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ABSTRACT

This academic paper has the purpose of presenting Guidelines for Promoting Online
Purchasing Decisions. Category: Plus Size Women’s Clothing In Bangkok. age that affects
marketing success and operating results that bring maximum benefit to business owners, which
can be applied to the management of businesses in the plus-size women's clothing category
and similar. Together, the executives and those involved with the business will receive
information. To develop and upgrade operations to achieve efficiency and effectiveness in a
concrete way. Including using it to improve the vision and mission to increase the success of

the business, continue to be sustainable.
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