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AR NAENSNIINAIATRALSS, PANLRTNANARRT AL, HUSlaAmuaIsTuINY
ABSTRACT

The purposes of this study were: to test the effects of music marketing
stratecy on brand loyalty of Mobile Service Providers of generation Y customers in
Kalasin province. Collecting data from 400 consumers obtained by using a
guestionnaire as an instrument. The statistics used for analyzing the collected data
were multiple correlation analysis, and multiple regression analysis. The findings of
the study were as follows: music marketing strategy in association strategy,
participatory strategy, exploring strategy and stratesic alliance had positive
relationships and effects on brand loyalty. The results of this study could be
applicable tc guidelines on management, established strategies, policies and
operationzl planning of the organizations to be in accordance with internal and
external environment of oreanizations changing all the ftime affecting the
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competitiveness of organizations, in order to, have stability, and sustainability in the

future.
Keywords: Music Marketing Strategy, Brand Loyalty, Generaticn Y
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fans BAL ASS PAR EXP ALL VIFs
X 3.78 3.70 3.63 3.66 3.68
S.D. 0.66 0.83 0.92 0.87 0.81
BAL 0.644* 0.572 0.510* 0.590*
ASS 0.757* 0.770% 0.730* 2.959
PAR 0.846* 0.711* 3.896
EXP 0.791* 4.927
ALL 2.961

*idpdAgyneaiifidssu 005
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