0.244 - 0.648
aadesiu wiriu 0.879 AATwRtayamensiasendunuseam (Discriminant Analysis)
HANTSITENUI

drulszaunansnanifinnudAgsienisiuunlssinnanudnivesgnalauin

a £33 g

fian fo Anwaugnanienn lefiduussaniunmiinuesnsuunuInsg ity 0.861
sosa9n Ao Fesnamsdndwiing wandws warsan SeidudsyAvsiintnuesnisdiuun
WNTFIUIAY 0.721 -0.634 -0.543 MmuaAu @un13INUNUTEIANAIUANFYDIgNATIEY
druuszaunianismain annsnsuungnaeenidu 2 ngu fie ndugnAndiliAn uavngu
anénfifnd leeensiifoddameadaiissdudoddey .01 Tavdiuuszaumanmsnainaiunsa
85uU8ANLUTUTINTRIANUANGLA Sevar 36.5 wazdadugndedlunisneinsel 81.20%
Tneflaunssuundssnnluguazuuusnnsgu Gl

7 =—634X, - 543X, +.721X, +.092.X, —. 141X, —.079.X, + 861X,
ANENAY: AIUUTTAUNNNITIATIN, AIUANG, N1TAATIZATIIUUNUTZLAN
ABSTRACT

The purpose of this research is to study the marketing mix theory that

crucial for discriminant analysis of customer’s loyalty and establish the discriminant




\é/ JOURNAL OF MANAGEMENT SCIENCE UDON THANI RAJABHAT UNIVERSITY

Vol. 2 No. 6 November — December 2020
MSUDRU

method of customer’s loyalty to stay in the hotel, particularly in the downtown of
Udonthani Province context. Population in this research was customer staying in the
3-star hotels located in downtown of Udonthani Province. Which launched about 25
hotels between June until July in 2020 and the number of popularity is unknown.
The sample group consisted of 266 tourists staying at Ruay-Suk and Swimming Pool.
The Sample size determination conducted through the parameter estimation, and
Cluster Sampling. The instruments for data collection included Five-point-rating scale
questionnaires. The discriminant index ranged from 0.224 to 0.648, the test illustrated
the reliability of 0.879. The data analysis was by Discriminant Analysis, and the results
of the research can be described as follows;

There were positive relationships between the elements among the
customer’s loyalty in-term of the marketing- mix. The physical characteristic is the
most crucial to generating customer’s loyalty, and correlation about 0.861, as
follows; channel of distribution, product, and price with correlation about -0.634,
and -0.543, respectively. The discriminant method of customer’s loyalty in term of
marketing mix showed the two elements of loyalty (Loyalty and disloyalty) with a
significant level of .01. The per cent of explained variance about loyalty was 36.5 and
forecasted precisely about 81.20 %. The discriminant function in a Standardized

Score as Following;

Z=—634X, - 543X, +.721X, +.092X, —. 141X, —.079X, +.861X,
Keywords: Marketing Mix, Loyalty, Discriminant Analysis
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