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ABSTRACT

This study aims to find the characteristic of first jobber, the impact of money
attitude and financial literacy on personal debt. The samples of 110 participants
were collected in Chaiyapoom Province among office workers with no more than 36
years old by purposive sampling. To analyze data the researchers divided into two
groups as follows: 1) to summarize overall characteristics by descriptive statistics 2)
to test the impact of money attitude and financial literacy on personal debt by
multiple regression analysis. The result found that the samples were mostly female
with the age of 31 years old, bachelor’s degree in education, state enterprise

employees with average income; 32,218 per month. Besides on debt behavior found
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that the most debt paid for assets, vehicle, and personal consumption respectively.
The samples had a high level of money attitude and financial literacy of their own.
Moreover, the multiple regression outcomes illustrated that age, marriage, money
attitude, and financial literacy had impact on personal debt in first jobber
significantly; the outstanding effect on personal debt was that financial literacy

change in 25.20 percent.

Keywords: Money Attitude, Financial Literacy, Personal Debt, First Jobbers
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M5197 3 uanadvEnavestladuanuiuagiinuaimensiuresngusiogig
: =
UadeAdnuiuaziiAuAAnInITRy duade | VIR e | ddu
NINTZIU

A21UINNTRY 3.67 0.67 N
WudNTasNANLALAaNINISIRY 3.48 0.79 1N 7
uiidhmnemanisiuluemnan 4.06 0.84 ) 1
viudinseuaueldnesomou 3.66 0.92 ey 4
uinsdndiutueeuainseld 3.59 0.94 1N 5
MiInsNUNUNIINITRVegLEND 3.70 0.92 1N 2
viufinsamuiledeseniiusey 3.52 1.10 1N 6
vhufanufnameiuniiau 3.68 1.16 1N 3
MIAUARNINIIINY 3.92 0.64 N
nulindngualunisldineegiae 3.78 0.98 wn 6
viudeiimsuimsdansnsRududeddny 4.33 0.82 Wnitgn 1
ufnwiwazwIliimATYgRaegiaue 3.76 0.93 1N 7
viuaansaufufenisudsunamedany 3.88 0.78 1N 4
vhuannsnsuiiorensreniivemild 3.89 0.79 ) 3
uansaldesianuimmsRulaluiingss 3.94 0.85 1N 2
vihuaansasuileauidsamensfuld 3.86 0.76 1N 5

iumsﬁmenﬁw‘wmwuaqmm%fl,l,a“ﬁﬂuﬂﬁwmiL'Ewiamiriawﬁiui'ﬂﬁuﬁwm
Immaamﬁmi’;memmsmaaawmm (Multlpte Regression Analysis: MRA) IuiULLU‘U
aon3iuBadu (Log-linear Model) Lileanveumiigvasteyauazasninienisulana
nsfnw 14i8nsAndendudsidiguuusiasssnes Stepwise iodnnsosiudsiviili
Iena@nwdiian Taowuin wuudraesil 2 (M9l 4) Tanuvsnzaniign Taofiarsanaine
ANUMINE ALY UUTIABY (Model Fitting) Us1ngaduasnsavesiiulsdassiiussens
FuUsnu (R-squared) qqﬁqm L,Lasﬁml,a?iammﬂmﬂLﬂ?iawuml,l,um"waaﬁﬁﬁqm (RMSE)
Usznaudunisnageu BLUE Model iulumuauufigiuves Gauss-Markov laglaiusingua
yesrAULUsUTIUlIAST (No Heteroscedasticity) waglifinansnemuvesrmeunaiandou
souuudians (DW. Stat slAdnlng 2) hefigalinanwadamenuduiusidadu (VIF ves
wuuinaesfifianlaiiu 5)

wansAnwwud desualiyniudslunuudeesnsiivdmalinisronianas
Seway 44.75 %dLﬁaﬁaLLﬂimqﬂ%’UéﬁLﬁuﬁﬁu%ddwaiﬁﬂnidawﬁt,ﬁm%u%’aaaz 207 Tuswerdy
uiluszazefiayiiouainnymdawesiuys (Dynamic Effect) ndunuindesulsong
Usudufistuardmalinsnonianasiesar 0.02 smsiersuionguiesadutedu
vhaufiuisnuudazdmalinisteniifutuiesay 3.47 Wusududleduusaruinmenis
Ruuuiiutuardmalinmsneniifistufesas 2520 wiidlesuusviauainisnisiiu
USushiiutuazdwalinisnoniianasdosas 15. 66 edadiveddmieann unluniniuna
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g (Interaction Effect)

YoauuuTaesUngiiudnin Weduys

nesuagUTUdLiuuIrdanaluiiuysau Inanstudsudiianasiesas 0.79 lu
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N9ER AIRITNN 4
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Coef. Std. Err. Coef. Std. Err. Coef. Std. Err.
LN (‘Vii@ﬂ) 1.559 1.402 1.392 1.364 1.924 1.415
21y 0.789 0.151 **x 12,073 0.882 ** 0.810 0.153 Fxx
EJ’]!;I2 -0.012 0.002 **x1-0.021 0.004 ¥**1-0.013 0.002 e
GRRERGHER)) 2.899 1.714 3.465 1.636 ** 3.971 1.753 **
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NAUARNIINITEUY 1.224 1.561 -15.656 6717  ** | -27.296 14964 ¥
918*AN3 -0.792 0242
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YmsAnwrranug -1.437 0826  *
Ynms@Enw*virunfd 1.473 0785  *
ﬂ'”lm‘ﬁ -13.572 6.380 ** -44.746 24582 * -13.166 6.624 **
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R-squared 0.095 0.152 0.123
RMSE 6.673 6.254 6.635
AlC 729.885 726.774 730.456
VIF 1.105 1.179 1.140
White's test 38.060 50.600 49.410
D.W. stat 1.750 1.829 1.752
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a a
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