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ABSTRACT

The objective of the research was to compare the model customers’ retail
patronage. Specifically, the author has examined a relational structure between
consumers’ perceived service quality, store atmosphere and retail patronage using a
survey design. Data were collected via a questionnaire and interview from 399
samples. A structural equation model was used to investigate the construction,
convergent validity and composite reliability of the service quality, store atmosphere
and the patronage. The result was that the 3 fist-order factors model was the best fit

to data.
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(Bagozzi, 1984; Fornell and Larcker, 1981)
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