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ABSTRACT
The purposes of this research were 1) to study digital integrated marketing
communications, service marketing mix and travelling decisions in the lower northern
region, 2) to analyze the correlation between digital integrated marketing commmunications,
service marketing mix and travelling decisions in the lower northern region, and 3) to

examine the influence of digital integrated marketing communications and service
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marketing mix toward travelling decisions in the lower northern region. The sample
consisted of 400 tourists of travelling in the lower northern region using quota
sampling and simple random sampling, respectively. The research instrument was a
questionnaire and the reliability value was .908. The statistics used in data analysis
were frequency, mean, standard deviation, Pearson’s product-moment correlation
coefficient and multiple regression analysis.

The research found that; 1) Digital integrated marketing communications,
service marketing mix and travelling decisions was overall and in each individual
aspect was at the highest level. 2) Relationship between digital integrated marketing
communications, service marketing mix factors affecting travelling decisions was at
the high level at .01 statistically significant level. 3) Digital integrated marketing
communications, service marketing mix factors can influence travelling decisions in

the lower northern region.
Keywords: Digital Integrated Marketing Commmunications, Marketing Mix, Decisions Marking
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fauds fesninnasifigdlife 5.00 wandiduildiiaymidos multicollinearity (Hair et

al,, 2010)
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