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ABSTRACT
The objectives of this research were to study the factors affecting consumers’

purchasing decisions through social networks in Udon Thani Municipality. The sample
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were 400 consumers in Udon Thani Municipality who used to purchase products
through social networks by using Simple Random Sampling Method. Data were
collected by using questionnaire. The statistics used for analysis were percentage,
frequency, mean and standard deviation. Hypotheses testing used were t-test and F-
test, one-way ANOVA Analysis, testing a pair of variables by Fisher’s Least Significant
Difference (LSD) was used to test hypothesis for each pair in order to see which pairs
were different.

The results of the study showed that the most respondents were female
students, income less than 10,000 baht. The opinion of the sample related to
marketing factors, namely Product, Price, place, Promotion, People, Process and
Physical Evidence were at a high level. The most respondents had attitude affecting
on purchasing decision by importance and convenience, able to buy products 24
hours a day. From the hypothesis test we found different genders had an average
level of importance regarding factors affecting their purchasing decisions in products.
Different people had different average levels of importance regarding factors affecting
purchasing decision in terms of Place, Promotion, People, Physical Evidence and
overall. Different income levels had an average of important levels regarding factors
affecting product purchase decisions in terms of Product, Place and Promotion with

Statistical significance at the level of .01.
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dudou (X = 4.13) Snagnnirdedudrihutomisdu (X = 4.02) l@$umsuinisanng

Tiusmsvudeduinduegned sy (X = 3.98) danumuizaniugduuunisanidudin

i

Yo (X = 3.93) lasudumninuninasesiuainudenis (X = 3.84) wazinnudasndy
Wetlald (X = 3.80)

afusema

mnnsfndadoiidiwaronisdnduladodudiiueiotisdiaueeulatues
fuslnaluiinmaiauasgnsstil amusnasunawasefusonansIfelddd

1. Yadusnundnsiuen (Product) wuin fuslaalinuddgyiuuszinuinisuans
sUveduiFaLuNIniian Wosannsdeontedudriuaiotisdsaeeularlsianunan
dufavierdondudaield fuilandeiosnsiiesifiudiutszneu swaziBunvesdudily
AsUdIuLAzANTidn denndedfiun1sAnyives aRfiu SaaAei (2559) AildAnwiefy
i3asflonsieansnisnanariueietedaseaulall (Social Network Marketing) fidanasie
nsidenteruinedniutesaseulay ves¥1u Pimpong Bakery Homemade w1 nsikans
sUnmAudrhudessuladwmaronisidondeduduarnsldsuteyadnnasvesnaiiudn
ATUNIYU WAZNNTINTITILaLBEAFUAMTBILUILAA
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2. Yagudirusamn (Price) nudn fuslaaliaudrdgludsziiusiandliiden
wenvaesEAURILATIAIgnaudsnumanniian Tagluidvaneds udussnientu
mnfsalifuslnadentovannvans wdmarensiisuiisuuasiadulade aenndosiv
ygwi] S-R Theory ¥94 Kotler (1997) Isefunein nsimuasianduddifinnmimanzauiu
wAnft Inefinnsanngugndnidmane mnmmiaraumngauasdssaronisindulado

a v

Aud vonanilaenadoatunsinuines Jounnsel Preyuy (2559) AldAnwiRertudaden
fdvswastensdadulatodudnunsdinuesulay nui lumstedudusaradignétney
ﬁmmﬁa‘uLﬁ&mﬁmLLazmmﬁmﬂmﬂ?{uﬁwfm visassudleuiusuaug Sudaasie
el aniuauamyosdu uay gn1issa Yoniyding (2555) AldAnw Ay
ngfnssunisdeduduaruiniseaulatuuuiunguiudovuivled ENSOGO vosgnéilu
wangunnauas wuidl dadedrutszaumadiuneiinadenginssunisteAuduas
vinmsluwiazadivesgusina

3. Yaduinutosmenisdndming (Place) wudn duslaaliauddaludssiiu
ansaihdsfumldnatnnaretesnsnniign 1iesdagiuguilaelinuddyivie
dsauoaulat gy latd wiadn Suaniunsy ninwmes mudifu uaglddedsauooulall
1nnin 1 de @Ernnuianngsnssumedidnansedng, 2561) aeandosnisinuves dszyy
Tadirius (2555) AlsFnwuAeIfvdulszanmInsnaaiidnsnadetemnanisdndimine
11 wudn duilaaliianudAgydunisiiuinsiiugemnanisindmiiewuuesulaly
Usziiunslivinisnedidnnsedndsesaunfensliuinisiumiingu

4. Jaduaunisdaasunisnaia (Promotion) wuin guilaalvaiudidmylu
Usgifufiianssunisdaaiunisuefinssfuaudesnis 19U an uan wan uou Wid1dnds
unian aonndesiunisinuives wuada sauius (2558) AldAnviAsdunisnatn
ooulatl msfuideiiuintetnedanu Facebook fifinarewginssunisdedudtindian
nwilasTEnsdstomamiuinuieietisdumedidn wuin guilaalinuddytadesu
msduaiunsman Tulssdunisiafonsaulusludu vilfaunsodnauladodudldsing
dwaroszozialumslidumefidneddoaudanas

5. Uadednuypanns (People) wuin Juslaabinnuddgluussinuiuieddsends
wazauiduinsinniign esnndedinuesulaiuSeuaiouiuimuulananuaa figua
dodsnueeulatizdesaiimuduiiusfugniieuiadounuesdunininureines
Tiusn1s Jeya as1ennuduiug anuwnnd1e wazauiianelamdedudatunigluiue
fuslnafiidendoduiuudedsaneaulal Fafoenisninauneiifssefouasfianudy
fins neuvznaUAuaIaNITSeIve widymeneg aufinudainis (Kotler, 1997) denAdas
fumsiineves 2391l Usglwitneg (2556) AldAnwiRertudadenginssuguslanuasade
dulszaunsnsnanuinsfidssasienszuaunisdaduladedudssaniaiesaialuiun
snunailes Tantaszues wuin Yadusiuyaaadinarenszuiunisdaaulade drunis
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THu3nsuagmssuianuiosnisgndn dandnsuagsimiiaiannuduiusiuiuslae
dwalviAneudesns nagdulmAnanudlalusdnsuriuazinlugnadaaulade

6. Yaduiunszuunsliuinas (Process) wudt guslaalinnudrdgyludseinud
nsudeneazBanmsdissiulfedredaounniign esanlumstissfuvesgniusasau
finnsldusnsgsnssunensRuangliusnismeanisiuludag sgeneiu gnAu1esees
azanlun13hszRuiunslouRud UL UNGIATUYEITUIATT UNTI80REEAINTUNITTY
Gushumguna (PayPal) nsudeneazidonnistrseiulidaouiadubesiifuszneunis
msasseazdualiinsuiiu aenadesiunisinuives Tounasel Fremy (2559) Alddnw
Aeafulladuiidvsnusonisinauladodudrunsdsauooula wuin fusenaunsnis
asseazduniofudeyanistiss G avesmasdazien asuiuazdmaliigndn
finaulatoldinedu Wosngnédiasnismusiaigs mnugndesuazauaonitlunis
Hiifodudn

7. Yadesnudnuagnieanignin (Physical Evidence) wuin guslaalvinudfgy
Tudszifudeyaduindimnuruaiofudegdusnniign esingnndosnismstudeyaves
duiiifianuviuaiodutiagiu dnsuiudgmasanandetiniwivesnisuiulgsteya
oguaiaueluinietnedinuesulatvesfuedauiouaiioud i delignanlaidaun
Fonuududinanienin geandesfun1sdnuues gandl imnsana, nans AniAsugAs,
way fi35s Anfisndn (2560) AldRnvuAeafunITiinTeiosdusenouresiudreeulaid
Kaengfinssunsdendeiteuiinisundusesiuilng wui doyaivluduasdudasdes
finsufuugsegsasinane finseenuuulsidenndosiudeyadui WunuSeuiesonis
ety ASIiuAIINABINTTYBIGNAN

8. MInMsAnwINsIUSsuisudnuuzmedsznsmansfudadefidenasenis
dinaulatiodudrueotedsauoaulativosuilaelunmauiauns Usinguanisvagou
Fsteluil

8.1 auufigiude 1 masafuiiadofidamaenisinduladedudruesers

derneoulauvesuilaalulnmautauasansstl Tunnsiuluunnedaiy uizuansieiu
Tudnundnsdng sgnadseiutidfymneadafisedu 01 Fsaunsafinnsannudn memawas
wemdadlrnadovesseiunuddieatuladeiidmasonisinduladeduduandieiuly
AuUREASU wazinarelinuddAgandunangs aenndesiun1s@nwives Vijaya,
Aparanjini & Lahari (2017) fidnwiAsafunansgnuveanafifsonginssunistovas
fuslam wut inafuansafuilussgdlalunisdendeduduansietu Jufudafediuyaaa
iy Msousy Matainamedny Rugruveseseunia iludu Tnamemedsyozinavenis
Anaulatioduduninwavds suiinud gauns (2555) Aldfnwuisfuiladeiidvinade
‘wqaﬂsimm‘i%@ﬁuéﬁﬂhuﬁuLW@%Lﬁmmﬁ%mzﬁuﬂ%ﬂgwﬂﬁ AUTANYIANENT UNIINEISE
YN WU iwATgLaznAnd A adsresseiuauddaiatuiedefifidninasdenis
dnanlateduiiusumesidaunnsafuludundnsios uay wins indnlntad (2556) il#
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Anwniorfuiruniuaznginssunslddumesidaiideuduiusfunusldunisgedus
didnvsefindniseeulatdeutveduilnalumnsauvnamiuas wui uilaaiidne
uanenafuiiuuliunisdoduddidnnseindniseauladdeutunnsaiu Tnsmaned
wnltunmsgemnnninnemds

8.2 auufgiute 2 ertwsnstuiiadefidaadadulatedudriiuaietodn

a 1Y

soulatvewuslnalulvnnauiauasen st unndiy egrsliseduivdrdgniaiinseiu
01 Feasafarsanauuanddld Tnewuin endndanadevessefuainuddaiieatu
Yadeiidemarenisdaduladoduduandreiu Tudunisindmine nsduaiunisaain
yaans dnwamanmeniw waglunims enananlagaguléin endniuendadu Suii
AnuFuRaveUTiLAndsfudskadensfinaulatodudrnueetnsdienooularneiu e
ﬁmimmmmehﬂuLwiazm?t'j‘wf‘ﬁ’mzﬁumméﬁzyﬂﬁaﬁdawa&iamiﬁﬁ?ﬂu%?ga?mﬁwhu
iwsovedinueeulatl axwuin nuendndnsvns/minauiziamia danadenisdadula
Founninguendndu aesndosiunmrnvesmginssunslinudumefidalusemalne
U 2561 wuidn 013w 913719015 wilnaw gnanewessy wilnnwsyiamna/esdnsdasy Wu
nduiegfifisuauaniian @dnauiamuigenssmisdidnnsedng, 2561) faileraiu
walflosnnnnsgning dnwaznsviinuresednifinnmiunmieneld fatainng 4
nadnaL-eenIuATINNnAIT LA TTuvgas1vns Jedenalitinaiansanuaziigs
yiwdlumssinduladentodudriuaieriedanueseula
8.3 aufigiute 3 Muldmeuiitefeiidmadnaulatedudrihueiodiodn
paulatvesuilaaluivamauiaunsgassill lunmsiuldunndedu udsdreiuludiu
NARS0T Frun1sinsviie sunisdnasuniseann eghellsyiuiudfuveadafiseiu .01
Faanunsafinnsananuuanisld Tnenuin seldianedevesseduauddgieatuilede
fidanarionsindulateduiuandiaiu ludrundndoe nsdadimine funisdsass
msnan WeRinsananuuanaslussasserunelaiuseiuanuddyiedefidmwadonts
dnaulatodudriunietiefauesulal aswuin nquidsislduinnit 40,000 v &
Andsnsindulatennninduendnduy aenndesfunguinisiuasugmansiieadiu
guasAras18lé (income Demand) nanafie Uuanisteiudsundaslumussldves
fuilan lnglitadodunsil lunsdfidududuni (Normal Goods) mnudusiudszning
Uanumstertuseldasdululuiemafienty deduilnadneligetu Vuadefavanniu
(382 NAYFRTIANT, 2556) wag ANsady Wivesuinsg (2558) fFnwuAsatudatesu
Usznnsmans sumainssugfuslaauaztedesnuivlednsyindesndvddidnnsedndid
wasiannsimalai s eUseyansyindeseulay nud1 eldunnsrsfuiinisdndulo
M%E]U’i%uua‘v\lizLﬂ%@d@@ulﬁﬂu@lﬂﬁhﬂff‘u Tnegiiselasendng 15,001 §9 30,000 v &
anudAytosningiisgld 45,001 il
9. VinueRfilinaden1stodudHueiotedsauooulavesuilnaluwaimauia
unsgAInl wui fuilaalvienuddylulssduauagain annsndedudildnaen 24 s,
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