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ABSTRACT

This research aimed to examine the goodness of fit of factors determining
demand for animal feed for agriculture and empirical data. The sample group
consisted of 400 farmers, who bought animal feed for agriculture. The research
instrument was a questionnaire with a 5 Point Rating Scale. The data were analyzed
by second-order confirmatory factor analysis. The findings reveal that there were four
factors that determining demand for animal feed: Product, Price, Place and Promotion.
Model was consistent with the empirical data by having )(2 = 37.37, df = 25, P-value =
053, y*/df = 1.495, GFI = .98, AGFI = .96, RMSEA = .035 and Standardized RMR = .025.
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