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ABSTRACT

The purpose of this research: 1) to study and develop digital public relation media to
promote Kud Mak Fai creative community enterprise tourism via social media network
utilization; 2) determine the sample group satisfaction towards the digital public relation media
for Kud Mak Fai creative community enterprise tourism, Nong Wua So District, Udon Thani
Province. We utilized qualitative methods to analyze interviews from the founder and other
persons of responsibility within the community enterprise. Questionnaires were utilized for
testing and assessing the user satisfaction with the digital public relation media to promote
Kud Mak Fai creative community enterprise tourism, specifically from foreign students and

tourists.
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Our research found the digital public relation media to promote Kud Mak Fai creative
community enterprise tourism, Nong Wua So District, Udon Thani Province to be effective. The
design of digital public relation media showed that creative and modern media such as videos,
infographics, understandable content, selected storytelling techniques, and selected
presentation techniques are effective against the target audience. Satisfaction of digital media
users in regards to digital public relation media to promote Kud Mak Fai creative community
enterprise tourism, revealed that the tourists were satisfied highly satisfied. The highest
satisfaction levels were achieved on social media networks. In the development of digital
public relation media through online social networks greatly improves the community’s

prominence.
Keywords: Digital Public Relation Media, Community Enterprise, Social Media Network
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