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ABSTRACT

The purpose of this research was to develop Multimedia: The Use Savings For
grade 2 students Ban Tamyae School (Pracha Songkhro) Phra Lao Subdistrict, Phana
District, Amnat Charoen Province. The sample group was divided into 2 parts: 1) 12 grade 2
students of Ban Tamyae School (Pracha Songkhro) 2) 3 experts on multimedia media,
selected by purposive sampling, collecting data by questionnaires with a 5 level
estimation scale. Data analysis using statistical program for social science research,
research results found that the multimedia media that the researcher developed; there
was a very good quality assessment in the overall picture from the experts with an
average of 4.15 and a standard deviation of 0.29 and able to create overall satisfaction

for students at a high level with an average value of 4.10, standard deviation 0.76.
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These results concluded that development of Multimedia could be implemented

efficiently.
Keywords: Development of Multimedia, Learning Media, The Use Savings
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ABSTRACT
The purposes of this research were to study and compare students the
strategy of success in online business of Loei Rajabhat University. The sample were
237 students in the online business. The questionnaire was used as a tool for
collecting data and statistics used in the analysis, ie percentage, mean, standard
deviation and F-test. The research found that, most students conducted online
business by selling facial products. The duration of business was less than %2 year,

initial investment was 500 - 2,000 Baht, income from business was between 1,001 -
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3,000 Baht. Product sales through Facebook were more than other channels and a
sub representative. In addition, strategies for success in online business of Loei
Rajabhat University Students overall, were at the highest level (X =458, S.D. = 0.43),
Consumer Strategy (X = 4.74, SD. = 0.38), Communications Strategy (X = 4.62, SD. =
0.42), Cost Strategy (X = 4.50, S.D. = 0.47) and Convenience Strategy (X = 4.47, SD. =
0.45). Respectively the results of the comparison of strategies to success in online
business of students at Loei Rajabhat University classified by business information. found
that, the investment income and the dealers had different strategies for success in

online business significantly at 0.05.

Keywords: Consumer Strategy, Cost Strategy, Convenience Strategy, Communications

Strategy
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2. UUIAANAYNSNINIAAIA (4C)

nagnsn19IN13na1n 4C’s Marketing tiudiudszaunianisnainluyuues
fuslan Wussddszneudildlunisvinismainlugatiogtu ieifnauldiuseunianis
wdadu Fajadiulfedeiidunnudesnisvesiuilan suadldaelunisidilduinnsues
anfn sumuazanlunsdildon wagsunisieans (Lauterborn, 1990 81slu fisfumns
WNSI%, 2559) aeAUsynauvetdluuseaunean1seann 4C’s Marketing (Borden, 1964 914lu
Fndnmnd 296LnSAS, 2557) TaukA

2.1 Anusiesnsvesifuslan (Consumer Wants and Needs) unuiivgnanesls
Algmuneld usdemanerlsfifuslnadosnisunnnit wszvariiaednimeoumiesslsluf
wguidevuatiu 1Hi3suiudni mnanmsasgumioorlsuasuuul udfindnesnyniy
asiududnfiguslanasdelfifiounstyminisogsenueaninian (Consumer Solution)
uwuiazdunisegsonvesnanuazindmng

2.2 Hunuvesfuilaa (Consumer’s Cost to Satisfy) wuaRnnIsRITIANRDL
fnAnuaridnsiminsagsontu foavdsuludunsdimalaenisfionsanisfunuves
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2.3 ANaEAINtUNISTe (Convenience to Buy) N1snTzatedudluyne 9

~ % a a v a 0 9 YU o L & aa A 4 o

Memdulula lngAndmnaaunedudniiuinasyilvguslnasdetu Alusesivasadyly
deoudd Yememsdaviealislnity desdindnaziiuanuazmnlunisteduduagusnig
vowjuslanaliegnals mseluneuilfuslnasziludindulainzdediluu Feunuinls uazide
nala 11NNINTTOMUYRINNTYNINUATUIMNENGALAEHINT MUY

2.4 M3dea13 (Communication) 38n15deansuu wnunazlddoenisnsveu
msnauladeuuulueinfieeyuszaumudisa Jagiunisdeasissfiansaniideuazaisie
nEuslnmaesuils nmseaefuillillyinduilaasenilludaidosmnisavnadaduiy untagdu
[N ::4 = 1 = - = = V) ) a = @ v
Auslaadeniaeilauagliile Benfiasveuar e Aulunisduaiunisnaindemsiusnle
ANUAIAEYlUIToINITERAITUINNTINITAN Lan wan waw waliaudAglunisasnesedsn
asuenuliidedelaudeniuslaasuilannnd
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1. nagnsAuiuANABINIIYRILUILAA (Consumer Strategy) Ao JUszNOU
ssnvReuduAumNlnunnlaunsgIu dudlaiyanfenseiuduaase Tudduades
ARSI IUAEIDEAYRIAUATIATALIY TAMNNKAETIAMINEANIY WavdandAygnme Yt
AnuUaenfeungusLaAuINiign
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2. nagnsAusuu (Cost Strategy) Ao HUs¥naugInadesd@odualuuiazase
e lilasiaign swsesmlefennuaualunisdtealdielunsdweunas
Indedud gusznavgsiaresmilsiemumngauvesianlilunsindedua uazidenldy

a | Aa g v ° | a A v U oa Y & v
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3. NAYNSIMUYDINNITIATWINEEUAT (Convenience Strategy) AB KUseNaUTINA
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4. nagnseunsAnsiadeans (Communications Strategy) fio §UszNaUFINT
sosdinslideyandudssloviuazilumnuaieagna anunsansumaiugndnlavinide
avde ddeamslunisiindedoansiugnAmatedeane J3nldnwmdnlade dnsatunu

915001 SN DITNITANNILLALUSNITNAINTVUBE19RDLIBY
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1. Ussvnsuazngualeeng
Ussrnsidlunsinwaded 16ud dhAnwaminendenasgeeiivsenoussia
ooulml Avunvueiisgsanmslignsnnunsdilinmuinaulszns Tnefideimue
dndruredsznnsiniu 18% a seduAaediu 95% uazeeslvilimnuamadeuld 5%
ansnsaduanildded

P(1-P)(Z)?
NFNT 2—2
v e
, 0.18(1-0.18)(1.96)*
wuAlugns n =
v 0.052
n = 227 AU
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ety Jslavnanguitegrstudnringu 227 au taeidelaiiuvnadiegiaie
AMUUNTDDBLUNITNAFRUNNEDR A NUAVUINFIBE 1T IUNSANYNTY F1UU 237 AU
lpgg3 381935151 80nUUULR1239 (Purposive Sampling)

2. wsasdinldlunsiiusiusiudoya
C =3 ¥ = = Ao PN &
wsnalenldlunisiiusiusindeya fe wuudeunty Felldnuaedaselull
gl 1 eyamiluvesneunuuasuany laun e 91y FURMSFAnw A
Masdnw waseladeinou (lisawemen)
gl 2 Toyagsnveeulatl laud svezian Quawmu 51uld wagsedudunu
duf 3 nagnsgeudnsalunisusznaugsiseeulay laun druanudenisves

AUslaaduAuUELA Mudesmen1sdndmiie Lagsunisinsedeasiugnan

3. mdanidaya

=

lun1simsgndeyanisiusiulannuuuasuaiy lagldlusunsumeuiiaimnes
dsagu Tnouusldd

duil 1 mnnesiteyailuvesineunuuauay wazdLd 2 M5z
Yoyansuszneusiiaseulat TafiRiBanssaun (Descriptive Statistic) Ingn1symerAud
(Frequency) wazesay (Percentage) uazduil 3 n1siAsIgRnagnsdaudnsalunis
Usgnougsfaeeulal ldadfidanssamn (Descriptive Statistic) léun Aade (Mean) uay
drudesiuuumsg i (Standard Deviation) muAiAzuuLifIvue LEWALaREYRIRNeY
Tunuugeuny Tneldinasilunisulaniumnevesaay (Uaywal FiSeazaIm, 2545) Fail

Alade 4.51 - 5.00 flmnudiuselussduinniian

Aiade 351 - 450 flmnudtuseluszduann

Aiady 2.51 - 350 fleuiiusglussiuunans

Aiade 151 - 250 flmnudiuseluszdulion

Aiade 051 - 150 flmnudtuseluszdutiosiian

dudl 4 mlnnesidIeuifisunagnsgaiudnialunissenevgsiaeeula
Fuunmudoyagsia Ingltaifmaaeunuuaniesevineaiedoveangusognsiiiunnndi
2 ngu (F-Test)

NANTINY
1. namsinszideyavresdnouluuasuny $1uu 237 au diulngduinfnwm

a

e 223 Ay Andudesay 94.1 eglugiteny 20 - 21 U dwau 162 au Andudesay 68.4

o
U =2

1FaRNwITEAUTUTN 3 T1udu 109 AU AnTuSesar 46.0 AMEINEINITIANITIIUIU 96 AU

il
Anudewaz 40.5 fdseldeglutag 3,000-5,000 uw $1uau 111 au Anduiosas 46.8
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2. wamFnnevideyanisuszneugsiveeulayl wuin dlvigfivendnfusivige
Ravih S1uau 108 A Andudesar 38.71 szevnanlunsuszneugsiveglugisminit v U
iy 143 au Andudesar 60.3 TRuawulun1sUsznaugsiasening 500 - 2,000 UM
F1uau 97 au Andudosar 40.9 fisgldannisuszneugsiaegd 1,001- 3,000 UM S
78 Au AniduFosay 32.9 dulwgldveimslunisusznaugsianie Facebook $1uu 235 A
Anusosay 44.4 uaslusgiudunuges 1 123 au Anduiosas 51.9

3. wamTiAERLRAsLard s UIRIIUYEInagnsgaudnTalunig
Usgnougshaeeulatilagsiu fip1sed 1

A131e0 1 Aedsuardiulonuuuinsgiuvesnagnsgaudiialunisusznaugsna
paulal vesinAnwnmingrdesvigaelaesim

nagnsganudnsalumsusenaussnasaulall % S.D. STRUNALNS
AUAIIUABINITEUILAR 4.74 0.38 1Nl
suvilviguyue 4.50 0.47 un
AUNFIATWILNFUM 4.47 0.45 1N
fumsAaseioasiugnin 4.62 0.42 uniian
5 458 | 043 aniign

A7 1 wandliiiiiuin nagnddaudnialunisuszneugsiaseulatves
nAnwmminendesvigaslagsiu fanadveglussiuunniign (X= 4.58, SD. = 0.43)
dofimsaundusiediu wui funrudesnisguilag danadeunndian (X = 4.74,SD. =
0.38) S09R9N8UNSARREERENS (X = 4.62, S.D. = 0.42) é’wuv‘l’ﬂﬁé}’unuﬁﬂ (X =450, S.D.
= 0.47) uagaun13indmedua (X = 4.47, SD. = 0.45) MUA1GU

4. wamInseilIsuiisunagnsgainudniialunisusznavgsivesulatives

Unfinwumning desvdigias Muunnuteyanisusznougsn fm1sd 2

P = = 5 1 o a ¢ o =
M137°99N 2 LLa@Qﬂ'ﬁLUi&l‘ULV]HUﬂaQmﬁﬁﬂ'ﬁ']lla']LﬁﬂsLUﬂ'ﬁ‘Lligﬂ@‘Uﬁﬁﬂ%@@u‘lau%aQ‘Uﬂﬂﬂ‘l‘:}']

u

WNINeFYT1Ag)ae
nagnsganudnsalums | szezam RUALU 3eld FTAUAIUIY
Usznaugsnasaulail P-Value P-Value P-Value P-Value
AIUAIUABINITHUILAA 0.327 0.009* 0.306 0.014*
Fustuyusii 0.776 0.002* 0.022* 0.316
AuInT WY 0.505 0.074 0.000* 0.025*
Mudnsedeans 0.446 0.129 0.131 0.145

*P-value < 0.05
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