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ABSTRACT
The purposes of this research were to study and compare students the
strategy of success in online business of Loei Rajabhat University. The sample were
237 students in the online business. The questionnaire was used as a tool for
collecting data and statistics used in the analysis, ie percentage, mean, standard
deviation and F-test. The research found that, most students conducted online
business by selling facial products. The duration of business was less than %2 year,

initial investment was 500 - 2,000 Baht, income from business was between 1,001 -
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3,000 Baht. Product sales through Facebook were more than other channels and a
sub representative. In addition, strategies for success in online business of Loei
Rajabhat University Students overall, were at the highest level (X =458, S.D. = 0.43),
Consumer Strategy (X = 4.74, SD. = 0.38), Communications Strategy (X = 4.62, SD. =
0.42), Cost Strategy (X = 4.50, S.D. = 0.47) and Convenience Strategy (X = 4.47, SD. =
0.45). Respectively the results of the comparison of strategies to success in online
business of students at Loei Rajabhat University classified by business information. found
that, the investment income and the dealers had different strategies for success in

online business significantly at 0.05.

Keywords: Consumer Strategy, Cost Strategy, Convenience Strategy, Communications
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